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“1951 GOES OUT * 
ON A LIMB AND 3 


PREDICTS! 


i ee sy 
‘S “KING SOLOMON’s MINES’ 

and ‘KIM’, M-G-M’s Technicolor 
gold-dust twins, will continue 
to roll up the biggest grosses.” 


ro 


“M-G-MUSICALS will continue to be 4 4 
TOPS! Following ‘PAGAN LOVE 
SONG’ will come ROYAL 
WEDDING,, one of the greatest, 

‘MR. IMPERIUM’, ‘THE GREAT 
CARUSO’, ‘AN AMERICAN IN PARIS’ 
and others, all Technicolor—all BIG!” 


“I predict "THE MAGNIFICENT 
YANKEE will present the leading 
contender for Academy Award’s 
Best Male Performance.” 





Ae q 
je ent 


“I forecast that M-G-M will hit the boxoffice 
bull’s-eye more often than any other company 
and with such mighty attractions as: 


‘ACROSS THE WIDE MISSOURI ’— Lechnicolor Giant! 
‘THE RED BADGE OF COURAGE’ — Spectacular! 
‘VENGEANCE VALLEY’— Technicolor Outdoor Thriller! 

‘GO FOR BROKE!’— From the producer of ‘Battleground’! 
‘FATHER’S LITTLE DIVIDEND’ — ‘Father of the Bride’ sequel! 
‘TERESA’— Watch for a sensational new girl star! 

‘SHOW BOAT’— Bigger! Better! And TECHNICOLOR!” 


“And I further predict: 
1951 will be known as ‘The Year of QUO VADIS’.” 


“You’re not out 
on a limb kid, 
-> you're on 
od) solid M-G-M 
ground!” 
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Harbor, it remained f 
the submarines to carr 


—_—- the war to the enemy. 
—" Jtis to the men of our 
) Submarine Service, 
the kind of men that 
Weal 4e,-°meom o)iomsl')4) 4 
of America into the 
narrow hull of the U.S. 
Submarine Thunderfish, 


that this picture is dedicate 
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“THE No.1 MONEY-MAKING STAR’ IN THE ATTRACT 


g Joun WAYNE. 0 
= PATRICIA NEAL sisson 


FRO 
- WARNER 


WARNER BROS. BREAKTHROUGH « vARNER BROS: WEST POINT STORY = WARNER BRO 







TRADE SHOW 
JANUARY 15 


Fleet ALAN en 


79 W. Pearl St. + 12:30 P.M 


Stain re a Fi TE ietgeatyGapipnte Moo PH Bier ecnanee He Bae iy aie B61 LOSE BEL ER . se Ne a ATLANTA 
th Ee _ ‘ 20th Century-Fox Screening Room 


197 Walton St. WW. + 6.00 PM 
t BOSTON 
RKO Screening Room 
md r | 122 Arlington St. + 2:30 P.M 
BUFFALO 
i: Paramount Screening Room 
L @ | g 464 Franklin St. + 2:00 P.M. 
CHARLOTTE 
20th Century-Fox Screening Room 
308 S. Church St. + 2:00 PM. 
CHICAGO 
Warner Screening Room 
1307 So. Wabash Ave. + 1:36 RM. 
CINCINNATI 
RKO Palace Th. Screening-Room 
Poloce Th. Bidg. E. 6th + 8:00 P.M. 
CLEVELAND 
Warner Screening Room 
2300 Poyne Ave * 8:30 P.M. 
DALLAS P 
20th Century-Fox Screening Room 
1803 Wood St. * 2:00 P.M. 
DENVER 
Parcmount Screening Room 
2100 Stout St. * 2.00 P.M 
DES MOINES 
Paramount Screening Room 
1125 High St. + 12:45 P.M 
DETROIT 
Film Exchange Building 
2310 Coss Ave. * 2:00 P.M. 
INDIANAPOLIS 
20th Century-Fox Screening Room 
326 No. Illinois St. + 1.00 P.M. 
JACKSONVILLE 
Florida Theatre Bidg. Sx. Rm - 
128 €. Forsyth St. * 8.00 P.M. 
KANSAS CITY 
20th Century-Fox Screening Room 
1720 Wyondotte St. + 1:30 P.M. 
LOS ANGELES 
Warner Screening Room 
2025 S. Vermont Ave. + 2:00 P.M. 
MEMPHIS 
20th Century-Fox Screening Room 
151 Vance Ave. * 2.00 P.M 
MILWAUKEE 
Warner Theatre Screening Room 
212 W. Wisconsin Ave. + 2.00 P.M. 
MINNEAPOLIS 
Warner Screening Room 
1000 Currie Ave. + 2.00 P.M 
NEW HAVEN 
Warner Theatre Projection Room 
70 College St. * 2.00 P.M 
NEW ORLEANS 
20th Century-Fox Screening Room 
200 $. Liberty St. + 8.00 P.M. 
NEW YORK 
Home Office 
321 W. 44th St. + 2:30 PM 
OKLAHOMA 
20th Century-Fox Screening Room 
10 North Lee St. + 1:30 P.M 
OMAHA 
20th Century-Fox Screening Room 
1502 Davenport St. - 1.00 P.M 
PHILADELPHIA 


WILL BE HIS No.1 SMASH! R225 
* & 230 Wo. 13th St. + 2:30 P.M 


PITTSBURGH 
20th Century-Fox Screening Room 
1715 Blvd. of Allies + 1.30 P.M 


PORTLAND 
] Jewel Box Screening Room 
A 1947 WLW. Kearney St. + 2.00 PM 
SALT LAKE 
\ 20th Century-Fox Screening Room 
216 East Ist South + 2.00 P.M 
SAN FRANCISCO 


Paramount Screening Room 
205 Golden Gote Ave. - 1.30 P.M 
SEATTLE 
‘ ° Jewel Box Screening Room 
Written and Directed by Produced by 2318 Second Ave. + 10:30 AM 


GEORGE WAGGNER + LOUIS F.EDELMAN sic ty max steiner Proms bad ee 


3143 Olive St. + 1.00 PM. 
WASHINGTON 
Worner Theatre Building 


M 
=3:40)-3 : 13th 8 E Sts WLW. + 1030 AM. 


§’ DALLAS secinicouor* WARNER BROS: HIGHWAY 301 * WARNER BROS: STORM WARNING 
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CENTURY-FOX 


aw 1951, 





with this 3-Big-Hits-A-Month line-up! 


JANUARY FEBRUARY MARCH 


THE MUDLARK CALL ME MISTER BIRD OF PARADISE 
HALLS OF Technicolor Techaiceler 


'D CLIMB THE 
THIRTEENTH 
MONTEZUMA HIGHEST MOUNTAIN LETTER 


Technicolor 


THE MAN WHO SWORD OF MONTE CRISTO —LUCKY NICK CAIN 
CHEATED HIMSELF RO 





Technicolor 
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“The Miracle”: An Outrage 


N essential bulwark of the Western World against Com- 
A munism—and the chief hope of millions reduced to 
slavery behind the Iron Curtain—is religious belief 
and practice. Irrespective of individual faith, or the lack of 
it, the tradition of freedom and respect for religion is at the 
foundation of our society, our laws, our governments. With- 
out the spiritual destiny of man, the individual has no rights 
to be respected by the state and Communism is a natural, 
perhaps logical, answer. 


Armament cannot succeed if religion is destroyed. If we 
give aid and comfort to those who would destroy religion, 
there is no hope of survival. We will have collaborated in our 
own destruction. 


Friends of Communism at home and abroad, pledged to 
the abolition of all faiths, must now be smiling at the contro- 
versy in New York City concerning a short feature film, irrev- 
erently titled "The Miracle," produced in Italy, and shown at 
the Paris Theatre as part of a program called "Ways of Love." 


It is a sad commentary on the times that such a film was 
made anywhere. It is sadder that an American theatre would 
book such a subject. It is tragic that the entire industry's pub- 
lic relations and its campaign against political censorship should 
suffer through this scandalous exhibition. 


lished in the daily press: Prior to his involvement with 

Ingrid Bergman, Roberto Rossellini was an intimate of the 
Italian actress, Anna Magnani. He made a film in which she 
was seduced by a man she thought was St. Joseph. After she 
became pregnant, she was driven from her village and in 
agony gave birth alone in a church. By symbolism, religion is 
depicted as barren—and ‘destitute of hope for the people. 


It would be difficult to conceive of a subject matter or story 
treatment more offensive to traditional religious beliefs. It is 
impossible to know what was Rossellini's motive in making it. 
However, it is to be noted, it was produced several years ago 
in the days when he was flirting with the extreme Left and 
Anna Magnani and others of his associates were active Leftists. 


"The Miracle" is blasphemous, an obvious indignity offered 
to religious personages and beliefs. Its thinly veiled symbolism 
is an attack not only on Christian faith but on all religion. 


The basic idea of the story is repugnant to the American in- 
stinct. It could only come from where there are men who feel 
a burning hatred of all religious faiths. Its logical birthplace 
in the modern world is Soviet Russia, though it is to be doubted 
whether even the Communists in Russia would dare make a 
film so offensive to many of their own citizens who still keep 
religious faith alive within their hearts. 


The showing of "The Miracle" was stopped in New York 
City on the individual order of the Commissioner of Licenses. 
Later a court order permitted exhibition to continue, pending 
a judicial hearing. Despite a somewhat tangled legal situation, 
showing of the film will undoubtedly greatly assist the cause 


F iss about "The Miracle" film have been widely pub- 
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of those who cry out for more extensive censorship by law of 
motion pictures. 


avoid the spread of censorship by its voluntary Produc- 

tion Code, realizing that the exercise of liberty imposes 
obligations to avoid moral and religious affront. Such a film 
as "The Miracle" is expressly barred in the Production Code 
section which reads: "No film or episode may throw ridicule 
on any religious faith." 

A similar position is taken by informed persons outside the 
industry. Mr. O. J. Silverthorne, chairman of the Ontario 
Board of Censors, in his address to the Canadian censors’ con- 
ference last year, gave first place to the matter of the film 
treatment of religious faith. He said, "We take the position 
that no subject matter contained in a motion picture shall 
present, either by action or dialogue, an irreverent attitude 
or attempi to ridicule or belittle religious beliefs." 

Conspicuous among those in the world today who seek to 
destroy religious belief are the Communists and their collabo- 
rators because the spread or containment of C ism de- 
pends ultimately on their success or failure in this regard. 

With Americans dying daily in Korea and the nation gird- 
ing for total war if necessary to preserve our way of life, which 
is based on belief in God and the inalienable rights of man, 
it is intolerable that a film such as "The Miracle" should be 
shown in an American theatre. No exhibitor who values his 
good name and that of his industry should play it. 


Remodeling on $5,000 


Ts current issue of Better Theatres published with this 


T= American motion picture industry has done much to 





edition of Motion Picture Herald features an article 

by William Riseman, Boston theatre architect, pointing out 
what remodeling may be done within the $5,000 annual limita- 
tion set by the National Production Authority. Careful ad- 
vance planning will show that a surprising number of projects 
may be carried out to improve the theatre piant on abe ae 
within that figure. It would be well for all exhibitors to study 
Mr. Riseman's suggestions and then confer with their own archi- 
tects. Remodeling should be done early next year, if possible. 
No one can predict how long controls on supplies will last or 
how strict they may become. 

& * 6 


@ Those critics of the industry who assert that Hollywood 
product does not further national interests abroad should study 
the continuing attacks on American films from behind and ad- 
jacent to the Iron Curtain. Latest report concerns readers of 
the leftist newspaper, 7a Kung Pao, in Hong Kong. That 
newspaper recently published a full page of letters under the 
head—"'How | Was Poisoned by American Films.'' The United 
Press noted, however, that the newspaper continued to carry, 
on another page, advertisements for American films currently 
playing in Hong Kong. This made it easy for readers to take 
their "poison" and conveniently confess their "guilt." 

3 —Martin Quigley, Jr. 











Evening School Tieups 
lo THE Epiror 

the 
HERALD 


greater interest and reason to go 


through and reading many 


looking g 
letters published in the 


nd al 
and also 


reading about what its 
n the way of promotions and tie- 
that so fat 
said about 
that lie 
evening 


nothing 
the tre- 
attend- 


schools ! 


las struck us 
done or 

dous possibilities in the 
of adult education 
that we 


Recently we played a 
wanted to show particularly to students o 
col 
and 


was 


picture 
ill grades, preferably high school 
We ~d all the 
the community. The 
noted that a 
zh schools had adult education in 


ind 
schools in 

response 
number 
the 
so we contacted the evening school 
proved to be 
had the 
announce- 


However, we 


evenings, 
fices and officers They 
xtremely cooperative and actually 
teachers make 
the classes, and the recommenda- 

The results 

younger day students’ rating 


s and 


were amazing 


nearby had 2.500 
by distributing “Student 
of the stu 


written and presented 


school over 

the name 

were 

with the purchase of a 

ble to determine that over 

ill the students at 
1 had seen the picture 

it by 

with the proper cooperatiop fron 

of these the resulting 

M ld gratify the time and effort 
it—GEORGE LUNDBERG 

| HA GRAFSTON 


Los 


evening 


concentrating on this 


schools, 


7 
Van 
{ssistant 
+) 
{ngeles 


tar iheatre 


Kindly Lion 
HE Eprror 
Id like to sta he New Year 
} Metro-Goldwvyn 


sO many 


with 


top grossing 
eral were roadshow at 
film rentals we could afford 


Leo, the 


Is 

Lion didn’t gouge us 
either 
“Annie 
King Solomon's Mines” 


roadshow caliber and were top grossers. 


Good old 
the 


ot the 


Battleground,” 


Get Your 


prohts 
Bride,” 
Gun” and were all 
With the lineup for ’51, Metro looks to be 
the top money company again. My sincere 
thanks to Metro, the truly square-deal com 
W. FRANK AYDELOTTE Trail 
{ l ] ’ 


ort ollins, Cole 


Shorts Protection 
Epiror : 
The article in the 
stating that the distributors 
by the exhibitor’s apathy toward short sub- 
jects Was especially interesting to me, inas- 


lo THE 
HERALD 
disturbed 


December 9 


are 


much as I have maintained for the past 15 


vears that, since we are paying out good 


money for short subjects, they should earn 
rental on each 


their the film 
program 


However, | 


percentage Ot 


have been forced to discon- 
tinue exploitation of short subjects because 
nearly half of the time that I have gone all 
a subject, something else arrived in 
without my 


a substitution was to be made. 


out on 
place of it ever having been 
advised that 

For years I maintained a personal mailing 
list of my customers under the headings of 
their hobbies and special interests such as 
music, fishing, the countries, states or locali- 
ties they came from before living in our 
community and so on—the possibilities are 
the protection on 
short subjects playdates as I have on 
tures and there won't be any apathy toward 
And I'll that 


endless. Give me same 


fea- 
short subjects. reactivate 
mailing list. 

Now that I've opened my big mouth I 
may as well mention that we don’t need 
quite so many films (sport shorts) from the 
Florida Everglades; there are other beauti- 
ful places in the world, especially Oregon.— 
ELAINE SIGSBEE GEORGE, Star Thea 
tre, Heppner, Ore 


Sentimentality 
lo THE Eprror: 
\s everyone 
the field 
wondering why they will insist on producing 
films (war reek with 
stupid sentimentality. Otherwise, I think 
your films the best on the market— 
CHARLES BLOOMER, Manager, Broad- 


Ayrshire, Scotland. 


America leads 
I always keep 


knows that 
in motion pictures, 


especially) which 


way Cinema, Prestwick, 


Family Fare 
To THE Epiror: 

We and family 
pictures such as “Family Honeymoon,” 
“Mother Was a Freshman,” “The Stratton 
Story,” “Every Girl Should Be Married,” 
“Ma and Pa Kettle.” These are the top 
grossers Hope more of this kind. 
Musical comedies also very good. Comedy 


need musical comedies 


for 


and story mean as much as stars.—Denver, 
Exhibitor. 


y 
C olo¢., 


Work Together 
To THE EpiTor 

The industry 
hard to solve any one problem by itself. The 
producer has to have an outlet for his 
product and the theatre has to have the 
product. Where is one without the other? 

Producers won’t go to television because 
the market is not there, or rather the money 
is not there. It will be. For the 
theatres able to go 
1 permit it. 


is sO integrated that it is 


never 


same reason won't be 


to live shows—the cost won't 
There must be compromise, for as it is now 
it’s like a dog biting its own tail; he just 
goes round in circles and hurts no one but 
himself. 

Cost of production is up—so is cost of 
not making 


well raise 


exhibition; yet everybody is 
more money so you can’t very 
prices. 

There is just so much money per family 
set aside for entertainment, just as there is 
in any situation the maximum percentage of 
people you can hope to draw. 

You must make people want to go to 
your theatre. With the discriminating 
patronage of today, ballyhoo alone will not 
build business. The “Movies Are Better 
Than Ever” slogan makes people laugh. 

I believe the start should always be at the 
beginning. Is there an answer in this situa- 
tion? All things being equal for two the 
tres in town, One house plays “A’s,” 
the other “B’s,”’ outgrosses 
the “A.” Here are some conclusions you 
can draw: 

1. There is a larger percentage of people 
preferring “B’s.” 

> 


one 


and yet the “B” 


don't know the difference 
between “A and “B's.” 

3. There could be “AB’s” and “BA’s.” 

4. People buy what they want 

The fact 
done, and together.—IV. 
Jr., Roy's Theatre, Blairstown, 


Producers 


remains—something has to be 
WV. CORNWELL, 
N.J 


Down-to-Earth 
To THE Epitor: 
Give us 
tures like “Stars in My Crown” and “The 
Stratton Story.".—W’. B. REEVES, Lyric, 
Reeves and State Theatres, Elkin, N. C. 


some more down-to-earth pic- 


Honest Posters 
To THE EpitTor: 

I would suggest more honesty in theatre 
posters and not the usual suggestive slant 
seems prevalent.—Family Theatre, 


Vich. 


which 
Detroit, 
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OPTIMISM with an “if" is the industry 
forecast for 1951 Page 13 


TERRY RAMSAYE Says—A column of com- 
ment on matters cinematic Page 18 


"MIRACLE" controversy goes to court in 
New York City Page 19 


NPA hints at new cutbacks and defends 
action on film industry Page 20 


PHONEVISION starts test in Chicago; re- 
action appears favorable Page 21 


BOX OFFICE Champions for the month of 
December Page 22 


JUDGE IGOE in Chicago dismisses B & K 
request for relief Page 24 


LOEW'S reported to be planning to open 
negotiations for decree Page 24 


TV emerged as the big threat to film the- 
atre in year of expansion Page 25 


BRITISH films take honors at the box office 
of Great Britain Page 26 


INDUSTRY met varied problems in 1950, 
a year of uncertainty Page 27 


NATIONAL SPOTLIGHT—Notes on indus- 
try personnel across country Page 29 


MEXICAN Government has plan to aid in- 
dependent producers Page 34 


SERVICE DEPARTMENTS 
Confection News Page 
Film Buyer's Rating Page 
Hollywood Scene Page 
In the Newsreels Page 

Page 41 
Page 28 
Page 38 


Page 37 


Managers’ Round Table 
People in the News 

Short Product at First Runs 
What the Picture Did for Me 


IN PRODUCT DIGEST SECTION 


Showmen's Reviews Page 653 


SS 
OO 


Developments and trends that shape 
the motion picture industry's future. 


>» Provided there is no shortage of 
gasoline—and Washington experts 
now forecast ample gasoline for all 
users—drive-in theatres expect 1951 
to be their greatest season up to 
now. There should be more cars in 
operation than ever before. Also by 
now many drive-ins have won early 
runs and are charging proportion- 
ally high admission prices. 


» The year 1951 will witness the 
greatest amount of joint advertising 
by motion picture exhibitors within 
particular areas. The view has be- 
come widespread that theatres must 
work together on part of their ad- 
vertising in order to overcome im- 
pact of competing ads in the news- 
papers. 


> To counteract television in one 
way exhibitors during 1951 are ex- 
pected to put increasing emphasis 
on the dramatic effectiveness of the 


large theatre screen as compared 
with even the biggest home tele- 
vision screens. 


> Distributors who have staged spe- 
cial localized showmanship cam- 
paigns on particular product and 
exhibitor groups which have con- 
ducted similar local drives are get- 
ting a surprise dividend in the way 
of “spill over” effects. Theatremen 
in adjacent areas are reporting in- 
creased public interest as a result of 
word of mouth comment radiating 
from the areas aimed at by the orig- 
inal campaign. 


>» The safety film changeover now 
in progress in the United States is 
receiving close interest from for- 
eign governments. Great Britain 
some time ago began converting to 
the new stock and this week France 
made the changeover mandatory as 
soon as the stock becomes avail- 
able. 


> The Academy is studying steps 
to protect its Oscars from sad ends. 
The late Sid Grauman’s statuette 
Tecently was bid in by the Academy 
for $500 at a public auction, because 
he died intestate. 
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THE TOP-GROSSING PICTURES 
OF THE 1949-1950 SEASON 


Motion Picture Herald herewith presents alphabetically the top- 
grossing pictures in the 1949-50 season (September to September): 


ANNIE GET YOUR GUN (Metro-Goldwyn-Mayer) 


BATTLEGROUND (Metro-Goldwyn-Mayer) 


CHEAPER BY THE DOZEN [20th Century-Fox) 


CINDERELLA (Disney-RKO Radio) 


Page 654 
Page 655 SAMSON AND DELILAH (Paramount) 


Page 655 __ 


Advance Synopses 
Short Subjects 
The Release Chart 
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AFRICAN PREMIERS oye . 
, verso HE, MUDL ARK: 2 
, MEY BILL WUMDICAN ~~ HARRY KOSINER is directing Colum- 
’ ; adshow and art film depart- 
oducers’ representative was 
the New York home 


For the past seven 


ed Edward Small in 
siner's 27 years in the 
ude service with ZOth-Fox, 
s 2D Radio Pictures 
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INDUCTION. Gertrude Berg, star of "The Goldbergs,'’ presents 
a wrist watch to Herman Rubin, Paramount Philadelphia sales- 
man, as he is inducted into the Philadelphia exchange's 25 Year 
Club. Watching are Howard Minsky, Paramount mid-east 
division manager, and Mrs. Rubin. 


AS THE VARIETY CLUB of Northern 
California entertained 100 blind chil- 
dren and relatives at a San Francisco 
Christmas party. With Santa and one 
of the little children above are Variety's 
Jimmie O'Neill, Christmas party com- 
mittee chairman; Ellis Levy, Rotus 
Harvey, and Abe Blumenfeld, of the 
committee. 
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DRESSING ROOM 
VISIT, right, as Laurel 
Productions president 
John Arent, center, 
sees last day shooting 
in New York of its 
fourth feature, "Two 
Gals and a Guy. 
With him are stars 
Robert Alda and Janis 
Page. Mr. Arent last 
week disclosed Laurel's 
1951 schedule: "'Fit to 
Print,’ "The Chase,’’ 
“Laugh With It," one 
more, untitled: and 
possibly a Technicolor 
musical. New York 
production is a third 
cheaper and more 
rapid than that on the 
Coast, he said. 


LONDON PREMIERE, left. 
Two important government 
officials meet in the audi- 
ence at the Prince of Wales 
Theatre premiere of RKO 
Radio's ‘'Cinderella.'' They 
are Chuter Ede, left, Home 
Secretary: and Herbert 
Morrison, Deputy Prime 
Minister and Labor Party 
Leader in the House of 
Commons. 


LOS ANGELES PREMIERE, 
above. Ann Harding who 
appears in ‘The Magnificent 
Yankee’ as the wife of 
Chief Justice Oliver Wendell 
Holmes, is interviewed by 
Paula Stone at the premiere 
of the MGM picture in the 
4-Star Theatre. Miss Harding 
was one of a group of 
Hollywood notables who at 
tended the world premiere. 


By the Herald 








THER for Betty Grable 

or adaptation of the famous 

e features Danny Thomas, Dale Robertson 

+ Hunter and Frank Fontaine 


a Technico 


ohn Dall for 


a scene, left, 
from ‘The Man 
Who Cheated 
Himself 
Warner's first 
snesine aan 


has be 
first-rate 
entertainment. 


The film will be 


released by 20th 


Century-Fox thi 


Jack M 


WILLIAM LUNDIGAN makes friends with a local youngster, 
below, on location in Georgia for "'!'d Climb the Highest 
Mountain,’ Technicolor film due to world premiere February 
6 in Atlanta. Susan Hayward also stars. 


aha 5 pet any 


Be aay 


GABFEST between producer-director Otto Preminger 
and stars Constance Smith and Michael Rennie 

takes place in Canada on location for ‘The 13th 
Linda Darnel! and Charles Boyer also star 


n this suspense thriller. 


Letter. 


MARINES TAKE BROADWAY! at the gala world 

premiere this week of 20th Century-Fox's 

Technicolor "Halls of Montezuma’ at the Roxy. 

Left, Richard Widmark, Richard Boone and Reginald 

Gardiner in a scene from the much-heralded film. 
(Advertisement) 
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OPTIMISM WITH AN IF IS 
THE FORECAST FOR 195! 


by MARTIN QUIGLEY, JR. 


In order to provide readers of MotION Picture Heratp with a summary of informed 
opinion on the outlook of the industry for 1951, the editor has interviewed a number of 
qualified experts within the business and has assembled economic data from other res pon- 
sible sources. While it is always difficult to forecast future trends — and the problem is 
doubly complicated by the unpredictable international situation — the following article 
may be accepted as representing the best available opinion. Comments from readers are 


invited. 


What kind of a year will 1951 be for the motion picture industry in the 


United States? 


Any speculation in answer to this question must give due consideration to the 
two dominant factors of influence: (1) defense mobilization and (2) television. 

While industry financial experts are somewhat divided on over-all prospects, 
the weight of opinion is definitely on the optimistic side. By the autumn of 1951 
all branches of the industry should be enjoying markedly improved conditions. 
The extent of the business recovery will depend on outside circumstances and 
bn the effectiveness of production and merchandising of pictures to the public. 


Economic studies in the past have shown 
that expenditure for theatre admissions 
keeps a pretty steady relationship with that 
of the total sums available for individual 
spending. During World War II, on account 
of scarcities in other fields, theatres took in 
somewhat more than their proportional, nor- 
mal share of the public’s dollar. In the past 
few years that amount has been somewhat 
less. This was due, at least in part, to the 
fact that much money: was spent to buy 
goods unavailable during the war years. The 
pent-up desire to buy articles such as auto- 
mobiles, refrigerators, television sets, homes 
and household accessories of all kinds had 
to be satisfied. 

Very likely the magnitude of defense ap- 
propriations will force up the over-all amount 
of dollars available and scarcities elsewhere 
will result in theatres again receiving an 
“above-average” share of the individual’s 
spending. 

The minority of experts who hold that 
195i will be, as 1950, a generally unsatis- 
factory year from the point of view of the 
film business point to television competition, 
continuing problems of divorcement and di- 
vestiture resulting from the Government's 
anti-trust suit, inertia on the part of some 
theatre men against adopting energetic means 
to attract patrons to the box office, and costs 
of production which are again going up. 

* * * 

The tremendous sums to be spent during 
this year for rearmament of ourselves and 
of our allies will have direct and indirect 
effects on this business as on all others. It 
will mean more money in the pockets of 
many workers. Premium wages will be paid 
for defense activities. That is inevitable no 
matter what form of price and wage con- 
trols may be put into effect during the 
months ahead. When the bills for produc- 
tion are being paid by Uncle Sam, no one— 
anywhere along the line—keeps a sharp eye 
on expenses. Factories active in the indus- 
trial mobilization program also will be at- 
tracting men and women from other work 
and one of the lures will be higher wages. 
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Along with high wages defense plant 
workers in many cases will be asked to work 
a certain amount of overtime at bonus rates. 
Overtime, in addition to giving workers 
more money to spend, rearranges their daily 
schedule. Many will be kept down town for 
dinner. It may be found that these will be 
more easily attracted to a theatre on their 
way home than encouraged to leave home 
in their normal weekday routine. They will 
be in need of entertainment and the theatres 
will be at hand. Many exhibitors have al- 
ready given thought to setting time schedules 
to fit the requirements of defense workers’ 
“regular” overtime, and second and third 
shifts. 


See Less Competition 
For Amusement Dollar 


Not only defense workers but all others 
should be better customers during 1951 be- 
cause there will be less competition for the 
amusement dollar. Durable goods will grad- 
ually be in short supply. By the autumn 
many articles that enjoyed tremendous sales 
in the period from 1946 to 1950 will be un- 
available. Material needs of defense will cut 
down the production of autos, television and 
radio receivers, home appliances and almost 
everything else. First to feel the pinch will 
be products using any considerable amounts 
of metals or any material needed for defense 
orders. 

Favorable as all this may be for theatres, 
the defense program is no unmixed blessing. 
In some quarters there is felt an understand- 
able uneasiness that theatres should need the 
unnatural conditions of war mobilization to 
enjoy good business. Again there are excel- 
lent grounds for the belief that the transition 
from peace-time economy to full defense will 
cause economic stress at least in some areas. 

Factories cannot stop full production for 
peace use at one moment and at the next 
begin full production of war material. There 
must be periods of shutdown, retooling and 
reestablishment of production. That means 
there will be layoffs and varying amounts 
of local unemployment. It is also true that 


certain parts of the country, as during World 
War II, will feel much more sharply than 
others any defense boom. 

Previous experience will be a guide, but 
not an absolute one, to what may be ahead 
in this regard. Short of a full scale war cer- 
tain businesses, such as shipbuilding, may 
not have a war boom at all. On the other 
hand, production of planes and tanks and 
guns is certain to be great to meet the needs 
of our own forces and others of the United 
Nations allied with us. 


Unemployment a Possible 
Attendance Stimulant 


In places where unemployment will result 
as factories convert, unemployment insur- 
ance, union benefits and savings are ex- 
pected to lesssen the economic hardships. If 
local unemployment does not persist too long, 
it actually might stimulate theatre attend- 
ance. If a man is waiting for his factory to 
get ready for defense work, it is likely that 
he will tire of sitting around the house and 
will be glad to see any good picture. 

Theatres will meet a certain number of 
additional operating difficulties. Personnel 
will be something of a problem especially 
with regard to ushers. The draft will take a 
high percentage of the young men. Women, 
otherwise qualified to be ushers and cashiers, 


in many towns will prefer the higher pay of 
defense work. 
The industry has already felt the effects 


of the Government’s efforts to save raw 
materials and supplies. At least at present 
theatres are free to spend up to $5,000 in a 
year on remodeling. So far there is no limit 
on expenditures for maintenance or for 
equipment. Certain articles will be in short 
supply. At the moment there is some con- 
cern about raw film stock. The problem, 
now that conversion has been made to safety 
film, is somewhat different than it was be 
fore. 

During the last war competition was sim- 
ply for raw stock itself with the military 
needing the lion’s share. However, safety 
film uses certain chemicals needed in some 
defense activities. It is too early to know 
what will develop in this regard. Govern- 
mental authorities certainly know that thea- 
tre operation is essential for morale and 
information services to the public and that 
it cannot be carried on without adequate 
supplies of raw stock. 

ee 


Television is the important factor not 
present in any active sense in World War ITI. 
Only a few thousand sets had been installed 
in that period. Now there are over 8,000,- 
000. Despite restrictions on materials the 
number of television receivers will continue 
to climb until defense needs require complete 
conversion of the television manufacturing 
industry. In 1951 the number of television 


(Continued on page 16) 
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sets in operation probably will climb to be- 
tween 12 and 15 million 

The Federal Communication Commission’s 
“freeze” on the authorization of new tele- 
vision stations, originally invoked on account 
of the confusion over color television, cer- 
tainly will be continued indefinitely. There 
just are not available personnel and equip- 
ment to divert to such manufacturing opera- 
tions. This means of course that areas not 
now affected by television will be without 
it until the present emergency is over and, 
at best, that means a few years. 


Impact of Television Yet 
To Be Accurately Charted 


No informed motion picture industry ob- 
server fails to take television competition 
seriously. While the impact of television on 
box office attendance has vet to be charted 
accurately (and perhaps never shall be on 
account of the varying involved ), 
there is no doubt that the impact is great 
Families spent several hundred 
dollars for television are naturally anxious 
“to get their money’s worth.” Beyond that 
there is the traditional American fascination 
with a new gadget and a wonderful one 

Eventually television competition may fall 
into the pattern of radio, that is be generally 
competitive at all times and very acutely on 
the hours of particularly popular programs. 
The appeal, however, of television which is 


factors 


who have 


to the eye and ear just as motion pictures 
will make the pull of television proportion- 
itely much greater than radio 
Television programs still of a 
uneven entertainment quality but the best of 
them are good. The medium is so new that 
its entertainment value a year or more from 
now may not be accurately guessed from 
television programs today. It would 
likely that 1951 will see a marked improve- 
television programs. Advertisers 
are prepared to spend great sums 


are very 


seem 


ment in 
certainly 
on programs aimed at attracting large audi- 
ences in the homes. 


Beginning to Use TV 
To Advertise Films 


Motion picture interests are showing signs 
of finding ways of using television to adver- 
tise films. The 1951 will surely be 
narked by more experimentation in this 
regard. In one 1950 test of one film in one 
city, it was reported that 25 per cent of those 
attending the first run said they attended as 
a result of the television trailer advertising. 
Special problems in this connection include 
making a trailer specially suited to television 
is quite expensive), the high cost 
of television time, competition with other 
advertisers, and the need for theatres to co- 
operate on television trailers to get maxi- 
mum effect within an area. 

It is probable that the motion picture 
business will receive such indirect help from 
television this year in the development of 
new potential stars. The popular 
television performers, especially the best of 
the newcomers, should be drawn to Holly- 


year 


{which 


screen 
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HENDERSON ON 
FILM OUTLOOK 


Donald A. Henderson, treasurer of 20th 
Century-Fox, offers the following analysis of 
the industry's present position: 


"The investor is taking a brighter view 
about the position of the producer of mo- 
tion pictures. This is the biggest and most 
significant change 
in thinking that has 
taken place in 1950. 
Feeling is now wide- 
spread that the fu- 
ture of the pro- 
ducer, as  distin- 
guished from the 
exhibitor, can be as- 
sured despite coun- 
try-wide home tele- 
vision and other 
factors. Heretofore, 
investment emphasis 
had been reserved 
for the exhibitor. 

“Mass visual entertainment is acknowl- 
edged as a basic necessity and financial 
people believe the market for a well-made 
motion picture will always be ample to in- 
sure individual picture profits. The feeling is 
equally widespread, however, that average 
picture costs must be reduced below to- 
day's costs to achieve a satisfactory profit 
on a whole season's product. 

"It is recognized that the important 
thing for the producer in the future is not 
what television people do with their own 
medium of mass visual entertainment, but 
what we as motion picture people do with 
ours. 


Donald Henderson 





wood. While television is now paying quite 
high salaries, the appeal of film production 
should be very great to performers as it has 
At best a television show 
Most performers, 


been up to now 
is a fleeting thing 
especially after winning wide public accept- 
ance in television, should be glad to make 
account of the 
and permanence 


very 


pictures on 
universality 


greater scope, 
of the film 
medium 

The struggle to find the correct relation- 
ship between television and motion pictures 
and the most 
effectively promote box office attendance are 
things that will not be finally decided in 
1951. Eventual solution must await the pas- 
sage of several years. It must be remembered 
that the defense mobilization is unnaturally 
television growth and will con- 
tinue to do so. 

During 1951 there will be great interest 
in tests of the “subscriber fee” 
type of television. Best known of these Sys- 
tems which would charge in the home for 
motion picture and other entertainment pre- 
sented via television is Phonevision. First 
public tests of that system began in 300 
homes this week in Chicago. Another sys- 
tem which transmits its special link by air 
rather than over telephone wires as does 
Phonevision will also probably be tested this 


proper use of television to 


retarding 


so-called 


year. Even should Phonevision or a similar 
system be a success, which is most unlikely 
from the motion picture industry point of 
view, it would seem that defense require- 
ments would keep it in the laboratory for a 
few years. 

* * * 

Outside of the problems created by mobili- 
zation, materials and 
personnel and high taxes, the industry’s 
main difficulties are those of effective adver- 
tising and selling of its product to the public 
and keeping costs under control. There are 
many signs that the industry has become 
more promotion-minded than at any time in 
10 years. 


such as scarcities of 


Adjustments Due as 
Majors Are Separated 


This year there will be adjustments of 
unknown magnitude and character in con- 
nection with the transition on the part of 
some of the majors into separate theatre and 
producer-distributor companies. The change- 
over was made smoothly last year by Para- 
mount and that new company has already 
completed much of the required divestiture. 
RKO this week began operation of separate 
companies. The Warner decree providing 
for the divorcement and divestiture was 
scheduled to be filed with the Federal Court 
this week. Twentieth Century-Fox and 
Loew’s Inc., have been in conversation with 
the Department of Justice about consent 
decree terms. 

Any survey of the industry’s prospects for 
1951 must give prominent mention to product. 
On this are confident. 
From all signs 1951 films will be as good 
as those of 1950 or better. On the whole 
1950 product was believed to be, from a 
quality standpoint, better than that of 
pictures released during or immediately after 
the war. 

This year there will be a continuance of 
the trend towards more films in color, It is 
recognized that in most instances color adds 
something to a picture. While it is not enough 
to make a success out of a poor film, it does 
give a certain lift to a good picture. Abroad, 
color as such has even greater proportional 


subject, observers 


value in increasing attendance. 

Despite a good deal of research presently 
being conducted, present feeling is that there 
is no technical the horizon 
that could be compared in any way with the 
impact of sound in the late 1920s. Showmen 
had better not look for any gadget solution 
to the box office problem. Color, light and 
sound may be improved. Three dimensional 
effects may be tried on a limited scale. But 
the basic tools must be accepted as they are 
and there is no doubt that present technical 
standards permit production of great enter- 
tainment 


revolution on 


See Need of Bankruptcies 
To Weed Out Incompetents 


A small minority of experts believes that 
the motion picture industry will not be on 
a sound foundation until there are a number 
of bankruptcies to weed out incompetent 
operations in all branches. Those who hold 
such a view feel that it has been too easy 


(Continued on page 18, column 3) 
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NE of that 
made in print about all 
rangements being made between 
y and Washington about appro- 
priate between the industry 
and the war machine, especially as in com- 
early period of World 
War Il. That's fine. However, once again 
one does not discover voiced representa 
tion of the exhibitor's screen through which 
campaign of cooperation is to flow. 
Hollywood had a lot more to say about 
the screen in World War II, but not enough 
to deliver all the messages the way the 
Administration poured them out. There 
were several reasons for that. Among those 
reasons was the fact that a lot of the mes- 
ages had more politics than war in them. 

Now it should be no surprise that there 
have been formed and continue to be 
formed sundry regional equivalents of the 
national War Activities Committee which 
ought to unsnarl the national tangle the 


ast time 


much being 


the ar- 


( eration 


parison with the 


all t+hic 


on, with its strategists and poli- 
ticians, should know by now, and does not, 
that there no way to push one button 
and dictate to the movies. Maybe they 
anti-trust case is 
embers and the personal 
cattered to give 
screen belongs to 
omewhat more com- 


him. 


Wash ng 


haven't heard but the 


everage of « ol. The 


the exhibitor 
than 
COMPO. 


decades. Ask 


pletely 


A\SK 


between the 


who think the 
movies are a business is 
i year's-end polls. 
making stars of 


ot in the 
money 
950, dasignated by the 
eats so they can 


up through 


eee 
ynd caviar by writing o 
netropolitan press of Ne 
the distinguished Bette Davi 
of the best picture’ 
entitled “All About Eve. 

The hell of it is that possibly they are 
right. So much depends on where 
you sit, and with whom. Personally your 
ommentator likes Eves better than horses. 
The horse is a primitive method of getting 
from one place to another, now generally 
reduced to a park affectation. Eves are as 
good as ever, although that subject is not 
on the table. 


actress 


hoth 


But speaking of Eves, this seasoned ob- 
erver considers that the lively young crit- 
cs of the New York press are on debatable 
ground when they do not give much more 
serious consideration to the skills of Anne 
Baxter, of the title role. What are you go- 
ing to do? Miss Davis does assuredly give a 
consummately perfect performance of the 
role which she seems to have elected to 
translate into what reminds some persons 
of the Dahling Tallulah Bankhead, since the 
role had to be an actress anyway. Now 
assuming the correctness of that theory of 
histrionic identification, just assuming, then 
why not ask the critics to make an award 
to Miss Davis for superb, creative, recre- 
ative presentation of the difficult and in- 
tricate character of a great contemporary 
—which is to say a super-actress outdoes 
herself impersonating a super actress, in- 
tegrating her with plot and action. And 
then a top-top award for Miss Baxter for 
the considerably more intricately demand 
ing performance of playing an amateur 
out-playing the great professional who was 
doing a super-professional version of a 
uper-professional? A kind of fourth dimen- 
sional Tallulah, figuratively so to speak 
about a highly embroidered pattern! 

Also, dear Lady Hollyood, please note 
there is nothing whatever in basic 
motivations but sex. And never a slip show- 
ing! 


that 


an ae rw 

IF YOU'VE been wondering what make: 
Spyros Skouras so hot—maybe we've found 
the answer. A profoundly scientific article 
by A. E. Hotchner on the thermodynamics 
of the individual reports that Mr. Skouras 

"one of the most zealous supporters of 
the energy-through-heat theory.’ The re- 
searcher asked the continuously ebullient 
Skouras how he operated, “day in and day 
ut, a 12-to-18 hour-a-day schedule.” 
he answer was “| have a steam room at 
both my office and home.” Whenever he 
feels tired he takes a half-hour soaking in 
team, ‘which refreshes him as much as i 
he had had 10 hours sleep.” 

Spyros seems to be pretty hot out of 
town, too, so maybe he can run a lofig 
time on his own steam. If negotiating at 
20th-Fox keep all burners on. 


r~ Sy mm 
THE MINISTRY of INFORMATION in 


France, concentrating it seems on the finer, 
greater concerns of life, is engaged on oc- 
casion in making bronze sculptures of the 
hands of important contributors to culture. 
Last year's masterpieces were the hands of 
Rita Hayworth and Aly Khan. 
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during the past decade, or most of it, for 
too many and that some will never make the 
necessary readjustments. A number think 
that costs of production are still too high. 
Those who might be called the pessimistic 
experts are of the opinion that defense mobil- 
ization conditions may postpone but not 
eliminate adjustments in all 
branches of the film business. 


necessary 


a * a” 


While the consensus is that 1951 will be 
a good year, the prospects are even more 
financial writers would 
that is for the 


favorable for what 
call the “intermediate term”, 
next several years. 

Our present rearmament program, even 
without a major war, will last at least three 

It will be the middle or later part of 
year before it reaches its maximum 
tempo. The great years of defense produc- 
tion will be 1952 and 1953. By the end of 
1953, provided the international situation 
gets no worse, American industry probably 
will be able to reconvert, at least substantial- 
ly, to full “normal” production. 

This year the first million of the so-called 
“war babies” will be at the age in which 
they should start becoming regular theatre- 
goers. From now until the middle 1950’s the 
effects of the baby boom during and im- 
mediately after World War II will be mak- 
ing its effects on the box office. The children 
will be of age, in increasing numbers. It will 
be up to the showmen to convince them that 
motion picture theatre entertainment is far 
superior to any home television which may 
be available. 


Real Struggle With TV 
After Next Several Years 


years 
this 


The real struggle with television will come 
after the partial respite of the next several 
years. After a few years, barring major war- 
fare, there will be color television available 
nationally. Network television operations 
will be comparable with those of radio instead 
of the single, incomplete hookup now in 
operation. Rather than 100 television sta- 
tions, there will be between 500 and 1,000 
in the country. 

Then the competition will be decided, as it 
is now in the preliminary rounds, on product. 
It will be up to the producers in Hollywood 
to make entertainment so good that the public 
will pay money to see it rather than stay at 
home and enjoy the best that advertisers can 
provide them with through the dollars avail- 
able for television programs. 


a 


Those who will reflect for a moment on 
the great films of 1950, or the great films of 
the past decades, may view the future of the 
motion picture business in 1951 and the years 
ahead with quiet confidence. There is nothing 
wrong with the film medium or with thea- 
tres. The future depends on what is done 
with film and how the theatres of the land 
keep their proper places within their own 
communities. 
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Foreign Net 
For Loew’s 


$EB7I9163 


Net income of Loew’s consolidated foreign 
subsidiaries for the last fiscal year totaled 
$879,163, representing a drop of $427,108 
from the $1,306,271 recorded for the prior 
fiscal year, according to a year-end report 
released in New York this week. 

It was indicated additionally that the capi- 
tal stock investment of Loew’s and Loew’s 
International in 73 wholly-owned subsidi- 
aries, including four foreign corporations 
operating under the parent company’s ban- 
ner and 69 domestic and foreign corpora- 
tions within the framework of the Interna- 
tional firm, totals $3,136,883. 

Net income during the last fiscal year for 
Loew’s International’s 25 domestic corpora- 
tions was $156,977, while the same com- 
pany’s 20 foreign corporations earned $474,- 
292, a breakdown of the overall total shows. 
In the prior fiscal year 24 Loew’s Interna- 
tional domestic corporations had an income 
of $17,568, whereas the then-owned 20 for- 
eign subsidiaries earned $1,008,040. 

The breakdown shows that the parent 
company’s four foreign corporations earned 
$247,893 during the last year, against $280,- 
662 during the prior fiscal year. 

Loew’s points out in its report that invest- 
ments in 21 non-consolidated subsidiaries in 
Continental Eruope and the Far East were 
written off in 1942. Three such subsidiaries 
were acquired since Aug., 1942, but are not 
carried at any value in the consolidated 
financial statements for the last fiscal year. 
Recoveries of assets and earnings from such 
countries are indeterminable in terms of 
U. S. dollars, the company states. It is re- 
ported also that many of the non-consoli- 
dated subsidiaries have resumed operations 
under varying restrictions in the respective 
countries, 


No NPA Film Operation 
Changes in Offing 


WASHINGTON: An overhauling of the 
defense agencies this week failed to produce 
any changes in the operations of the film 
section of the National Production Author- 
ity. Present plans are for the NPA to con- 
tinue operating as part of the Commerce 
Department. Under the new order the Of- 
fice of Defense Mobilization, headed by 
Charles E. Wilson, is at the top. Under 
him there are two equal offices—the Eco- 
nomic Stabilization Agency, headed by Alan 
Valentine, charged with wage and price con- 
trol policy and administration, and the new 
Defense Production Administration, headed 
by William H. Harrison, charged with 
policy-making and over-all control of pro- 
duction, allocation, manpower and other 
mobilization problems. Under the Defense 
Production Administration will be the Na- 
tional Production Authority and other 
agencies. 
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Elect Officers on Coast to 
Television "Academy" 

Mike Stokey has been elected president of 
the Academy of Television Arts and Sci- 
ences. He succeeds Syd Cassyd. Other new 
officers are Hal Roach, Jr., first vice-presi- 
dent; Harlan Thompson, second vice-presi- 
dent; Betty Mears, reelected secretary; Fred 
Henry, treasurer; Isabelle Pantone, record- 
ing secretary: Harry Koplan, secretary to 
the treasurer, and Mark Finley, correspond- 
ing secretary. 


Mayer Tops 
Salary List 


Louis B. Mayer, Loew’s studio vice-presi- 
dent, received in the last fiscal year remun- 
eration totaling $300,000 to lead all other 
company officers in a salary listing made 
available in New York this week. Second 
highest remuneration was received by Nich- 
olas M. Schenck, company president, whose 
total was recorded as $224,767. 

In the case of Mr. Mayer, salary, expenses, 
etc., amounted to $156,428, with the addi- 
tional $143,571 representing a bonus and 
profit-sharing. Mr. Schenck’s salary and 
expenses came to $130,357, with the addi- 
tional $94,410 classified as a bonus and share 
in profits. 

J. Robert Rubin and Edgar J. Mannix, 
vice-presidents, also received bonuses and 
profit shares in addition to their respective 
remunerations of $214,900 and $202,606, as 
follows: Mr. Rubin, $104,285 salary, $110,- 
614 bonus and profit-sharing; Mr. Mannix, 
$159,035 salary, $43,571 bonus and profit. 

Salaries of other officers, who did not re- 
ceive bonuses or share in profits, were listed 
as follows: Charles C. Moskowitz, vice- 
president and treasurer, $156,428; Joseph R. 
Vogel, vice-president, $156,428; Leopold 
Friedman, vice-president, secretary and 
counsel, $130,357; William F. Rodgers, vice- 
president, $114,714. Pursuant to Mr. Rod- 
gers’ contract, $78,000 was deposited in 
escrow during the last fiscal year, and pay- 
ments are being made to him at the rate of 
$1,738 monthly out of a fund previously de- 
posited in escrow. 


Keegan Leaves Northio 

Jack R. Keegan, vice-president and gen- 
eral manager of Northio Theatres, Inc., Cin- 
cinnati, resigned his post this week. He will 
be succeeded by Selig J. Seligman, formerly 
with United Paramount Theatres, New 


York.’ 


Warners Reopen House 
Warner Brothers has reopened the Utica 


theatre, Utica, N. Y. Eugene Daley has 
been named manager. The house had been 
closed since last summer. 


Royal Films Organized 

Alfredo Ripstein, president of Alameda 
Films, announced last week in Mexico City, 
the organization of Royal Films. 


** Miracle” 
Up in Court 
In New York 


The short Italian feature “The Miracle,” 
which had been banned for New York thea- 
tres by Edward T. McCaffrey, New York 
License Commissioner, was returned to the 
bili of the Paris theatre last week. 

Mr. McCaffrey acted when informed that 
State Supreme Court Justice Henry Clay 
Greenberg was about to sign a temporary 
injunction vacating his order to the Paris 
to drop the film which he had said he re- 
garded as “blasphemous.” 

Justice Greenberg signed a show-cause 
action sought by Joseph Burstyn, distributor 
of “The Miracle” and two other pictures 
which make up the three-part “Ways of 
Love.” 

Meanwhile at a hearing Wednesday in 
New York Supreme Court Judge Aaron 
Steuer reserved decision on the question of 
Mr. McCaffrey’s legal powers. 

The Commissioner has power to ban the 
film under the city’s charter and the state 
penal law, City Corporation Counsel John P 
McGrath argued. “Arbitrary and capri 
were terms Earl Koons, Mr. Bur 
styn’s attorney, used. Judge Steuer in re 
serving decision advised Mr. McGrath 
against a License Department hearing on 
the theatre’s license until decision on Com 
missioner McCaffrey’s power was given 

Judge Greenberg doubted Mr. McCaffrey 
had acted within his powers in suppressing 
“The Miracle” at the Paris, and he cited 
the distributor’s argument that the film had 
been approved by the Customs Bureau and 
the Motion Picture Division of the New 
York State Department of Education. Mr. 
Burstyn’s attorney also had held that “The 
Miracle” was shown at the Venice Film 
Festival of 1948 “without objection from 
Vatican representatives.” 

The picture has been placed in the “C, 
or Condemned category by the National 
Legion of Decency, along with the two other 
features in “Ways of Love.” 

“I don’t think that it was the intent of the 
statute to which you have called my atten- 
tion to vest such drastic powers in the 
License Commissioner,” Justice Greenberg 
said, adding his conviction that Mr. McCaf- 
frey was not motivated by improper motives. 
“But in my judgment . . . I just can’t sub- 
scribe to this kind of action.” 

He declared that if the picture was “actu- 
ally blasphemous or indecent or obscene, 
there is a very situple remedy in the police 
authorities.” Under such circumstances, the 
observed, the Police Department had the 
power to close a theatre. 


cious,” 


Warners Promote Fehr 

Jack L. Warner, executive producer of 
Warner Brothers Pictures, Inc., this week 
announced the promotion of Rudi Fehr to 
full producer. Mr. Fehr has 
Warner’s since 1936. 


been with 





NPA HINTS AT 
NEW CUTBACKS 


Raps “Unjust Criticism” of 
Orders and Cites Aims of 
Defense Program 


Answering what 
criticism 


WASHINGTON Its 


‘unjustified 
misunderstanding,” the 


ficials called 


possibly based on 


National Pre 


t} ' ; 7 
“ sa 


\uuthority last 


s under the defense 


xdluction week 


| that further 


ase to the filt muiust! 


NPA set down three dis- 


1. Production (of essential goods) 
must be maintained and expanded— 
the expansion to be directed to the 
kind of products needed to build up 
our military strength. 

2. Defense requirements of all kinds 
must be provided with materials and 
facilities to meet promptly all produc- 
tion schedules. And for this purpose 
military contracts must take prece- 
dence over all other private contracts. 

3. So far as possible the adverse im- 
pact of defense production on other in- 
dustrial production and distribution of 
goods should be minimized. NPA is 
using its powers to see to it that there 
is an equitable distribution of mate- 
rials and facilities after defense needs 
are satisfied. 
ut that 
le construct 


structures but also 


ent has been a critical m 


during the 1950 building season and 
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APPARENTLY criticism of the National 
Production Authority's Order M-4 issuing 
from the motion picture theatre field has 
been sufficiently documented to elicit a 
special explanation of the reasons for pro- 
hibiting theatre construction, including re- 
modeling. The reasons are well supported 
by the present international crisis. Order 
M-4 was issued, however, before the inter- 
national situation became so grave. 

Now Order M-4 has an over-all obec- 
tive placing it beyond criticism. This is 
the point of view applied to moderniza- 
tion in the January issue of "Better Thea- 
tres" published with this issue of Motion 
Picture Herald. This issue, the Modern- 
ization Number, offers two features sug- 
gesting ways in which the industry's urgent 
remodeling program may be kept within 
the restrictions of Order M-4. 

George Schutz 
Editor of Better Theatres 





large and som ingredients may be 
liffcult to get in the 

The NPA 
i little-mentioned aspect of the eme 
leclaring that manpower was expected to be 
most 
production effort. “In 


months ahead 
into a discussion oO 


then went 


rgency 
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order to drain 


inpower that will be needed in de 


roduction, curtailment 
in the 


of the produc 


of items used construction 


motion theatres as well as in the 


struction 


picture 


itself may be required,” the 


Manpower a Problem 


In other words, probably the only way 


that requirements can be met is by limiting 
non-essential production either directly or 


indirectly—not because it uses critical ma 


rials but because it uses essential man 
wet 
vital materials in 


NPA 


stages in the 


Discussing the use of 


theatre construction, the commented 


that “at various defense pro 
of these m 
Too often, 


remodelling is 


gram the degree to which seme 


critical changes. 


terials arte 


theatre construction  o1 


thought of as being largely a matter of iron 
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ind stee whereas their use is relatively 


on to stress the 
‘which in 


ise went impor 


ot fixtures and equipment 
hardware, plumbing, lighting, heating 
ventilating, motion picture sound and 
” and says: “It is 
immediately that 


mounts of other metals such 


projection equipment, etc 
considerabl 


as aluminun 


evident 


and copper are utilized.” 

Early this week, the NPA brought com 
plete Government control of all metals and 
other Taw materials one step nearer when 


it issued an order barring the use ot copper 
in more than 300 “non-essential” items. Sim 
ilar bans are being prepared for the use of 
aluminum, zinc, cobalt and other materials 
The copper order does permit use of the 
metal for so-called “functional” purposes, 
indicating that it means to restrict the use 
where substitutes can be 


of copper only 


found 
Traced Preliminary Steps 


Last week's NPA release traced the steps 
leading up to the ban on entertainment con- 
struction and observed that, prior to the is- 
suance of the order, it had been decided that 
“distribution of these facilities at that time, 
were adequate in view of 
emer 


broadly speaking, 
the nature and 
It was thus felt that these jndustries 


seriousness of the 
gency 
under the circumstances could operate dur 
ng the emergency period with the facilities 
then in existence.” 

Th release mn 
of the fact that its 
“a few particular it 

went on to say that the Au 
“making adjustments for hard 


NPA was 


order would work 


licated = that 
iwa@re 
‘serious hardship” in 
stances,” but 
thority was 
this kind where it is deemed 
in undue nature.” 


its demands on 


ship cases ot 
that such hardship is of 

Che 
those parts of the civilian economy that can 


nation cannot ease 
nake a contribution to the rearmament pri 
gram,” the release stated Che motion pic 
ture industry is making that con 
tribution now by not using strategic mate 


theatre 


rials that would go into construction.” 


Now Illegal to Hoard 55 
Scarce Items Says NPA 


HW’ ASHINGTON :.The National Production 
\uthority last week made it illegal for busi 
nessmen, consumers or other groups t 
hoard any of 55 materials. 

An NPA order established a $10,000 fine 
imprisonment as the penalty 


materials in 


SCATCe 


a vear’s 
accumulating these Excess 
f “reasonable demands” or acquiring them 
for resale at excess of prevailing 
market 


Included in the list of scarce 
cement, softwood lumber and plywood, cast 


prices in 
prices 
items are: 


gypsum board, iron and steel 
products, nickel, tin, zine 
and other metals, chemicals, lumber products 
This was an exten 


iron soil pipe, 
isbestos, copper, 
and building materials 
sion of an earlier NPA order and went into 
ettect 


NPA Grants Three Appeals 
From Construction Ban 


The National Production Authority this 
week granted three appeals from its theatre 
two others. 


mmediately 


construction ban, and denied 


The three 


ipproved were: a new 
$250,000 theatre in Springfield, 
Mass., for Round Hill Drive-in Theatres, 
Inc.; a $115,000 drive-in at McHenry, IIl., 
and a $10,800 remodeling of the toilet rooms 
of the Oriental in Chicago. NPA 
rejected a drive-in at South Chattanooga, 
fenn., proposed by Theatre Sales, Inc., of 


projects 
drive-in 


theatre 


that city, and a $75,000 theatre and store 
project in Portland, Ore., planned by W. F. 
Gildner 
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PHONEVISION LAUNCHES 
THAT CHICAGO TEST 


Initial Reaction Is Called 
Enthusiastic to Zenith 
“Pay—See” Method 


CHICAGO: The long-awaited and much- 
publicized test of the Zenith Radio Corpora- 
tions’ Phonevision system got under way 
here New Year's Day. 

\ specially selected group of 300 Chicago 
families Monday for the first time was able 
to tune in on any one of three fairly recent 
motion pictures which were telecast from 
Zenith’s experimental station KS2KBS. The 
“admission” was $1 per feature. 

\Ithough the exact number of families 
which requested the films was not available, 
initial reaction to the pay-as-you-see tele- 
vision system was said to be enthusiastic and 
highly pasitive. 


Tests to Be Conducted 
For Several Menths 


Zenith has been authorized to conduct its 
tests over a period of several months. Pur- 
pose of the demonstrations is to attempt to 
convince the Federal Communications Com- 
mission that the public is willing and ready 
to pay for premium entertainment in the 
home. According to Eugene F. McDonald 
Zenith president, Phonevision could em- 
brace a number of entertainment fieids, in- 
plays, 

“tor 


cluding motion pictures, Broadway 

sports spectacles and other features 
which people are accustomed to pay an ad 
mission charge.” 

According to present plans, Zenith will in- 
troduce a new film every day. It is to be 
repeated on the two following days, but in 
a different time slot. 

Last Monday’s 
“April Showers,” 
“Homecoming.” 

While the entire supply of films made 
available to Zenith has not been disclosed, 
this week’s additions included: Tuesday— 
“Lost Honeymoon,” with Franchot Tone; 
Wednesday—“The Unsuspected,” with Joan 
Caulfield; Thursday—‘“Silver River,” star- 
ring Errol Flynn; Friday—‘‘Dear Ruth,” 
with William Holden. 

A number of companies, including Twen- 
tieth Century-Fox, Republic, Columbia and 
Universal-International, are said to have re- 
fused to make their pictures available foi 
the Phonevision experiment. 


Watched Closely by Film 
Industry for Reaction 


initial lineup included 
“Welcome Stranger” and 


Both production and exhibition in the film 
industry are watching the Chicago experi- 
ment closely. Exhibition’s reaction is split 
with some leaning to the belief that Holly- 
wood should not have cooperated with Zen- 
ith since Phonevision represents direct com- 
petition to the theatre, while others have 
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SHOWS THEATRE 
TV ON COAST 


LOS ANGELES: Upwards of 1,000 
early risers were on hand at the 
Orpheum theatre here New Year's 
Day when Sherrill Corwin held the 
first demonstration of his new large- 
screen television equipment. Admis- 
sion was 98 cents and entitled pa- 
trons to take in the theatre television 
presentation, consisting of the Pasa- 
dena Tournament of Roses, and the 
regular screen show. Mr. Corwin was 
to have demonstrated his RCA in- 
stantaneous projection unit to exhibi- 
tors and distributors at an invitational 
gathering Friday. 





publicly urged theatre men to allow and in- 
deed to support the Chicago test to gauge its 
potentialities. 

An exhibitor group on the coast recently 
saw in Phonevision a dire threat to the thea- 
tre and commented that “it may do to the 
theatre what the movies did to vaudeville.” 

Zenith makes the point that its Phonevi- 
sion system could bring into the home enter- 
tainment too expensive for the broadcasters 
to provide otherwise and in past surveys has 
established that a large part of the set-own- 
ing public would be willing to pay up to 
$1 to see first run films on the screens of 
their home receivers. 

Additionally, it is stressed that the Phone 
vision presentations are free of commercials 
and, theoretically at least, would permit up- 
to-date film product to get on the air. The 
current television supply of motion pictures 
is drawn largely from Hollywood’s output 
during the 1930’s and lacks quality. 


Reviewers Cite Quality 
Of Pictures Shown 


Reviewers here have stressed the recent 
vintage and excellent print conditions of the 
pictures shown by Zenith so far. 

Here is how Phonevision works in the 
current Chicago test: 

The Zenith station, broadcasting on the 
unused channel 2, sends out a garbled, jit- 
tery image which can be reecived by any or- 
dinary set, but cannot be decoded. 

Each subscriber’s set is connected with a 
specially-installed telephone circuit. If a 
particular feature film is desired by the sub- 
scriber, he lifts the phone and informs the 
operator. At the stated time, a key signal is 
transmitted over the phone wire to the set, 
clearing and steadying the image. At the 
end of the month, each set is billed for the 
programs received. 

The Chicago experiment varies somewhat 
from the Zenith plans originally outlined, 


with the departure occasioned in tie main 
by the telephone company’s refusal to give 
Zenith originally had 


all-out cooperation 
would be sent via the 


stated that the “key” 
regular phone wire and that the bill would 
be collected by the Bell System. 

In the current test, all sets can receive the 
film’s sound-track without difficulty, but 
Zenith officials say it can be garbled just like 
the image itself. 

After each screening—they take place at 
4,7 and 9 P.M.—a trailer is run, advertising 
the next attraction. The trailers are the same 
made by the com- 
In advance of the 


which were originally 
panies for theatre use. 


announcement 1s broadcast, 


showings, an 
telling the 300 test families their important 
role in the test and asking them to fill out 
in detail a special report card which is sent 
to them weekly and contains Phonevision 
programs, 

Questions asked include: How many peo- 
ple saw the movie? At what performance ? 
Had they seen it before in a movie theatre ? 
and did they like it better on TV? There 
also is a short explanation of what is Phone 
vision, and how it works. 

A Zenith official said the company had 
spent $600,000 on the test, plus the original 
cost of developing and perfecting the system 
The $1 fee will be divided among the film 
companies providing the film (50 per cent), 
Zenith and the phone company (the other 
50 per cent). The attachment necessary for 
a set to receive the Phonevision telecasts 
should cost about $10, it is said. 


CBS "Television City" 


. ° 
Construction Begins 

The first unit of the Columbia Broadcast 
ing System’s “Television City” on Gilmore 
Island, Hollywood, near Beverly Hills, has 
begun. It is on the site of the Gilmore Stadi- 
um, now being razed; it is on four acres and 
it will comprise six studios and a six-story 
crafts and office building. It will be com 
pleted in 1952. CBS 
ownership of television station KTSL, Los 
Angeles, from the Don Lee Broadcasting 
System, and will sell its minority interest 
in the Angeles Times-CBS television 
station, KTTV, to the Times-Mirror com 
pany. 


also last week took 


Los 


George Hamid Becomes a 
Motion Picture Showman 


George A. Hamid, well known owner of 
the Steel Pier, Atlantic City, last week en- 
tered the motion picture industry. This he 
did by virtue of taking over the four Harry 
Waxman houses in that city. The theatres, 
taken for a reported $750,000, are the Holly- 
wood, the Cinema, the Shore and the Astor, 
the latter two acquired in leasehold interests. 
All are off the boardwalk. 








Box Office 


Champions 


For December, 1930 


The Box Office Champions are selected on the basis of their gross revenue at key city 


theatres throughout the country. 


ALL ABOUT EVE 
(Twentieth Century-Fox) 

Produced by Darryl F. Zanuck. Directed 
and written for the screen by Joseph L. 
Mankiewicz. Cast: Bette Davis, Anne 
Baxter, George Sanders, Celeste Holm, 
Gary Merrill, Hugh Marlowe, Thelma 
Ritter, Marilyn Monroe, Gregory Ratoff, 
Barbara Bates, Walter Hampden, Randy 
Stuart. (Champion for the second 
month.) 


BREAKTHROUGH 
(Warner Bros.) 

Produced by Bryan Foy. Directed by 
Lewis Seiler. Screenplay by Bernard Girard 
and Ted Sherdeman from a story by Joseph 
|. Breen, Jr. Cast: David Brian, John Agar, 
Frank Lovejoy, Bill Campbell, Paul Picerni, 
Greg McClure, Eddie Norris, Matt Willis. 
(Champion for the second month.) 


FOR HEAVEN'S SAKE 
(Twentieth Century-Fox) 

Produced by William Perlberg. Directed 
and written for the screen by George 
Seaton from a play by Harry Segall. Cast: 
Clifton Webb, Joan Bennett, Robert Cum- 
mings, Edmund Gwenn, Joan Blondell, Gigi 
Perreau, Jack LaRue, Harry Von Zell, 
Tommy Rettig. 


KING SOLOMON'S MINES 
(Metro-Goldwyn-Mayer ) 

Produced by Sam Zimbalist. Directed 
by Compton Bennett and Andrew Marton. 
Screenplay by Helen Deutsch based on the 
novel by H. Rider Haggard. Produced in 
Technicolor. Cast: Deborah Kerr, Stewart 
Granger, Richard Carlson, Hugo Haas, 
Lowell Gilmore. (Champion for the 
second month.) 


MR. MUSIC 
(Paramount ) 

Produced by Robert |.. Welch. Directed 
by Richard Hayden. Screenplay by Arthur 
Sheekman from a play by Samson Raphael- 
son. Cast: Bing Crosby, Nancy Olson, 
Charles Coburn, Ruth Hussey, Robert 
Stack, Tom Ewell, Ida Moore, Charles 
Kemper, Donald Woods. 


THE WEST POINT STORY 
(Warner Bros.) 

Produced by Louis F. Edelman. Directed 
by Roy Del Ruth. Screenplay by John 
Monks, Jr., Charles Hoffman and Irving 
Wallace from a story by Irving Wallace. 
Cast: James Cagney, Virginia Mayo, Doris 
Day, Gordon MacRae, Gene Nelson, Alan 
Hale, Jr., Roland Winters, Raymond Roe. 





Canadian Producers Plan 
Annual Film Festival 


Pl annual Film Festival to stim- 
ulate attention in the country’s film industry 


] 


ympleted 
npile 


ins lor a! 


February meeting 
Motion Producers and 
ries of Canada, it was announced in 
The festival will be 
junction with the Canadian As- 

Adult 


sponsoring 


at the 
Picture 

| 
week 
Education, Toronto, 
annual awards 

lor Sparling ot 
yinted festival com- 
associa- 


producers’ 


Michigan Variety Club 
Elects Earl Hudson 


Earl J. Hudson, 
troit Theatres, has been elected chief barker 
Variety Club of Michigan, Detroit, 
ling Jack Zide. Other officers elected 
were: Lew Wisper, assistant chief 
barker; M. F. Gowthorpe, second assistant 
chief barker; James F. Sharkey, dough guy; 
Adolph Goldberg, secretary, and Jack Zide, 
national canvassman. Charles Snyder was 
secretary of Variety 


president of United De 
of the 


succee 


first 


appointed execntive 


22 


Club of Michigan, a new post recently creat- 
ed by the club. J. J. Lee, Carl W. Buer 
mele, Donald Woods, Charles Komer, Dave 
Idzal and Lou Mitchell were named to the 
board of directors. 


MGM Gains Full American 
Airlines Cooperation 


National promotion has been developed by 
MGM with American Airlines for the pic- 
Named Mike.” Pug 
Wells, stewardess whose experiences prompt- 
ed the picture, will make a flying tour of key 
In March and April, the 
airline will place full page color ads in five 
1 magazines, boosting the picture. In 
seat pockets of American planes currently, 
folders describe the making of the film. An- 
other folder will be issued just before release 


f the picture March 9 


ture 


“Three Guys 


cities in February 


nationa 


Leaves Drive-in 

W. W. Farley, owner of theatres in Cats- 
kill, Schenectady and Yonkers, announced 
‘his week that he had withdrawn from a 
drive-in project near Catskill. Mr. Farley’s 
former the Klein brothers, will 
complete the project for a spring opening. 


associates, 


RKO Splits 
Formally 


The new year brought the formal creation 
of two new companies—RKO Pictures 
Corp., and RKO Theatres Corp.—following 
the signing of papers last after 
Arising out of the old Radio-Keith- 
companies are a 


Friday 
noon 
Orpheum Corp., the new 
result of the 
in the anti-trust case against major 


direct consent decree agreed 
upon 
distributors 

Meanwhile, the question as to what would 
happen with the theatre stock controlled by 
Howard Hughes, who elected to stay with 
the new production company resulting from 
the divorcement, was answered for the time 
being by the appointment of the Irving 
[rust Company of New York as trustee of 
Mr. Hughes’ stock. 

It is understood the Government intends 
to file a motion this month to empower the 
trustee to sell Mr. Hughes’ stock if he has 
not done so himself within one year. Mr. 
Hughes, however, has declared that he will 
oppose this action. The stipulation, entered 
into by the Government, RKO and Mr. 
Hughes, declares that the trustee cannot 
have any interest in the new picture com- 
pany or any financial obligation to or from 
Mr. Hughes. 

The total divorcement of RKO marks the 
second major distributor to split its produc- 
tion-distribution from exhibition activities. 
The first was Paramount, and Warner Bros. 
is preparing to follow in line with a settle- 
ment reached with the Government last 
week 

The picture is headed by 
Ned E. Depinet, and the new theatre com- 
pany by Sol J. Schwartz. 


"Short Grass" to Get 


Saturation Booking 
Allied Artists’ 


Grass” will have a 


new company 


production of “Short 
saturation booking con- 
sisting of 74 theatres, 72 of which are locat- 
ed in Oklahoma, and the remaining two in 
Texas, it was reported last week by Maurice 
R. Goldstein, Allied Artists and Monogram 
general sales manager. The booking, start- 
ing January 14, will run about two weeks. 


Memphis Variety Club 
Elects Bostick Barker 


R. L. Bostick was elected chief barker of 
the Variety Club of Memphis last week 
Other officers elected were: R. N. Wilkin- 
son, first assistant chief barker; Ben Blue- 
stein, second assistant chief barker; Jack 
doughguy, and Vernon Adams, 
property master 


Sawyer, 


House Opens in Benefit 

Proceeds of the opening night, December 
28, of the Skouras Valentine theatre in the 
Bronx, N. Y., have been donated toward 
financing the education of a deserving local 
student at Fordham University, George P. 
Skouras, president of the Skouras circuit, 
announced last week. 
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U.8.Unhappy 
Over Griftith 
Decision 


The Department of Justice this week 
found itself in the ironical position of win- 
ning an anti-trust suit, against the Griffith 
theatre interests, yet studying the possibility 
of an appeal to the Supreme Court because 
of dissatisfaction with the ruling by Judge 
Edgar S. Vaught in the Oklahoma City Dis- 
trict Court last week. 

In Washington, a spokesman for the de- 
partment had this to say after the decision 
was handed down: “If it is true—as we 
have heard—that only two theatres are or- 
dered divested, I would suspect there is a 
good chance of an appeal.” 

The unusual aspect of the case is that none 
of the companies founded by L. C. Griffith 
and two brothers exist as they did in April, 
1939, when the suit was originally filed. 
Nevertheless, Judge Vaught found the four 
theatre companies—R. E. Griffith Co., and 
Westex Theatre Co., operating out of Dallas 
mainly in Texas and New Mexico, and Grif- 
fith Amusement and Griffith Consolidated 
operating out of Oklahoma City—guilty on 
anti-trust charges, 

Avoiding any sweeping divestiture orders, 
Judge Vaught’s ruling was aimed largely 
at non-existent companies. Basically, the 
decree divorces the properties of the com- 
panies formerly out of Dallas 
under Griffith interests from properties op- 
erating out of Oklahoma City. It also pro- 
hibits the Griffiths and their successors from 
making any deal for films for two thevtres 
at the same time 

In addition, Video Independent Theatres, 
Inc., made up of former employees and 
headed by Henry S. Griffing, former Grif- 
fith attorney, is stripped of all buying power 
it had over competing single theatres. Video 
now owns most of the houses previously 
controlled by the two Oklahoma City-based 
circuits. : 

Judge Vaught ordered Griffith Consoli- 
dated to terminate its joint ownership in 
two theatres at Enid, Okla., in which Roy 
Shield has an interest. 


operating 


Report French Studio 
Output Up, With Aid 


WASHINGTON: The Commerce Depart- 
ment reports 76 feature films were produced 
in France during the first eight months of 
1950, 16 more than in the like 1949 period. 
It estimates that total 1950 production will 
exceed the pre-war average of 110 films. 
A total of 1,694,513,640 francs—almost $5,- 
000,000—has been given the French film in- 
dustry under the 1948 law providing for 
Government aid, the Department reports. Of 
this, 1,544,562,117 francs went to feature 
film producers, 44,951,523 francs went for 
short subjects, 80,000,000 francs for news- 
reel producers and 25,000,000 francs to Uni- 
france Films, an organization set up to in- 
crease foreign distribution of French films. 
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THE STOCK MARKET 
The records of motion picture securities 
on the New York Stock Exchange from 
January 2, 1950 to December 30, 1950: 
Net 
Last Change 
nai 
—1% 
+1% 


—% 


High 
14%, 


Low 
105% 12% 
18!) 14!/, 1554 
22% 17a 21% 
REPUBLIC 5% 3 3% 
RKO 9% 6's mm —'h 
20th-FOX 25'/2 20% —4 

U-I 12 10/4 —I%y 
UN. PAR. TH.. 24 fee 

WB 16/4 12% —3% 


Name 
COL. 
LOEW'S 
PARA. PIC. 





Conn. Variety Club 
Names New Officers 


Herman M. Levy, TOA general counsel 
and secretary of MPTO of Connecticut, has 
been elected chief barker of the Variety Club 
of Connecticut. Other new officers are Ben 
Simon, first assistant chief barker; George 
H. Wilkinson, Jr., second assistant chief 
barker; Henry Germaine, property master, 
and Sam Germaine, dough guy. The board 
of directors for 1951 includes: Harry F 
Shaw, George Weber, I. H. Levine, Frank 
Meadow, Bob Elliano, Sam Wasserman, 
Barney Pitkin, Lou Brown and Ray Wylie. 
Mr. Elliano and Mr. Wasserman will also 


serve as convention delegates. 


SRO to Release French Film 
The distribution of “The Joyful Pilgrims,’ 
will be 


now in production in Paris, con- 


trolled by Selznick Releasing Organization 





On the desks of the "Pace- Makers 


RentalGroup 
In New York 


North Central Allieds’ campaign to ¢s 
tablish “a fair basis of rentals to prevent 


the closing of reach an ad 


theatres” will 
vanced stage this weekend 
of the special film rental committee will be- 
gin a series of meetings at the Hotel Astor, 
New York, with, it is hoped, top-level dis 
tribution executives. 

Definitely committed to participate in the 
discussions are Charles Reagan, Henderson 
M. Richey and E. M. Saunders, representing 
MGM, who will meet with the group 
Wednesday, and Twentieth Century-Fox, 
with A. W. Smith, Jr., distribution vice- 
president, the likely company delegate. 

In New York will be Henry Greene, 
chairman of the committee, Ted Mann and 
Ernie Peaslee. They will prepare to line up 
the industry leaders for rental discussions 
According ‘to Stanley D. Kane, executive 
will be 
“which 


when members 


presented 
will 


counsel, each company 
with an individual program 
offer relief for both exhibitors and distribu- 
tors in the present declining box office con 
dition, to both to function with a 
profit Pa 

The organization is still awaiting replies 
from some of the distributors in reply to 
NCA’s proposals for film rental discussions 
in New York during the week of January 8 
The lack of replies was attributed to the 
holidays. 

The Allied unit’s 


two days earlier in New York 


allow 


executives will meet 


of this industry 


The Herald is “part of the picture” 


Earl Hudson, president of United Detroit Theatres, flanked by Fred Fralick of Holly- 
wood Management Agency; Alice Gorham, publicity and advertising director of United 
Detroit; and Frank Upton, United Detroit district manager. 





IGOE DISMISSES 
B & K REQUEST 


Chicago Circuit Fails in 
Attempt to Modify Rule 
of Jackson Park Decree 


Katz this week 
an attempt to have Judge Michael 
the Chicago District Court 
Park which limits runs 
) first run theatres to two weeks 

1 handed after three 

oral arguments between Tom Mc 
Jackson Park attorney, and Alfred 

ind K } 


iGO: Balaban and 


revise 
1 
iCKSOn decree 


lecision 


down 


counsel, Judge Igoe over 
e motion made by the theatre circuit. 
wv B. and K 
r Lo 


»p runs, 


were a pe riod of clear- 
the ending of a two 
on first-runs in Loop houses, and 
films 


to double feature as they saw 


Suggests Compromise Plan 

Judge Igoe did suggest that a way out of 
ould be the adoption of a plan 
RKO. In 


given the 


worked out 


he RKO 


extended 


with 
Grand was 
runs as long as the Grand 
1 RKO Palace released 15 films every 13 
| } tu +} 1 
had 
the opposing 
it as fa knew no defi 
been made. Mr. McConnell 
the offer still 
“I sincerely hope 


id K 


was open, to 


Igoe said 
of the discussion in this case.” 
e Igoe said in dismissing the 
ea: “This case originally had to 
hicago system of release’. A 
| into this 


a monopoly 


re came 
trom 


The case was fin- 


that all we've 


don 
runs 
SC. . But put 
purpose of an ur 
llegal 
» make change S 
violation of the 
and cle irances 
evils That fact was 
in the original lawsuit. Now I’m 
ange things completely.” 
McConnell Claims Conditions 
itted a 
» an earlier B. and K. brief. 
| that the B. and K 
in stating that conditions 


subi 


Last week Mr. McConnell 


brief was 
had 
the Loop in a way that could not 
en the decree 
Mainly, Mr 


following points 


toreseen wl 


was first hand- 


ed dowt McConnell made the 


Ihe main objective of the decree was to 


destroy the releasing pattern which gave B 


and K. its onopoly” and to prevent it 


24 


from being revived. Mr. McConnell added 
that what B. and K. is saying is that since 
the order has achieved its goal, it should be 
done away with. 

Conclusions and previous court findings 
as to the “Chicago systenr of release” which, 
it was claimed, were designed to suppress 
competition from the subsequent-run thea 
tres, could not be reviewed at this hearing. 
Mr. McConnell said, and added the follow 
ing for emphasis: 

The has established that extended 
runs, the clearance periods and double fe: 
tures were detrimental to the first run neigh 
borhood houses. It had also been shown that 
had benefitted theatres 
were affected under the old releasing system. 

Mr. McConnell that 
fered by B. and K. were not a hardship jus 
tifying any change in the decree since it was 


court 


the decree which 


said the losses suf 


expected that the circuit's profits would de 
crease once the decree became effective. An 
other point Mr. McConnell was 
that the business drop could not be wholly 
attributed to the decree, but was rather the 
result of 
in other parts of the country. 

Mr. McConnell again emphasized the im- 
retaining the limit 
(with authorized extensions) on Loop runs. 
This curb was needed, he said, to prevent a 
restoration of the old practices which caused 
the original litigation. The brief 
that any revision of the decree would mean 
untold hardships for the 
hibitors. 


Independents Divided 


Meanwhile, however, an independent Ch 


made by 
a general economic trend evident 


ortance of two-week 
I 


ilso said 


independent ex- 


cago exhibitor made a claim in direct oppo- 
sition to Mr. McConnell’s. A report from 
Chicago said that Oscar Brotman, co-own 
er of the Avaloe theatre, had said that he 
and other independents were in favor of end- 
ing the two-week limitation on first run films 
because such short runs had an adverse ef- 
fect on business later on in the subsequent 
runs. One of the points of this argument 
was that the smaller houses could not benefit 
since there was no extended advertising and 
promotion 

Independent exhibitors in and around 
Chicago, however, seemed divided on this 
point 


Three B&K Houses for 


Sale Under Decree 

Balaban & Katz reported last week that it 
is putting three Illinois houses up for sale 
n compliance with the U. S. court decree for 
theatre divorcement. The three theatres to 
be disposed of are: the 1,500-seat Rialto 
theatre in Peoria: the 1,300-seat Palace the 
atre in Rockford, and the 900-seat Auburn 
in Rockford. 


Loew’s Seen 
Ready to 
Talk Decree 


It was indicated this week that Loew’s 
is finally considering the start of negotia- 
tions with the Department of Justice for a 
settlement of the long litigation. 

An indication that Loew’s—the only ore 
of the majors which has consistently re- 
fused to discuss a consent decree with the 
Government—possibly will enter such dis- 
cussions is seen in the approval by the New 
York Statutory Court of an extension until 
January 31 of the date to file divorcement 
plans as required in the original decree. 

Of the five theatre-owning distributors in- 
volved in the Paramount, et al case, Para- 
mount, RKO and Warner Bros. already have 
dropped out of the case, and Twentieth Cen- 
tury-Fox is negotiating a settlement within 
the divorcement-divestiture provisions of the 
court order. Loew’s extension is understood 
to be merely a technicality, however, since 
it is quite likely that the Government agreed 
to the extension to give both sides a chance 
to conduct exploratory talks. 

The original filing date was understood 
to be December 6, six months after the de 
cree was handed down, but Loew’s disputed 
this and claimed the date was December 30, 
six months after formal entry of the order. 
The Government did not enter an objection. 

Meanwhile, Warner and the Justice 
Department settled their differences 
and the formal presentation of the consent 
decree was to be made to the New York 

The announcement that the 
had ended was expected at 


3ros., 


have 


court Thursday. 
20th-Fox case 
any time. The Government also gave 20th- 
Fox additional time to dissolve certain joint 
interests and until March 15 to carry out 
involving the Golden 


certain obligations 


State Theatres circuit. 


William Goldman Wins 
Arbitration Ruling 


William Goldman has won a decision in 
favor of his Esquire theatre from an arbitra- 
¢ industry personnel 
William F. MGM's 
vice-president and general sales manager ; 
Robert RKO’s vice-president in 
charge of distribution, and Ted R. Gamble. 
Mr. Goldman’s dispute with leading distribu- 
tors was over availability. Mr. Goldman 
was given the 28-day availability he sought. 


panel including 


tion 


They were Rodgers, 


Mochrie, 


The Esquire was formerly operated by War- 


ner Bros., and known as the Grange. 


$3,900,000 Anti-Trust Suit 
Is Filed in New Orleans 


A $3,900,000 anti-trust suit has been filed 
in the New Orleans District Court against 
17 producers, distributors and one theatre 
operator. The complainants are Mrs. Henry 
Lazarus, S. and L. Theatres, Inc., Jadel 
Theatres, Inc., and Henry Lazarus Theatres, 
Inc. 
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TV EMERGED IN 1950 AS 
BIG THREAT TO SCREEN 


Rode Wings of High-Power 
Selling, Enjoying Wide 
Expansion, Some Profit 


by FRED HIFT 


Television stepped out of the realm of 
optimistic figures and transformed _ itself 
from a potential to a very real threat to the 
motion picture during the past year. 

It added stations to the very limit au- 
thorized by the Federal Communications 
Commission; expanded its network in all 
attracted a 
toward 


improved its shows; 
record and, 
the end of the year, suffered an attack of 


directions ; 
number of advertisers 
color jitters. 

It was an imposing, well-advertised, 
publicized and often over-rated show. 
audience hought it 


well- 
The 


A Major Topic of Year 
In Film Business 


Television was the topic of the year in 
all strata of the film industry. Its effect 
was weighed and estimated and blamed with 
equal fervor. \t conventions, leaders of 
exhibition urged vigilance and inventiveness 
—the first to keep producers irom forgetting 
that exhibition was still their best customer 
and the second to seek ways to link the mo- 
tion picture theatre in some ways with the 
new and growing medium, 

Theatre television was proposed and tried 
out with fair-to-middlin’ success; there were 
calls for more color on the screen and ex- 
hibitors continued to urge the production of 
trailers for use on television. Distributors 
retorted that, when they had the trailers, ex- 
hibition then refused to pay for the air-time 
on the TV stations. 

Most important, television this year could 
afford to own 
buildup. 
enue. 
proved their wage scales, Hollywood players 
were attracted to the opportunities in New 
York. Most of the film studios still refused 
their contract players permission to appear 
on the air, but the dam was broken. 


spend more money on its 
It had the talent and it had the rev- 
Increasingly, as the telecasters im 


Most Stations Currently 
Operating in the Black 


With more stations, more 
audience, better programs and more adver- 
tisers, the broadcasters for the first time this 
year reported most of the stations were op- 
erating in the black. Their income had risen 
sharply. It was estimated that during 1950 
the three major networks alone would have 
gross revenue of more than $20,000,000. The 
gross revenue of all stations for the first 
10 months of the year was put at $27,- 
262,000, more than triple the same period in 
1949, 

By the end of 1950, 107 television stations 


sets, a wider 
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A VIEW of the new television network control center at the headquarters building of the 


Long Lines Department of the A. T. & T. Company in New York. 


Here the local studios are 


interconnected with Bell System's inter-city television networks. 


were on the air, one short of the 108 au- 
thorized by the FCC 
still in effect 
commission 


prior to the freeze 
and will continue 


determines on the 


which is 
until the 
allocation of new bands 
transmitters was more than matched by the 
snow-balling output of sets. According to 
latest reports, more than 7,000,000 receivers 


This increase in 


were produced in 1950 alone, many of them 
The 10 per cent sales 
in October had 
partly because 


with larger screens. 
tax which went into effect 
no apparent effect on 
the public was inclined to buy in the face 


sales, 


ot expected shortages 

The television network gave a hefty lift 
to television development. By the end ot 
the year, the Bell System's coaxial and radio 
relay links connected 72 stations in 42 cities 

The network now has Omaha, 
Neb. From there the radio relay will be 
pushed to San Francisco, via Denver and 
Salt Lake City, by the end of 1951. 
A T & T officials say the networks have not 
yet asked it to equip the link with television 
boosters. Also next year, a new radio relay 
will tie Binghamton, N. Y., to the network; 
Charlotte and Atlanta are to be connected 
directly, and the new-existing coaxial cable 
between Memphis and Birmingham will be 
equipped with boosters 

At this point, the Bell System network 
comprises more than 17,000 channel miles 
and the broadcasters are paying an average 
of 10 cents a mile per half-hour program. 
It is estimated that the network cost repre- 
sents about five per cent of the total cost of 
the program. 

More important, it is estimated that 70,- 
000,000 persons today are within the range 
of television, figuring there are 20,061,000 
families within a 50-mile radius of inter-con- 
nected cities. 

As had been predicted, films became of 


reached 


prime importance to the medium. There was 


a stirring in Hollywood as independents 
eyed the potentialities of the 
market A few of them actually produced 
cheap “quickies” with the prescribed televi 
sion technique More feature films found 
their way on to the air, but it was still only 
a trickle, with the main 
taining their ban on the release of product 


television 


major companies 
to the telecasters. 

\s TV program costs went up, some pro 
grams were prefilmed or recorded for later 
distribution to non-interconnected stations 
Gene Autry braved exhibitor opposition to 
gallop into the TV ring with a weekly half 
hour costing $17,000 per film 
“Truth and Consequences” was pre-filmed at 
$15,000 per program and so was the Mag 
navox Show for $22,000. 

There were attempts during the year to 
office” for 


program 


continue the search for a “box 
television. Phonevision finally obtained the 
necessary product for its long-delayed test, 
and then was promptly held up again by the 
necessity for obtaining individual licenses, 
and Skiatron Subscriber 
Vision, another pay-as-you-see system. The 
theory underlying all these efforts was that 
television had outgrown its 
britches and needed help. 

In New York, television, like Topsy, 
tinued to grow, taking over legitimate the 
atres and film houses in the process. Thou- 
sands got a free treat every night at the 
television theatres on and off Broadway. 

The year’s fiercest controversy arose over 
the FCC’s authorization of CBS’ mechanical 
color, hotly contested by RCA which has it 
own electronic system. 

At year’s end, television swamped the en 


came out with 


economic 


con 


tertainment pages of the newspapers with 
blustery ads. Despite many uncertainties, 
the future still looked rosy 





BRITISH FILMS 
TAKE HONORS 


Five Among Six Winners 
at Great Britain’s Box 
Offices During Year 


by PETER BURNUP 


LONDON: Greeted by considerable public 
Morion PICTURE 


Heravp’s London Bureau's annual Box Of- 


interest, the results of 


fice Survey were made public last week, re- 
vealing no fewer than five British pictures 
among the six top money-makers in Britain. 

Top honors American film— 
Metro’s spectacular and tuneful “Annie Get 
Your Hutton. 


went to an 


Gun,” starring Betty 


The Runners-Up 


The runners-up were: “The Blue Lamp” 
(British) ; “The Wooden Horse” ( British) : 
‘Odette” (British); “The Happiest 
of Your Life” (British); “Treasure Island” 
( British ) “Father of the 
Pants,” “F¢ 


Day s 


Bride,” “Fancy 
rsyte Saga,” and “Jolson Sings 
photo finish of the winners 
ds separating “Annie’ 
Several important 


and 
ircuits 
mp” was easily theit 
Sir Sidney Clift with 


went on record as 


“Blue 
Balcon’s 
Arthur 


“Treas 


Michz 


listributed 


Distributors 

was made in Britain, but had an 
producer—Walt Disney—a 
rt Bobby Driscoll 


Wide Coverage for Result 


and radio coverage 
ncement 1s reg irded here 
> fillip to the industry’s 
ness Campaign swinging into ac- 
> new year \ 


vast amount of 
work me in the cam 
ng committee and its various 
\bout £40,000 has accrued 

bution of the Hollywood-made 
horts That sun the 
distribution, forms 


has been d 


only 


“hee 
prints 
fighting fund. 

lrive now start 

Showman’s Guide—edited 
is in the 
exhibitor and manager in the 


tten by this writer— 

of every 

intry. This will be followed up with peri- 
odical exhortatory and explanatory sheets. 

In a few incentive 
announced with prizes of un 


days, an immense 
SC he me Ww ill be 


precedented dimensions 
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HERALD POLL GETS 
BRITISH ATTENTION 


LONDON: Unprecedented, nation- 
wide publicity was accorded this year 
to The Motion Picture Herald-Fame 
poll of the top money-making stars of 
1950 and the Herald's selectidn of 
the top money-making pictures in 
Britain for the year. Most newspaper 
editorials, including that of the dis- 
tinguished "Times," pointed up the 
moral of the Herald's box office sur- 
vey which indicated five British films 
among the six top grossers. Anna 
Neagle and Jack Warner appeared 
on a special program of the British 
Broadcasting Corporation last Satur- 
day, and the results of the star poll 
was included in all BBC news bulle- 
fins. 





BBC Orders Three Sets 
Of Color TV Equipment 


LONDON: Orders for three sets of color 
television equipment have been placed by 
the British Broadcasting Corporation with 
lifferent firms at a cost of between £500,000 
and £750,000. 

Sir William Haley, director-general of the 
BBC, told a press conterence last week that 
the purchases were for experimental pur- 
poses. Test transmissions will not be broad 
cast publicly. 

Sir William estimated 
expenditure on television would be £1,500, 
to £2,500,000 in 1952-53. BBC 
proposed to devote 60 per cent of its avail- 


1950-51 revenue 


OUU, rising 


ible capital to television, a sum amounting in 
the three years from 1950-1953 to £4,250,- 
000. ‘We believe that rearmament will not 
prevent us from carrying through the pro- 
gram for completing five high-power trans- 
mitters by the middle of 1952,” he said. “In 
shall have better na- 
coverage than any other country in 


three 
tional 
the world 


years’ time we 


Rebuilding Theatre 
American theatre at 
has been started by 


Rebuilding of the 
East Liverpool, Ohio., 
owner A. G. Constant. The house was com- 
pletely destroyed by fire last spring. Recon- 
struction is expected to be completed in the 
spring 


Service Marcus Circuit 

Rex A. Carr, general manager of Theatre 
Owners Corp. of Cincinnati, announced last 
week that his company was now servicing 
Ohio theatres of the M. Marcus circuit. 


Kirsch Calls 
On Leaders 
For Action 


Jack Kirsch, president of Allied Theatres 
of Illinois, said this week in Chicago that 
industry leaders in Hollywood and New 
York should take the next step in setting 
up a meeting to discuss the current box- 
office crisis in Illinois, and particularly in 
the Chicago area. 

Mr. Kirsch, in 
unit’s 20th anniversary 
weeks ago, extended an invitation to indus- 
try leaders to come to Chicago for such a 


a speech at the Allied 
celebration two 


session. 

“The top men in the industry were at the 
banquet,” he “and they heard my 
speech, which was well covered in the trade 
press.” Mr. Kirsch this with a 
statement that none of the leaders present 
at that function had yet “accepted the chal- 
lenge to meet in Chicago.” He said that if 
industry leaders did not accept his offer, he 
would written invitations this 
month 

“The meeting,” Mr. Kirsch remarked, 
‘should be some kind of an over-all forum 
to discuss ways to improve business in this 
area. An improvement in business will bene- 
fit everyone—producer, distributor and ex- 
hibitor.” 


said, 


followed 


send them 


Commercial Firm Takes 
Theatres for Matinee 


Providing possibilities of a new source ot 
income for theatres, Warners’ Colonial and 
Paramount’s Nixon, key neighborhood 
houses in Philadelphia, turned over their 
matinee performances on successive days to 
Weatherguard, a commercial company. The 
regular screen show was offered, highlighted 
by a brief demonstration of Weatherguard 
storm Weatherguard salesmen 
distributed tickets free to sales prospects and 
no tickets were sold otherwise for the mat- 
inee performances held this week. It is un- 
derstood that Weatherguarc paid a flat fee 
for both performances and that similar ar- 
rangements will be made by Weatherguard 
with other neighborhood houses in the vari- 


windows 


ous areas, 


St. Louis Gets Theatre 
Safety Code Proposal 


In a move to exempt existing theatres 
from the new theatre code which became 
effective January 1, A. A. Baum, St. Louis 
Building Commissioner, last week suggested 
a 14-point theatre fire safety program to the 
Board of Aldermen. He said that houses 
complying with the 14 points would be con- 
sidered in “substantial compliance” with the 
new safety fire provisions of the code. All 
but 10 or 12 St. Louis theatres are already 
complying with Mr. Baum’s suggestions with 
only minor change in booths or exits re- 
quired to bring all houses into complete 
compliance. 
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TRADE MET PROBLEMS IN 
YEAR OF UNCERTAINTY 





Formation of COMPO,New ~~ 


TV Threat and National 
Emergency High Spots 


The industry will long remember the year 
1950. Its course has been highlighted by 
events and developments bound to have a 
profound impact on the future of the motion 
picture, and problems which the industry 
strove mightily to solve. 

Historians will set down 1950 as the year 
the industry attempted to meet the need of 
unity in the face of threats and, in Chicago 
in February, created the Council of Motion 
Picture Organizations for the express pur- 
pose of bettering the film’s public relations 
and to win it new friends and customers. 


Showmanship Revival 
Sparked by 20th-Fox 

That same year saw an unprecedented re- 
vival of showmanship, sparked by Twentieth 
Century-Fox at a series of meetings all over 
the country where exhibitors big and small 
pledged themselves to a reaffirmation of the 
basic tenets of their business. 

The industry, with eyes long turned to 
Washington, finally received the blueprint 
of a new structure when the Supreme Court 
in October affirmed the New York Federal 
Court’s order for divorcement and divesti- 
ture, making February 8, 1953, the deadline 
for the separation of exhibition from pro- 
duction and distribution. 

Television cast its long shadow over the 
industry, providing much cause for specula- 
tion and complaint over its actual impact on 
the theatre and arousing exhibition to seek 
ways and means of harnessing the young 
giant, or at least rendering it harmless. 

Most important perhaps, this has been the 
year of re-evaluation, of searching and of 
analysis. If audiences stayed away from the 
box office—to return sporadically for cer- 
tain pictures and certain stars—the industry 
wanted to know the reason. There was much 
talk of recapturing “the lost audience” and 
a general awakening to the necessity of at- 
tracting new patrons. 


Weitman Voices Need to 
Recapture Audience 

Said Robert M. Weitman, vice-president 
of United Paramount Theatres: “We should 
seek to establish what the missing audience 
sector wants and what its movie-going hab- 
its are. We may find here our audience for 
the ‘adult’ motion picture.” And as for the 
youngsters, “they must be introduced to and 
encouraged in, the movie-going habit. The 
effort to win them away from other, vastly 
competitive activities available must be pur- 
sued with persistence and intelligence.” 

Mr. Weitman also summed up exhibition's 
current status with these words: ‘This in- 
dustry has had its share of crises, but the 
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DRIVE-INS REPORTED 
A THRIVING YEAR 


Enjoying an ever-lengthening sea- 
son, the nation's more than 2,000 
drive-in theatres this year reported 
thriving business. Their expansion 
plans were hard hit by the govern- 
ment's ban on further theatre con- 
struction, but the installations in oper- 
ation already were sufficient in num- 
ber to make themselves felt at the 
box office of the regular theatres. The 
drive-in grew in capacity and in- 
creasingly they demanded better and 
newer films on a basis of equality 
with established indoor houses. 





prevailing situation carries more complex, 
conflicting and puzzling elements than at 
any time within memory.” 

While exhibition battling multi- 
pronged competition from television to night 
baseball and racing, production was hum- 
ming along smoothly and with an air of 
undisturbed confidence. Paramount, already 
operating under the divorcement set down by 
the consent decree, reported profits both in 
production-distribution and exhibition 

Independent financing was largely dried 
up and Stanley Kramer, while forming a 
new company, called it “a dead issue.” At 
year’s end, Mr. Kramer still had not signed 
a releasing deal, but it was known that he 
was talking to Columbia Pictures. At RKO, 
Jerry Wald and Norman Krasna upheld the 
independent banner with announcements of 
an ambitious production program under a 
deal with Howard Hughes. 

While exhibition complained that Holly- 
wood wasn’t making enough escapist fare— 
and threw in the perennial charges of too 
high rentals and insufficient prints—the pro- 
duction situation looked good and the pic- 
tures released during the year were made 
of quality stuff. 

The industry’s most determined effort to 
achieve unity and attempt to solve some of 
the most pressing problems of the day in 
combined action came with the establishment 
of COMPO. The purposes of the new or- 
ganization, headed by Arthur L. Mayer as 
executive vice-president, were outlined as 


was 


taking in a large scope of industry interests. 
COMPO was designed to further public 
relations “by collecting and disseminating 
information about the industry, its problems, 
its product, its patrons and its employees,” 
and it was set up also to publicize the use- 
fuleness of the motion picture in the com- 
munity, to better intra-industry relations, 
and to oppose discriminatory taxation ‘‘and 
other unfair and restrictive regulations.” 
The all-industry group began to function 


almost immediately with a vigorous and 
well-directed battle against the 20 per cent 
Federal admission tax. At the point when 
victory, or at least reduction of the tax to 
10 per cent, was in sight, the Korean emer- 
gency crushed all hopes for a cut and the 
fight was temporarily abandoned. Since 
then, COMPO has _ been guard, 
handicapped by internal squabbles over fi- 


standing 


nancing and representation 

With the industry still beset with a multi- 
tude of anti-trust involvjng damage 
claims running into many millions, arbitra- 
topic of interest 
throughout the year. Taking the initiative, 
Theatre Owners of America sent a letter to 
all the companies, inviting them to join a 
conference on the subject. All but two at- 
tended. At the year’s end, with Allied still 
looking on from the outside, the whole ques- 
tion still hung in the balance 


suits 


tion remained a wide 


“Movies Are Better” 
Became Watchword 


The Twentieth-Fox-sponsored Showman- 
ship Conference in Chicago revitalized the 
industry and lifted it out of its state of 
The “Movies Are Better 
Than Ever” was born and spread. There 
were numerous suggestions and plans to im- 
prove business and the bible of showman- 


gloom. slogan 


ship was re-read and re-studied with en- 
thusiasm. 

The foreign situation improved as the 
companies were able to remit more of their 
foreign earnings. The industry signed an- 
other one-year pact with the British Gov- 
ernment, giving it the annual $17,000,000 
plus an incentive bonus amounting to around 
$4,000,000. 

While films headway 
through specialized exhibition, French and 
Italian films lost some ground. The Motion 
America, in an un- 
Advisory 


designed to ac- 


sritish made 


Picture Association of 
precedented gesture, set up an 
Unit for Foreign Films, 
quaint fereign producers with the possibili- 
ties and the problems of the American mar- 
ket which they always said they were so 
anxious to invade. 


Censorship Continued to Be 
Major Industry Problem 


Censorship emerged a serious problem 


during the year. Senator Edwin Johnson 
of Colorado, angered by the much-publicized 
Bergman-Rossellini affair, proposed Federal 
censorship of the movies and met with un- 
qualified opposition from the industry. And 
Hollywood continued to fight local censor- 
ship in the “Lost Boundaries” case, 
be rebuffed by the Supreme Court. 

It was an anxious year for the film in- 
dustry. With war-time just 
around the corner, many thought they rec- 
ognized the glimmer of another boom for 
1951. 


only to 


conditions 





People in x ews 


ScANLON, former vice-president 

Productions, has 
as RKO studio manager 
Gold 


succeeded 
EON GOLDBERG 
he post had been vacant since Mr 
six months 


resignation 


Puomas, Jr. has been appointed 
dvertising of the 
ned Ross-Stillman Produc 
the last three 


publicity for 


of publicity and 
Thomas spent 
France handling 
lent producers 
New York 
visit at the 
attend 
and 


arrived in 
for a two-week 

Mr. Goldwyn 

in Washington, D, ¢ 
discuss future production 


(,OLDWYN 


will 
will 


pWYN, Jr. reported for military 


wrt Ord. Mr. Goldwyn served as 


lieutenant in the last war and 


the reserves since 


Lion Classics’ 
director, was 
New York 


company executives. He re 


ner Eagle 
publicity 


luncheon in 


st January 1 
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British Empire: 


ARY FIELD was given the 
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Better Business Bureau 
Sets Five Ad-Monitions 
Advertising should adhere to five genet 
National Better 
dvised, following pub 
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1 
rules of d ste. the 
Busines 

nt denunci 


ulvertisement by a grouy 
> 2.8 1 1 
t television dealers The rules are: ad- 
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branch 
Monogram exchange in Port 
Harry WIRTHWEIN, western 
manager, announced last He 
succeeds the late WiLtt1AM GRANT and 
will assume his new post January 8. M1 
be- 


office a 


Jack Fetix has been named man 


ager of the 
land, Ore., 


sales week. 


salesman for 
Monogram’'s Denver 


Felix was a Paramount 


fore joining 
year ago. 

N. Burcer, sales manager of Loew's 
has returned to New 


SAMUEI 
International Corp., 
York from a three-month round-the-world 
business trip which took him to MGM 
offices and theatres in Europe, Africa and 
the Far East 

Sipney DeNEAU has been named vice-presi 
dent of the Lopert Film Distributing 
Company, ILtya Lopert, president, an 
nounced this week. Mr. Deneau will as 
sume his new post January 15. He has 
been a member of the industry for 24 
years and is resigning as vice-president 
and general sales manager of the Selznick 
Releasing Corp. to accept the new appoint 
ment 

Witttim K. JENKINS, president of the 
Georgia Theatre Company, recently pre 
sented the company’s Spotlight Award and 
i check to MARGARET PICKREN of Colum- 

for an outstanding record during 

vears of service to the Columbus 
Miss Pickren is a 


the managerial staff 


bus, Ga., 
her 30 


theatres member of 


should not instill guilt and inadequacy in 
not use themes subverting 


life ; 


readers; should 


unity of American family and should 


used “irresponsibly as a law unto 


Trauner Nemsid to Heed 
New York Film Board 


Trauner of Columbia Pictures 
elected president of the New York 
Board of Trade last week He succeeds 
Phil Hodes of RKO Radio Pictures. Othe: 
officers elected were: Robert J. Fannon, first 
Lou Allerhand, second vice 
Nat Furst, Abe 
reelected secretary, and Mr 
sergeant-at-arms 


Was 


Film 


Saul 


vice-president 


president, and treasurer 


Dickstein 
Hodes 


Virginia Exhibitors Will 

Meet at Richmond Jan. 18 

and the state o 
the Virginia 


Pheatre Association to open 


was 


was naticd 


International conditions 
the industry 

Motion Picture 
its January meeting this year 
hibitor of the state. The 
be host at luncheon in the Jefferson Hote! 
Subjects to be dis 


have prompted 


to every ex 
Association will 
Richmond, January 18 
cussed include: film rentals, taxes, drive-in 
theatres, cost of operation, improvement of 
business, admissions for men in uniform. W. 
IF. Crockett is president 


Paramount 
‘oncentrates 


On New Stars 


The development and promotion of new 
talent, a major 1950 activity of Paramount 
Pictures, will be broadened and accelerated 
in 1951, Max E. Youngstein, vice-president 
in charge of advertising, publicity and ex- 
ploitation, reported last week 

Mr. Youngstein said his department, in 
close cooperation with production and dis- 
tribution, expected to devote a large part 
of its efforts in 1951 to the establishment of 
new stars 

Thelma Ritter was most prominently men- 
tioned with regard to future exploitation. 
Mr. Youngstein said, “In Thelma Ritter, | 
think we have the most human and lovable 
actress to hit the screen since the heyday 
of Marie Dressler.” 

Other who will 
ploitation throughout the coming year are 
Jan Sterling, Charlton Heston, Lyle Bett- 
ger, Nancy Olson, Barbara Rush and Peter 
“These are all new names—young 
actors and who first caught the 
public imagination during 1950. We're 
going to do our best in the coming year to 
see that the natural talent of these new per 
sonalities gets the full benefit of expert ex 
Youngstein said 


stars receive Major ex- 


Hanson 


actresses 


ploitation,” Mr 


"Queen for a Day" Big 
Promotion Is Set 

United Artists advertising department /ias 
put into readiness an exploitation and adver- 
tising campaign to back up the Robert Still 
man production, “Queen for a Day.” The 
campaign will begin February 1. Sixty radio 
and television broadcasts will plug the pic 
ture over the Mutual network for 12 weeks ; 
local “Queen for a Day” contests are set 
with openings, and more than $1,000,000 will 
’e spent in national newspapers and maga- 
zines. 


Western Pa. Allied Will 
Hear Nationa! Officers 


The 30th annual convention of the Allied 
Motion Picture Theatre Owners of Western 
Pennsylvania will have in attendance at least 
officers, Trueman Rembusch, 
president, Abram F. Myers, general 
counsel, it was disclosed last week. The af 
fair will be January 17 at the William Penn 
Hotel, Pittsburgh. There will be no social 
junctions, Norman Mervis, convention chair- 


man, has stated 


two national 


and 


Goldman Reopens House 

William Goldman opened the rebuilt Es- 
quire theatre in Philadelphia December 31, 
after winning a 28-day clearance to make 
the house a first run for the neighborhood. 
The house, formerly the Warners’ Grange, 
was acquired by Mr. Goldman in Septem 
ber, 1949, 
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ALBANY 


Christmas Day business here was reported 
to have shown a pickup from the 1949 level, 
but the following day was below that of the 
previous year. Tuesday trade this year was 
above the average for that day. .. . Morning 
cartoon shows for children were featured by 
many theatres. Two Fabian houses, Proc- 
tor’s Schenectady and Proctor’s Troy, staged 
four such shows Christmas week. . .. War- 
ner’s reopened the Utica, Utica. The circuit 
also relighted the Winter Garden in James- 
town, after spending $125,000 in remodeling. 
Eugene Daley is the new manager of the 
Utica, which is supervised by George Lau- 
rie, Avon manager. Gus Nestle manages 
the Winter Garden, now the only Warner 
situation in Jamestown. . . . A group of 
Schine Circuit officials, including J. Meyer 
and Louis W. Schine, passed through here 
enroute from Gloversville to New York for 
the marriage of Meyer’s daughter, Renee, to 
Lester Crown, of Chicago, in the Waldorf- 
Astoria Hotel. . . . Many theatres reopened 
after pre-Christmas shutdowns. 


ATLANTA 


Trade in all theatres and drive-ins for the 
holidays was extra good. In fact, business 
held up for the past few weeks and looks like 
it will get better. Playing are Fox, 
“Dallas” Paramount, “For  Heaven’s 
Sake”; Roxy, “Breakthrough,” holdover for 
second week from the Fox; Peachtree Art, 
“Sidewalks of London”; Loew’s Grand, 
“Harvey”; Central, “Trail of Robin Hood” ; 
Rhodes, “Song of the South.” ... Seen 
around the row were: L. J. Duncan and 
Sidney Laird, West Point Amusement Co., 
West Point, Ga.; Ebb Duncan and Clyde 
Sampler, Duncan Theatres in Georgia; O. 
C. Lam and Howard Schussler, Lam 
Amusement Co., Rome, Ga.; P. L. Taylor 
and A. L. Bishop, Bishop Theatres in Geor- 
gia; Mr. and Mrs. John Carter, Brookhaven, 
3rookhaven, Ga., and Mrs. Wallace Smith, 
Gem. Barnesville, Ga. . . . John Gillooly has 
reopened the Capitol theatre in St. Peters- 
burg, Fla. Rufus Davis, Jr., of the 
Davis and Martin Theatres, has announced 
that Carl “Pete” Albright has been appoint- 
ed as manager of the Gem theatre, Paranna, 


Fla. 


BALTIMORE 


Business was spotty over the holiday week 
with some reporting a slight pick-up. Most 
first-runs ran New Year’s Eve midnight 
shows with various ending times, Keith’s 
last one being 5 A.M. Warner’s Stanley 
offered a new picture with the current one 
as a midnight sneak preview. Five new fea- 
tures were offered at first runs including: 
“Pagan Love Song,” at Loew’s Century; 
“Vendetta,” with vaudeville, at the Hippo- 
drome; “High Lonesome,” at the Mayfair; 
“T Killed Geronimo,” with reissued “Yellow 
Sky,” at the Times and Roslyn; “The Flying 
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Missile,” at the Town. Second week hold- 
overs were “Mr. Music,” Keith’s; “For 
Heaven's Sake,” New Theatre; “Dallas,” 
Warners’ Stanley; the reissued ‘Blue 
Angel,” World and the Little held “Trio” 
for its seventh week. John Williams, 
who managed the General Pulaski drive-in 
during the summer, has succeeded Frank 
Gentile as Met manager, the latter having 
resigned. Al Tohe is now managing the 
Colgate, succeeding James Gladfelter. 

M. R. Rappaport, Town manager, had a 
packed house premiere of “The Flying Mis- 
sile,” for the News-Post Benefit Fund, which 
supplies free phone calls for vets in nearby 
hospitals. 


BOSTON 


The season's first blizzard hurt the anti- 
cipated after-Christmas spurt, but despite 
the storm, business was above average. 
“Bitter Rice” at the Beacon Hill led the 
field in its first week. “Vendetta” reopened 
the redecorated Boston theatre to very good 
business. “Mr. Music” at the Paramount was 
also strong. The new owners of the 
remodeled Colony theatre, Lynn, formerly 
the Auditorium, held an invit tional cocktail 
party on the eve of the formal opening, 
hosted by Joseph Levine, Louis Richmond 
and Louis Stern and their wives. City offi- 
cials, including Mayor Holt and other dig- 
nitaries attended the affair for a thorough 
inspection of the new theatre After 
being turned down by Washington for a 
new theatre in Salem, E. M. Loew appealed 
and received permission to go ahead with 
the new building. The actual razing of a 
building to house the new theatre had begun 
before the NPA’s restriction went into et 
fect. 


BUFFALO 


Murray Whiteman, chief barker in 1951 of 
the Variety club, held a meeting with his 
new board of directors to discuss committee 
appointments. Bert Freese, formerly 


with Eagle Lion Classics is now covering 


the Rochester-Syracuse territory for the 
Buffalo Columbia exchange. A beauti- 
ful and imposing new marquee now covers 
both the Strand and Riviera theatres in 
Binghamton, according to general manager 





WHEN AND WHERE 


January 16-17: Annual convention, Allied 
Motion Picture Theatre Owners of West- 
ern Pennsylvania at the Wiiliam Penn 
Hotel in Philadelphia. 

January 29-31: Annual convention, Thea- 
tre Owners of Arkansas, Mississippi and 
Tennessee, at the Hotel Gayoso, Mem- 
phis. 





McKernan tried 
show in 
a decade 
: Sec- 


Tom Walsh. Charlie 
out a New Year’s Eve midnight 
the Seneca for the first time in 
and filled the house to overflowing. . 
ond in the series of four outstanding foreign 
films booked for the Jewish Center’s Inter 
national Film Festival is the French film 
“The Baker’s Wife.” Shea’s Buffalo 
and the News co-operated on a series of 
parties in the ace Shea house, for orphans. 
Gerry Germain had some swell music 
store tie-ups on “Three Little Words” re- 
cently for the Palace in Jamestown. ; 
Dave Miller is the local distributor chair 
man for Brotherhood week and James H. 
Eshelman, exhibitor chairman, Bill Brere- 
ton of the Lafayette is handling the pub- 
licity. George J. Gammel, head of the 
Gammel circuit and president of the MPTO 
of N. Y., western N. Y. zone, has been 
named first vice president of the Genesee- 
Jefferson Businessmen’s Association 


CHICAGO 


Cold weather and heavy snow slowed 
down Loop and neighborhood Christmas 
business here, but as weather improved so 
did business. Most of the Loop houses are 
doing pretty well, standouts being “Harvey,” 
at the State Lake, “Mr. Music’ and stage 
show at the Oriental, and double bill 
“Breakthrough” and “Mrs. O’Malley and 
Mr. Malone” at the Roosevelt. At Loop art 
houses “Blue Angel” revival continues big 
at the World Playhouse as does “Trio” at 
the Ziegteld. New Year’s Eve prices 
increased in most houses. Two dollar top 
charged by Loop houses with stage shows; 
$1.80 by others; $1.10 top in first run 
neighborhood theatres. . Columbia’s new- 
est serial “Pirates of the High Seas” now 
booked into over 75 theatres in the 

Three neighborhood houses 
earlier this winter box-office 
slump reopened Christmas day. Balaban and 
Katz reopened its Luna and Iris, Essaness 
its Southern, . . . Three other neighborhood 
houses experimented with family nights and 
reduced prices. Symphony theatre adver- 
tises “all seats 14¢ until seven p.m.”; The 
Rena is admitting an entire family for one 
dollar Monday through Thursday; and the 
Essex started a policy of admission prices 
suited to the family budget whereby 98¢ 
will admit a family of four. B & K, 
in compliance with divorcement orders put 
up three Illinois houses for sale, the Rialto 
in Peoria, and the Palace and Auburn in 
Rockford. 


CINCINNATI 


Holiday business at both first and subse- 
quent houses was below last year, although 
total reecipts were appreciably above the 
lows which have prevailed here in the past 
several months, due to “Pagan Love Song” 
doing an estimated 75 per cent above the 
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RKO Grand house average. “Harvey” gave 

Keith's an approximate 60 per cent plus fig- 

ure, and “For Heaven Sake” went 20 per 
at the Capitol. All 

held for New Year’s week. New 

arrivals currently include “Dallas” at the 

RKO Albee; “Vendetta,” RKO Palace; 

“Tarzan and the Slave Girl,” dualed with 

The Showdown,’ RKO Lyric, and “Pre- 

lude to | at the Guild . Checks to- 

g $6,818, payable to RKO Midwest Cor- 

which $5,000 were endorsed, and 

stolen from an unlocked 

company’s Albee theatre di 

between two days of the 

Theatre Owners Cor 

1 buying and booking agency, has 

the local Ritz, a Maurice Chase opera 

the Esquire and W Hills, units 

, and the Columbia, at 

[win Drive-in thea 

Rube Shor chain, is 

out the winter season with 

heaters, the first 


lis vicinity 


cent above par three 


releases 


were 


us Enterpri 
idual car 


CLEVELAND 


“For Sake” was the only one 
the new pictures downtown that survived 
holiday slump. It made a 20 per cent 
1 average showing at the Warners’ 
itre. Monday showed little, if 
Sunday generally, ex 
Monday Disney T\ 
\ keeping people at home 

Club substituted New Year’s open 

or the usual dinner and entertain 

gram under the reservation policy 
Luez of “Kim,” met the press 
~heon Herbert Horstemeier, 

the defunct Ohio Theatre Serv 
has established a new office and 

is buving-booking for a dozen houses : 
Pony c of OTS has joined Ohio 
Theatre Drive-In Management Company as 
buyer-booker for its chain of outdoor 
theatres Lou Ratner, Mr. Stern’s 
partner in OTS will operate the Sky View, 
Norwalk; Montrose, Montrose; and Magic 
City, Barberton drive-ins, upon his return 
California Only local theatres 
presenting special New Year Eve live shows 
were the Lake, Maryland, Hilliard Square 
a Lorain-Fulton, all neighborhood houses 
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COLUMBUS 


Business bounced back during Christmas 
week with strong attractions booked by all 
first runs—‘For Heaven’s Sake” at the Ohio, 


“Never a Dull Moment” at the Palace, 
“Watch the Birdie” at the Broad, and “Mad 
We it the Grand. The latter had the 
benefit of one of the largest ad campaigns in 

ars at the Grand Academy the 

ve 2,000 family admissions in the 
Citizen's Adopt-a-Family fund. . . . Fourteen 
theatres, closed during the pre-Christmas 
week for periods ranging from three to five 
days, were reopened by the Christmas week- 
end Pp J. Wood sent letter to Abe 
Montague, vice-president of Columbia Pic- 
tures, congratulating him on the manner in 
which ‘Born Yesterday” were 
shown on the Kate Smith television show 
Wood said that all major film companies 
“should immediately undertake to advertise 
their productions in a similar manner so that 
we can obtain the advantage of this 
increasing TV audience.’ 


1esday” 


tr 
itres 


ga 


scenes fron 


ever- 
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DENVER 


Fred Lind, 49, owner of the Ute, and the 
Chief drive-in, Rifle, Colo., died at his home 

llowing a heart attack. He is survived by 
his wife, Mary; a daughter, Pat, and three 
grandchildren Westland Theatres open 
new Center theatre, Pueblo, Colo. .. . 
Ralph Batschelet, manager, the Paramount, 
president of President’s Round 
lable. . . . Robert Lotito, Aladdin manager, 
resigns to become public relations manager 
for Loretto Heights College, Denver 
Wilbur Williams opened his new Flatiron 
theatre, Boulder, Colo. . . . Jack Felix, Mon- 
gram salesman, has been promoted to 
ranch manager of the Portland, Ore., Mon- 
ogram exchange 


DES MOINES 


Duskin Severeid of Minneapolis has pur- 

chased the theatre at Strawberry Point from 
R. L. Fridley. Jim Ricketts, former 
Filmrow employee, paid a visit here during 
the week. Ricketts is now with the Y & W 
theatres in Indianapolis Ernie Panos, 
owner of the Capitol in Iowa City, has pur- 
chased the Times in Davenport from Clar 
ence Wilson. Warners employees re- 
ceived their bonuses from the recently com- 
pleted national billings drive. The local ex- 
change placed first in the short subjects divi- 
sion and third in the feature division. 
[Two new theatres reopened their doors—the 
Roxy and Kanawha and the Traer at Traer. 
Both openings were well attended despite 
unfavorable weather conditions. . .. William 
S. Powers, who operated the Glenwood thea- 
tres since 1923, died of a stroke at the age 
of 76. 


DETROIT 


Trade in all theatres during the holiday 
was good, “Harvey” is going into its second 
week at the United Artists Michigan 
reported “Dallas” is doing fine. “The 
Milkman” at the Palms is reported to be 
doing above average business A double 
bill at the Madison offers “Where Danger 
Lives” and “The Trail of Robin Hood.” ... 
“Mr. Music,” in its second week at the 
Adams, is doing excellently. ... Fox is show- 
ing “The Man Who Cheated Himself” and 

Jandit Queen.” . . . Downtown is showing 
“Never a Dull Moment” and “Squared 
Circle.” “The MGM Story,” was 
screened recently for local theatre men and 
the press at the Film Exchange Building. 

. To coincide with the midwest premiere 


thei 


1 ; 
elected 





of the Columbia picture, “The Flying Mis- 
sile,’” the week of January 4-10 has been 
proclaimec as Navy Recruiting Week by 
Mayor Albert Cobo. A WAVE will be de- 
tailed to the Palms theatre throughout the 
week by Commander Dan Henry of the navy 
recruiting station in Detroit and a special re- 
cruiting station in Detroit and a special re- 
cruiting booth set up. Nell Hogue of 
Republic exchange was re-elected president 
of the IATSE backroom Local B-25 for a 
third term. 


HARTFORD 


New 
included 


Hartford first-run films 
i Love Song,” at 
Loew’s Poli; “Dallas,” at the 
Warner Strand; U-I’s “Mystery Subma- 
rine,” at the Warner Regal; and Columbia’s 
‘The Great Manhunt” (formely titled 
“State Secret,”) at the E. M. Loew’s. ... 
Paramount’s “Mr. Music” was held over 
for a second week at the Allyn. 5 os ig), RO es 
M. Loew’s Theatres Circuit will open a 
new $150,000 drive-in theatre at suburban 
Farmington, Conn., early this spring, ac- 
cording to George E. Landers, Hartford di- 
vision manager for the circuit. The circuit, 
at present, has three drive-ins in the Hart- 
ford territory. Jerry G. Alonzy has 
assumed the managership of the State the- 
atre at Springdale, Conn. The 1200- 
seat Center theatre, Hartford, a down- 
town first-run house owned and operated 
by Maurice Greenberg, which dropped its 
foreign film policy for a number of weeks 
in favor of reissue programs, has resumed 
the foreign policy. 


INDIANAPOLIS 


Mare Wolf, chief barker of Variety In- 
ternational, will go to Philadelphia for in- 
duction of officers and meeting on conven- 
tion plans January 8-9. His itinerary in- 
cludes induction calls at the Buffalo tent, 
January 8; San Francisco, January 18 and 
Los Angeles January 22. He also will pre- 
side at the installation of the new Las 
Vegas tent on his western swing. ... Harry 
Zeitel, Columbia film salesman here, died in 
New York Christmas morning. . . . The Al- 
lied Theatre Owners of Indiana will hold 
their first 1951 board meeting at the In- 
dianapolis Athletic Club January 9... . The 
Indianapolis Theatre Association 


downtown 
MGM's ‘ 





Owners 
will meet at the IAC Jan. 4... . Mrs. Lil- 
lian E. Bell, 47, wife of Earl Bell, Indian- 
apolis exhibitor, died here December 23. 
... Neil Wylde has been named head book- 
er at U-I, succeeding Ray Thomas, who 
now is a salesman. William Sherman, stu- 
dent booker, was promoted to booker. . . 
Christmas week found business only fair. 
Playing were “Watch the Birdie,” at 
Loew’s; “I’ll Get By” at the Circle; and 
“Kansas Raiders” at the Indiana. 


KANSAS CITY 


“Mr. Music” did far above average over 
the Christmas holiday and was held over, at 
the Paramount, for the New Year’s bill. . . . 
The three Fox-Midwest first runs Fairway- 
Tower-Uptown have “For Heaven’s Sake” 
as the holiday bill, with the Tower adding 
“Hot Rod” for a second feature. The 
Midland opened “Two Weeks With Love” 
for the Christmas show; and “Pagan Love 
Song” for the New Year’s bill, with ‘“He’s 
a Cockeyed Wonder” as second feature... . 





(Continued on opposite page) 
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The Kimo started “Kind Hearts and Coro- 
nets.” First runs, and some neighbor- 
hood theatres, had midnight shows Decem- 
ber 31. The theatres of the Dickinson 
circuit gave . parties for children. . . . Plans 
for the further improvement of Starlite the- 
atre, outdoors, Swope Park, a public project, 
are to proceed. 


LOS ANGELES 


The New Year witnessed the usual num- 
ber of midnight shows at the first-runs al- 
though none of the houses arranged special 
programs. Currently screening were ‘‘Har- 
very” at the Carthay Circle, “For Heaven’s 
Sake” at the Los Angeles and Chinese 
Group, “Born Yesterday” at the Pantages 
and Hillstreet, “Pagan Love Song” at 
Loew’s State and the Egyptian, “The 
Magnificent Yankee” at the Four Star, 
“Frenchie” at the United Artists circuit, 
“Cyrano de Bergerac” at the Fine Arts and 
“Dallas” at the three Warner Bros.’ the- 
atres. The Orpheum continued with its 
stageshow policy, still offering singer Billy 
Eckstine as headliner. The Sherrill Cor- 
win house, among a few 
with a special feature in providing early ris- 
ers with a large screen telecast of the Tour- 
nament of Roses parade on New Year’s 
morning, inviting the customer to stay for 
the first regular show after the TV pro- 
gram. Billed as the “first time at regular 
prices,” Lawrence Olivier’s “Hamlet” was 
offered by the Hawaii and Beverly Hills 
Music Hall while long run contender among 
the imports was “Bitter Rice” at the Laurel 
and Vagabond theatres Adding to his 
Arizona theatre chain, Wade Loudermilk 
opened the Rancho in El Mirage. 


LOUISVILLE 


Among the offerings in the first run the- 
atres were Loew’s, “Pagan Love Song” and 
“Beware of Blondie”; the Strand, “Destina- 
tion Moon” and “Redwood Forest Trails” 
the Mary Anderson, “Dallas”; and at the 
Rialto, “Mr. Music.” ‘Edge of Doom” was 
still running at the Scoop, and the Brown 
took over “The Jackpot” and “Blues Bus- 
ters” which ran the previous week at the 
Rialto. . . . Luthern Knifley, owner of the 
Art theatre, Knifley, Kentucky, has an- 
nounced plans to close his theatre until the 
first of April. . . . The motion picture the- 
atres were well represented at the Mayor’s 
Beef Session here in an effort to obtain 
better parking facilities in behalf of theatre 
patrons. . . . Following a pattern of previ- 
ous years, late shows were held at the first 
run theatres here on New Year’s Eve... . 
Gene Lutes, district manager for Chakeres 
Theatres, had a get together for the chain’s 
Kentucky managers and their wives in 
Frankfort, Kentucky. . . . Out-of-town ex- 
hibitors seen on the row included: J. C. 
Smith, Bloom, Bloomfield, Ky.; George 
Peyton, Griffith, LaGrange, Ky.; Clark Ben- 
nett, Valley, Taylorsville, Ky.; R. L. Gas- 
trost, Victory, Vine Grove, Ky.; Harry 
Walsh, Scott, Scottsburg, Ky., and Tex 
Richards, State, Crothersville, Ind. 


MEMPHIS 


The best holiday business in years was 
continuing into 1951 at Memphis first runs. 
The Warner played “Dallas,” the Malco had 
“For Heaven's Sake,” the Strand played 
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others, came up” 


“Mr. Music,” Palace had “Watch the 
Birdie,” and Loew’s State “Frenchie.” M. 
A. Lightman, Sr., president of Malco The- 
atres, has announced a two-day business 
meeting of all Malco managers from Ar- 
kansas, Tennessee and Kentucky will - 
held at Hotel Gayoso January 24 and 2 

. Mrs. Dora McCullough, owner, = 
closed McCullough Theatre at Alicia, Ark., 
for the months of January, February and 
March. Big Four Drive-In in Benton, Ark., 
close for the winter after the Christmas 
shows. ... Kentucky Lake Drive-In at Ben- 
ton, Ky., closed tollowing its Christmas 
shows. Melba theatre, Mound Bayou, 
Miss., an all-Negro house, has been com- 
pletely remodeled, John S. Treft, owner, re- 
ports. Mid-South exhibitors shopping 
and booking on Film Row included Jack 
Watson, Tunica; A. N. Rossie, Clarksdale; 
Grady Cook, Pontotoc; W. C. Kroeger, 
Portageville; Jimmie Seay, Cardweil; John 
Mohrstadt, Hayti. 


MIAMI 


Beach theatre is skedded for a world pre- 
miere of “Storm Warning” January 17 with 
Doris Day and Steve Cochran due for per- 
sonal appearances. . Tom Kestler, assist- 
ant at the Olympia, repor ted patrons were 
enthusiastic in their welcome of vaudeville’s 
return there. . . . The complete stage show 
of the Olympia furnished the entertainment 
for the Christmas party of the Variety Club 
at the club rooms of the Hotel Alcazar... . 
MGM’s Dore Schary was a guest at the 
Boca Raton Hotel. . Film fare included 
“Harvey,” Miami, Carib, Miracle; “Mr. 
Music,” Paramount, Beach; “The Milk- 
man,” Lincoln, Town; “Pagan Love Song,” 
second week, Florida, Sheridan; “Two 
Weeks with Love,” third week Variety; 
“Watch the Birdie,” Embassy; Roosevelt; 
“Trio,” Flamingo; “Southside 1-1000,” 
Olympia, with Harmonicats and Janis Carter 
spiking the stage show, and “Cyrano,” 
ond week at the Colony. Midnight treats 
had “Undercover Girl” at the Town and 
“Dallas” at the Paramount, Beach and 
Gables. Lincoln offered a special attraction 
in the personal appearance of Jimmy Du- 
rante, 


MILWAUKEE 


The expected slow business for Christmas 
was as anticipated with the downtown 
houses only doing fair. . . . The north side 
independent theatres have increased their 
admissions to 70 cents after 6:30, as has 
the south side Avalon. . . . Picture opening 
for over the New Year downtown were: 
“Mr. Music” at the Wisconsin; “Branded” 
at the Palace; and “Three Husbands” at 
the Strand. At the Riverside, “Harvey” 
was shown. 


NEW ORLEANS 


C. W. Wither’s East End theatre in Baton 
Rouge, La., is closed indefinitely for remod- 
eling. At the Avenue people in lines 
waited to see “Bitter Rice,” which opened 
on Christmas Day. Very good business at 
the Joy which played “For Heaven’s Sake.” 
Loew’s had “Watch the Birdie.” Far above 
average attendance viewed “Never a Dull 
Moment” at the Orpheum and “I'll Get By” 
is doing good business at the Saenger 
number of robberies, totalling some $1, 000 
in cash, took place at film offices over the 


sec- 








holiday weekend, MecLyndon circuit 
closed their hub drive-in in Monroeville, 
Ala., for winter months. ... P. A. James 
notified the exchanges that his City theatre 
in Brooklyn, Miss., is closed due to a fire. 

Among the visitors were Phillip Salles, 
Covington, La.; Dick Guidry, Star, Gal- 
liano, La.; Robert Molizon, Norce, La.; W. 
Sendy, Kenner, La.; and John Parker, West- 
wego, La 


NEW YORK 


Due to the influx of films in time for New 
Year shows, this week’s openings of first-run 
films at theatres on and around Broadway 
were held down to two. Scheduled to 
open were Columbia’s “The Killer That 
Stalked New York” at the Palace, and 
“Halls of Montezuma,” the Twentieth Cen- 
tury-Fox film, at the Roxy. ““Monte- 
zuma” was scheduled to open Friday after 
the world premiere Thursday night. The 
theatre to close all day Thursday in 
preparation for the evening premiere... . 
Che holiday show at Radio City Music Hall, 
which features “Kim” on the and the 
traditional “Nativity” presentation on the 
stage, will be held over an extra week until 
January 10. 


OKLAHOMA CITY 


\nother first-run motion picture house will 
be ready for the city about April 1 when the 
Harber theatres goes into operation, The 
old Liberty theatre is being rebuilt from the 
group up by Cooper Foundation Theatres 
and will be renamed the Harber. Lake 
Air drive-in theatre has been closed for the 
winter. The State theatre has reopened, 
completely redecorated and _ reseated. 
Three stage show matinees for children were 
booked for the Home theatre for the New 
Year weekend. . . . Directors of the Theatre 
Owners of Oklahoma will meet in the Vari- 
ety Club, Black Hotel, January 8... . At 
Tulsa, Okla., R. V. McGinnis, owner-opera- 
tor of the Cozy theatre, announced that the 
entire house has been with solid 
foam cushions. 


OMAHA 





was 


screen 





reseated 


The holiday period hoisted box office re- 


turns as usual... . A fire caused by a 
short in wiring has closed down for some 
weeks the Upland theatre, Upland, Neb. 

M. L. Dickson has installed new screens in 
his Colonial and Temple theatres, Mt. Pleas- 
ant, la. Commonwealth Theatres has 
halted work for the winter on the new 
theatre at Superior, Neb. . . . John and Ir- 
win Hitchcock have completed remodeling 
of the Avon theatre, Elgin, Neb. . Clar- 
ence L. McFarling is the new manager of 
the Orpheum theatre at Sioux City. He 
formerly managed the RKO Orpheum, Den- 
ver. .. . More outstate houses have boosted 
admissions including the Nile and Delmar 
theatres in Morrill, Neb., and the Lyman 
at Lyman, Neb., now charging 50 cents for 
adults, 16 cents for children. 


PHILADELPHIA 


“Cyrano de Bergerac” will open at War- 
ners’ Aldine January 19, two shows a day 
with a reserved seat policy. Carman, 
which recently dropped stage shows in favor 
of a double feature film policy, has cut out 


(Continued on following page) 
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matinee performances. Lew Segal, 
‘ Apollo, will be in charge ot 
the independent theatres for the March of 
Dimes drive this month. ... Melvin Fox, in- 
head, is chairman of the 
ivision for the annual membership en- 
it next month of the Philadelphia Fel 
mmission. ... Mare J. Wolf, In 
| Chief Barker, and Charles Lewis, 
al Press Guy, will preside at the 
1 Ted Schlanger, Warner the 
head, as Chief Barker of the 
ia Variety Club on January 8, at 
Stratford Hotel, following a 
il dinner to the retiring Chiet 
r, David Supowitz, theatre architect 
harles Simonelli, Universal-Interna 
| executive in charge of national exploi- 
lecturer at the combined 
conducted by Prof 
Bergman at the University of 
Frank Mack resigned as 
inager of the Ace, Wilmington, 
The Hunterdon Drive-In neat 
N. J., announced it will con 
iring the winter months The new 
80)-seat John Hopkins being built in Wiln 
Del.,. at a cost of $160,000, is ex 
be ready for first 


erator of the 


pendent 


I circuit 


ellevue 


is guest 


lations course 


operation as a 

c February or March, it 

unced by John O. Hopkins, who oper 

he National two away and is 
e new house carrying his name 


Was 


doors 


PITTSBURGH 


Pete Dana, Chief 
riety who Was promoted 
manager for Universal-In 
to make his head 
New York Joe 
nanager at the Warner 
larentum, pro 
uger of the Wasl ton the 
ington, P le mucl 
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office 


Breakthrough, 
it Seattle’s : 
Orpheun Hit Parad 
Music Box; and a fifth 
Solomon’s Mines” at the Music 
Hall Seattle Police Dept, and John 
Hamrick played Santa at Liberty theatre for 
Seattle’s ji il F. (Mike) 
Amacher as 
anager of Eagle Lion, the 

to branch manager at San 
Visiting on Seattle row were 
Hall, Ben 
Roy and Layton Stalcup, Tacoma; 


Koppinger, Montesano; W. B. Mc 


nesday at 
Har 


tor 


Ww eek 


Powers, Ji succeeds 
Portland branch 1 


utter promote 
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Francisco 
Joe Rosenfeld, Spokane ; John H 
ton City; 
Peter 
Donald, Ed and Arthur Zabel, Olympia; and 


Junior and Dorothy Mercy, Yakima 
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SAN ANTONIO 


Dale Wilson, 56, operator of the El-Tex 
theatre, Elgin, for the past 20 years, passed 
there recently following a heart at 

Visiting the film exchanges dur 
ig the holidays were E. B. Wharton, Rule 
theatre, Rule; Gustavo Lavenant, Haydee, 
Dilley; the Womble brothers, Alto and 
Royal, La Feria, and Edwin Harris, who is 
on leave from the Costa Rica consular ser 
vice and is now operating the Tropical the 
itre in Elsa Local theatres running the 
special trailer showing Governor Shivers 
isking for contributions to the polio ward 
for the Gonzales, Texas, Warm Springs 
Foundation The Guadalupe held a mer- 
chants-sponsored matinee for kids . State- 
wide drive-in theatres here admitted the first 
400 cars free for their pre-Xmas party show 
at all five local ozoners . New Year's at 
traction at the Aztec was “All About Eve.” 





iway 


¢ s} 
taCnh 
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SAN FRANCISCO 


The Christmas week roundup of grosses 
“Harvey” at the Orpheum, top 
money-maker New on the street is 
The Goldbergs” at the Paramount 
Holding are “Harvey” at the Orpheum, 
For Heaven’s Sake” at the Fox, “M1 
Music” at the St. Francis “Frenchie’ 
it United Artists \fter fifteen 
he president's chair of the Independent The 
itre Owners of Northern California, Rotus 
Harvey declined to run for office in the or 
this year. Elected at the recent 
neeting were Ben Levin, president: Homer 
I. Tegtmeier, vice-president and Harry P 
Franklin, secretary. Directors chosen fot 
the new year are David Bolton, Lee Dibble 
Julian A. and Rotus Harvey, William Hehn, 
Dave Richards, Edward C. Rowden and Sid 
Weisbaum. The first monthly luncheon- 
meeting is scheduled for January 10 at the 
Variety Club The United Artists The 
itre (formerly the Fox, Richmond) re 
ope ned with a Yollywood Star Premiere for 
the benefit of t. » Children’s Hospital of the 
East Bay. ... i) town were Bill Boyd and 
his horse Topper, to lead the parade at the 
Shrine’s East-West game at Kezar Stadium, 
ind Dinah Shore, who entertained the boys 
in Bay area service hospitals 





showed 


and 


years in 


ganization 


TORONTO 


Holdovers during New Year's week-end 
“King Solomon’s Mines” at Loew’s, 
“ll Get By” at the Odeon Toronto, “Har 
vey” at Loew’s Uptown, “For Heaven’s 


were 


Sake” at the University and Nortown, “Mr, 
Music” at the Imperial, “Faust and the 
Devil” at the Towne Cinema and “Last 
Holiday” in its sixth week at the Interna- 
tional Cinema. Only first-run openings this 
week were: “The West Point Story” at 
Shea's and “Bonnie Prince Charlie” at the 
Victoria and Eglinton. Special New 
Year’s Eve “after Sunday” midnight show 
previews had “At War With the Army” at 
the Imperial, “The Goldbergs” at the Uni 

versity and Nortown, “Halls of Montezuma” 
at the Odeon Toronto, “Frenchie” at Loew's 
Uptown and “Tony Draws a Horse” at the 
Odeon Hyland. <A special stage show was 
presented at the Odeon Danforth, Fairlawn 
and Humber, New Year’s Eve, in addition 
to the second showing of “A Run for Your 
Money” at all three houses. . . . Supporting 
“All About Eve” in its second showing at 
the Tivoli and Capitol is “Rendezvous 24.” 
“Last of the Bucaneers” billed with “Rev 

enue Agent” opened New Year’s Eve at the 
Downtown, State, Scarboro, Glendale and 
Mayfair Theatres 


VANCOUVER 


An armed man escaped with $500 from the 
Odeon theatre, New Westminster. . .. Film 
Exchange Union, F-71, which covers front 
office film exchange workers, elected officers. 
They are: president, Larry Strick, Colum- 
bia; vice-president, Theodore Ross, Eagle 
Lion; secretary-treasurer, Rose Isman, 
Warner Bros.; agent, Douglas 
White, Warner Bros.; and recording secre- 
tary, Vi Bedford, MGM. Ivan Ackery, 
Orpheum manager, is arranging for stage 
talent for the Canadian Army troops now 
stationed at Fort Lewis, Washington. 
Downtown business was tops this week in 
all theatres. The Hastings is playing fou 
stage shows daily with “Joe Palooka Meets 
Humphrey” on screen Also playing are 
‘The Fuller Brush Girl” at the Capitol; 
‘West Point Story” at the Orpheum; “For 
Heaven's Sake” at the Strand; “Let's 
Dance” at the Dominion; “The Milkman” 
it the Fraser and Plaza; “I'll Get By” at 
the Vogue; “Trail of Robin Hood” at the 
Paradise, and “The Happiest Days of You 
Life” at the Studio. . C. and E. G. Bos 
chee have taken over the Garry theatre in 
Calgary from Joe Danyluk. . .. The Annex 
theatre in Edmonton, Alberta, was taken 
over by H. R. Jackson of Castor, Alta., 
from M.S Kucey 





business 


WASHINGTON 


New openings included: “Dallas” at the 
Warner; “Gilda” and “Platinum Blonde” 
at the Metropolitan; “For Heaven's Sake” 
at the Palace; “Pagan Love Song” at the 
Capitol; “Blue Angel” at the Trans-Lux. 
Holdovers included “Harvey” at RKO 
Keith’s; “Little Ballerina” at the Plaza; 
“Trio” at the Playhouse; “Bitter Rice” at 
the Dupont. The double feature attractions 
at the Little were “La Traviata” and “Faust 
and the Devil.” Carryover for the week 
was “King Solomon’s Mines” at the Colum- 
bia... . The Republic, Howard and Lincoln 
theatres arranged to take up collections for 
the family of fighter Sonny Boy West. . . 
Alan Bachrach, manager of Warner’s Tivoli 
theatre, has retired. Mrs. Sara. S. 
Young, booker at Twentieth Century-Fox, 
spent New Year’s with her son, Richard, 
who is at the Great Lakes Naval Training 
Station. 
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Annual Quiet of Holiday 


Hovers Over Hollywood 


EsTEEMED Epitor: 

\ pair of holiday-shortened weeks, placed 
end to end, slows a town like this down to 
a crawl. Production dips, taking employ- 
ment with it, and even the pronouncements 
and announcements which so often rescue 
resident news-sleuths faced with the neces- 
sity of filling prescribed spaces with wordage 
about Hollywood every day in the year thins 
down to a trickle. People who can get away 
from the pleasantest weather in the country 
hie themselves to desert heat or mountain 
snow, and those who can’t get away turn 
their attention to talk of many things, nota- 
bly of the Academy Awards a long three 
months off but already very present in the 
conversation of the community. 


Employment Question 
Is Annual Topic 

The dip in production is always a matter 
of widespread interest, and of dispute. The 
craft workers laid off for lack of work to be 
done take the view that this is no way to 
treat employees at Christmas time, and this 
year were formally and bluntly outspoken to 
that effect. Studio which is 
never outspoken on the subject, holds the 
view that company stockholders could ques- 
tion the wisdom of stepping up production 
during a fortnight containing two paid holi- 
days and two pre-holiday Fridays on which 


management, 


the human equation may be expected to 
mitigate against 100 per cent diligence on 
the part of all the workers. It is an ancient 
and ever-green controversy that never gets 
resolved but is annually unremembered be- 
yond mid-January. 


The let-down in the flow of announce 
ments and pronouncements ts also perennial, 
and of course is due in considerable measure 
to the holiday preoccupation of the execu- 
tives from whom such utterances flow, but 
this year the dearth is especially noteworthy 
because of extra - industry circumstances 
which a reasonably news-conscious reporter 
might expect to have evoked a special kind 
of quotes from individuals qualified if not 
actually obligated to speak out. Yet when 
your Coastal correspondent canvassed the 
producer organizations, the groups dedicated 
to good public relations, and several guilds 
and unions, seeking on the Monday follow 
ing the President’s declaration of a state 
of emergency, there wasn’t a quote to be 
Hollywood attitude with respect to the state 
of emergency, there wasn’t a quote to be 
had. 

There still isn’t. The announcement, two 
days later, that the Motion Picture Industry 
Council had approved a blueprint for co- 
operation with the Government in the mak 
ing of informational and training films had 
been made ready before the President's dec 
laration, and got little space in the lay press 
Public relations experts, of whom there are 
several around here, think the industry blew 
a pretty big opportunity by standing mum 
on that matter. 

But nobody's standing mum on the matter 
of the Academy Awards for 1950. This is 
always a spirited guessing game, occasion 
ally with side bets of substantial proportions, 
but it doesn’t get really hot until the nomi 
nations are disclosed, next month. As of the 
moment, “Sunset Boulevard” appears as 


widely favored as when it was new, and 
Jose Ferer is getting a lot of support for the 
male-star accolade, but there are 488 pic- 
tures on the eligible list, and until this num- 
ber is narrowed down to the final five it 
doesn’t make much sense to speculate on the 


matter. 


Three Pictures Started 


Meanwhile, the week did witness the start 
of three new pictures, which brings the score 
to 24, altogether, in shooting stage 

Joseph Sistrom started “Submarine Story” 
for Paramount, with John Farrow directing 


William Holden, John Lund, William Ben- 
dix and Nancy Olson in principal roles 

Warner producer Anthony Veiller went 
to work on “Fort Worth,” presenting Ran 
dolph Scott, David Brian, Phyllis Thaxter, 
Helena Carter and Henry Hull, directed by 
Edwin L. Marin 

Producer-director William Berke launched 
“Roaring City,” with Richard Travis, Ed 
ward Brophy and Hugh Beaumont, for Lip 
pert Productions 

If precedent holds good, January will see 
There 
have been numerous statements of produc 
tion intention which tend te support that 
prospect. Although statements of intention 
do not always prove reliable in a matter as 


the production level rising steadily 


uncertain as production, there is economic 
reason to increase. Most 
of the crafts unions have the privilege of 
reopening their contracts for wage discus- 


expect a steady 


sions next October, and they all want more 
money 


—William R. Weaver 


Tugend to Produce "Road" 


Paramount Pictures announced last week 
that Harry Tugend has been assigned to 
produce “The Road to Hollywood.” The 
picture, part of the “Road” series, is already 
in preparation. 





THIS WEEK IN PRODUCTION: 





MGM 

People in Love 

MONOGRAM 

The Lion Hunters 
(Bomba Series) 

PARAMOUNT 


Rendezvous 


STARTED (3) 


LIPPERT 
Roaring City 


PARAMOUNT 
Submarine Story 


WARNER BROS. 


Fort Worth 
remem) 
surat eareceaemnemrctenates The Guy Who Sank 


INDEPENDENT the Navy 
He Ran All the Way U-.S.S. Teakettle 
(Roberts Prod.) Decision Before Dawn 
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MGM 

No Questions Asked 

Love Is Better 
Ever 

Boat 

Rich, Young and 
Pretty 


(formerly “Legion 
of the Damned” ) 


SHOOTING (22) 
COLUMBIA 


Sirocco 

INDEPENDENT 

The Man from Planet 
X (Mid-Century 
Prod. ) 

\ Wonderful Life 
(Protestant Film 
Commission ) 


Than 


Show 


PARAMOUNT 

That’s My Boy 
Wallis Prod.) 

Here Comes the 
Groom 


(Hal 


20TH _CENTURY-FOX 
David and Bathsheba 
Vill You Love Me in 
December ? 
The Frogmen 
Kangaroo 
( Australia ) 
No Highway 
(England ) 
UNIVERSAL-INT'L 
Francis 
Races 
Cattle Drive 
Little Egypt 


When Worlds Collide 
( Technicolor) 


REPUBLIC 
Fighting U. S. 
Guard 


Coast 


RKO RADIO 

Flying Leathernecks 

The Thing (Winches 
ter Pictures) 

Two Tickets to 
Broadway 


Goes to the 





MEXICO 


TO AID 


INDEPENDENTS 


S BECERRA CELIS 


in Mexico City 


\ group of independent producers here 
been promised all-out Government aid 
pro- 


lucers say, do not give them a fair chance in 


correcting conditions which, these 


at 
independents, headed by Miguel Con 
Torres, told Secretary of the Interior 

Ruiz Cortines that one group con 

80 per cent of Mexico’s theatres and 

it this provoked a situation making it all 
but untenable for the independent producer. 


res 


Accompanying Mr. Torres were Mauricio 


le la Serna 


Alfonso Sanchez Tello and Juan 


Bustillo Oro. J. Jesus Castillo Lopez, direc- 


yf the National Cinematographic 
attended the meeting 


secretary was assured that unless 


were taken, 
lependents would have to quit 
l 


tic (sovernment actior 


, told the delega- 

nment, acting on the in- 
dent Miguel Aleman, was 
ly investigating the 
jonopoly was 


in the process of con 


t 
picture industry ar 
exist, it would be crus! 


found to d 
Mexican Consti- 


He pointed out that the 
tution guarantees freedom for all commerce, 
including the motion picture 

o 
f the Mexican mo 
industry, with the insistence on 
i quality production, is provided 
in a measure authored by Lic. Jesus Castillo 
Lopez, director general of Cinematography. 
Highlights of 
ter censorship, not only in the matte: 


the measure are: 
on, dress and dialogue, but in 
1 of scripts; establishment of a 
or producers and directors in the 
will eventually teach them what 
and what to delete; ex- 
re the censors and three mem 
National 
t all pictures regarded as doubt 


) pictures 
Picture Producers As 
review 


‘sors and more intense 


shooting starts 


VENEZUELA 


by MONA LONDON CALDWELL 


in Caraca 


fore 





[wo of the largest circuits in Venezuela 
ilgamated. They are the Cines 
ich operates 27 theatres in Cara- 
il nine 


interior. 


Venezu la 
racas and 60 in the 


connection 


operating 


with this move, Cines Vene- 
zuela in Maricaibo has merged with the five 
theatres belonging +o the Colmenares circuit 
and with the six controlled by the Villasmil 
circuit. They have formed a booking com- 
bine of 16 houses 

In another change, the Avila theatre in 
Caracas, which was operated until last No 


34 


vember by Cines Unidas, passes into the 
hands of Senor Das. MGM continues to re- 
lease at the Avila, simultaneously with two 
other Cines Unidas houses. 

A new first run is to open in Caracas in 
the spring. It will be operated by Andres 
Radonski 

Definite plans are now being made by 
starting construction on 
Metropolitana in El Silencio, 
It will seat 3,000 and will be the 
largest house in the country. 

Many of the major distributors and cir- 
cuits have taken new office and storage space 
in the new Edificio Paris in Caracas. 

wd 


Cines Unidas for 
the 


Caracas. 


new 


v 

Italian films have made great advances 
here during the past few months. “Bicycle 
Thief,” “Bitter Rice,” “Faust” and “Vol- 
cano” lead the parade. The coming season 
should bring 20 more Italian pictures, most 
of them distributed by independents. There 
have been a few French pictures around, too, 
but they are not successful at the box office. 


GERMANY 


by VOLKMAR V. ZUEHLSDORFF 
in Berlin 

Representatives in the German Federal 
Diet at Bonn have sounded a note of sharp 
criticism against the way the property of the 
former German motion picture company 
UFA is being handled by the occupation 
powers. 

Representative Rudolf Vogel (Christian 
Democratic Union), chairman of the Motion 
Picture Committee of the Diet, denied that 
the handling of this property had anything 
to do with the legitimate tasks of the occu 
pation, and others voiced discontent that five 
years after the end of the war such a matter 
of no military implication whatever was still 
in Allied hands without 
influence. 

Social Democrat Karl termed 
\llied policy in the motion picture field one 
of “securing small gains,” and he said this 
was a case of “the victor taking advantage 
of the vanquished’s inability to protest so as 


German power of 


Brunner 


to put his own pictures over on him.” 

“Tt seems to us,” said Mr. Brunner, “that 
someone is at work here who is letting it out 
on the German motion picture industry,” and 
he guessed that that “frus 
trated in legislation 


some one 
anti-trust 
against motion picture companies in the 
U. 3.” 


was 
enforcing 


Includes Theatres 

The UFA property includes not merely 
production, but a system of distribution and 
a group of theatres, about 40 of which are 
in western Germany. Drastic Allied legisla- 
tion in occupied Germany has prohibited any 


future union of production, distribution and 
exhibition to prevent formation of another 
UFA. Instead, a multiplicity of small, inde- 
pendent producers, distributors and individu- 
al theatre owners is visualized. 

The Government would like to maintain 
the UFA company, turning it to good demo- 
cratic use. The name itself is an economic 
asset. Also, the mushroom growth of small 
companies, with no economic stability, living 
from one picture to the next, has pointed up 
the need for a solid financial background. 

The existing German companies are not 
especially interested in seeing a UFA come- 
back. A bill to liquidate the UFA property 
by turning it over to private hands was 
worked out by the Bonn Government, but 
was rejected by the Allied High Commis- 
sion. Instead, the trustees were charged 
with auctioning the UFA property. 

It has been reported on numerous occa- 
sions that a group of former Nazis, promi- 
nent in UFA affairs under Hitler, has been 
making strenuous efforts to obtain control of 
the film combine. 

According to the latest information avail- 
able, a joint American-German committee 
has been named to consult on the best pro- 
cedure, particularly in framing a bill that 
would be satisfactory to both the Bonn Gov- 
ernment and the Allied powers 


Berlin is planning an International Mo- 
tion Picture Festival for June, 1951. Invi- 
tations have gone out to 17 countries, among 
them the U. S. and Britain, with three pic- 
tures each. 


FRANCE 
by HENRY KAHN 


in Paris 

The French cinema has won a resounding 
victory over the Paris Municipal Council. 
Under a law passed in 1948, the Municipali- 
ty may drop 25 per cent of its tax on all 
music halls and cinemas putting on music 
hall shows, if receipts exceed 150,000 francs 
weekly. The Paris Council recently agreed 
to the tax reduction but announced it would 
apply only to music halls and not to theatres 
employing stage shows. The Supreme Court 
has ruled in favor of the motion picture 
houses which are now exempt from the tax. 
French films went into 
Another 12 are 
All of these 


A total of 12 new 
production in November. 
currently in the cutting rooms 
are offered for the U. S. market 


An agreement signed between France and 
Germany is likely to meet with opposition 
from the American High Commissioner in 
Frankfurt. The German delegation which 
visited France this week agreed to introduce 
a quota for French films, amounting to 35 
dubbed pictures. In return, France prom- 
ised to take several German films, but no 
number was stipulated. The Allied High 
Commissioners in Germany must pass on the 
pact before it goes into effect and it is al- 
most certain that the Americans will veto 
it. The MPAA office in Paris has cabled 
Frankfurt, urging that the agreement be 
looked over most carefully. 
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“Loaded with 


Toby Gruen 
Of NSS Dies 


Toby Gruen, vice-president of National 
Sereen Service, died in New York Decem- 
ber 27, after a long illness. 

Mr. Gruen, one of the original founders of 
National Screen Service, was an important 
figure in its business structure. “His wise 
counsel, ethical administration and ability 
were strong contributing factors in NSS’s 
growth and in its present standing in the in- 
dustry,” spokesmen for the company said 
last week. 

Mr. Gruen was treasurer and vice-presi- 
dent of NSS over a 23-year period. Il 
health forced him into semi-retirement sev- 
eral years ago. He remained active, how- 
ever, in the formation of National Screen’s 
administrative policies, and functioned as 
vice-president and member of the board of 
directors until his death. 

Surviving Mr. Gruen are his widow, a son 
and a daughter. 


Pinanski Chief Barker 
Of Boston Variety Club 


Samuel Pinanski this week was elected 
chief barker of the Boston Variety Club. 
Other officers elected were: Max Levenson, 
first assistant; Arthur Lockwood, second as- 
sistant; Louis Richmond, dough guy, and 


James Marshall, property master. The di- 
rectors include the officers and Walter 
Brown, Martin Mullin, Michael Redstone, 
Benn Rosenwald, Meyer Stanzler, Phil 
Smith, and former chief barkers Louis Gor 
don, E. Harold Stoneman, Joe Cifre, Murray 
Weiss and John Dervin. The delegates are 
Mr, Stoneman and Bob Sternberg, with Mr. 
Cifre and Mr. Weiss as alternates. 


Florida Unit to Meet 

The Motion Picture Exhibitors Associa- 
tion of Florida last week announced that a 
special meeting will be held January 10 in 
Jacksonville. 


Fay H. White Dies 

Fay H. White, 77, retired tax attorney 
for Loew’s, Inc., died December 25 in 
Hackensack, N. J. Surviving are his widow 
and a daughter. 


Clyde Goodson 

Clyde Goodson, former branch manager of 
the Paramount exchange in Atlanta, later 
transferred to Jacksonville, Fla., died in 
Jacksonville December 28. Surviving are 
his widow, a daughter and a son. 


Harry P. Green 

Harry P. Green, a former law partner of 
the late J. Earl Lawson, died December 26 
at his home in Toronto. He was 46. Mr. 
Green was a former director of Canadian 
Odeon Theatres. 


TESMA-TOA Will Hold 
Meeting in New York 


Phis 
Equipment Supply 
sociation and the Theatre Owners ot 
ca will be held in New York, jointly, 
representatives of 
decided after 
meetings in that city. Thus the conventions 
will be dedicated to discussions of problems 
in the operation and equipment of the thea- 
tre, and to a comprehensive equipment ex- 


year’s conventions of the Theatre 
and Manufacturers As 
Ameri 
a com 
both 
several 


comprising 
has 


mittee 
organizations 


position. 


20th-Fox Will Build Three 
In Israel, One in Egypt 


Three theatres in Israel and one in Egypt 
will be constructed by Twentieth Century 
Fox. The Israeli houses will be one of 1,- 
215 seats in Haifa; another of 2,000 in Tel 
Aviv, and a third of 1,400 seats in Jeru 
The Egyptian house will be of 1,200 
seats, will be called the Nile, and is under 
construction at Alexandria. John and Drew 
Eberson, New York theatrical architects, are 
the designers of the theatres, the construc 
tion of which is under the direction of E. H 
McFarland, of 20th-Fox. 


salem. 


Sunday Shows Approved 

After several months of dispute with local 
authorities, the Lanett theatre at Lanett, 
Ala., has at last been given the go-ahead 
sign for Sunday shows, it is announced. 


COLUMBIA PICTURES ANNOUNCES THAT PRINTS OF BORN YESTERDAY’ 
ARE NOW AVAILABLE IN OUR EXCHANGES FOR SCREENING 


“One of the Best 


Pictures of the 
Year!” 


“_Bosley Crowther, COLUMBIA 
Nye Timed x PICTURES 


presents 


Laughs!” 


—Rose Pelswick, 
N.Y. Journal American 


_——- > JUDY 


& HOUUDAY- OLDEN auf 


Screen Play by Albert Mannheimer * Produced by 9. SYLVAN SIMON 
Directed by GEORGE CUKOR * Based on the Stage Play by GARSON KANIN 


—Otis L. Guernsey, Jr, 
Herald Tribune 
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Ms ESTER 


starring 


WILLIAM 


BRODERICK 


“Judy Holliday 
Tops!” 


—Kate Cameron, 
N.Y. Daily News 


y, Be It hasia 
i ...What More 
= We Add?” 


—Frank Quinn, 
N.Y. Mirror 





lie-MonthTax 
eo 
Collections 
$3.30.101. 363 
e * - 
WASHINGTON: The 
Revenue announced this week that Federal 
general admission tax collections in the first 
11 months of 1950, reflecting boxoffice busi 
ness from December, 1949, through October, 
1950, an 
cent below the $342,254,549 
parable 1949 period 


r 
eral adn 


Bureau of Internal 


ounted to $330,101,365, or 3 per 


collected in the 


No 
g business, actu 
shade November, 1949 


$34,370,182 against $34,306,573 


ission tax collections in 


reflecting October 


were a above 


Hlections, 


[his was the first time 1950 collections were 


ibove those of 1949 since July 


The general admission figures include col 


lections from sports, concerts and othe 


spectator events as well as from motion 


picture theatres. However, roof garden and 


varet leases 
1 broker's 


taxes, taxes On various seat 


charges are not included 


lotal admission collec 


November 


336, compared with $38,206,255 in 


hgures tax 
amounted to $38,599, 


Noven 


tior for 


ber, 1949 


Lehman Brothers Mark 
100th Anniversary 


Brothers, Wall Street banking 
, marked last week its 100th anniversary. 


Lehr an 
1 and reviewed its connectior 
the 


~ } 
finance the 


picture 


industry. In 
stance, it helped 
Through th 

it has had banking relationships 
Twentieth ¢ 


Radio-Keitl 


Corporation 


Fox, Paramount 


entury 


Orpheut 





— = 
In Compliance 
with the U. Ss. 
Court Decree 

for THEATER 


DIVORCEMENT 


Balaban & Katz Corp. 
offers the following 
fully equipped theaters 
in Illinois FOR SALE: 


Rialto—PEORIA :°°° 
Palace—ROCKFORD :?:° 
Auburn—ROCKFORD °° 


Seats 

For further details contact — 
M. G. LEONARD 
175 North State Street 
Chicago 1, Illinois 
Telephone RAndolph 6-5300 
Brokers must disclose principal 


[ATER 











from Lamont, Corliss 
»stle’s Chocolate 
has been announced by Clive C. 


\ CHANGE of 
ind Company to N 
pany, Inc., 
Day, president of the 


Nani 


Com 


company, and has been 
1951. The 
a number of 
but 


made effective as of January 1, 


company formerly represented 


lifferent manufacturers as sales agents, 


) its activities are confined exclu 
sively to the distribution of Nestle’s choco 
late products, 
should be 


1 


wit 


it was felt that the company 
identified by name 
1 the products themselves 


more closely 
Completion of additional production facili 
irtly at the Nestle plant 
N. Y. No change is expected in 


udve ing policies 


r 
ties 1s expected shi 
it Fulton, 
the companys’ 
or marketing 

IN \ recent discussion between Grahani 
manager, North 

Sal Roth, 


( andy ( 


Kislingbury, district Coast 
Theatres president 


Pacific Automatic Mr 


suggested business firms patronized by thea 


Cory ind 
orp., Roth 


tres might be approached with the idea of 


ing them to tie in motion picture theatre 


their local and national advert 
Mr. Kislingburv’s 
aced the 
of the ( 
ciation. Upon 
instructed t 
H unnis 
heads of COMPO, 

1] 


well 


suggestion 


before the boar« 
Asso 
of the board, he wa 
letter for 

The letter, sent to 
POA and PCCITO, was 


thres 


plat 
ft directors alifornia Theatres 

yproval 
draft a pre sident 
La signature 
{ with the 
Stanley W 
m TOA and, speak 


Rotus 


receive organizations 


pledging support Prenosil, sent 
enthusiastic reply tre 


PCCITO 


iving, “the 


Harvey stressed 
is tremendous and 
PCCITO wi 


get behind it 


COMPO, 


other units of 


said 


Same time 
local 


“we shall do out 
to adopt 


! firms be 
adding, 


is Many as possibl 


Xoth’s suggestion.” 
Among slogans presented is “A movie va- 
ition twice a week is better than a month’s 


ition once a veat 


Ohio Showmen Advise 
Using TV for Ad 


All major compani 


} 


s should advertis« 


their features on television as Columbia's 
Yesterday” Was 
Kate Smith Hour recently, P 
rv of the 
Ohio, an 


sorn advertised on th 
J. Wood, sec 
Theatre Owner 

urged Phe 
ol a statement 
sales manager for Colum 
Yes 


statements 


Independent 
Allied unit 

gment was first in the form 
to Abe Montague 


} 
Dla, 


has 


congratulating him on the “Born 


terday” advertisements. Similar 


then went to the other companies. 


All Networks 
See a Bright 
Year for TV 


Confidence in the future of television, 
based mostly on the statistical outlook for 
1951, is the high note running through the 
year-end reports issued last week by the 
presidents of the three major radio and tele- 
networks. 
Cheir summing-up reflected international 
the the national 

the broadcasting industry. 
Frank Stanton, president of the Columbia 
“the past 
inxious months have once again served to 


vision 


tensions and bearing of 


emergency on 


Broadcasting System, said few 
demonstrate the continuing vitality and im- 


portance of radio” with people once again 
turning “to radio as their swiftest and best 
source of information.” 

Robert E. Kintner, president of the Amer- 
Broadcasting Company, asserted that 


radio and television in 


ican 
\merica are geared 
to meet the demands of the public and the 
Government in the national emergency.” 

The three reports took satisfaction from 
television’s economic progress during 1950, 
Frank M. Folsom, president of the Radio 
Corporation of America, cited figures to 
that “the popularity of television 
mounted in 1950 with such expanding vigor 
that as the this new art and 
industry had outdistanced the progress of all 
of its previous years combined.” 


prove 


year closed 


Mr. Folsom said television receiver circu- 
had increased 12 times in the two 
years ending January 1, 1951, and he de- 
clared that 10,000,000 homes, and an 
audience of approximately 40,000,000, were 
vithin the reach of television at the thresh- 

d the “During 1950, the 
public backed its appreciation of this new 
broadcasting service by spending a billion 
ind a half dollars for amount ex- 
ceeding by more than 100 per cent its pur- 
chases in 1949, television's third and _ best 
post-war year.” 

Mr. Kintner estimated that television now 
some 24 per cent of the nation’s 
families, and he predicted 19,000,000 sets by 
the end of 1951, despite cutbacks because of 


the defense 


lation 


some 


ld of new year 


sets—an 


re ache s 


program 


Eastman Kodak Suspends 
Several Price Rises 
Eastman Kodak Company last week an- 


nounced that it had suspended price in- 
creases on Kodak Dental X-Ray Film, Ko- 
dakpak acetate sheeting and Eastman syn- 
\ number of con- 
templated increases on certain cameras and 
related called off. 
Thomas Hargrave, president, in making the 
announcement, said: “In response to the eco- 

stabilization agency’s recent appeal 
for voluntary price ceilings at December i 
levels, we are immediately suspending the 
few price increases that became effective on 
our products since that time.” 


thetic organic chemicals. 


accessories were also 


nomic 
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Columbia 


BEWARE SPOOKS: Joe E. Brown, Mary Carlisle 
This is a Columbia reissue that I recommend for all 
theatres, There are laughs and more laughs in the 
film. Joe E. Brown has not lost his touch, even with 
the younger generation Its @ minutes makes it 
ideal for doubling. Played Friday, Saturday, Decem- 
ber 15, 16.—Robert H. Perkins, Lynn Theatre, Wood 
bine, Ky. 


IN A LONELY PLACE: Humphrey Bogart, Gloria 
Grahame—This picture was no good for my situation 
plenty of walkouts. Business below average "layed 
Monday, Tuesday, December 20, 21.—O. Fomby, Paula 
Theatre, Homer, La 


PALOMINO, THE: Jerome Courtland, Beverly 
Tyler—I've heard a lot of gripes on this picture, but 
I can’t agree with them. This is a good little picture, 
sold fairly, that pleased the petrene It isn’t anything 
big, but it wasn’t intended t broke even, and 
during the month of Seater that’s pretty good 
Played Friday, Saturday, December 15, 16-—Carl F 
Neitzel, Juno ‘Theatre, Juneau, Wis. 


PETTY GIRL: Robert Cummings, Joan Caulfield 
A very entertaining comedy in Technicolor which did 
peter than average business for us. The terms were 

K. and all comments were favorable. Played Sun 
py Monday, November 19, 20.—Ray McFarlane, 
Arbuckle Theatre, Arbuckle, Calif 


Eagle Lion Classics 


FIGHTING STALLION, THE: Bill Edwards, Doris 
Merrick—A_ person cones have to be very intelligent 
to follow_this yarn, but do not think this is a com 
plaint. Had this double billed with “The Cowboy and 
the Prizefighter,” another picture, to very satis 
factory patronage. The country folks came from far 
and wide, to my utter amazement. There are people 
who really thrive on this brand of product and will 
tell you it’s good—so the customer is always right 
Real small town material. Played Monday, 
November 6, 7.—Bruce Elves, Quill Lake 
Quill Lake, Sask., Canada 

John 


HIGH LONESOME: Barrymore, Jr., Chill 
Wills, Lois Butler—A fairly good western in Techni 
color. Business just about average. Favorable com 
ment. Played Wednesday, Thursday, December 13 
14—O. Fomby, Paula Theatre, Homer, La 


HIT THE ICE: Bud 
Man Winter is really giving us the 
snow and more snow. 


Tuesda 
Theatre, 


Abbott, Lou Costello—Old 
works. Snow, 


here by A. & C. The picture is O. K. and the people 
don’t seem to get tired of them. Played Wednesday 
Thursday, November 29, 30.—Carl F. Neitzel, Junc 
Theatre, Juneau, Wis 


TORCH, THE: Paulette Goddard, 
dariz—My people didn’t care for this picture It’s 
not too bad, but I had several complaints Played 
Friday, z T Jackson Theatre 


Pedro Armen 


December S. T. Jackson 
Flomaton, Ala 


Metro-Goldwyn-Mayer 


BATTLEGROUND: Van Johnson, John Hodiak 
No dice. This epic played all around here long ago 
and everyone must have seen it 3usiness wasn't 
too bad, but it wasn’t good enough to warrant the 
terms. I’m not worried though—-Leo is pretty fair 
even though he's always a lion.—Carl F. Neitzel, Jun 
Theatre, Juneau, Wis 


BLACK HAND: Gene Kelly. J. Carrol Naist 
Adult entertainment classification, which was curtains 
f us at the box office. Played Wednesday, Thurs 
day, December 20, 21.—Harland Rankin, Plaza Theatre 
Tilbury, Ont., Canada 


CHALLENGE TO LASSIE: Edmund Gwenn, 
Donald Crisp—Fair Lassie picture. Didn't seem to 
please like the others. Played Wednesday, December 
20.—S Jackson, Jackson Theatre, Flomaton, Ala 
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I did average business for the 
change, but it wasn’t up to the business usually done 


. «» the original exhibitors’ reports department, established October 14, 1916. 


ia if 


theatremen serve one another with information about the box office performance of 


Se tha h4, 





product—providing a service of the 


for the 


ADDRESS REPORTS 


What the Picture Did for Me, Motion Picture Herald, Rockefeller Center, New York 20. 


KING SOLOMON’S MINES: Deborah Kerr, Stewart 
Granger—It started a box office landslide—the kind of 
picture that is ideal for an outdoor theatre. People 
have. asked when we would have more pictures 
like this. Our reply was, “As soon as they are made 
Played Sunday, Monday, Tuesday, Wednesday, Thurs 
day, Friday, November 26, 27, 28, 29, 30, December 
1.—Frank Hughes, Drive-In Theatre, Yuba City, Calif 


NANCY GOES TO RIO: Ann Sothern, Jane Powell 

It’s pretty hard to either praise or pan a picture 
during the month of December. 1 imagine that for a 
musical it is average, but up to now I could count 
the musicals I made money with on one hand and 
have a finger or two left_over. No business.—Carl 
F. Neitzel, Juno Theatre, Juneau, Wis 


NEPTUNE’S DAUGHTER: Esther Williams, Red 
Skelton—Very acceptable picture, the type my patrons 
enjoy. I thought Ricardo Montalban extra good in 
this type of role. Technicolor good. No complaints 
on this one. M-G-M sure has iy ape 8 how. Played 
Thursday, Saturday, November 30, ecember 2. 
proce Elves, Quill Lake Theatre, Guill “take, Sask 
Canada. 


SECRET LAND, THE: Documentary—Here is 
very interesting subject, suitable for a double bil! 
I would recommend that every theatre 
one. Tt will do the exhibitor a lot of good 
Played Monday, Tuesday, November 6, 7.—H. A. Corr, 
Community Theatre, Marwayne, Alberta, Canada 


Monogram 


SNOW DOG: Kirby Grant, Elena Verdugo—This 

up the lower half of a twin bill admirably It 

best of the “up-north” series IT have ever 

Yes, T would say that the majority of my 

patrons found this to their liking. Played Sunday 

Monday, December 10, 11.—Robert H. Perkins, Lynr 
Theatre, Woodbine, Ky 


Paramount 
CAPTAIN CHINA: John Payne. Gail Russell, Jef 


frey Lynn—Leave alone, Mr. Exhibitor. 1 believe 
home movie far make a picture as good as 
The story was poor and even the photography 
to be on the amateurish side Bus iness poor 
Played Friday. Saturday. December 1 eG 
Community Theatre, Marwayne, Albert a. Canada 


DEAR WIFE: Willian r 
is a fair little picture, rea nothing to rave 
but it wouldn’t do you any harm. [| think tt 
will soon die out. I wr, Community Theatre 
Marwayne, Alberta, Canada 


GREAT LOVER, THE: Hope, Rhonda FPlem 
ing—If this is the best Paramount can do with Hone 
they had better stop making pictures This is the 
worst Hope picture we have seen. A. Corr, Com 
munity Theatre, Marwayne, Alberta, Canad 


SUNSET BOULEVARD: Gloria Swanson, Willian 
Holden—Unquestionably a fine picture that 

the raves given it by all the reviewers, but 
for our small town trade. We sometimes think that 
our town’s taste « average until we find 
what the picture small towns 
give them trash 
is not made, the 
enffer nmerons 
per cent of film Pie 
day, December 13, 14 


Theatre, Rich Hill, Mo 


TRIPOLI: Maureen 
patrons don’t like 


Holden, Joan ¢ aulf Id--Here 
1 


h 


wa ty 


uts and f 
Plaved 
W 


Shirley 


O’Hara, John 
costume dramas, but 


prised me and came 


vecause it Is 


Marines. It’s 
average 
November 26, 27.— 
Arbuckle, Calif. 


WHISPERING SMITH: 


ton, Brenda Marshall 


than 


i picture my 


good and the 
Paramount sold 
‘Speed to Spare’ 
program that 
complaints or 

December 
Juneau, 


with 


Saturday, 
Theatre, 


Republic 


HOUSE BY THE RIVER: 
No place 


W yatt 


to see 
early history of the Ss 
show and did a little 


McFarlane, 


This seems to be the 
want 
office got an 
fair rental, so I doubled it 
(aiso Paramount) 
compare with the best. 


on 


this one. I guess it was 
better 
Monday 
Theatre, 


Played Sunday, 


Arbuckle 


Alan Ladd, Robert Pres 
kind of 
Ladd to star in t is 
average workout 


and had a 


this one Played Friday, 
2,—Car F Jeitzel, Juno 


Louis Hayward, Jane 


this but on midnight show 


Was told it was too good a show for the spot. How 


ever, unless 
a little 


there 
off -color, 
his small town 


Booth 


RKO-Radio 


GREEN PROMISE, THE: 


guerite Chapm an, 


Pro mise ” as 


‘It’s a picture 


niauauee 
Theatre, 


MARINE RAIDERS: 


Lynn 


Ruth Hussey 
comments 
ack son, 


twin 


Natalie 


Wood—I 


something either sensational 
midnight 
cutting them out on 
midnight, 
Theatre, 


draw in 
January 
December 16.--Shir 
Rich Hill, Mo 


shows will not 


Walter Brennan, Mar 
advertised “Green 


an inspirational picture about rural farm 


Played 
Jackson T 


, ROUGHSHOD: 
Gloria Grahane 
and, 


through very 


here, but the 


moving at 


iy, December 


tr Woodbine, 
IN THE SADDLE: John Wayne, 


for western fans. Busi 
Spiaved 
Rankin, 


TALL 
Raines-——This 
off before 
cember 
bury, Ont 


Selznick 


( Pariasene as 
7 


Canada 


Robert 
Usec 
although 
There isn’t too 


an mterestine pace 


Robert H 


Pat O’Brien, 
reissue 
Thursday, 
*. Flomaton, Ala 


that will tug at your hearts,” 
1¢ advertising paid off and 
% meet 


T wasn’t 


customers when they left the 
everything I told 
December 17, 


them layed 
Robert H. Perkins 
Ky 

Robert 
Received many 
December 2 


Ryan 
ead 
oT 


Sterling, Claude Jarman 
this as the “hig hoy” of 
I played it late, it came 


1 good cast 
Played Sunday 


Perkins, Ly: 


Friday 


Plaza 


Saturday 
Theatre, Til 


I'LL BE SEEING YOU: Joseph Cotton, Ginger 


Rogers 
one should 
think it wil 
gz the 
ntent is of 


November 
tre, Marwayne. 


St an MAN, 


Welles 
but you This, 
The picture 


( 


Here i 


exhibitor 


nice picture for 
the larger 
satisfactory for small towns provid 
ulvises 
nature 


mm 


Canada 
Joseph Cotton 


hardly 
few 


adults. This 
situations, but | 


his patrons 
_ Played 
Corr, Community 


Thea 


Valli, Orson 
suitable for 
who enjoy it 


from start to finish 


following page) 





from preceding page) 

a picture of suct 
Played Fr 

‘orr, Communit 


r good to play 
sic is very good 


Twentieth Century-Fox 


Bette 
Sanders 


Ald. nba! EVE: 


George 


BEAUTIOUL. BLONDE ba BASHFUL. BEND: 
Re sar Ri mero . s oretty weak 


ki is we e only ones to 


was th It of stick scenes 
were 
ay 
atre 


It 


The 


Stewart 


, BROKEN | ARROW: : 


James 


United Artists 


BIG WHEEL, THE: 
Mitchel—A Gime picture ¢ 


Universal 
a Ror 


he 





Short Product in First Run Houses 


NEW YORK—Week of Jan. 1 

ASTOR: Bow and Arrow Columbio 

Feature: Harvey Universal 

CAPITOL: Heartthrobs of Yesterday 
Columbia 

Casanova Cat MGM 

Feature: Pagan Love Song 

CRITERION: Cavalcade on Broadway 

(China Doll) 

Wild Water Champions 

Feature: Where Danger Lives 

MAYFAIR: Why Korea 

Duck Soup to Nuts 

Feature: The Milkman 

PARAMOUNT: Mice Meeting You. 

Feature: Mr. Music 


RIVOLI: Package of Rhythm 


Warner Bros. 
Universal 


-Paramount 
aramount 


Paramount 
20th-Fox 


. -20th-Fox 


Snow Fooling 

Feature: The Mudlark 

ROXY: Lucky Duck 

Circus on the Campus 

Screen Writer 

Feature: For Heaven's Sake 
STRAND: Rabbit of Seville... . 
Blaze Busters 

Feature: West Point Story 


CHICAGO—Week of Jan. 


STATE LAKE: Charlie McCarthy and 
Mortimer Snerd in Sweden. .Warner Bros. 
Feature: Harvey Universal 
UNITED ARTISTS: Gerald McBoing-Boing 
Columbia 
Columbia 


Universal 


. Warner Bros. 


Warner Bros. 


Features: He's a Cockeyed Wonder 


Frenchie 





the first n't be fraid to recommend 

patrons, and be sure and stand in your 

w break Tuesday, Wednesday 

jay, December 19, 20, 2 ay McFarlane, Ar 
Theatre, Arbuckle, if 


Photography 

edure in Brit 

British contract is 

more of this stuff for me 
December 4, 5—Bruce 


Quill Lake, Sask., Canad 


ren Bac a I—W ar 
tal and we 
Some th vesht 3 t the best 
ny months while others 
ary Cooper was cast Pre 
at the box office ‘layed Sunday 
De emt e 18, 19.—Shirley W 
tre, Ric 1 Hil ll, Mo 
WEST POINT STORY, THE: lous Cagney, Vir 
2 Mayo, Doris Day, Gor cRae—A_ swell 
¥ Enj yed by 
t ave been 


color 


Shorts 
Metro-Goldwyn-Mayer 


DOGGONE TIRED: T:« 
urtoon.—S. T. Jack 


son, Jacksor 


Monogram 
Little Rascals 
in this 


BIG EARS 
goo as some 


Paramount 
SNOW FOOLING: & a mg 
urtoon.—S. T. Jacksor 


kson Theatre, Flomator 


Good Scre« Song 
Ala 
ips LOOK agg GUESS "EM: 


Har ad R nkin, Plaza Theatre, Tilbur 


Warner Bros. 


ARISTO CAT, THE: Cartoon—H 
hum Just another ca 


cartoor 


Merrie Melod 

oon from the best 

always count on Warner 

toons t en uf gram. The best part is that 

the cartoons are ] different and all very entertaining 
Neitze Juno Theatre, Juneau, Wis 


St. Louis Circuit Will 
Honor Gross Winners 


Announcement of a film-recognition plan, 
based entirely upon a film production's per- 
formance at the box office, has been an 
nounced by Fanchon and Marco’s St. Louis 
lheatres, in which “Box Office Win- 
ner” plaques will be awarded to films scoring 
in the 36-theatre circuit. 

Harry C. Arthur, president, said that while 
bronze plaques will be awarded quarterly 
starting next the first annual presen- 
tation will be made for the film which re- 
corded top circuit honors during 1950. An- 
nual silver, and the quar- 
terly presentations will be of bronze. The 
film to be 1950 will be selected 
by polling the circuit’s managers, based upon 
their individual theatre records, the selec 
tion to be announced during the second week 


special 


th »p grosses 


year, 


award will be of 


honored for 


1 January 

The F. and M. award, “for film production 
with a Touch,” is designed as a 
shield, behind which extends a ribbon of film, 
ind surmounted by a dollar-sign studded 
coronet. The metallic plaque will be mounted 
on a larger shield to be made of polished 
walnut. 


Golden 


Women's Clubs Chee 
Best 1950 Pictures 


The best pictures of 1950, in their cate- 
gories last week by the 
General Federation of Womens’ Clubs. The 
selections made by the Federation's 
Special Awards Committee of its previewing 
“Harvey,” come 


were announced 


were 


group. The pictures are: 
dy; “All About Eve,” drama; “Sunset Bou- 
levard,” tragedy; 3reakthrough,” war; 
Western; “King Solomon’s 
“Stars in My Crown,” 
American home life; “Our Very 
Own,” present-day American home life; 
No Way Out,” American social problems ; 
lreasure Island,” 
Your Gun,” 


Rio Grande,” 


Mines,” adventure; 


pioneer 


children’s classics; “An 
musicals; ‘Cyrano de 
classic poetry; “Of Men and Mu- 
sic,” musical biography; “Born Yesterday,” 
drama; “Beaver Valley,” animal 


nie Cret 


> . ae” 
Bergerac, 


serio-comic 


life 
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Walsh Sets 
TA Course 


For Year 


LOS ANGELES: The recent dismissal ot 
the Conference of Studio Unions’ $43,000,- 
000 suit against the [ATSE has released the 
latter union’s energies “for greater empha- 
sis on newer undertakings,” Richard F. 
Walsh, international president of IATSE, 
declared this week. 

Mr. Walsh maintained the decision was a 
“psychological boost” for retaining IA’s 
“balance” in the “battle with the cost of 
living,” pensions, to help give “new life” to 
the stage and screen and “stability” in tele- 
vision, 

This statement may well be an expression 
to win cost-of-living now 
sought through negotiation and to get wid- 
ened distribution of union-management pen 
sion plans. IA’s support of the Council 
of Motion Picture Organizations and_ its 
determination to play a greater role in the 
labor end of the television industry can also 
be interpreted as part of his statement. 

It is expected [A’s cost-of living and pen 
sion campaigns will gain greater impetus 
early in 1951. But there doesn’t appear to 
be any degree of great urgency with respect 
to the Hollywood locals’ bid for cost-of-liv- 
ing increases. Many industry leaders see no 
film industry wage freeze in the immediate 
future. 

The last cost-of-living 
workers was in 1947 when an 11.17 per cent 
increase was granted following general pay 
increases of between 25 and 50 per cent 
granted under contracts negotiated in 1946 

One of the union’s achievements 
last year was the $4 per week, across-the- 
board pay increase won for some 5,000 ex 


The 


pay increases 


boost for studio 


major 


change employees across the country. 
signing of this pact is expected shortly 


Tucson to Be Site of Next 
IATSE Board Meeting 

The Santa Rita Hotel, Tucson, Ariz., will 
be the site of the regular mid-winter meeting 
of the executive board of the International 


Alliance of Theatrical Stage Employees. 
The date will be February 5, Richard F. 
Walsh, IATSE president, disclosed in New 
York last week. The length of the meeting 
will be determined by the amount of busi- 
ness, he added. 


Gillette Buys Television 
Rights to World Series 


For $6,000,000, the Gillette Safety Razor 
Company has bought the television rights to 
the all-star baseball games and World Series 
for the next six years. The anouncement 
was made by Baseball Commissioner Chand- 
ler in Cincinnati last week. In 1950, televi- 
sion rights to the series were sold for $800,- 
000 and radio rights for $175,000. Televi- 
sion and radio rights to the all star games 
went for $184,000. 
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MOVIETONE NEWS, No. 105—Sports review of 1950. 
MOVIETONE NEWS, No. 1—-UN torces leave Hung 
nam in flames. Last films of General Walker. Pope 
ends 1950 Holy Year. Evening hat fashions, Sports 
NEWS OF THE DAY, No. 235—UN forces complete 
evacuation. General Walker honored. Dean Acheson 
reports. Pope seals Sacred Door ending Holy Year 
Sports. 

NEWS OF THE DAY, No. 236 Eisenhower's New 

ear’s message. New York gets “New Look.” Re 

port from Korea. Meet Korea’s “Little Joe.” Sports 

PARAMOUNT NEWS, No. 38 Ice review. Mid-air 
refueling. Pope seals door of St. Peter's, Final days 
of Korea evacuation 

PARAMOUNT NEWS, No. 38--Story of 1950. 

TELENEWS DIGEST, No. 52-B-—Korea: March to 
Hungnam. General Ridgeway new Eighth Army head 
Pope ends Holy Year. Berlin sends Stalin “greet 
ings.”” Sports 

TELENEWS DIGEST, No. 1-A Korean civilians flee 
Reds, New Zealand: Troops train for Korea, Indo 
China: New commanding general. Air force demon 
strates crash rescue hoat. New U. S. Ambassador t« 
Lendon. New York: Miss Stardust. Sports 

UNIVERSAL NEWS, No. 417--Korean 
complete, General Walker honored. Holy 
Sports. 

UNIVERSAL NEWS, No. 418 Korea 
Heart Fund. Sports 

WARNER PATHE NEWS. No. 40 Report 
Korea. General Ridgway named Korea Army 
New aerial gas station, Papal rites maik end of 
Year, Hawaiian contest winners in gala visit. Sports 

WARNER PATHE NEWS, No. 41 UN builds in 
national force in Korea. Furs for 
Sports 


evacuation 
Year ends 


“Harvey” aids 


from 


chiet 
loly 


evening, 





German Reds Jail Two 
Pathe Reel Workers 


A People’s Court in the Soviet zone of 
Germany last week gave two Pathe News 
employees jail sentences for allegedly por 
unfair 
rhe men were Siegfried Rogge, cameraman 
and Heinz Tochtermann, chauffeur Che 
first the latter, thre 
They were arrested last June driving fron 
Berlin to assignment Pathe 
News spokesmen said they were on a legit 
mate news mission and then “disappeared.” 
Western news reports of their trial said the) 
were not defended by counsel—and that th 


traying East Germany in an way 


received four years; 


Bremen on 


German presiding judge berated their em 
ployers for not providing counsel. 


20th-Fox Distributes Far 
East Short, "Why Korea?" 


Twentieth Century-Fox this week an 
nounced distribution of a 30-minute subject, 
“Why Korea?”, which outlines the reasons 
behind our current struggle in the Far East. 
The subject, an outgrowth of talks between 
Darryl F. Zanuck, 20th Century-Fox produc 
tion chief, and President Truman last sum 
mer, was produced under the aegis of Mr 
Zanuck. The basic purpose of the film is to 
inform the American public of the reasons 
for the United Nations’ against 
gression, 


488 Pictures Eligible 
For Academy Award 

The Academy of Motion Picture Arts and 
Sciences last week announced that 488 pic- 
tures have qualified as eligible for the Acade 
my Award by having been commercially ex- 
hibited for seven consecutive days within 
the Los Angeles area during 1950. These 
pictures will be listed alphabetically in nomi- 
nation ballots distributed January 18 and re 
turnable nine days later. The 
will be announced February 13. 


stand ag- 


nominations 


Grosses Big 
In Key Spots 
At Holiday 


Che new year smiled brightly on the na- 
tion’s box office, and if business continues 
even in part the way it has been during the 
latter part of the holidays, the industry can 
look forward to better days ahead. 

'ypical were reports like “estimates of all 
houses indicate the best returns in 
months” from Hamilton, O., to “holiday 
trade was excellent” from Detroit. In New 
York, a flood of top notch product aided and 
abetted by weather, brought the 
crowds to the theatres. Radio City Music 
Hall, for example, was near the top of the 
list with “Kim” and the traditional “Nativ 
show lining customers of all ages 


many 


excellent 


ity” stage 
around the block. 

\lso making excellent 
“Born Yesterday” at the 
Heaven’s Sake’ at the 
Mudlark” at the Rivoli The Paramount 
showed “Mr. Music” and the Strand “The 
West Point Story,” both theatres doing their 
best business in weeks. This despite 
the fact that first 
houses increased their prices for 
New 


In some areas, 


showings were 
Victoria; “For 


Roxy, and “The 


many 


many Broadway run 
admission 
Year’s Eve. 

however, business did not 
Cineimnati, tor 
But it 
pointed out that although business was below 


come up to expectations 
example, was one of these spots was 
last year’s figures, it was above what it has 
“Pagan Love 
standout at 


been for the past few months. 
and “Harvey” were the 
tractions there. 

In Washington the 
somewhat disappointing although in Omaha 


Song” 


grosses were also 
and San Francisco holiday business was re 
ported brisk. The 
‘The West Point Iwo 
West” and Sake.” Fron 
New Orleans the report was that “from all 


leaders in Omaha were 
Story,” Flags 
“For Heaven's 


indications business was good.” 

“Holi 
day trade was excellent. ‘Mr. Music’ at the 
Adams, ‘Dallas’ at the Michigan, and ‘Har 


vey’ at the United Artists were top gross 


Che Detroit report was as follows 


ers. Theatre fans stood in long lines to get 
into the Adams and Michigan United 
\rtists was packed with fans standing in 
the lobby. Other first runs also played to 
capacity crowds.” 


Paramount Exploitation 


Set for "Branded" 


Paramount has concluded a large-scale tie 
up with the Adler Shoe Company for win 
dow displays exploiting “Branded,” opening 
at the Paramount theatre in New York Jan 
uary 10, Max E. Youngstein, vice president 
in charge of national advertising, publicity 
and exploitation, reported last week. The 
18 metropolitan stores participating in the 
campaign will use the window displays from 
January through March 15, enabling subse 
quent run theatres to benefit from the com 
prehensive tieup. 





INDEPENDENT FILM BUYERS 
REPORT ON PERFORMANCE 


Product which has played their theatres since May 15 is evalu- 
ated herewith by film buyers of U. S. independent circuits. This 
report covers 101 attractions and 8,273 playdates. 


Titles run alphabetically. Numerals refer to the number of en- 


gagements on each attraction reported. The tabulation is cumula- 
tive, embracing additional ratings with those published in the 31 
preceding issues of the Heratv. Dagger (+) denotes attractions 
published for the first time. Asterisk (*) indicates attractions 
which are listed for the last time. 

EX means Excellent; AA—Above Average; AV—Average; 
BA—Below Average; PR—Poor. 


THE FILM BUYER'S RATING 


EX AA A 


Abbott and Costello in the Foreign 

Legion (U.I..) 5! 54 
All About Eve (20th-Fox) 14 
All Quiet on the Western Front (Realart) 3 


American Guerrilla in the Philippines 
(20th-Fox)} 23 


Between Midnight and Dawn (Col.) - 
Black Rose, The (20th-Fox) 42 
Born to be Bad (RKO Radio) 

Breaking Point, The (W.B.) 

Breakthrough (W.B.) 

*Bright Leaf (W.B.) 

Broken Arrow (20th-Fox) 


*Captive Girl (Col.) 
Cariboo Trail, The (20th-Fox) 
Convicted (Col.) 

Copper Canyon (Para.) 
County Fair (Mono.) 
*Crisis (MGM) 


Dark City (Para.) 

Desert Hawk (U./.) 
Destination Moon (E.L.C.) 
Devil's Doorway (MGM) 
Dial 1119 (MGM) 
Duchess of Idaho (MGM) 


tEdge of Doom (RKO Radio) 
tEmmergency Wedding (Col.)} 


Fancy Pants [ Para.) 

Fireball, The (20th-Fox) 

Flame and the Arrow, The {W.B.) 
tFor Heaven's Sake (20th-Fox) 
*Fortunes of Captain Blood (Col.) 
tFrenchie (U.1.) 

Fuller Brush Girl, The (Col.) 
Furies, The (Para.) 

Glass Menagerie, The (W.B.) 
*Great Jewel Robber, The (W.B.) 
Gunfighter, The (20th-Fox) 
*Happy Years, The (MGM) 
Harriet Craig (Col.) 

High Lonesome (E.L.C.) 

I'l) Get By (20th-Fox) 

In A Lonely Place (Col.) 
Jackpot, The (20th-Fox) 

tKansas Raiders (U.!.) 


40 


King Solomon's Mines (MGM) 
Kiss Tomorrow Goodbye (W.B.) 


Lady Without A Passport, A (MGM) 
Lawless, The (Para.) 

Let's Dance (Para.) 

Life of Her Own, A (MGM) 

Louisa (U.1.) 


Mad Wednesday (RKO Radio) 
Men, The (U.A.) 

Milkman, The (U.!.) 

Miniver Story, The (MGM) 

Mrs. O'Malley and Mr. Malone (MGM) 
tMr. Music (Para.) 

Mister 880 (20th-Fox) 

My Blue Heaven (20th-Fox)} 

My Friend Irma Goes West (Para.) 
*Mystery Street (MGM) 

Mystery Submarine (U.I.) 


tNever A Dull Moment (RKO Radio) 
Next Voice You Hear, The (MGM) 
No Way Out (20th-Fox) 


Our Very Own (RKO Radio) 


Panic In the Streets (20th-Fox) 
*Peggy (U.I.) 

Petty Girl (Col.) 

Pretty Baby (W.B.) 


Right Cross (MGM) 

Rio Grande (Rep.) 

Rocky Mountain (W.B.) 

*Rogues of Sherwood Forest (Col.) 


Saddle Tramp (U.1.) 
Samson and Delilah (Para.) 
*711 Ocean Drive (Col.) 
Shakedown (U.I.) 
Showdown, The (Rep.) 
Sleeping City, The (U.1.) 
Stella (20th-Fox) 

Summer Stock (MGM) 
Sunset Boulevard (Para.) 


Tea for Two (W.B.) 

Three Little Words (MGM) 
Three Secrets (W.B.) 

To Please A Lady (MGM) 

Toast of New Orleans (MGM) 
*Treasure Island (RKO Radio) 
Tripeli (Para.) 

Two Flags West (20th-Fox) 

Two Weeks—With Love (MGM) 


Undercover Girl (U.!.) 
Union Station (Para.) 


Walk Softly, Stranger (RKO Radio) 

West Point Story, The (W.B.) 

When You're Smiling (Col.) 

Where Danger Lives (RKO Radio) 

Where the Sidewalk Ends (20th-Fox) 

Winchester 73 (U.I.) 15 
Woman on the Run (U.!.) 7 
Wyoming Mail (U.1.) i 
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An International Association of Motion Picture Showmen _ Walter Brooks, Director 


The Problem of the Too Sophisticated Showman 


OBERT WEITMAN, vice-president 
of United Paramount Theatres, in his 
keen analysis of our problems, which 

appeared in the Herald last week, made a 
pertinent observation that deserves study. 
Calling upon managers to use old, time-prov- 
en tricks, he asked: “Have we become too 
sophisticated ever again to be good show- 
men ?” 

That brings t6 mind a whole strata of 
showmen whose behavior and business rec- 
ord seem ;te prove that they have reached a 
status where they look down their noses at 
exploitation, promotion and showmanship, as 
we understand it. They've grown too good 
for such corny stuff, and they figure that 
only little shots bother with such things; big 
shots don’t have to. 

To them we say that business has been so 
good for some fortunately-placed people that 
they haven’t contemplated a change in their 
future. It’s coming so fast, they won't know 
what hit them. Then they’ll quickly start 
looking in their memory book for things that 
brought success in earlier days. 

There’s another strata of showmen, al- 
though spare the word They not only don’t 
have to, but darned if they would anyway. 
Showmanship is something they read about, 
They 
have a category of reasons why it can’t be 
cone, in their particular situations. All of 
the reasons are inspired by a general lack 


but never, never try for themselves. 


of acumen and energy. 

Then, praise be, there is a big middle lay- 
er of those who are neither big shots nor 
little shots and who will work, as showmen, 
rather than sit it out. The Round Table 
consists, for the most part, of that portion 
of working managers who keep up to their 
times, apply themselves and the things they 
learn through a policy of mutual assistance, 
and profit by it. 

We hope that every member of the Round 
Table will go back and read over again Mr. 
Weitman’s “blue print for action” in last 
week’s Herald. Note what he says about 
more advertising and smarter merchandis- 


ing. Study his recommendations on exploi- 
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200 YEARS AGO 


On January 8th, 1751, the first perform- 
ance in a professional theatre in America 
took place in a remodeled wareh on 
Nassau Street, in little old New York. This 
week, the legitimate theatre industry cele- 
brates its 200th Anniversary with the open- 
ing of a showmanship drive. It's news that 
the League of New York Theatres has hired 
a press agent of their own. 

"Let's Go to a Show" has been sub- 
mitted as a selling slogan for their bi-cen- 
tennial. It compares favorably with “Let's 
Go to the Pictures," which British showmen 
adopted as their slogan. It's more con- 
vincing than the statement that ‘Stage 
Plays Are Better Than Ever''—because they 
admit folks don't go to just shows, they go 
to hit shows. 

The earnings of the hits are fabulous, 
and the losses of the failures are equally 
fabulous, in the so-called “legitimate” the- 
atre. But the fact remains, if it's a hit, it 
stays, and if not, the warehouse wagons 
are standing outside the door. It's a hard 
game of the survival of the fittest, and 
devil take the hindmost. 

Film industry can take some credit for 
having helped to spark this revival of 
showmanship in our related field. Our 
elderly cousins have learned that we have 
a thing that properly sells good shows and 
that's good showmanship. They've learned 
that even with a hit, the play has to be 
sold, and professionally. So, they engage 
their best talent, at their own point of 
sale, in a drive for institutional benefit, for 
the theatre as a whole. 








tation and promotion. Apply the gist of his 
remark, “Every showman has the unavoid 
able responsibility of bringing to these prob 
lems all the pay-off experience of, the past. 
Everything that can build a healthy, continu- 
ing business to the box office must be tried.” 


L.. O. Daniel, manager of the Delman 
qg theatre, Tulsa, Okla., held a children’s 
party in Christmas week that earned him 
plenty of good publicity in all of the Tulsa 
newspapers, with pictures by their news 
photographers. He invited the children of 
lulsa soldiers, in camp and overseas, and 
made it a gala event in their lives. The tear 
sheets speak for themselves, and tell the 
story of an unselfish desire to do the right 
thing, at the right time, for youngsters whose 
Christmas was dimmed by the absence of 
voung fathers in the service of their country 


SN 


Hammond, manager of the Dixie 
theatre, Abbeville, La., created good will 
in the holiday season by placing a receptacle 
in the lobby where patrons were invited to 
deposit wearable old clothes for needy per 
He offered quest tickets to those who 
brought contributions, and made a deal witli 
a local dry-cleaner to put things in usable 
shape. He displayed a sign, “Watch This 
Pile Grow’—and with it, he could see the 
growth of desirable public relations for his 
theatre 


Sam 


SONS. 


DM 


qg Somehow, we can’t believe it is good 
advertising practice, in our business, 
to display the names and photos of various 
stars (not in the picture) with their com- 
ment or praise, spoker as a detached critic. 
It makes display and’gives star-names and 
values that cause confusion. Too many of 
our busy customers never carefully 
enough to learn that the comment comes 
from a star who isn’t going to be on the 
program. Surely, it is an easy way to build 
up the advertising display, using big names 
and photos and type, but in the long run, we 
think it hurts more than it helps. If every- 
body did it, simultaneously, the idea would 
become ridiculous 
tusing enough. 


read 


And right now, it’s con- 


~Walter Brooks 





found this gi 
Santa Claus to 
greet patron 


the openina 





Week 
at the Car 


f the Eckel theatre, Syra- 
hunt in the theatre lobby 
i Trail. A nearby 
with nuggets, and 
nstead of panning the 
benefit of reporters who were 
racuse Post-Standard. 


manaaer 


re ent 


1951 
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Four Theatre 
Premiere of 


“Cinderella” 


Archie J. Laurie, director of public rela- 
tions, promotion and publicity for Odeon 
Theatres of Canada, Ltd., sends his colossal 
campaign for “Cinderella” which opened 
day-and-date in the Odeon, Fairlawn, Hum- 
ber and Danforth theatres in Toronto. He 
takes the prize away from Jack Matlack for 
the biggest promotion of record. This was 
a Toronto campaign, but keyed to all Cana- 
dian tie-ins. 

It isn’t possible in our limited space to list 
all of the commercial sponsors—nineteen 
items totaling $6,710—or to cite 20,958 free 
lines of publicity in the Toronto Telegram, 
worth $7,335 at space rates, but it shows in 
the campaign book, in detail. One Toronto 
store put up seven capital prizes, and the 
Trans-Canadian Airlines posted nine free 
trips, including five to Toronto, two to Hol- 
lywood and two to Jamaica, as prizes. The 
Telegram was co-sponsor in the search for 
“Cinderella,” literally across Canada. 

Thirty-two days of stories and pictures 
resulted in the Toronto newspaper, and doz- 
ens of pictures of prize winners indicate win- 
ners at the “Cinderella Ball” at De LaSalle 
College, as proof that Canadian girls must 
be born that way. There are forty-two pages 
of tear sheets, including many front page 
stories and art breaks. While the campaign 
submitted pertains to the Toronto premiere, 
it also contains what Arch Laurie refers to 
as “keeping it alive” and which shows many 
more pages of newspaper publicity from 
Vancouver to Halifax. The grand prize 
winner in Canada was Donna Henderson, 
from Edmonton, Alberta. She is 13 years 
old, and a real Cinderella. 


“Let’s Go to the Movies” is being head 
lined in Hartford, Conn., newspapers as the 
directory heading for local and suburban the- 
atres, in preference to “Movies Are Better 
Than Ever.” 


Gene Edwards, long-time Round Table 
member and now manager of the Criterion 
theatre, Moorestown, N. J., promoted a free 
movie for a polio victim in a local hospital, 
and earned his reward as newspaper pub- 
licity in the Courier-Post, who made this 
news picture. 
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SHOWMEN IN ACTION 





B. C. Waltz, Jr., manager of the Garden 
theatre, Davenport, Iowa, reports excellent 
business and strong support from ministers 
of all faiths, for his showing of “The Prince 
of Peace.” 

v 

Joe Boyle, manager of Loew’s Poli thea 
tre, Norwich, Conn., running the “Keep- 
sake” diamond contest as a promotion for 
“King Solomon’s Mines” sponsored by the 
manufacturing jewelers and local dealers 


v 
Dick Feldman getting extra publicity 
breaks on the starring personalities in “All 
about Eve” in the department of free adver- 
tising for Schine’s Paramount theatre, Syra- 
cuse. 
v 
Ed. Pyne, manager of RKO Keith’s 105th 
Street theatre, Cleveland, held another of 
those annual Hollowe’en parties sponsored 
by the same satisfied merchant who has en 
joyed the whole proceeding before. 


Seymour Kroopnick, manager of the New 
Center theatre, Hartford, arranged a benefit 
film show for the Newington Home for 
Crippled Children, sponsored by Variety 
Club, Tent No. 31. 


For the second aie Howard Rutherford, 
manager of Loew’s Indianapolis theatre, sold 
his special children’s show to the Union 
Trust Company, who are delighted with the 
deal. 


v 
Joe Hedden, manager of the Switow Cozy 
theatre, in a Louisville, Ky., neighborhood, 
had the pleasure of Roy Rogers, Dale Evans 
and Trigger as the guests of his “Roy Rog- 
ers Riders Club” when they were appearing 
in Louisville 


v 
Leo Raelson, manager of the College the 
atre, College Point, L. I., had newspaper 
credit for help given to the College Point 
Ambulance Corp. in community activities. 


v 
Murray Meinberg, manager of the Ritz 


theatre, in Brooklyn, booked the reissue, 
“Black Beauty,” for a children’s show, pro- 
moted a black pony as an addded attraction 
with the sponsorship of a local merchant. 


v 

Eddie Bonns. manager of the Gem theatre. 
Cuthbert, Ga., devoted the front page of his 
house program to a “Letter to Santa Claus” 
written for those of his patrons in kinder- 
garten, who “can’t write so good.” 
Tom Grace. manager of the Eastwood 
theatre, and Morris Keppner, partner in the 
Burnside theatre, East Hartford, Conn., 
tied-up with the police department in co- 
sponsorship of Christmas parties 


Anthony Rosato of the Regent 
theatre, Geneva, N. Y., turning in one of the 
first and most complete campaigns on 
“Tripoli” with the Marines out in force. 


manage! 


Ray McNamara, Allyn 
theatre, Hartford, one of several in the Con 
necticut perimeter, who found local stars in 
recent releases. His candidate was in “At 
War With the Army.’ 

v 

Ernie Emerling reports in Down” 

a publication to keep Loew on high—that 
a Chevrolet dealer in Columbus, Ohio, put 
up $600 to Christmas party— 
which isn’t rubles ! 


manager of the 


“Loew 


sponsor a 


v 
Planned campaigns for “Kim” include bor 
rowed elephants by Walter Kessler from a 
circus in winter quarters in Columbus, Ohio; 
a harem girl who will serve tea in the lobby 
of Loew’s Providence theatre, for Maurice 
Druker, and the Police Fife and Drum 
Corps in Bridgeport, promoted by Matt 
Saunders. 
v 
Whitney Lindsey, manager of the Ritz 
theatre, Bartow, Fla., obtaining fine news 
paper publicity for the gift ofa hearing-aid 
to his Negro janitor, known locally for forty 
years 
v 
\l Wilkie, of Florida State Theatres, 
placing institutional advertising in Lakeland, 
Fla., newspapers, for the Polk, Palace and 
Lake theatres, which offer 
only,” and say “Come as you are, 
the family.” 


“entertainment 


and bring 


v 
Horace Tepper, manager of the United 
\rtists theatre, 
will over the Christmas holiday by staging 
a theatre 
orphanages, 


San Francisco, created good 
children nearby 
representatives of the 
Mayor's office on hand to distribute gifts. 


party tor 
with 


from 


the Paramount 
, had cooperative 


v 
Jim Darby, manager of 
theatre, New Haven, Conn 
ad benefits from a local rink as promotion 
for “The Fireball”—a_ roller-skating story 


Ernie Gracula, advertising manager for 
the Hartford Theatre circuit, in Hartford, 
Conn., planting newspaper breaks in news 
columns to call attention to subsequent runs. 


Joe Kennedy, manager of the Skouras 
Beacon theatre, Port Washington, L. |., ex- 
amines with pride the Christmas Nativity 
scene donated for lobby display by immacu- 
late Conception Post 687, Catholic War 
Veterans. 
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G. Germain 
A Contender 


iain, manager of Dipson’s Pal 
Jamestown, N. Y., makes his 
fourth quarter for the 
with four campaigns. His 
and radio 


(rerry (er! 
ce theatre, 
final entries in the 
Awards 


t newspaper 


Quigley 
handling advertising 
and he has a nice 
sup 
uses heralds and 


tieups 1s yi gs good 
issor . “gadget” advertising to 
stand-bys He 
pressbook mats to ad 
good letters fron 


nizations to indi 


lement the 
printing on 

And he shows 

groups and org 


cooperates in community rela 


Particularly, we like a local talent “Skat- 
r Follies” with nice looking boys 

on roller skates, 

oh he cites as a 
There is also a special showing for 
Agers”—300 local 
as contrasted with the 
were all 65 years 
congratulate Gerry on such 
glad he is so well 
pretty lucky, too, to 


on stage, 
competing for 
“no cost attrac 
Golden members of a 
society of “oldsters” 
usual youngsters. These 
or older. We 
works, and we're 


good 


located Dipson’s are 


An example of the new hotel, restaurant 
and bus terminal frames which are displayed 
in Rochester, submitted as a sample of co- 
operative public relations for competitive 
theatres in an arrangement created by 
Lester Pollock, manager of Loew's theatre, 
Rochester, N.Y. 


Manager Gets Around 


That Shatter 
Here Again 


Willis Shaffer, city 
theatres in Hutchinson, 
Quigley Grand Awards, quarterly awards 
and citations, but never less than two of 
each, is back again as a contender in the 
fourth quarter with two campaign books, in 
his usual style. We're going to have to fig- 
ure out something as a follow-up so he can 
hang his bronze plaques under a new date- 
line, because bronze is going to be hard to 
get in the national emergency. 

Best job that Willis has been doing for the 
edification of his fellow showmen is the man- 
ner in which he has brought big name bands 
to Hutchinson, as stage attractions at the Fox 
theatre. Not just one of them, but a dozen 
over the past year, and all on a cooperative 
basis with the American Legion. The 
Legion hires the bands to play four hours at 
a Legion dance, but Willis gets them first, 
for a forty-minute stage appearance at the 
Fox theatre, and his deal is with the Legion, 
for it promotes business for all concerned. 
Good tieup for both parties, and a costly 
stage show for little cash. 


manager of the Fox 


Kansas, who wins 


local 


ave found such a good showman, with both 


vbility ar 


Sid Kleper Pins His 

Patrons Together 
Sid Kleper, 

New 


with a very 


d energy 

D. W. Smith, 
Casino theatre, 
eventually the 
just 
manager of Loew’s College ind exploitation 
Haven, Conn., devised 
practical safety-pin is enclosed in 
ittached, and the “This will keep in length, 
falling apart with laughter, when a tendency 
Wedding.” The city for the 
also offered guest 
promotion 


heatre, a cut 


throwaway glass, 
comment : 
vou from to steam, 
you see “E opaque 


Marriage L 


mergency 
Bureau 

tickets customers as a 
tion. Sid imprints restaurant paper nap 
ig pressbook mats and nice blue ink 

ike them attractive 


icense 
to their 
“balloons” 


kins. usi sational 


To Do .Everything 
manager of the 
Halifax, N. S., 
manager 
about everything by 
Now 
topped the record. The 
approximately 45 feet 
and on cold evenings this glass has 
so he 
front. 
accomplished cartoonist 
tention drawing pictures in reverse on the 
steamed windows and supplying the conver- 
that go 
characters. It drew a crowd and new business. 


His handling of “Father of the Bride” is 
typical of Shaffer showmanship, with his 
nice cashier in a wedding gown, cutting and 
serving 1,000 pieces of sponsored wedding 
cake to all comers in the lobby on opening 
night. It was cost-free advertising. 


Odeon 
that 
around to do 
way of promotion 
he thinks he has 
front of the Casino 


Says 


gets 


Sponsors Holiday Shows 

Lou Goldberg, metropolitan zone manager 
has found a use for Fabian theatres, conducted a series of 
assistant is an managers meetings to stimulate the seasonal 
attracts at- shows in Brooklyn, Staten Island and Mid- 
dletown. Several tieups were effected to spon- 
sor give-aways, George Kemp, man 
ager of the Paramount, Staten Island, offer 
ing a complete set of electric trains. 


His 
and he 


with 


with cartoon 





Good Picture plus Good Showman Breaks Record 





J. P. Herrison, manager of the Campus theatre, Denton, Texas, 
sends this photograph of his extraordinary lobby front for "King 
Solomon's Mines,” which is worth careful study. The "flash" actu- 
ally cost less than $25, “and a lot of hard work"—which is an 
ingredient of showmanship. Cut-out art from two 24-sheets com- 
bined with bamboo and decorators’ “grass” to make atmosphere 
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for authentic African “props,” borrowed for the occasion. The pic- 
ture was held over for a nine-day run, phenomenal in Denton, and 
did 318%, above average b He tly credits the sen- 
sational results to "a good picture"—we respectfully call the atten- 
tion of Metro-Goldwyn-Mayer, and all Round Table members, to the 
activity of a good showman. 
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“What I Did 


For the Picture” 


STARS IN MY CROWN—Metro-Goldwyn-Mayer. We 
played this fine picture here to the only real business 
we had in October, since the TV network programs hit 
us out of Ames, Iowa. We followed the Metro cam- 
paign all the way; had the ministers, their families, 
friends and church laymen, nearly 100 in all, at a 
preview two weeks in advance. Made up and used 
3,000 heralds, and not only did a fine business, but 
everybody loved it. One of the finest public relations 
pictures ever shown. We believe if we had shown 
this without the campaign and special handling, it 
would likely have been just another picture. If you 
haven’t played it yet, be sure to give it the full works, 
and reap!—Leo F, Wolcott, New Grand theatre, El- 
lowa. 


THE MILKMAN—Universal-International. Aj) milk 
delivery trucks carried 40x60’s on the picture. All 
milk bottles carried stickers advertising the film. 
Dairy paid full admission price for all children attend- 
ing the Saturday matinee. 2,404 milk bottle tops were 
collected as tickets. All stores reported sell-outs on 
milk supplied by this dairy. The —— milk trucks 
were parked outside the theatre Frisbey, 
Star theatre, Weiser, Idaho 


ROCKETSHIP X-M—Lippert. For an effective dis 
play, I joined three lengths of stovepipe together with 
1eavy wrapping paper, and made a base out of two 
strips of heavy cardboard, split crosswise in the cen- 
ter and joined together, thus making a four-pronged 
base. Rolled a cone out of wrapping paper and sealed 
with scotch tape, attached to end of pipe. Painted the 
entire surface with chrom e aluminum paint. Result 
An authentic looking “rocket” that attracted a lot 
of attention and was easily and inexpensively made. 

Robert H. Perkins, Lynn theatre, Woodbine, Ky. 


TREASURE ISLAND—Walt Disney. First thing 
we did wae, to secure a Treasure Chest with the help 
of the J. Penney store, and they distributed 2,000 
keys skins were attached to a card advertising the 
picture. We put the chest in Penney’s window two 
weeks in advance and they took a good-sized ad in 
the paper which was paid for entirely by them, calling 
attention to the treasure chest keys. They also do 
nated eleven gifts which patrons received when they 
unlocked the chest. In addition to our regular adver 
tising, we ran a teaser trailer and posted three sheets 
in the lobby of both theatres.—James G. Bell, Guthrie 
and Lee theatres, Grove City, Pa 


dora, 


THE OUTRIDERS—Metro-Goldwya-Mayer. Had box 
office decorated with gold bricks and gold play money 
Billed the picture as “Not in television, but in the 
finished manner of motion pictures” which was merely 
a catch-line, at nobody’s expense, because there is no 
television in Plymouth, N. H. Had merchant tieup 
reading “For Gilt Edge Bargains—"” and a Friday 
‘Shopping Night” with co-operation of local stores, 
who decorated windows and displayed gold bricks. The 
Saturday street parade included children contestants 
for prizes as the best costumed. Full page cooperative 
newsps aper ad was sponsored by merchants, and circu 
lated 2,400 reprints on colored stock. Six “Outriders” 
riding greatest distance into Plymouth to see this pic 
ture were given free tickets. Net cost of campaign, 
minus merchant co-operation, just $16.67 to the theatre 
Sherburne R. Graves, manager of the Plymouth the 
atre, Plymouth, N. H. 


MISTER 889 and ROOKIE FIREMAN—double = 
Announced that anybody with the figures “B80” 
license plate, driver’s license, social security or aes 
denomination of currency could have free admission. 
Got cooperation of local fire company who had fire en- 
gine and men in uniform as street display, during 
“National Fire Prevention Week.” This was a double 
bill that could be exploited both ways.—Hugh F. Prince 
and James R. Womble, Lompoc theatre, Lompoc, Cali- 
fornia, 


THE SEARCH—Metro-Goldwyn-Mayer. Sent out a 
spoual Postcard with the top line “An Announcement 

of Special Interest” explaining that this and “The 
Secret Land” were being presented as special attrac- 
tions in midweek booking for special audiences. Cards 
were addressed to officers of local Parent-Teacher 
groups, school teachers and principals.—R. G. Jensen, 
Majestic theatre, Sheboygan, Wisc. 


STAGE FRIGHT—Warner Brothers. An usher built 
a miniature stage, as lobby display, with little figures 
dressed to represent Jane Wyman, Marlene Dietrich 
and Richard Todd. Whole effect, with miniature 
furniture, was of stage setting, and was on display 
for three weeks in advance. The background was 
draped in velvet, and the result very striking to pa- 
trons entering the theatre.—Leonard Tuttle, St. Al 
bans theatre, St. Albans, L. I. 
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Round Table 
In Britain 


qg A. D. Pavey, manager of the Odeon the- 
tre, Herne Bay, sends four campaigns as 
entries in the fourth quarter for the Quigley 
Awards, and among them an interesting poster, 
advertising for information regarding authentic 
“One in 1,000” Winchester 73 rifles, as promo- 
tion for the Universal picture. We haven't 
seen any such descriptive advertising on this 
side. . British managers are advised that 
campaigns in the mails, arriving in New York 
prior to January 5th, ‘will be included in the 
fourth quarter, whether or not the names were 
listed on our crowded contenders’ list in the De- 
cember 30th issue. CLARKE, manager 
of the Regal cinema, Slackner, sends a photo 
of winners in his cowboy, cowgirl and Indian 
fancy-dress contest at a Saturday morning 
minors’ matinee. He had more than 100 chil- 
dren on stage as contenders... . J. E. Browne, 
manager of the Odeon cinema, Yoevil, had a 
“dummy” movie camera and crew on the street 
handing out leaflets to passers-by. . .. G. Drys- 
DALE, manager of the Capitol theatre, Leith, did 
very well with “The Milkman” and had a Jim- 
my Durante plastic mask for his lobby “milk- 
man” to wear . Joun Loncsorrom, manager 
of the Odeon theatre, Middlesbrough, another 
who had wonderful tieups for “The Milkman,” 
including a street parade of milk delivery vehi- 
cles. . . . Miss Liry Watt, manager of the 
Odeon theatre, Coatbridge, Lanarkshire, winds 
up the fourth quarter with several exhibits, 
including a visit of Junior Club winners to the 
swimming baths. ... CHARLES SMITH, manager 
of the Regent theatre, Brighton, submits details 
of his novel campaign on “Two Flags West.” 

. S. Pascoe WILLIAMS, manager of the Ritz 
cinema, Woking, had his youngsters building a 
pile of toys which “Father Christmas” brought 
to sick children. 


FF 


qg Georce BERNARD, manager of the Carlton 
cinema, Norwich, who is saving wall 
space for “that citation,” has three excellent 
campaigns in the latest mail. He had full coop 
eration of military and civic groups for “All 
Quiet on the Western Front.” His patrons 
brought their album pictures of Gloria Swanson 
as lobby display for “Sunset Boulevard” and he 
had giant milk bottles walking the street for 
“The Milkman.” ... KEN A. HALL, manager 
of the Savoy cinema, Wolverhampton, developed 
a fine cooperative campaign of appreciation for 
Sands of Iwo Jima,” with local industries, who 
selected fifty men as honour guests to see the 
film. . Dovetas A. C. Ewin, manager of the 
Regal cinema, Torquay, submits his very com- 
plete campaign for “Three Little Words,’ * which 
runs to five pages and includes some fifteen 
separate items of exploitation. . R. S. Branp, 
manager of the Ritz cinema, Southend- on-Sea, 
dedicated his Christmas tree to needy families 
through the cooperation of the Civic Guild of 
Help. A. Mayo, manager of the Odeon 
theatre, “Horsham, had a fine whiteup in the 
Kent «> Sussex Courier on his Children’s Cine- 
ma Club activities. . . . Peter J. BLAND, man- 
ager of the Odeon theatre, Chichester, used a 
“teaser” ad in the “agony” column to launch 
excellent publicity for “Father of the Bride.” 
W. J. MARSHALL, manager, and his assist- 
ant, T. J. Drx, of the Elephant & Castle theatre, 
London, built his lobby display for “Rocketship 
X-M” out of materials salvaged from a bombed- 
out building adjoining the theatre... . A. H 
WoorEN, manager of the Beau Nash cinema, 
Bath, had a nice composite ad page for “State 
Secret” and another for “Father of the Bride.” 
. Roperr WINGATE, manager of the ¢ zaumont 
theatre, North Shields, proud of publicity re 
sults obtained with gree appearance of Pe- 
tula Clark. MEPsTED, manager of the 
Odeon theatre, Collate photographe da danc- 
ing shadow which served in his campaign for 
“Let’s Dance.” 


National 
Pre-Selling 


RE-SELLING advantages for motion pic 

pictures are foreseen in a a pl an of American 
Weekly to promote a new weekly series of 
feature articles by Louella O. Parsons, which 
will appear in that publication, distributed 
through 22 Sunday newspapers in the U. S. 
The circulation of American Weekly is now 
approaching 10,000,000 and it is the oldest and 
largest of the Sunday newspaper magazine sup- 
plements. Miss Parsons writes of Hollywood, 
its people and productions in the making, often 
with preselling angles. 





June Allyson and five MGM pictures are rat- 
ed tops with the readers of Country Gentleman, 
according to the rural motion picture poll for 
1950, the results of which are announced in the 
magas ine s January issue, now m cwe ulation. 
Miss Allyson was a claimed the most popular 
actress for the second consecutive year and again 
won the honor by a large vote. 

As for the company's pictures, 
the way they were listed follow: 
Your Gun,” “Stars in My Crown, 
the Bride,’ “Summer Stock” and 
ground,” 

Others in the top 10 were: “Broken 
“Our Very Own,” “Cheaper By the 
“Riding High” and “Cinderella.” 


the five and 
“Anme Get 
’ “Father of 
“Battle 


Arrow,” 
Dozen,’ 


Door-to-door Fuller Brush and cosmetic 
salesmen and saleswoman, totaling more 
than 15,000, are now placing upwards of 56,- 
000,000 circulars and 3,000,000 door-knob 
hangers advertising “The Fuller Brush Girl” 
and these materials are being re-ordered. 
The Fuller Brush organization operates in 
all 48 states. The company is also furnish- 
ing free heralds to theatres and is ready to 
supply one-ounce sample bottles of their 
Debuntante toilet water for distribution as 
prizes in theatres on the opening day. 


A tieup between 20th Century-Fox and the 
House of Westmore, cosmetic company, will re 
sult in free advertising for two of the company’s 
new pictures in fan magazines. In March, the 
30,000,000 readers of these magazines will see 
Linda Darnell, star of “The 13th Letter,” en 
dorsing Westmore products. In July, fan maga 
zine readers will be barraged with wee ads 
featuring Jeanne Crain, star of “Take Care of 
My Little Girl.” 

v 

Close to $1,250,000 will be spent on adver- 
tising space for Robert Stillman’s “Queen 
for a Day” by manufacturers whose mer- 
chandise is displayed in radio and television 
sequences of the film. 

Already set to cooperate on an extensive 
seale are: Westinghouse Electric, Schway- 
der Bros., Samsonite Luggage, International 
Appliance Corp., Lionel Train Manufactur- 
ers and Mutual Broadcasting. 





YOU CAN PUT IT 
OVER BIGGER 


FILMACK 


CHICAGO 5. ILLINO! 
NEW YORK 19. N.Y 


1327 S, WABASH AVE 
619 WEST 54th STREET 





CLASSIFIED ADVERTISING 





Ten cents er word, money-order or check with copy. Count initials, box number and address. Minimum insertion, $1. Four 
or the price of three. Contract rates on application. No borders or cuts. Forms close Mondays at 5 P.M. Publisher 
reserves the right to reject any copy. Film and trailer advartising not accepted. Classified advertising not subject to agency 


insertions 


CP 


commission. Address copy and checks: MOTION PICTURE HERALD, Classified Dept., Rockefeller Center, New York (20) 





POSITION WANTED 


USED EQUIPMENT 


SEATING 





MANAGER—EARLY FORTIES. FINEST REFER 
ences seeking management of deluxe operation. Box 


505, MOTION PI JRE HERALD. 





THEATRES 





LEASE: EQUIPPED 40 SEAT THEATRE 

experienced attendance promoter. Rent $175 

Small Florida town HOWARD SMITH, 
Fla 


FOR 
needs 
monthly 
Brooks ville, 





DRIVE-IN EQUIPMENT 


DRIVE -INS 


w Oo Lay 





BE WISE BUY WISE. ORDER 
A-Way Plan. Small deposit holds 
Pay balance out of income on 
Plan. S. O. S CINEMA 
52nd St. New York 19 


r 
equi ent ready 
S Payment 


? CORP., os WwW 





NEW EQUIPMENT 





DEALERS’ COST: 

sen fiers and 8 tubes 
ntensity mp. are tifiers and 12 
Ss. 0. S ‘CINEMA “SU 'PPLY CORP 

New York 19, 


THESE BELOW 


wll Lig 


LLING 


arcs, 





PRICES UF? NOT HERE! Tempered 
Mar * color) #’—35e; 8”’—M 


HB. ores Saat 


Masonite 


eee or oil 85c gal 
fixtures 45% 
S2nd 


END 


fetime 


ALARMS 

$18.50 
I e ft AMERI 
rHEATR t Avenue 


CAN SUPPLY 


STAR'S VALUES ARI , CHANGEOVERS 


ranteed 1500 hours; 
STAR CINEMA 
York 19 


PRINTING SERVICE 





WINDOW CARDS, PROGRAMS, HERALDS 
photo. “se printing. CATO SHOW PRINTING CO., 


Cato, } 


UNBELIEVABLE BUT TRUE! THESE PRICES 
include 2 late type projectors, 2000’ magazines, lenses, 
amplifier, speaker and case, all rebuilt like new; 
Holmes Educators $550; DeVry XD (including DC 
exciter supply) $595. Special: 2 DeVry suitcase 20007 
projectors complete, excellent, $395. S. O. S CINEMA 
SUPPLY CORP., 604 W. 52nd St., New York 19. 


STAR’S PRICES ARE LOWEST! DeVRY XD 

sctors, complete, rebuilt, $545; Powers mechanisms, 

, $105; Holmes Educators, rebuilt, $525; Simplex 

er System, complete $85; RCA Soundheads, com 

pair; 60 ampere rectifiers, 8 tubes, like new, 

Griswold splicers, Series II lenses 

What do you STAR CINEMA 
441 W. 50th St., New York 19. 


CLOSING SANDUSKY THEATRE, 
| Sandusky, Ohio, 700 seats; and Star Theatre, Wads 
| worth, Ohio, 430 seats. All = you for sale: seats, 
| booth equipment Sound, ing System, 
| 
| 








235 pair; 

$35 pair. 
| SUPPLY, 
FOR SALE 





| RCA 
Contact SEITZ AMUSEMENT CO., Sandusky, 


STUDIO EQUIPMENT 


16MM AND 35MM MOTION PICTURE 
. Send your listing for our liberal 
Mitchells, Moviolas, Tripods 

and editing equipment 

ised ment purchases = 
INC., 45th St., New Ye 


MITCHELL FREEHEAD TRIPOD 
$375; MacVan 16mm picture printer $275; 35mm syn 
chronous sound dubbing projectors $395; Zoomar 16mm 
lens; original cost $1800, $995; 
with 2 seats $242.50; Duplex 35mm step printers, 
light changers, rebuilt, $795; Depue 
| sound reduction printer, $7500 value—$3495; Prestoseal 
| automatic hot splicer 16 or 35mm makes butt welds, 
| 








VANTED 


ee us first for best 
equiy CAMERA MART 
70 W 





wit! 





$350; Sensational New Bridgamatic Jr. l6mm develop 
| ing machines (incl. tax) $1175; Auricon sound Cine 
} voice, demonstrator $550; 5 ton refrigeration plant, 
| 230 DC motor $395; Eyemo 35mm spider turret news 
| cameras $495; Background process outfit with projec- 
| arc lamp, Selsyn Motors, lenses, 15’ x 20 screen 
$4995. Send for catalog Sturelab Sup — s.o.8 
CINEMA SUPPLY CORP., 604 W 2nd St., New 
York 19 





HELP WANTED 


MANAGER FOR DRIVE-IN THEATRE, WEST 

= ge ania. Send detailed qualifications, photo- 

salary expected and references. BOX 204, 
Torion PICTURE HERALD. 


| WANTED: CAPABLE ASSISTANT MANAGER 
at present to manage night house only in small New 
| York State community Advise qualifications for 

communications. Box 2508, MOTION PIC- 
HERALD. 








| further 
| TURE 





COMPLETE 


3 wheel camera dollies | 


35/l6mm RCA type | 





COMPLETE SEATING SERVICE SEWN CUSH- 
jon and back covers. New cushions, parts. Chairs re- 
built in your theatre without interruption. THEA E 
SEAT SERVICE CO., 1 Hermitage Ave., Nashville, 
Tennessee. 





CAN’T GET NEW CHAIRS? WHY WORRY? 
Our used and rebuilts will serve you nicely. Prices 
start at $2.95, Special: 1400 Ideal slidebacks, like new, 
$13.95. S. O. S. CINEMA SUPPLY CORP., 64 W. 
52nd St., New York 19. 





BUSINESS BOOSTERS 





COMIC BOOKS AVAILABLE AS PREMIUMS, 
giveaways at your kiddy shows. Large variety, latest 
newsstand editions. COMICS PREMIUM CO., 412% 
Greenwich St., N. Y. C (Publications for premiums 
exclusively) since 1939. 





BINGO DIE-CUT CARDS, 75 100 NUMBERS 
2 colors—$3.25 per thousand. EMIUM PROD- 
UCTS, 339 West 44th St., New York iB. N. Y. 





RESULTS, 
1,000. F.O.B. 
Park Row, 


BOOKS — GUARANTEED 
popular titles. $22.50 per 
DUMONT SALES, 15 


COMIC 
arge variety, 
New York City. 
New York Ci 


1 





MAGIC SHADOWS—THE STORY OF THE ORI- 
gin of Motion Pictures by Martin Quigley, Jr., Adven- 
turous explorations of the screen’s history told in 191 
crisp pages and 28 rare illustrations. Exciting reading 
for now and authoritative reference for tomorrow. A 
Georgetown University Press book. Price, postpaid, 
$3.50 QUIGLEY BOOKSHOP, 1270 Sixth Ave., New 
York 20, N. Y 





RICHARDSON’S BLUEBOOK OF PROJECTION. 
Best Seller since 1911. Now in 7th edition. Revised 
to present last word in Sound Trouble Shooting Chart. 
Expert information on all phases of projection and 
equipment. Special new section on television. Invalu- 
able to beginner and expert, $7.25 postpaid. yg A 
BOOKSHOP, 1270 Sixth Avenue, New York 20, N. Y. 





INTERNATIONAL MOTION PICTURE ALMA- 
nac—the big book about your business—1950-51 edi- 
tion. Contains over 12,000 biographies of important 
motion picture personalities. Also all industry statis- 
tics. Complete listing of —e pictures 1944 to date. 
Order your copy today Oxenor included. Send 
remittance to QUIGL. EY \ooKsH0 1270 Sixth Ave- 
nue, New York 2, N. 





Boston Newspapers Raise 
Motion Picture Ad Rate 


[wo Boston newspaper, the Post and th 
Globe, last week announced increases 
in their national rates on 
The Post 


tron 


Daily 
motion picture ad 
vertising February 1 will raise 
the daily rate ( 
and the Sunday rate n 65 to 70 cents pet 
The Globe March l 


daily rate from 70 to 


7) to 75 cents per line 
trot 
will 


line increase the 


75 cents per line and 


the Sunday rate from 80 to 85 cents per 


Kalmenson Chairman of 
"Brotherhood" Group 
Sen Kalmenson, Warner vice-president 


week appointed chairman of the 
managers ittee Brotherhood 


last was 


, " 
Saies comm tor 


46 


Week 1951. area distributor 
chairmen for the committee are: 

Danny Houlihan, Albany; Ansley B. Padgett, 
Atlanta; Hatton Taylor, Boston; Dave Miller, 
Buffalo; Al Duren, Charlotte; Tom Gilliam, 
Chicago; Joseph Rosen, Cincinnati; Irving 
Pollard, Cleveland; Mark Sheridan, Dallas and 
R. C. Hill, Denver 

Gerald McGlynn, Des Moines ; W. D. Woods, 
Detroit; G. R. Frank, Indianapolis; Russ Borg, 
Kansas City; Fred Greenberg, Los Angeles; 
Herman Crisman, Memphis; Jack Lorentz, 
Milwaukee; C. J. Dressell, Minneapolis; Ar 
thur Greenfield, New Haven; George Pabst, 
New Orleans; Ben Abner, New York and 
Ralph B. Williams, Oklahoma City 

I. M. Weiner, Omaha; Norman Silverman, 
Philadelphia; George Tice, Pittsburgh; Ralph 
Amacher, Portland; Harry Haas, St. Louis; 
Gifford Davison, Salt Lake City; Neal East, 
San Francisco; Sam S. Davis, Seattle; Jerry 
\dams, Washington, D. C.; Robert Dunbar, 
Jacksonville, Fla. and Harold Larrd, Tampa 


Exchange 


Legion Approves Five 
Of Eight New Releases 


The National Legion of Decency this week 
approved five of eight new films reviewed. 
Class A-2 rating, morally unobjectionable for 
adults, were given to five pictures: “At War 
With the Army,” “Dalton’s Women,” “It’s 
Hard to Be “Revenue Agent” and 
“Under the In Class B, morally ob- 
jectionable in part for all, was one picture, 
“Here the Huggetts,” because of 
‘suggestive costuming and dialogue.” In 
Class C, condemned, were two films: “Gigi,” 
because “it condones and glorifies immoral- 
ity and is offensive to religion,” and “The 
Wench” because it “condones and glorifies 
immorality and portrays offensively subject 
matter unfit for general film audiences.” 


Good,” 


Gun.” 


Come 
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The Steel Helmet 


Lippert—tThe Korean War 

Lippert Productions and  writer-producer- 
director Samuel Fuller herewith make a liar out 
of the trade tradition that great war pictures 
reach the screen only long after the war is over. 
This is a great war picture going out to tbe 
public while the conflict it deals with still rages. 
It splendidly conveys to that public the nature 
of that conflict, in detail and in sum, fully and 
without frenzy . It is more dynamic than a doc- 
umentary, more authentic than 99 per cent of 
the fiction films founded on fact, and it is more, 
rather than less, powerfully effective because its 
cast contains no overwhelming stars to obstruct 
or distort the script or tip off its ending. The 
picture is a cinch to build attendance as it plays, 
and to build very big indeed 

Fuller, who learned his fighting lessons the 
hardest way, set out here to depict the Korean 
fighting explicitly, authoritatively and without 
exaggeration in either direction. His informa- 
tion is official, his research is thorough, and he 
took his production to Washington for inspec- 
tion by the War Department, which okayed it 
with enthusiasm as a veracious representation of 
its subject. Yet his picture bears no high-flown 
forewords or footnotes, and makes no bid for 
consideration as other than what it is, a strictly 
professional production for commercial exhibi- 
tion. He brings his players on without preten- 
tious prelude, they establish their identities and 
characters by deed and word, and as the camera 
closes on the survivors the legend, “There Is 
No End to This Story” appears where “The 
End” appears on othér films. (It is in key with 
this thought, and incidentally a distinct advan- 
tage with respect to the enduring timeliness of 
the attraction, that no calendar dates and no 
specific cities, but only the terms Korea and 
Manchuria, are stipulated.) 

The film opens on a closeup of the steel hel- 
met from which it derives its title. The helmet, 
with a hole in it, is worn by a sergeant, his 
hands tied behind him, who has been left for 
dead by Reds who have machine-gunned him 
and his company. He is untied by a Korean lad 
who follows along when the sergeant sets off 
through the mists in search of his army. A 
World War II veteran, the sergeant meets first 

lone medic and then a platoon floundering in 
its search for a pagan temple sought for use as 
an observation post. Outshooting enemy snip- 
ers, he leads the platoon to the temple and takes 
it over, setting up radio communications with 
the main body of troops, but a North Korean 
major secreted in the temple murders one of his 
comrades and, when captured, turns out to have 
signalled the platoon’s presence to the enemy, 
which advances on the position in — 

The sergeant violates military code by shoot- 
ing down the prisoner of war after a sniper has 
slain the Caen boy, and the platoon com 
mander tells him he will turn him in for this 
offense if it takes him 20 years to do so. But 
the enemy charges the temple and all but four 
of the company, including the officer, are killed 
before the artillery comes up and rescues the 
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four. The story ends with the sergeant placing 
his helmet on the grave of the dead officer, who 
previously has asked him to exchange headgear 
as a mark of mutual respect, and trudges off, 
presumptively to report himself guilty of the 
illegal killing. 

It is not a story to be read in synopsis. It is 
a screen story in the total sense of that term, far 
richer in performance than it can be in narra- 
tion. The picture is, in the fullest and best 
meaning of the phrase, a motion picture. 

Gene Evans, until now a minor bit player, 
gives a performanc e as the sergeant that brings 
up old memories of the late Louis Wolheim. His 
sergeant is seasoned, earnest, earthy and prac 
tical, but most of all just plain real. Neither 
the sergeant nor any of the others mouth hero 
or vainglorious declarations, and neither do they 
grouse. They portray fighting men as fighting 
men are, doing their jobs as best they can . All 
rate praise for their handling of their roles. 
There are no women in the cast. 

William Berke assisted Fuller as associate 
producer, and Ernest W. Miller contributed 
some of the best photography witnessed on the 
screen in a long time. 

Previewed in Encino, Calif., to a trade press 
group which didn’t disturb the projection room 
quiet by so much as a word of comment or the 
lighting of a cigaret during the screening. Re- 
wewers Rating Excellent. —Witiam R., 
WEAVER. 

Febr 2, 1951 
CA No “14901 


Running time, 84 
General audience classifi 


Release date, 
P 


minutes. 
cation. 

Sergeant Zach 
Private Browne.. 
Steve Brodie, James Edwards, 
ton, Richard Monahan, William Chum, 
Neyle Morrow, Lynn Stallmaster 


Odette 


Lopert-Wilcox-Neagle— 
Secret Agents in Action 


Making a film about real events and actual 
people is never easy. Making a film about secret 
British agents in Occupied France, featuring th 
work of two well-known, living personalities, 
was a particularly difficult task, Through the 
efforts of Herbert Wilcox, the producer-direc 
tor, and Anna Neagle, in the title role, the 
problems were successfully overcome 

The real Odette, Mrs. Peter Churchill, advised 
on every phase of the production and the film 
emerges as dramatic entertainment rather than 
a documentary. 

In a way it is unfortunate that the swift 
course of international affairs has made activi- 


Gene Evans 
....-Robert Hutton 
Richard Loo, Sid Mel 
Harold Fong, 
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seem to belong to a 
short years ago the 


ties in France in 1943 
distant era. Only a few 
happenings shown were living reality. Through 
the heroism of such persons as Odette and 
the rest of the band of English agents much was 
done to enkindle and support the French re- 
sistance movement and prepare the way for the 
Allied invasions. 

The film is an example of British production 
at its best. The pe rhe mances by Miss Neagle, 
Trevor Howard as Captain Peter Churchill, 
Peter. Ustinov, a British agent; Marius Goring, 
a German Colorel in the counter-intelligence, 
are excellent. On Miss Neagle falls the chief 
burden of carrying the picture and she does 
remarkably well. In pace, the picture is in the 
British tradition of quiet movement. 

Even though she has three children, Odette, 
a French woman living in England, joins the 
British secret service and is smuggled into 
France. She is taken to Cannes, where she 
meets Captain Churchill. Her first mission is 
to pick up plans of the dockyards of Marseilles. 
Eventually Odette and Churchill are captured 
by the German Colonel. In a tense, grim scene 
Odette is tortured by the Gestapo. 

She is sentenced to death and sent to the 
Ravensbruck concentration camp for execution. 
The camp scenes are extremely moving. Fin- 
ally Odette is taken to the nearest advancing 
American troops by the Camp Commander, who 
hopes by saving her to win lenient treatment 
for himself. In London Odette and Churchill 
are reunited. 

Reviewed at a screening room in New York. 
Reviewer's Rating; Very Good.—M. Q., Jr. 

Release date, not set. Running time, 105 minutes. 
yeneral audience classification 

j : “a Anna Neagle 
eter Churchill... os -seeeee Trevor Howard 

-Marius Goring 

..Peter Ustinov 
Marie Burke, Gilles 

Frederick Wend- 
Waller, Catherine 
Derrick Penley 


Buckmaster, Bernard Lee, 
Guy i Wagner, Wolf Frees 
Alfred Shcieske, Marianne 
ohn Hunter, Campbell Gray, 


The Flying Missile 


Columbia—Submarine Weapon 

There is action aplenty in this formularized 
story dealing with the latest additions to naval 
warfare. Richard English and James Gunn 
wrote the screenplay, Jerry Bresler produced 
and Henry Levin directed The aspects of 
the story covering the newest mechanisms of 
destruction are particularly novel, but develop 
ments are easily predictable 

Glenn Ford, a naval commander, is dedicated 
to the belief that submarines should be equipped 
with deck launching platforms for releasing 
guided missiles. It becomes his self-appointed 
mission to convince Washington of this. The 
guile, wisdom, planning and luck attendant up- 
on achievement become the basis of the drama 
After Ford finally gets his idea into the test- 
run stage, an unforeseen mishap occurs, leaving 
him wounded and morose. The long haul to- 
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Korea Patrol 


Eagle Lion Classics—Korean War 


Prehistoric Women 


Eagle Lion Classics—Stone-Age 
Romance 


marquee 
Henry 
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SUGARFOOT 
(Warner Bros.) 
PRODUCER: Saul Elkins. DIRECTOR: 
Edwin L. Marin. PLAYERS: Randolph 


Scott, Raymond Massey, Robert Warwick, 


Adele Jergens, S. Z. Sakall. é 
DRAMA. Randolph Scott, a former Con- 
officer, seeks a new life in Arizona 
ivil War. Raymond Massey por 
vicious opportunist who wants 
matter how he gets them. Scott learns 
true meaning of friendship from certain of 
who trust him and star id by 

fight to rid the comm 


Ade le Jer 


fresh 


speople 


t iancially 
tter " Prescott 


kills his er 


THE MATING SEASON 

(Paramount) 

PRODUCER: Charles Brackett. DIREC- 
TOR: Mitchell Leisen. PLAYERS: Gene 
Tierney, John Lund, Thelma Ritter, Miriam 
Hopkins, Jan a — Corby 


COMEDY, Elle cNu (Thelma Ritter 


THE ENFORCER 

(Warner Bros.) 
PRODUCER: Milton Sperling. DIREC- 
TOR: Bretaigne, Windust. PLAYERS: 
Humphrey Bogart, Roy Roberts, Eula Guy, 

Ray Engle, Jeff Corey. 
DRAMA. Humphrey Be 
listrict attorney in charge t 
tain that he can cor 


art is an assistant 
homicide 


vict Jeff Corey 
1 ; 1 


cases 


Lett 
Killers 


QUEBEC 

(Paramount) 

PRODUCER: Alan LeMay. DIRECTOR: 
George Templeton. PLAYERS: John 
Barrymore, Jr., Corinne Calvet, Patric 
Knowles, Barbara Rush, Nikki Duval, How- 
ard Joslin 


CRACK DOWN 
(RKO Radio) 
PRODUCER: Lewis Rachmil. DiREC- 
TOR: Leon Barsha. PLAYERS: Bill Wil- 
liams, Carla Balenda, Robert Armstrong, 
Frank McHugh, Steve Flagg, John Mallory. 
MELODRAMA. Bill Williams wins many 
races on the motorcycle racing circuit but loses 
the respect of a girl reporter, Eve, who has been 
assigned to cover the story. She believes he is 
too conceited and cocky and wins by unfair 
methods. Bill is thrown in jail for speeding on 
way and loses his job. Chris, Bill’s best 
takes over the job and some of Eve’s af- 
WI Bill gets out he races against 
necldeadalie injures him as he wins 
1t when Bill discovers his former 
he sends him money secretly 
back his job and Eve 


s is going broke 
i eventuall y wins 


CALL OF THE KLONDIKE 
(Monogram) 
PRODUCER: Lindsley Parsons. DIREC- 
TOR: Frank McDonald. PLAYERS: Kirby 
Grant, Chinnock, the dog, Lynne Roberts, 
Anne Gwynne, Tom Neal 
ADVENTURE: Mountie Corporal 
Grant) and Ns ancy Craig (Anne 
Gwynne) are searchi for Nancy’s missing 
father. Webb leave s Na ancy at the trading post 
h Mallory and his wife, and sets out to in- 
ite disappear of Mr. Craig and two 
1 His number-one suspect, Men- 
innocent of any crime. Webb 
Mallory to his 
iat he has tapped 
and Mencheck’s rich strike. Mal- 
y ff dynamite and age Webb, but 
Wel Jb is rence’ by Mencheck, and proceeds to 
1 up Mallory and his villainous partner. 
ll partner with Mencheck in 


Webb 


Kirby 


ances 


| } 
WOK trau 


and discover t 


bec mes a ft 
fares mine 


ACE IN THE HOLE 
(Paramount) 
PRODUCER-DIRECTOR: Billy Wilder. 
PLAYERS: Kirk Douglas, Jan Sterling, 
Robert Arthur, Porter Hall, Richard Bene- 
dict, John Berkes 
DRAMA. Charles Tatum 
bigtime New k reporte 
can't get a job on a large paper. He 
West, and takes a job in Albuquerque, 
t ] story to break that will 
Leo Minosa (Richard 
1 trader, is trapped below 
lwelling while looking 
hanges a minor mishaj 


cus to quench his greedy 


(Kirk Douglas), 
r, is so unreliable 


THE LEMON DROP KID 
(Paramount) 
PRODUCER: Robert Welch. DIRECTOR: 
Sidney Lanfield. PLAYERS: Bob Hope, 
Marilyn Maxwell, Lloyd Nolan, Jane Dar- 
well, Fred Clark, Andrea King, Harry 
Bellaver, ie Frawley, Jay C. Flippen 
Seen. Lemon Drop Kid (Bob 
y racetrack tout, | 
Moran (Fred 
Ww him 
he aid of 


pretending 


lJary } 
Marilyt 
named Oxford Cl 


After 


iarlie also get involved in the 
scheme a series of misadventures, every 
I happy conclusion 
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SHORT SUBJECTS 
NIGHT CLUB DAZE (RKO) 


Comedy Specials (13402) 

Nifty (Gil Lamb) ex-vaudeville actor turned 
night club janitor, is persuaded by Flo (Carol 
Hughes) a dancer, to conquer his timidity and 
ask the club manager Burke (Emory Parnell) 
for a chance to show his act. In a series of mis- 
haps, Nifty almost loses his janitor job. 
Release date, November 24, 1950 16 minutes 


THE FARMER AND THE BELLE 
(Paramount) 
Popeye (E10-3) 
Bluto and Popeye 
farm. Anything Bluto does, 
ter; so Olive hires him. 
for Bluto, so he ties Olive 
swings her into the air. 
bring Popeye to the rescue 
Release date, December 1, 


CANARY ROW (Warner) 
Merrie Melodies Cartoon (6718) 

“A bird in hand is worth two mice in the 
bush” is Sylvester Cat's motto. He spots a 
canary, but in attempting to get the bird in 
hand, the canary almost drives him out of his 





help Olive Oyl on her 
Popeye does bet- 
This is too much 
to a pulley which 
Her cries for help 


1950 7 minutes 


IN THE SHADOW OF THE ANDES 
(Universal) 
Variety View (5348) 

Santiago, capitol of Chile, the land that lives 
in the shadow of the Andes is shown with its 
bustling trafic, impressive buildings and main 
street, Many a breathtaking picture unfolds be- 
tween the Pacific and the highest peaks of the 
(Andes. 
Release date, 9 minutes 


October 23, 1950 


KING OF THE PINS (Columbia) 
Color Favorites (3802) 

Joe Wilman, one of the top bowlers in the 
country, is sought out by the camera and _ the 
form which carried him to the top is put on 
display for audiences to copy. 


Release date, October 26, 1950 9 minutes 


SEVEN CITIES OF WASHINGTON (RKO} 
This Is America (13102) 

Washington, D. C. isn’t one city—it’s prac- 
tically seven cities. The sightseer views the fish 
wharves along the Potomac and exclusive sub- 
urbs. Rock Creek Park is a cooling vista on 
summer days and the F.B.I. offices prove fas- 
cinating. Haynes Point is the starting point of 
a cruise on a Potomac River steamer or an 
outdoor symphony of the Watergate Concert. 


THE VERSAILLES (Columbia| 
Cavalcade of Broadway (3651) 
N divers ified progr am is shown in this New 
side nightclub 1e performers 
AB ay columnist, Danton 
Johnny Johnston and the dance 
and Ayres, 
1950 


rk ast 
shown are 
Walker, singer 
team ol Copsey 
Release date, October 26, 


THOSE WHO DANCE (Warner) 
Vitaphone Novelty (7602) 

Dancing, a pastime popular in all ages, is 
traced from it origins down through the waltz, 
minuet, fox trot and square dance to the pres- 
ent. Featured are Bob Wills and his Texas 
Playboys, Pat Rooney and Volez and Yolanda 
Release date, vember 25, 1950 10 minutes 
JITTERS THE BUTLER (RKO) 

Clark and McCullough (13604) (Reissue) 

Clark and McCullough, street cleaners, find 
some firecrackers and toss one into a passing 
auto. The comics are fired and sit on a parked 
car to discuss their next move. The commis 
sioner’s wife then bumps into the car slightly 
injuring the boys. She takes them home where 
they crash a party given by the Finlaysons. 
Clark is challenged to a duel. Jitters, the but- 
ler finds two swords, but the boys make a hur- 
ried exit leaving a trail of exploding fire crack- 
ers 


10 minutes 


mind 
Release date, 


THE RELEASE CHART 


Index to Reviews and Advance Synopses, with 
Rating Data in PRODUCT DIGEST SECTION 


For exploitation see Managers’ Round Table section. 


October 7, 1950 7 minutes Release date, October 15, 1950 15 minutes Release date, December 29, 1950 20 minutes 











Release dates and running time are furnished as soon as avail- 
able. Advance dates are tentative and subject to change. Run- 
a times are the official times supplied by the distributor. 

page numbers on this chart refer to pages in the PRODUCT 
picest SECTION of MOTION PICTURE HERALD. 

Short Subjects Chart with Synopsis Index can be found on 
pages 631-32, issue of December 14, 1950. 

Feature product by Company starts on page 621 issue of 
December 16, 1950. For complete listing of 1948-49 Features by 
Company, see Product Digest, pages 4732-4733, issue of August 
27, 1949. 


* following a title indicates a Box Office Champion. 


Picture ratings under National Groups are estimates by 
leading women's organizations and national review committees: 
A—Adults (over 18 years), Y—Youth (ages 12 to 18), C—Chil- 
dren (ages 8 to a Legion of Decency Ratings: A-!, Unobjec- 
tionable; A-2, Unobjectionable for Adults; B, Objectionable in 
part; C, Condemned. 

(S) before a page number indicates advance synopsis. 

7~ REVIEWED — 7 RATINGS 


(S) synopsis Nat'l Herald 
Issue Page Groups L.of BD. Review 


Release 
Date 


Running 

TITLE—Production Number—Company Stors Time 

ABBOTT & COSTELLO in the Foreign 
Legion (924) Univ. 

Abilene Town Realart 

Abilene Trail (4946) Mono. 

According to Mrs. Hoyle (formarly 
Outside the Law) (5122) 

Ace in the Hole 

Across the Badlands (262) 

Adam and Evelyn (Brit.) (923) 

Admiral Was a Lady, The 

Again . . . Pioneers 

Alcatraz Island (002) 

All About Eve (030)* 

All Quiet on the Western Front Realart 

American Guerrilla in the Philippines 
(color) (1032)* 20th-Fox 

Annie Get Your Gun (color) (39)* 

Arizona Territory (4942) Mono. 

Armored Car Robbery (025) RKO 

Asphalt Jungle, The (29)* MGM 

At War with the Army Para. 

Avengers, The (4920) Rep. 


BANDIT Queen (501!) 

Bayonet Charge 
(formerly The Imposter) 

Beauty on Parade (203) 


389 AYC A-! 
2793 A-l 
(S)643 


Good 
Good 


79m 
89m 
64m 


July 15 
Jan. 12,'46 
Dec. 30 


Bud Abbott-Lou Costello Aug.,'50 
Randolph Scott-R. Fleming (reissue) —_ 1,'50 
Whip Wilson-Andy Clyde Feb. 4,'51 


Dec. 30 
Jan. 6 {(S)654 
Sept. 16 486 
Nov. 26 98 
May 13 293 
Dec. 23 635 
July 29 406 
Sept. 485 
July 398 


Spring Byington-Brett King Jan. 28,'51 (S$) 643 
Kirk Douglas-Jan Sterling 

Charles Starrett-Smiley Burnette 
Stewart Granger-Jean Simmons 
Wanda Hendrix-Edmond O'Brien 
Colleen Townsend-Sarah Padden 
John Litel-Ann Sheridan (reissue) 
Bette Davis-Anne Baxter 
Lew Ayres-Louis Wolheim 


Good 
Good 
Good 


Fair 


w= 


n 


N Excellent 
(reissue) Aug. i. ‘50 


Dec.,'50 
Aug.,'50 
July 2,'50 
June 7,'50 
June 2.'50 
Jan. 17,'51 
June 26,'50 


Good 


Excellent 


Nov. 571 
Apr. 261 
Oct. 518 
June 347 
May 285 
Dec. 614 
June 


Dec. 
Feb. 12,'44 


Tyrone Power-Micheline Prelle 
Betty Hutton-Howard Keel 
Whip Wilson-Andy Clyde 
Robert Sterling-Adele Jergens 
Sterling Hayden-Louis Calhern 
Dean Martin-Jerry Lewis 
John Carroll-Adele Mare 


2F2>>> 27> >> 
—Nwr > ~ - 


> 
nn 


Dec. 22,'50 


Lippert 
(reissue) Aug. 1,'50 


Realart 


Col. 


Barbara Britton-Philip Reed 
Jean Gabin-Ellen Drew 


Mar. 25 


Robert Hutton-Lola Albright May 4,'50 
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TITLE—Production Number—Company 


Belle Le Grand Rep. 
Between Midnight and Dawn (328) Col. 
Beware of Blondie (207) Col. 
Beyond the Purple Hills (247) Col. 
Big Cage, The Realart 
Big Hangover, The (28) MGM 
Big Timber (4908) 
Black Rose, The (color) (019)* 
Blackjack (Spanish) 
Blazing Sun (246) Col. 
Blue Blood (4904) color) Mono. 
Blue Lamp, The ( Brit.) ELC 
Blues Busters (4916) 

(formerly Bowery Thrush} 
Bomba and the Hidden City (4906) 
Border Outlaws 
Border Rangers (4933) 
Border Treasure (105) 
Born , Be Bad (for. Bed of Roses) 


Mono. 
20th-Fox 
ELC 


Mono. 
Mono. 
ELC 
Lippert 
RKO 


Bowery Battalion (5111) 

Branded (color) (5009) 

Brave Bulls, The 

Breaking Point, The (005) 

Breakthrough (747)* 

Bright Leaf (928)* 

Broken Arrow (color) (014)* 20th-Fox 

Buckaroo Sheriff of Texas Rep. 

Buffalo Stampede (formerly The 
Thundering Herd) 

Bunco Squad (104) 


CAGED (925)* 
California Passage (5005) 
Call of the Klondike (4920) 

(formerly, Fangs of the North) 
Captive Girl (240 . 
Cariboo Trail, The (color) (020) 20th-Fox 
Cassino to Korea (5008) Para. 
Cause for Alarm MGM 
Cavalry Scout (5101) Mono. 
Chain Gang (313) 
Cherokee Uprising (4944) 
City Lights 
Colorado Ambush (4955) 
Colorado Ranger (4925) 
Colt .45 (color) (922)* 
Company She Keeps, The 

(formerly The Wall Outside} 
Convicted (324) 
Copper Canyon (color) (5003)* 
Counterspy Meets Scotland Yard 
County Fair (color) (4903) 
Covered Wagon Reid (4965) 
Crackdown 
Crisis (41) 
Crooked River (4926) 
Cry Danger RK 
Curtain Call at Cactus Crook (col.) (918) Univ. 
Customs Agent (204) Col. 
Cyrano de Bergerac vA 


DALLAS [color) (011) wes 
Damned Don't Cry, The (921)* we 
Dancing Years (Brit.) (color) Stratford 
Dark City (5004) ara. 
David Harding, Counterspy (220) Col. 
Dead Man's Eye Realart 
Death of a Dream ELC 
Deported (103) Univ. 
Desert Hawk (color) (925) Univ. 
Destination Big House (4918) Rep. 
Destination Moon (color) ELC 
Destination Murder (026) RKO 
Destination Tokyo (923) WB 
Destry Rides Again 

Devil's Doorway (102) 

Dial 1119 (107) 

Dodge City 

Double Crossbones (color) 

Double Deal 

Duchess of Idaho (color) (33) 

Dynamite Pass (022) 


EAGLE and the Hawk (4916) (color) Para. 
Edge of Doom (152) RKO 
Emergency Wedding (332) Col. 
Enforcer, The we 
Experiment Alcatraz (107) RKO 
Eye Witness ( Brit.) ELC 


656 


Favorite 


Release 
Dete 


Jan. 27,'51 
Oct.,'50 


Stors 


Vera Ralston-John Carroll 
Mark Stevens-Edmond O'Brien 
Penny Singleton-Arthur Lake 
Gene Autry-Jo Dennison 
Clyde Beatty-Anita Page 
Van Johnson-Elizabeth Taylor 
Roddy McDowall-Lynn Thomas 
Tyrone Power-Orson Welles 
George Sanders-Patricia Roc 
Gene Autry-Anne Gwynne 

Bill Williams-Jane Nigh 

Jack Warner-Jimmy Hanley 


(reissue) Aug. 15,'50 
May 26,'50 


Oct. 29,'50 
Sept. 24,50 
Nov. 2,'50 
Oct. 6,'50 
Aug.,'50 


Leo Gorcey-Huntz Hall 

J. Sheffield-Sue England 
Spade Cooley-Maria Hart 
Don Barry-Robert Lowery 
Tim Holt-Jane Nigh 


J. Fontaine-R. Ryan-Z. Scott 
Broderick Crawford-Judy Holliday 
Leo Gorcey-Huntz Hall 

Alan Ladd-Mona Freeman 

Mel Ferrer-Miraslava 

Joho Garfield-Patricia Neal 
David Brian-John Agar 

Gary Cooper-Lauren Bacall 
James Stewart-Debra Paget 

Red White-Judy Dawson 


Sept.,'50 
Feb.,'5! 
Jan. 24,'51 
Jan.'51 
Not Set 


Not Set 


(reissue) Oct.,'50 
Sept. 1,56 
June 10.50 
Dec. 15,50 
Dec. 17,50 


July,'50 


Randolph Scott-R. Hatton 
Robert Sterling-Joan Dickson 


Eleanor Parker-Agnes Moorehead 
Forrest Tucker-Adele Mara 
Kirby Grant-Chinook 


Johnny Weismuller-Buster Crabbe 
Randolph Scott-"Gabby” Hayes 
Documentary 

Loretta Young-Barry Sullivan 
Rod Cameron-Audry Long 
Douglas Kennedy-Marjorie Lord 
Whip Wilson-Andy Clyde 
Charles Chaplin-V. Cherrill 
Johnny Mack Brown 

Jimmy Ellison-Russ Hayden 
Randolph Scott-Ruth Roman 
Lizabeth Scott-Dennis O'Keefe 


(reissue) Sept., “50 
Jan. 14,'51 

May 12,°50 

May 27,'50 
Jan.,'5! 


Aug.,50 
Oct.,’50 
Feb.,'5! 
Aug. 6,50 
June 30,'50 
Not Set 
July 7,'50 
May 5,'50 
Feb. 3-10,'5! 
June,'50 
May !8,'50 
Roadshow 


Dec. 30,'50 
May 13,'50 


Glenn Ford-Broderick Crawford 
Ray Milland-Hedy Lamarr 
Howard St. John-Amanda Blake 
Rory Calhoun-Jane Nigh 

Allan “Rocky” Lane-Eddie Waller 
Bill Williams-Carla Balenda 

Cary Grant-Jose Ferrer 

James Ellison-Russell Hayden 
Dick Powell-Rhonda Fleming 
Donald O'Connor-Gale Storm 
William Eythe-Marjorie Reynolds 
Jose Ferrer-Mala Powers 


Gary Cooper-Ruth Roman 
J. Crawford-D. Brian-K. Smith 
Dennis Price-Gisele Preville 
Don DeFore-Lizabeth Scott 
Willard Parker-Audrey Long 
Lon Chaney-Jean Parker 
Documentary 

Marta Toren-Jeff Chandler Nov.,'50 
Yvonne deCarlo-Richard Greene Aug.,'50 
Dorothy Patrick-Robert Rockwell 

John Archer-Warner Anderson 

J. MacKenzie-S. Clements 

Cary Grant-John Garfield (reissue) June 3,'50 
Marlene Dietrich-James Stewart (reissue) June,'50 
Robert Taylor-Louis Calhern — 15,50 
Marshall Thompson-Virginia Field Nov. 3,'50 
Errol Flynn-O. De Havilland (reissue) July 15,'50 
Donald O'Connor-Helena Carter Jan = 
Marie Windsor-Richard Denning Dec., 
Esther Williams-Van Johnson July ved 
Tim Hoit-Lynne Roberts June 15,50 


May 30,'50 
Sept. 30,50 
Nov.,'50 
Not Set 
Nov. 2!,'50 
Sept. 1,'50 


(reissue) Ain ‘50 


John Payne-Rhonda Fleming 
Dana Andrews-Farley Granger 
Larry Parks-Barbara Hale 
Humphrey Bogart-Jeff Corey 
John Howard-Joan Dixon 
Robert Montgomery-Leslie Banks 


Running 
Time 


89m 
66m 
70m 
80m 
82m 
73m 
120m 
8im 
70m 


84m 
64m 


59m 
57m 


— REVIEWED — 
(S) synopsis 


Issue 


Sept. 30 
Apr. 8 
July 22 
Mar.4,'33 
Mar. 18 
Oct. 7 
Aug. 12 


Nov. 


Apr. 


May 
Sept. 
July 
Nov. 
Dec. 
June 
Mar 


Feb. 
Aug. 
Nov. 
Jan. 
Dec. 
July 


Page 


501 
254 
398 

4% 
229 
Stl 
433 


554 
(S$) 643 
322 


(S)644 
(S)547 
615 
502 
478 


449 
590 


570 
(S)554 
486 
553 
313 


345 
642 


413 
570 
(S$) 654 
599 


405 


RATINGS 


Na 
Groups 
AYC 
AYC 
AYC 
4 or AY 
AYC 
AYC 
AYC 
AYC 


AY 
AYC 


A 


Herald 
L.of D. Review 


A-2 
A-2 
A-! 


A-2 
A-2 
A-| 
A-2 
A-2 
A-I 
A-2 


A-! 
A-1 


> > 


>> 


Nn 


>> >y >> >O 
&B- th LBS 
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? 
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nN 


>>> > > 2 
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Very Good 
Fair 


Good 


Excellent 
Good 
Excellent 


Fair 


Fair 


Fair 
Average 
Fair 


Very Good 
Excellent 


Very Good 


Very Good 
Excellent 
Very Good 
Excellent 
Good 


Good 


Very Good 
Good 


Feir 
Very Good 
Good 


Fair 


Fair 
Very Good 
Good 


Good 
Excellent 
Average 
Good 


Good 
Good 


Good 
Fair 
Superior 


Good 
Good 


Average 
Very Good 


Good 

Fair 

Very Good 
Average 


Good 


Excellent 
Good 


Fair 


Very Good 
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TITLE—Production Number—Company 


FALLEN Idol, The (Brit.) fig”) SRO 
Fancy Pants (color) (500!)* Para. 
Farewell to Yesterday (028) 20th-Fox 
Fast on the Draw (4929) Lippert 
Father Makes Good (4917) 

Father of the Bride (30)* 

Father's Wild Game (5125) 

Faust and the Devil (Ital.) 

50 Years Before Your Eyes (93!) 

Fighting Caravans Favorite 
Fighting Command Realart 
(formerly We've Never Been Licked) 
File on Thelma Jordon (See Thelma fog 
Fireball, The (023) Fox 
Flame and the Arrow, The (color) (9s0}° ws 
Flying Missile, The Col. 

For Heaven's Sake* 
For Them That Trespass (Brit.) 
Fortunes of Captain Blood (233) 
Fourteen Hours 
Frenchie (color) 
Frisco Tornado (4967) 
Frontier Outpost (263) 
Fuller Brush Girl, The (239) 
Furies, The (4926) 
Fury in the Sky 
(formerly Ladies Courageous) 


GAMBLING House [formerly 
Mike Fury) 
Gasoline Alley 
Gene Autry and the Mounties 
Glass Menagerie, The (007) 
Slass Mountain, The (Brit.) (012) 
Sod Is My Co-Pilot (924) 
Soldbergs, The (501! 
Solden Gloves Story, The (023) 
Golden Salamander, The (Brit.) 
Good Humor Man (237 
Good Time Girl (Brit.) 
Great Jewel Robber, The (929) 
Great Missouri Raid, The (5013) 
(color) 
Grounds for Marriage (114) MGM 
Guilty of Murder Realart 
(formerly The Strange Affair of Uncle 


20th-Fox 
ae 


20th Fe Fox 
Univ. 
Rep. 
Col. 
Col. 
Para. 
Realart 


Harry 
Gunfighter, The (015)* 
Gunfire (4932) 
Guns A'Blazin’ 
(formerly Law and Order) 
Gypsy Wildcat 


HALLS of Montezuma (color 
Hamlet (Brit.) (Spcl.)* (101 
Happiest Days of Your Life, The 
Happy Years, The (color) (32) 
Harriet Craig (323) 

Harvey (107 

Hell Town 

Her Wonderful Lie (Ital.) 
Here Come the Co-Eds 

He's a Cockeyed Wonder (340) 
High Lonesome (color) (044) 
Highway 30! (012) 

Hi-Jacked (4920) 

Hills of Oklahoma (4952) 

His Kind of Woman 

Hit Parade A ‘i (5002) 
Hoedown (25 

Holiday Rhsthey (4911) 

Holy Year at the Vatican, The 
Holy Year, 1950 

Hot Rod (4918) 

House of Dracula 

House of Frankenstein 

Hue and Cry Fine Art: 
Humphrey Takes a Chance (4912) 

Hunt the Man Down KO 


20th-Fox 
Lippert 


Realart 
Realart 


20th-Fox 
Univ. 
London 
MGM 
Col. 
Univ. 
Favorite 
Col. 
Realart 
Col. 


1 KILLED Geronimo 

1 Shot Billy the Kid (493) 

| Was a Shoplifter (917) 

I'd Climb the Highest Mountain 
(color) 

If This Be Sin (Brit.) 

I'll Get By (color) (027) 

In a Lonely Place (242) 

Indian or (249) 

Iroquois Ti 


It's a Small World (030) 


Lippert 
Univ. 


20th-Fox 
U 


A 
20th-Fox 
Col. 
Col. 

UA 

ELC 


PRODUCT DIGEST SECTION, JANUARY 6, 


Reiease 
Stars 


Ralph Richardson-Michele Morgan 
Bob Hope-Lucille Ball 
Documentary 

James Ellison-Russell Hayden 
Raymond Walburn-Walter Catlett 
Spencer Tracy-Joan Bennett 
Barbara Brown-Raymond Walburn 
Italo Tajo-Nelly Corradi 
Documentary 

Gary Cooper-Lily Damita 
Anne Gwynne-Noah Beery, Jr. 


(reissue) Dec. '50 
(reissue) July,’50 


Mickey Rooney-Pat O'Brien 

Burt Lancaster-Virginia Mayo 
Glenn Ford, Viveca Lindfors 
Clifton Webb-Joan Bennett 
Richard Todd-Patricia Plunkett 
Louis Hayward-Patricia Medina 
Paul Douglas-Debra Paget 

Joel McCrea-Shelley Winters 
Allan “Rocky” Lane-Eddy Waller 
Charles Starrett-Smiley Burnette 
Lucille Ball-Eddie Albert 

Barbara Stanwyck-Wendell Corey ™ 
Loretta Young-G. Fitzgerald (reissue) July,’50 


Jan.,'51 
Jan.,'51 
Jan.,'5! 


Victor Mature-Terry Moore 
Scotty Beckett, Jimmy Lydon 
Gene Autry-Pat Buttram 
Jane Wyman-Kirk Dougles Oct. 28,'50 
Valentina Cortesa-Dulcie Gray May,'50 
Dennis Morgan-Ray. Massey (reissue) June 3,50 
Gertrude Berg-Phillip Loeb Jan.,'5! 
James Dunn-Dewey Martin May,'50 
Anouk-Trevor Howard Dec. 1,50 
Jack Carson-Lola Albright June,"50 
Jean Kent-Dennis Price May !1,'50 
David Brian-Marjorie Reynolds July 15,'50 


Feb.,'5! 
Jan, 26,'51 


(reissue) June,'50 


Wendell Corey-Macdonald Carey 
Van Johnson-Kathryn Grayson 
George Sanders-G. Fitzgerald 


Gregory Peck-Helen Westcott July,’50 
Don Barry-Wally Vernon July 21,'50 


Walter Huston-W. Brennan 
Maria Montez-Jon Hall 


Richard Widmark-Walter Palance 
Laurence Olivier-Jean Simmons 
Alastair Sim-M. Rutherford 

Dean Stockwell-Darryl Hickman 
Joan Crawford-Wendell Corey Nov.'50 
James Stewart-Josephine Hull Not Set 
John Wayne-A. Ladd-M. Hunt (reissue) yr 
Jan Kiepura-Marta Eggerth Not Set 
Bud Abbott-Lou Costello (reissue) June,'50 
Mickey Rooney-Terry Moore Dec.,'5 
John Barrymore, Jr., Chill Wills 
Steve Cochran-Virginia Grey 

Jim Davis-Marsha Jones 

Rex Allen-Elizabeth Fraser 

Robert Mitchum-Jane Russell 

John Carroll-Marie McDonald 

Eddy Arnold-Jeff Donnell 

M. B. Hughes-D. Street-W. Vernon 
Right Rev. Fulton J. Sheen, Narrator 
Documentary 

James Lydon-Gloria Winters 

Lon Chaney-J. Carradine aeow 
Boris Karloff-Lon Chaney reissue 
Alastair Sim-Jack Warner 

Leon Errol-Joe Kirkwood, Jr. 

Gig Young-Lynn Roberts 


Jack Ellison-Chief Thundercloud 
Don Barry-Robert Lowery 
Scott Brady-Mona Freeman 


(reissue) Sept. 1,'50 
(reissue) June,'50 


Jan.,'51 
Oct.,'50 
Sept.,'50 
July 21,50 


Oct. 15,'50 

June,'50 

Oct. 13,'50 

Oct. 1,'50 
Ai 


Oct. I, "50 
Oct. 1,'50 
Not Set 
June 4,'50 
Not Set 


Aug. 8,'50 
Sept.,'50 
May,'50 

Susan Hayward-William Lundigan Feb.,'51 

Myrna Loy-Richard Greene 

Bill Lundigan-June Haver 

Humphrey Bogart-Gloria Grahame 

Gene Autry-Gail Davis 

George Montgomery-B. Marshall 


Paul Dale-Lorraine Miller June,'50 


1951 


Time 


94m 
92m 
90m 
55m 
b6im 
93m 
bim 


87m 


70m 
86m 
108m 


84m 
88m 
92m 
92m 
95m 


-—~ REVIEWED — 


(S) =synopeis 
Issee 


Oct. 8 
July 22 
Sept. 16 
Oct. 14 
June 10 
May 13 
Dec. 30 
May 6 
June 24 353 
Jan. 17,'31 59 
Aug. 7,'43 


293 
(S)643 
287 


Aug. !9 
June 24 
Jan. 6 
Dec. 2 


May 20 
Dec. 30 
Dec. 2 
Sept. 16 
Dec. 9 
Sept. 16 
July 1 
Mar. 25,'44 


Dec. 30 


Nov. 11 
Sept. 23 
Jan. 7 
Apr. 29 
Dec. 2 
Apr. 29 
June 24 
June 3 
May 27 
June 17 


(S)562 
493 
146 
278 
597 
278 
(S)358 
321 
315 
346 


Dec. 9 
Dec. 16 
Aug. 18,'45 


605 
614 


Apr. 29 
July 22 


Mar. 12,'32 
Aug.12,'44 


Dec. 16 
July 3,'48 
Sept. 16 
May 27 
Oct. 28 
Oct. 21 


May 27 
Feb. 3,'45 
Oct. 28 
Aug. 12 
Dec. 2 
June 24 
July | 
Oct. 28 
Oct. 28 
June 24 
Oct. 7 
Sept. 23 
Aug. 5 
Dec. 16 
Dec. 8,'45 
Dec. 23,'44 
Dec. 9? 
June 24 
Dec. 30 


Dec. 9 
Aug. 5 
Apr. 15 


Dec. 30 
July | 
Sept. 30 
May 20 
Sept. 9 
June 10 
June 10 


Hereia 
Review 


Very Good 
Excellent 
Excellent 
Poor 
Average 
Excellent 


co RATINGS 
Nef’! 


Groups L. of D. 


AY 
AYC 
AY 


noo 
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AYC 


Good 
Very Good 
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Very Good 
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Good 
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Good 


Very Good 
Good 
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Good 

Very Good 
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Good 
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Average 
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Excellent 
Very Good 
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Fair 


Good 
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TITLE—Production Number—Company 
It's Hard to Be Good 


JACKIE Robinson Story, The (032) 

Jackpot, The (031!) 

Jet Pilot (color) 

Joan of Arc (color) (165) 

Joe Palooka in the Squared Circle 
(5117) 

Jungle Stampede (4922) 


KANGEROO Kid 

Kansas Raiders (color) (104) 

Kid from Texas, The (color) (911) 

Killer That Stalked New York (241!) 
(formerly Frightened City) 

Kim (color) (115) MGM 

King of the Bullwhip West. Adv. 

King Solomon's Mines (color) (109)* MGM 

Kiss Tomorrow Goodbye (932) wes 

Korea Patrol ELC 


LADY Without Passport, A (37) MGM 
Last Holiday Stratford 
Last of the Buccaneers (color) (341) Col. 
Law of the Badlands RKO 
Law of the Panhandle (4953) 
Lawless, The (4923) 

Lemon Drop Kid (5018) 
Let's Dance (color) (5006) 
Life of Her Own, A (101) 
Light of Western Stars, The 
Lightning Guns (361!) 

Lonely Heart Bandits (4925) 
Lorna Doone (color) 

Lost People, The 

Lost Volcano, The (4905) 
Louisa (926) 

Love That Brute (016) 

Lucky Losers (4914) 


MACBETH (5003) 

Mad Wednesday 

Mad With Much Heart 

Madeleine (Brit.) (983) 

Madness of the Heart (Brit.) (927) 

Magnificent Yankee, The 

Man Who Cheated Himself, The 

Mating Season, The (5016) 

Men, The 

Merry Monahans, The 

Military Academy (210) 

Milkman, The (102) 

Miniver Story, The (106) 

Missourians, The (4974) 

Mister 880 (024)* 

Modern Marriage, A (5199) 

Motor Patro! (4923) 

Mr. Music (5007)* 

Mr. Universe ELC 

Mrs. FitzHerbert ( Brit.) Stratford 

Mrs. O'Malley and Mr. Malone (111) MGM 

Mudlark, The 20th-Fox 

My Blue Heaven (color) (021)* 20th-Fox 

My Brother, the Outlaw ELC 
(formerly, The Tiger) 

My Friend Irma Goes West (4922)* Para. 

Mysterious Rider, The Favorite 

Mystery Street (35) MGM 

Mystery Submarine (106) Univ. 


Pentagon 


ELC 
20th-Fox 
RKO 
RKO 


Mono. 
Para. 
Para. 
Para. 

MGM 

Favorite 


Rep. 
Col. 
Pent. 
Mono. 
Univ. 
20th-Fox 
Mono. 


Rep. 
RKO 
RKO 


ni 
Univ. 
MGM 


20th-Fox 
ara. 
UA 


Realart 


Univ. 
MGM 
Rep. 
20th-Fox 
Mono. 
Lippert 
Para. 


Realart 
ELC 


Mono. 


NAGANA 

Naughty Arlette (Brit.) 

Navy Bound (5120) 

Never a Dull Moment (106) 
(formerly Come Share My Love} 

New Mexico 

Next Voice You Hear, The (110) 

Night and the City (013) 

Nightmare 

No Man of Her Own (4919) 

No Sad Songs for Me (238) 

No Way Out (025)* 

North of the Great Divide (color) 
(4944) 


ODETTE 

Of Men and Music 

Old Frontier, The (4973) 
Oliver Twist (Brit.) (828) 
On the Isle of Samoa (215) 
Once a Thief 

One Minute to Twelve 


658 


RKO 
UA 
MGM 
20th-Fox 
Realart 
‘are. 

Col 
20th-Fox 


Rep. 


Lopert 
20th-Fox 
Rep. 
ELC 
Col. 

UA 

ELC 


Release 
Date 


Dec.,'50 


May 16,'50 
Nov.,'50 
Dec. 16,50 
Nov.'50 


Stars 
Jimmy Hanley-Anne Crawford 


Jackie Robinson-Ruby Dee 
James Stewart-Barbara Hale 
John Wayne-Janet Leigh 
Ingrid Bergman-Jose Ferrer 


Nov. 5,'50 
July 29,50 


Oct. 22,'50 


Joe Kirkwood-Myrna Dell 
George Breakston-Yorke Coplen 


Jock O'Mahoney-Veda Borg 
A. Murphy-M. Chapman 
Audie Murphy-Gale Storm 


Evelyn Keyes-Charles Korvin 
Errol Flynn-Dean Stockwell 
Lash LaRue-Jack Holt 

Deborah Kerr-Stewart Granger 
James Cagney-Barbara Payton 
Richerd Emory-Teri Duna 


Hedy Lamarr-John Hodiak 

Alec Guinness-Beatrice Campbell 
Paul Henried-Jack Oakie 

Tim Holt-Joan Dixon 

Johnny Brown-Myron Healey 
Macdonald Carey-Gail Russell 
Bob Hope-Marilyn Maxwell 
Betty Hutton-Fred Astaire 

Lana Turner-Ray Milland 

Alan Ladd-Victor Jory 

Charles Starrett-Smiley Burnette 
Dorothy Patrick-Robert Rockwell 
Richard Greene-Barbara Hale 
Dennis Price-Mai Zetterling 
Johnny Sheffield-Marjorie Lord 
Ronald Reagan-Ruth Hussey 
Paul Douglas-Jean Peters 

Leo Gorcey-Hunt: Hall 


Orson Welles-Jeanette Nolan 
Harold Lloyd-Frances Ramsden 
Robert Ryan-ida Lupino 

Ann Todd-lvan Desny 

Margaret Lockwood-Paul Dupuis 
Louis Calhern-Ann Harding 

Lee J. Cabb-Jane Wyatt 

Gene Tierney-John Lund 
Marlon Brando-Teresa Wright 
Donald O'Connor-Ann Blyth 
Stanley Clements-Myron Welton 
Donald O'Connor-Jimmy Durante 
Greer Garson-Walter Pidgeon 
Monte Hale-Paul Hurst 

Burt Lancaster-Dorothy McGuire 
R. Hadley-M. Field-R. Clarke 
Don Castle-Jane Nigh 

Bing Crosby-Nancy Olson 

Jack Carson-Janet Paige 

Leslie Banks-Margaret Scott 
Marjorie Main-James Whitmore 
Irene Dunne-Alec Guinness 

Betty Grable-Dan Dailey 

Mickey Rooney-Wanda Hendrix 


Nov. 13,"50 
Oct.,"50 
Not Set 

Sept. 17,50 
July,’50 
Apr.,'5! 
Nov.,'50 

Sept. 1,'50 

(reissue) Feb.,’5! 

Dec.,50 

Aug. 29,'50 
Not Set 
Oct.,'50 


May 14,50 


Oct. 20,'50 

Oct. 28,'50 

Not Set 

Not Set 

Aug.,'50 

Feb. 9,'5! 

Jan.,'5! 

Mar.,'5! 

Aug. 25,'50 
(reissue) June,"50 


Sept.,'50 
Feb.,'5! 


July 4,"50 
(reissue) Feb.,’5! 


Marie Wilson-John Lund 

Russell Hayden-Sidney Toler 
Ricardo Montalban-Sally Forrest July 28,50 
Macdonald Carey-Marta Toren Dec.,'50 


(reissue) Aug. 15,'50 
Not Set 
Feb. 25'5! 


Tala Birell-Melvyn Douglas 
Mai Zetterling-Hugh Williams 
Tom Neal-Regis Toomey 


Nov. 5,'50 


Fred MacMurray-lrene Dunne 
Not Set 


Lew Ayres-Marilyn Maxwell 
James Whitmore-Nancy Davis Oct. 27,50 
Richard Widmark-Gene Tierney June,'50 
Diana Barrymore-Brian Donlevy (reissue) May,'50 
Barbara Stanwyck-John Lund ; 
Margaret Sullavan-Wendell Corey 

Richard Widmark-Linda Darnell 


Nov. 15,50 
Not Set 


Roy Rogers-Penny Edwards 


Anna Neagle-Trevor Howard 
Concert Package 

Monte Hale-Paul Hurst 
Robert Newton-Alec: Guinness 
Jon Hall-Susan Cabot 

June Havoc-Ceser Romero 
Lars Hanson-Gunnel Brostrom 


Running 
Time 


87m 


Oct. 16,'48 


Aug. 19,'44 


Nov. 21,42 


-— REVIEWED — 
(S) synopsis 
Issue Page 


Dec. 30 642 


May 20 301 
Oct. 7 509 


———— RATINGS —— — 
Nat'l Herald 
Groups L.ofD. Review 

A-2 


A-l 
A-2 


Fair 


Very Good 
Excellent 


AYC 
AYC 
Oct. 30 4366 AY 


A-1 Superior 


Aug. 5 c Good 


Dec, 30 AYC 
Nov. 11 
Feb. 25 


A Good 
AYC or AY Good 
Good 
Good 

Fair 
Excellent 
Very Good 
Average 


Fair 
Excellent 
Good 
Good 
Fair 
Good 


Good 
Good 


Dec. AY 
AYC 
AYC 


Fair 
Average 


Good 

Very Good 

Excellen* 

Very Good 
June 24 


Good 
Good 


Good 


Oct. 28 
Nov. 4 
Sept. 2 
Oct. 28 
Nov. 18 
Dec. 23 
Jan. 6 
May 20 AYC Excellent 
Good 
Fair 
Good 
Good 
Good 
Excellent 


Apr. 29 AY or AYC 
Oct. 14 AYC 

Oct. 7 AY 

Dec. 2 

Aug. 26 AYC 

Apr. 8 A 

May 13 
Sept. 2 
Dec. 30 
Dec. 30 
Nov. I! 
Dec. 2 
Aug. 26 
Dec. 30 


AYC Excellent 


AYC 


Good 
Good 
Excellent 


AYC 
AYC 
Aor AY 


June 3 AY or AYC Good 
Very Good 


May 20 
Good 


Nov. 25 


AYC 
AYC 


Jan. 7,33 


June 24 
Dec. 30 


Nov. 4 
Dec. 30 
June 10 
May 27 A 


VeryS .s 


Very Good 
Very Good 
Good 
Good 
Excellent 
Excellent 


Feb. 25 A 
Apr. 15 A 
Aug. 5 


Good 


Very Good 
Very Good 
Good 


Dec. AYC 


Jan. 6 
Nov. 25 
Aug. 26 
June 26 
Aug. 12 
July 1 
Dec. 30 


AYC 
AY 


AYC 
A 
AYC 


Average 
Good 
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— REVIEWED — —————— RATINGS —— — 
Release Running (S) =synopsis Nat'l Herald 
TITLE—Production Number—Company Stors Date Time Issue Page Groups L.of D. Review 


One Too Many Hallmark Ruth Warrick-Richard Travis Jan. 1,51 105m Dec. 23 4 Average 
Operation Pacific (013) WB = John Wayne-Patricia Neal . 27," Dec. 30 (S)644 
Operation X Col. Edward G. Robinson-Peggy Cummins nD 79m Dec. 23 634 Average 
Our Very Own (151)* RKO Ann Blyth-F, Granger-Joan Evans Aug. 5,'50 93m Mar. 25 237 Very Good 
Outlaw Gold (4954) (formerly 

Massacre Valley) Mono. Johnny Mack Brown-V. Herrick Nov. 26,'50 5Im 
Outlaws of Texas (4945) Mono. Whip Wilson-Andy Clyde Dec. 10,50  5im Nov. 11 ($)562 
Outrage (103) RKO Mala Powers-Tod Andrews Aug.,"50 75m Aug. 26 450 Good 


PAGAN Love Song (color) (112) MGM _ Esther Williams-Howard Keel Dec. 29,'50 76m Dec. 23 633 Very Good 
Pancho Villa Returns Hispano Cont. Leo Carrillo-Esther Fernandez 95m Nov. 4 554 Fair 

Panic in the Streets (022) 20th-Fox Richard Widmark-Paul Douglas Ae 96m June 17 AY Excellent 
Paper Gallows (Brit.} ELC Rona Anderson-John Bentley 69m Nov. 11 A Fair 
Peggy (color) (922) Univ. Diana Lynn-Charles Coburn " 78m June 17 AYC Good 
Petty Girl (color) (317) Col. Robert Curnmings-Joan Caulfield 5 87m Aug. 19 AYC Good 

Pink String and Sealing Wax Pent. Googie Withers-John Carol iy 75m Oct. 21 53 A Good 
Place in the Sun, A Para. Montgomery Clift-Elizabeth Taylor Sept. 9 

Please Believe Me (26) MGM _ Deborah Kerr-Robert Walker ‘ 87m Mar. 1! 22 AY or AYC 
Prairie Roundup Col. Charles Starrett, Smiley Burnette ‘ 53m 

Prehistoric Women (color) ELC Laurette Luez-Allan Nixon ; 74m Jan. 6 

Prelude to Fame Univ. Guy Rolfe-Kathleen Byron 78m Noy. 18 AYC 
Pretty Baby (004) WB Dennis Morgan-Betsy Drake 92m July 29 AYC 
Prisoners in Petticoats (4929) Rep. Valentine Perkins-Robt. Rockwell Sept. 18,'50 60m Sept. 23 A 

Pygmy Island (342) Col. J. Weissmuiler-Ann Savage Nov.,'50 69m Nov. 18 


“nN 


@ood 


Poor 
Good 
Good 

Fair 

Very Good 


>>> >e > FoP>e 
ne 


-nNNN 


QUEBEC (5017) (color) Para. John Barrymore, Jr.-Corinne Calvet Apr.,'51 Jan. 6 
Queen of Spades Stratford Anton Walbrook-Edith Evans Sept. 15,50 95m 


RAIDERS of Tomahawk Creek (362) Col. Charles Starrett-Smiley Burnette Oct. 26,'50 Nov. 4 Good 
Red Shoes, The (Brit.) (color) (Spel.}) ELC | Anton Walbrook-Marius Goring Not Set Oct. 23 Excellent 
Redhead and the Cowboy, The Para. Glenn Ford-Rhonda Fleming Mar.,"51 Dec. 16 Average 
Redwood Forest Trail (4922) Rep. Rex Alien-Dorothy Patrick Sept. 18,'50 Sept. 23 Average 
Renegades of the Sage (26!) Col, Charles Starrett-Smiley Burnette Nov. 24,'50 Oct. 21 
Return of Jesse James (4907) Lippert John Ireland-Ann Dvorak Sept. 8,'50 

Return of the Frontiersman (color) 

(927) Ww Gordon MacRae-Julie London June 24,'50 May 20 
Revenue Agent . Douglas Kennedy-Jean Wiiles Dec. 9 
Rhythm Inn (5115) . Jane Frazee-Kirby Grant 
Rider from Tucson (027) Tim Holt-Richard Martin y June 17 
Right Cross (104) June Allyson-Dick Powell . 6, Aug. 19 
Rio Grande (5004)* . John Wayne-Maureen O'Hara . 15," Nov. II AYC Excellent 
Rio ge Patrol (108) Tim Holt-Jane Nigh Dec. 9 ood 
River Gan Realart Gloria Jean-John Qualen (reissue) am 15, ‘50 Sept. 15,'45 Fair 
Rock Island Trail (color) (4914) Rep. Forrest Tucker-Adele Mara May 18,'50 Oct. 7 509 AY Good 
Rocketship XM (4904 Lippert Lloyd Bridges-Osa Massen June 2,'50 May 6 Good 
Rocking Horse Winner, The (Brit. )(982) Univ. John Mills-Valerie Hobson ‘ June 10 Aor AY Very Good 
Rocky Mountain (008) WB Erroll Flynn-Patrice Wymore 4h May 6 AYC Very Good 
Rogue River (color ELC Rory Calhoun-Guy Madison Nov. 15, ‘50 Dec. 30 A Fair 
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Good 
Good 
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Rogues of Sherwood Forest (color) 


- 


Col. John Derek-Diana Lynn July,'50 June 17 AYC Good 
Rookie Fireman (311) Col. Bill Williams-Barton MacLane Oct. 12,50 Sept. 9 AYC Good 
Royal Wedding {color} MGM __ Fred Astaire-Jane Powell Mar. 23,'51 
Rustlers on Horesback (4968) Rep. Allan Lane-Eddy Waller Oct. 23,'50 Nov. 18 AYC 


Good 
Good 


Excellent 


n= 


SADDLE Tramp {color) (928) Univ. Joel McCrea-Wanda Hendrix Sept.,'50 Sept. 2 AYC 

Samson and Delilah (color)* (5010) Para. H. Lamarr-V. Mature-G. Sanders Mar. 28,'51 Oct. 22 AYC or AY 

San Francisco Docks Realart Barry Fitzgerald-Burgess Meredith Oct. 15,50 Dec. 7,'40 

San Quentin (003) WB Pat O'Brien-H. Bogart (reissue) Sept. 9,50 July 29 

Savage Horde, The (4917) Rep. William Elliott-Adrian Booth May 22,'50 July 8 AYC 

Second Chance PFC = Ruth Warrick-John Hubbard Not Set 

Second Face, The (Brit.) ELC Ella Raines-Bruce Bennett Jan.,'5! Dec. 16 614 Average 

Second Woman, The UA Robert Young-Betsy Drake July 7,50 June 3 AY 

Secret Fury, The (075) RKO Claudette Colbert-Robert Ryan May 27,'50 Apr. 29 277 Very Good 

September Affair (5012) . Joan Fontaine-Joseph Cotten Feb.'5! Oct. 21 Very Good 

jeven Days to Noon Barry Jones-Olive Sloane Not Set Dec. 30 Very Good 

711 Ocean Drive (319) . Edmond O'Brien-Joanne Dru July,'50 July 15 Good 

Shakedown (929) iv. Howard Duff-Brian Donlevy Sept.,'50 Aug. 26 Good 

Short Grass (AA-18) Rod Cameron-Cathy Downs Dec. 24,50 Dec. 16 Excellent 

Showdown, The (4924) . William Elliott-Marie Windsor Aug. 15,'50 

Side Show (4924) . Don McGuire-Tracey Roberts June 18,'50 June 17 

Sierra (color) (919) iv. Audie Murphy-Wanda Hendrix June,'50 Apr. 29 

Sierra ate (formerly Trail Dust 
| 
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Good 


>> &>> 
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Good 
Good 


>> 


. Wayne Morris-Lola Albright Jan. 7,'5! Dec. 23 Good 
Silent Oot (Brit. . Stephen Murray-Beatrice Campbell Dec. 29,'50 Oct. 29 65 Good 
Silk Noose, The Pacis.) (4923) . Carole Landis-Joseph Calleia July 9,50 July 15 

Skipalong Rosenbloom Max Baer-Jackie Coogan Feb.,'5! 

Skipper Surprised His Wife, The (3!) Robert Walker-Joan Leslie June 30,'50 May 13 , Good 
Sleeping City, The (930)* iv. Richard Conte-Coleen Gray Sept.,50 Sept. 9 7 Good 
Snow Dog (4919) . Kirby Grant-Elena Verdugo July 16,50 July 22 a Good 

So Long at the Fair (Brit.) Jean Simmons-Dick Bogarde Mar.,'5! Dec. 30 

So Young, So Bad Paul Henreid-Catherine McLeod May 26,50 June 3 32 t Good 
Sons of the psa (color) Cornel Wilde-Maureen O'Hare Nov. 25,50 Oct. 21 

Sound of Fu Frank Lovejoy-Kathleen Ryan Jan. 15,'51 Dec. 9 605 A - Excellent 
Southside I- 1000 (AAI7) Don DeFore-Andrea King Nov. 12,'50 Oct. 14 ‘ Excellent 
Spirit of Culver J. Cooper-F. Bartholomew —! Sept. 15,50 Mar. 4,'39 

Spirit of Notre Dame Lew Ayres-Andy Devine reissue) Sept. 15,'50 Sept. 26,'31 

Spy Hunt (920) iv. Howard Duff-Marta Toren June,'50 June 10 ‘ Good 
Stage to Tucson (color) . Rod Cameron-Wayne Morris Jan.,"51 Dec. 23 Fair 
Stars in My Crown (40) Joel McCrea-Ellen Drew (trade) May 11,'50 Mar. 4 . Very Good 
State Penitentiary (202) . Werner Baxter-Onslow Stevens June 8,'50 May 27 A Fair 
State Secret (Brit.) (33!) Douglas Fairbanks, Jr.-Glynis Johns Jan.,'51 Oct. 7 -1 Good 
Steel Helmet, The (5006) Lippert Gene Evans-Steve Brodie Feb. 2,'51 Jan. 6 Excellent 
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7— REVIEWED — RATINGS - 
Release Running (S) =synopsis Neft'l Herald 
TITLE—Production Number—Company Stars Date Time Issue Page Groups L.ofD. Review 


Ann Sheridan-Victor Mature Aug.,'50 83m July 22 397 «OA A- Good 
Excellent 


z 
e 
4 
t 
: 


Stella (018) 20th-Fox 
Storm Warning (014) ws 
Story of a Divorce RKO 
Streets of Ghost Town (264) Col. 
Stronghold ELC 
Sugarfoot (color) WB 
Summer Stock (color) (381)* MGM 
Sun Sets At Dawn, The (Brit.) ELC 
Sunset Boulevard (4927)* Para. 
Sunset in the West (color) (4943) Rep. 
Surrender (500!) Rep. 
Suspect, The Realart 
Sword of Monte Cristo 20th-Fox 


TAMING of Dorothy, The (Brit.) ELC 
Target RKO 
Terzan and the Amazons RKO 

Tarzan and the Leopard Woman RKO 

Tea for Two 4color) (001)* WB 

Texan Meets Calamity Jane, The (color) Col. 
Texas Dynamo (266) Col. 
There's a Girl in My Heart (AA-16) AA 
They Were Not Divided ELC 
Third Time Lucky Pent. 
Thirteenth Letter (formerly The 

Scarlet Pen) 20th-Fox 
This Side of the Law (926) we 
Three Desperate Men (5009) 

(formerly Three Outlaws) Lippert 
Three Husbands UA 
Three Little Words (color) (36)* MGM 
Three Secrets (006) we 
Ticket to Tomahawk, A(color) (O01!) 20th-Fox 
Timber Fury (066 ELC 
Time Running Out ELC 
To Please a Lady (105)* MGM 
To the Last Man Favorite 
Toast of New Orleans (color) (103}* MGM 
Torch, The (025) ELC 
Tougher They Come, The 
Trail of Robin Hood (color) (4946) — 
Train to Tombstone (4934) 

Treasure Island (color) (191)* 
Trial Without Jury (4921) 

Trigger, Jr. (color) (4945) 

Trio (Brit.) 

Triple Trouble (4915) 

Tripoli (5005) (color) 

Two Flags West (color} (029) 
Two Lost Worlds 

Two Weeks—With Love (color) (108) MGM 


Pa 
20th- Fox 
ELC 


UNDER Mexicali Stars (4954) Rep. 
Under the Gun Univ. 
Undercover Girl (105) Univ. 
Underworld Story, The (for. wine hee 
Union Station (5002) 


VALENTINO (color) Col. 
Vendetta (167) RKO 


Ginger Rogers-Ronald Reagan 
Bette Davis-Barry Sullivan Feb.,'5! 
Charles Starrett-Smiley Burnette Aug. 3,'50 
Veronica Lake-Zachary Scott Oct. 19,50 
Randolph Scott-Adele Jergens Not Set 
Judy Garland-Gene Kelly Aug. 25,'50 
Sally Porr-Philip Shawn Jan.,'51 
Gloria Swanson-William Holden Aug.,50 
Roy Rogers-Estelita Rodriguez Sept. 25,'50 
Vera Ralston-John Carroll Sept. 15,'50 
Charles Laughton-Ella Raines _— (reissue) June,’50 
George Montgomery-Paula Corday Feb.,'5! 


Jean Kent-Robert Beatty Sept. 29,'50 
Charles McGraw-Marie Windsor Not Set 
Johnny Weismuller-B. Joyce (reissue) Dec. 2,'50 
Johnny Weismuller-B. Joyce (reissue) Dec. 2,'50 
Doris Day-Gordon MacRae Sept., 2,'50 
Evelyn Ankers-James Ellison Nov.,'50 
Charles Starrett-Smiley Burnette June |,'50 
Lee Bowman-Elyse Knox Dec. 15,'50 
Edward Underdown-Ralph Clanton Feb.,'5! 
Glynis Johns-Dermot Walsh Oct.,'50 


Charles Boyer-Linda Darnell Feb.,'5! 
Vivece Lindfors-Kent Smith June 17,50 


Jan. 12,'51 


Preston Foster-Virginia Grey 
Nov. 17,'50 


Emlyn Williams-Louis Erickson 
Fred Astaire-Red Skelton 
Eleanor Parker-Patricia Neal 
Dan Dailey-Anne Baxter 
David Bruce-Laura Lee 

Dane Clark-Simone Signoret 
Clark Gable-Barbara Stanwyck Oct. 3, "50 
Randolph Scott-Buster Crabbe (reissue) Dec.,'50 
Kathryn Grayson-Mario Lanza Sept. 29,'50 
Paulette Goddard-Pedro Armendariz 

Preston Foster-Wayne Morris 

Roy Rogers-Penny Edwards 

Don Barry-Tom Neal 

Bobby Driscoll-Robert Newton 

Robert Rockwell-Barbara Fuller 

Roy Rogers-Dale Evans 

J. Hayter-N. Patrick-J. Simmons Oct. 10,"50 
Leo Gorcey-Huntz Hall Aug. 13,'50 
Maureen O'Hara-John Payne Nov.,'50 
Linda Darnell-Joseph Cotten Nov.,'50 
Laura Elliott-Jim Arners Oct. 29,'50 
Jane Powell-Ricardo Montalban Nov. 10,'50 


Rex Allen-Dorothy Patrick Nov. 20, 50 
Richard Conte-Audrey Totter 

Alexis Smith-Scott Brady 

Dan Duryea-Galo Storm 

William Holden-Nancy Olson 


Tony Dexter-Eleanor Parker 
Faith Domergue-George Dolenz 


54m 


Oct. 21 
Aug. 19 


Jan. 6 
Aug. !2 
Nov. 4 
Apr. 22 
Sept. 30 
Oct. 14 


Dec. 30,'44 


Nov. 4 


Feb. 16,'46 


Aug. 19 
Oct. 21 
June 10 


Dec. 30 
Oct. 21 


Dec. 30 
June 10 


Nov. I! 
July 8 
Sept. 2 
Apr. 22 
Oct. 21 


Oct. 7 


Aug. 26 
May 13 
Nov. 18 
Dec. 16 
Sept. 9 
June 24 
July 22 
July 8 
Oct. 14 
July 15 
Oct. 7 
Oct. 14 
Dec. 30 
Oct. 14 


Dec. 9 
Dec. 16 
Nov. 4 
Apr. | 
July 15 


Nov. 4 
Nov. 25 


Feb. 10,'51 93m Dec. 9 605 


(S$)538 
442 


(S$) 654 
434 
554 
269 
502 
518 

2249 


(S)554 


2849 
44) 
537 
331 


(S)642 
537 


(S)643 
330 
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Good 


Excellent 


Excellent 


Average 
Excellent 
Average 
Fair 


Good 


Good 


Good 
Excellent 
Very Good 
Very Gooo 


Very Good 
Good 


Fair 

Fair 

Good 

Fair 

Very Good 
Fair 

Very Good 
Excellent 


Good 
Good 


Very Good 


Good 

Very Good 
ood 

Very Good 

Fair 


Average 


Burt Lancaster-Robert Walker 

Vigilante Hideout (4966) Allen "Rocky" Lane-Eddie Waller . 6," Aug. 19 Good 
Virginia City Errol Flynn-H. Bogart (reissue) July 15,'50 July 29 

Volcano A. Magnani-G. Brooks-R. Brazzi Feb.,'51 


Sept. 16,50 Sept. 2 
Jan. 12,'51 Nov. 25 
James Ellison-Russell Hayden June 2,'50 May 27 
James Cagney-Virginia Mayo By = ‘50 Nov. 18 
Robert Preston-Martha Scott "51 
Randolph Scott-Brod. Crawford (reissue) Sine 50 Aug. 3,'40 
Jerome Courtland-Lole Albright Sept. 21,"50 Sept. 2 
Robt. Mitchum-Faith Domergue Nov. 23,'50 June 24 
Where the Sidewalk Ends (017) Dana Andrews-Gene Tierney July,'50 July | A 
While the Sun Shines [ Brit.) Stratford Barbara White-Ronald Squire June 20,'50 July 15 A 
White Heather ELC Ray Milland-Patricia Roc Mar.,’5! Dec. 30 
White Tower, The (color) (023) RKO —- Glenn Ford-Valli June 24,'50 June 17 3 AYC 
Wicked City ELC M. Montez-J. Aumont-L. Palmer Jan.,'5! Dec. 30 
Winchester ‘73 (color) (92!)* Univ. James Stewart-Shelley Winters July 12,'50 June 10 AYC 
Wind Is My Lover, The (Swed.)} ELC  Viveca Lindfors-Christopher Kent Not Set 94m July 29 
Winslow Boy, The (Brit.) (027) ELC = Sir Cedric Hardwicke-Robert Donat Not Set 97m Mar, I! 
Woman on Pier 13, The (008) 
(formerly | Married a Communist) RKO Laraine Day-Robert Ryan June 3,'50 73m Sept. 24 Aor AY - Good 
Woman on the Run (932) Univ. Ann Sheridan-Dennis O'Keefe Oct.,'50 77m Oct. 7 A Good 
Wyoming Mail (color) (931) Univ. Stephen McNally-Alexis Smith Oct.,"50 87m Oct. 7 510 AY Very Sood 


Vengeance Valley (color) 


Fair 
Good 
Fair 


Very Good 


Joseph Cotten-Valli 


WALK Softly, Stranger (102) 
Red Skelton-Arlene Dahil 


Watch the Birdie (113) 

West of the Brazos (4930) 
West Point Story, The (009)* 
When | Grow Up 

When the Daltons Rode 
When You're Smiling (304) 
Where Danger Lives (024) 


Good 
Fair 

Good 
Good 
Good 


Very Good 
Very Good 
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FEATURES LISTED BY COMPANIES—PAGE 621, DEC. 16, 1950 
SHORT SUBJECTS CHARTS APPEARS ON PAGES 631-32, DEC. 16, 1950 
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MOST ADVANCED TEXTBOOK ON SOUND 
REPRODUCTION AND PROJECTION 








F. H. Richardson's 





@ You will find this edition the 
most complete and practical fe) ie Oo J a ce T i Oo ru 
treatise of its kind and a sure 


solution to the perplexing prob- 
SEVENTH EDITION — SUPPLEMENTED WITH 


lems of projection room routine. 


ee SOUND TROUBLE CHARTS 


a comprehensive group of 


vip ras od lacie and ALPHABETICAL INDEX 


CHARTS to help meet every 


possible emergency in the pro- 
jection room. It also includes a Over 700 pages. The only practical guide to 


lightning-fast index system al- good projection and quick trouble-shooting. 


phabetically arranged for swift 
easy reference. ORDER TODAY + $7.25 POSTPAID 


GSULlGlLey 80° OR Sao PF 


ROCKEFELLER CENTER (20) , NEW YORK CITY 

















YESTERDAY 
GREAT TODAY! 


lL oyvat week NIGTORIA, NEW YORK onc RKO PANTAGES 
nd ereat week 
AND HILLSTREET, LOS ANGELES 





@ @ @ andnow watch 


CHICAGO...Woods Theatre MINNEAPOLIS... Orpheum 
SAN FRANCISCO...Orpheum HOUSTON... Majestic 
BUFFALO... Lafayette DALLAS... Majestic 

NEW ORLEANS... Orpheum a 
PHILADELPHIA... Boyd 





d / 3 
ete as * 
6 
Screen Play by Albert Mannheimer * Produced by S. SYLVAN SIMON * Directed by GEORGE CUKOR * Ba: 








EQUIPMENT - FURNISHINGS - DESIGN 











MODERNIZATION number 


Remodeling Under 
Defense Restrictions 


1. The Auditorium: page 15 
2. Fronts and Lobbies: page 16 


Equipping for Quality 
In Screen Presentation 
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Here’s a “‘splice’’ you can make in your program which your 
patrons will welcome. And so will you—for the extra profit 
it produc es on your present attendance. We're talking about 
the welcome refreshment of ice-cold Coca-Cola now avail- 
able in thousands of theaters. Why not join the profit train 
others are riding? A few square feet of space and vour choice 
of vending methods will do it. For all the money-making 


details, address: The Coca-Cola Company, P. O. Box 1734, 


Atlanta, Georgia. 


> Into your 
daily take 


0° 


90° 
Py ef 
@ mo 000000000 


mp9 000000 


. 


enw 
Ber 
0 goo 
and 





r Dow. 


which combines such 
box-office attractions as superb 
comfort and fine appearance, 
with long-time usefulness, low 


maintenance cost and moderate 





initial cost, this Irwin chair 


is really outstanding. 


Due to an unprecedented 
backlog of orders deliv- 
eries can not be made 
as promptly as we would 
like to make them, If 
you are not in a hurry, 
however, it will pay you 
to get the complete de- 
tails. Drop us a line. 








Aisle standard 
decorations are optional 








BETTER THEATRES SECTION 


Full depth back panel 
protects seat cushion — 
prevents accidents. 


GRAND RAPIDS, 











MICHIGAN 





. . . published the first Saturday of each 
month, with the regular monthly issues, and 
an annual edition, the Market & Operat- 
ing Guide, which appears in March, issued 
as Section Two of Motion Picture Herald. 


GEORGE SCHUTZ, Editor 


Advertising Manager: RAY GALLO; Midwest Representative: 
URBEN FARLEY, 120 South LaSalle Street, Chicago. 


Editorial Index for January 195/ 


REMODELING UNDER DEFENSE RESTRICTIONS: 
Make the Auditorium Modern by Making It More Efficient 


Remodeling Patterns for Fronts and Lobbies . 


ON THE HOUSE department: Calling On the Engineers to 


Rejuvenate the Theatre 


THE DRIVE-IN department: Is Your “Refresheteria” Read) 
for 1951?. 


THEATRE LAW: Liability for injury due to failure of stair 
illumination, and in non-public area; avoidance of nuisances 
due to construction; assignment of lease without knowledge 
of landlord; grounds for attacking Sunday closing laws; 


“implied warranty” in sale of equipment . 


THEATRE SALES department: 
Drive-In Refreshment Building Designed for Food Appeal 
Merchandising Refreshments as a Showbusiness Business . 


The Vender-Vane: Trade News and Comment . 
ABOUT PRODUCT FOR THE THEATRE: Market News . 


THE NEEDLE’S EYE department: Use Today’s Equipment to 


Meet Today’s Competition! . 





QUIGLEY PUBLICATIONS 


ROCKEFELLER CENTER, NEW YORK Circle 7-3100 
CHICAGO: 120 S. LaSalle Street Financial 6-3074 
HOLLYWOOD: Yucca-Vine Building Granite 2145 


AND OF BUSINESSES SERVING THEM 


E. K. ‘Tayior has resigned as manager 
of the W. A. Simons Amusement Company, 
Missoula, Mont., Mr. Taylor had held 
the position of general manager since 1936, 
and was in the theatre business for 37 
years. He started with the company as 
janitor-doorman in Wallace, Idaho. 


FRANK H. Rirrve, formerly of Erpi 
and Altec, has been named chief sound 
Engineer of Motiograph, Inc., Chicago. 
Mr. Riffle has had over 20 years of experi- 
ence in theatre sound engineering work. 
He served with the Signal Corps during 
the last war and became technical super- 
visor of the United States’ largest overseas 
radio station. In his position with Motio- 
graph he will be in full charge of research, 
development and electrical engineering 
activities. 


R. M. Carpenter, Jr., owner of the 
Phillies, 1950 National League baseball 
champions, was revealed recently as owner 
of the Kerry drive-in, an inside-the-city 
drive-in being built adjoining the Wilming- 
ton Ball Park in Wilmington, Del. The 
Kerry, being built at an estimated cost of 
$100,000, will have a 600-car capacity and 
is scheduled to open in the spring. 


GeEorGE PAvuLEs has been appointed 
assistant to the director of research and en- 
gineering for A. & M. Karagheusian, Inc., 
manufacturers of Gulistan carpets. In this 
new position he will continue to be located 
at the company’s weaving mill in Freebold, 
N. J. Mr. Paules first joined Karagheusian 
in 1946 as assistant personnel manager 
at Freebold. 


Jack O’BrIEN, manager of RCA Thea- 
tre Equipment Sales, has a new distinction, 
duly certified. He has been made an 
“Admiral of the Flagship Fleet” of the 
American Airlines System. To convince 
the skeptical he has on his office wall in 
Camden, N. J., a framed certificate of ap- 
pointment, signed by C. R. Smith, “Fleet 
Admiral.”” Mr. Smith is also president of 
American Airlines. 

W. H. Mel!seL, manager of Westrex 
Corporation’s Puerto Rico subsidiary, has 


returned to San Juan following discussions 
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Now NATIONAL THEATRE SUPPLY brings you 





the FINEST in $ 


TV FIGHTS HT TCTERE 
































/ THEATRE 
| TELEVISION! 


ene 5 EERIE aces 


RS 


Full Screen Projection... Feature Film Brilliance 
. «Program Timing Under Management Control 


Here is Theatre Television developed and perfected from the exhibitor’s point 
of view —a system which gives you the timing control you need for good 
programming . . . the studio quality your audience wants to see. 

Programs are flawlessly recorded on economical, 16-mm sound film... 
completely processed in 40 seconds . . . arc-projected to full screen size, with 
brilliance and quality far surpassing ordinary reception. Film is permanent, 
may later be cut, edited, shown again, or used in other theatres. This is tele- 
vision at its best— professional, Theatre Television—a real attraction to build 
your audience performance after performance, 





THEATRE SUPPLY 


Division of National + Simplex +» Bludworth, Inc. 





BETTER THEATRES SECTION 





Only VIDEOFILM 
gives you these 


Exclusive 
Advantages 


Clear, bright, large screen projection 
Professional, high fidelity sound 


TV timed to your program 
requirements 


Permanent film for editing, 
reshowing, use in other theatres 
Automatic, trouble-free operation 


Unequalled film economy 


National Theatre $y 

92 Gold Street wely Dept.3 

New York 7, New York 

CO Please send me full details on GPL Videofilm Theatre 
Television. 

CD Please have your representative call. 


Theatre or Circuit. 





Name 





Address. 





City State 








Yes “MOVIES ARE BETTER” and they’re “BETTER THAN EVER” if you 
use Super Snaplite £/1.9 Projection Lenses. These superb lenses 
give you maximum light, maximum sharpness, and maximum contrast 


. maximum viewing satisfaction for your patrons. 


True speed of £/1.9 in every focal length up to 7 inches. 
Ask for Bulletins 207 and 209. 


0) “You Get More Light with Super Snaplite” 


KOLLMORGEN 


2 Franklin Avenue ° - 
Brooklyn 11, New York CORPOR ATION 


New, Improved WENZEL 
THEATRE EQUIPMENT 


<-« Closed 
Sound Head 


Manufacturers of: 


Projectors, Sound Heads, Bases, Mag- 
azines, Sound Systems, Replacement WxX40 »> 


Parts, Accessories, etc. Single Channel 


Send for Complete Descriptive Amplifier 
Literature. 


WENZEL PROJECTOR CO. 


2505-19 S. STATE STREET CHICAGO 16, ILL. 





with Westrex home office executives in 
New York. Mr. Meisel also visited the 
company’s Hollywood division to obtain in- 
formation on the latest developments in 
magnetic and other recording equipment. 
. . . W. S. Tower, Jr., director of the 
Westrex Australia division has returned to 
Sidney. 


Boyp Apkinson, Idabel, Okla., has pur- 
chased the Choctaw theatre at Wright 
City. He was previously manager of the 
State and Lyric theatres in Idabel. 


Bernarp M. WALL, president of Tellco, 
Inc., has announced the company’s pur- 
chase of the Palace theatre, West Palm 
Beach, Fla. Tellco also owns and operates 
the Surf theatre in West Palm Beach. Mr. 
Wall plans extensive remodeling of the 
Palace. 


Mr. & Mrs. A. O. BRUHN have sold the 
Royal, Lehrville, Ia., to Leon ARSMANN 
of Omaha. 


DANIEL DEERING has announced con- 
struction of a 587-car drive-in at Norwalk, 
Conn., to be completed in the spring. 


RICHARD STiEGLER, Hartford real estate 
man, has disclosed plans for construction 
of a theatre to be part of a $2,000,000 
shopping center to be started next spring. 


A. A. Tipron, owner of the New thea- 
tre at Caraway, Ark., has reported that 
fire caused a 30-day shutdown. 


Bos SiGLeR has sold his interest in the 
Royal theatre, Hattiesburg, La., and has 
purchased a half interest in the Dome 
drive-in near that city. 


Don Kay, former manager of the Rio 
theatre, and ALron Dureau, formerly 
with Sack Amusement Enterprises, have 
opened a drive-in near Bayou Lacombe, 


La. 


The Tupelo theatre, Tupelo, Miss., has 
been sold by Paramount Gulf Theatres to 
Malco Theatres, Memphis. 


Warner’s new Towne theatre, Wil- 
mington, Del., has been formally opened. 


RicHArp LANGDON, president of the 
Board of ‘Trade, Vancouver, has an- 
nounced that work will begin in the spring 
on a $150,000 theatre at Langley Prairie, 
30 miles from Vancouver. 


Frank PAUvt, formerly manager of the 
Imperial, Ottawa, has been named man- 
ager of the Park, St. Catherines, with 
BARNEY SIMMONS, manager of the Cen- 
tury, Ottawa, succeeding Mr. Paul. 
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_ ADLER 


iC. 
INNING BGT Ga \ohan gel t\y 
— DISPLAYS 


Pad 
- 
<a 


GLASS-IN-FRAME 
DISPLAYS 


WITH OR WITHOUT 


12 
Comerford Theatre, Scranton, Pa., showing 17” and 10” Adler Plastic Letters used inter- **REMOVA-P ANEL’’ 
changeably on Adler Stainless Stee! Frames. 


Adler has paced progress in modern theatre marquee displays, offering the most adv. 
proven equipment available today for indoor or outdoor theatres, their attraction boards, approach 
boards—and commercial displays of all kinds. 


All popular sizes of ADLER “THIRD DIMENSION” PLASTIC AND CAST ALUMINUM LETTERS are 
used interchangeably on the same frames. COMPLETE CATALOG ON REQUEST. 





"SECTIONAD” 


(TRAE manny 


DISPLAYS 


(PATENT PEROINS) 


AS LOW AS *940 


FOR A CHANGEABLE 
DISPLAY 4 LINES 
HIGH X 20’ LONG 











Sunset Drive-In Theatre, Factoria, Wash. “SECTIONAD” Changeable Display 
with 12” Adler “Third Dimension” Letters on Stainless Steel Letter Bars, 


“SECTIONAD” is the big buy today in popular LOW-COST changeable program displays—brilliant, 
effective attraction value—for Drive-In Theatres and their approach boards, 


Durable baked enamel galvannealed steel or porcelain enamel background in convenient sections 
7” high and 10’ or 5’ long for displays of any height or length—with Adler Underwriters approved 
stainless steel letter bars to hold ADLER “THIRD DIMENSION” PLASTIC AND CAST ALUMINUM 
LETTERS interchangeably. Send for FREE FOLDER. 


ADLER SILHOUETTE LETTER CO. 


3021b West 36th St., Chicago 32 . 1451b Broadway, New York 18 
CHICAGO . . NEW YORK . . TORONTO, CANADA . . LONDON, ENGLAND 
Also Other Products Covered by Many Patents Granted and Pending, and Approved by Underwriters’ Lab., Inc. 
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Will Your Sound System Last For” 
the Duration’? ee 


Don't wait! Check your sound system 
thoroughly, NOW! Does it need re- 
placing . . . or will it in the near future? 
Don't gamble on having poor sound 

. OR NONE AT ALL. Ballantyne 
sound equipment will see you through 
any difficult period . . . will give you 
superb, trouble-free performance at 


LOW COST! 


Ballantyne'’s Royal Soundmaster Complete 
Sound Systems are available, right now for 
theatres of ANY size. They consist of a Two- 
Way Horn System, pair of Soundheads, and 
an amplifier (either a PD-50 single channel, 
PD-56 dual channel, or PD-55 single channel 
in dual channel cabinet). 


Royal Soundmaster Amplifiers are famous for 
quality the world over. They are built to 


stand up under the most adverse climatic or 
operating conditions . . . built to provide con- 
tinuous, dependable amplification. When you 
compare quality and price, you'll agree with 
the more than 3,000 satisfied Royal Sound- 
master users in the United States, that there 
is NO FINER AMPLIFIER FOR THE MONEY. 
Hew long present restrictions on the theatre industry 
will last mo one knows. The eurrent outlook is that 


——— will get worse before they get better. Get your 
ind system in shape now! 


hudes every 
wer tine one om 


ote 
Beltontyns + aes ‘ond Ovideo! systems 
moge 


is ts the CARBON SAVER 
Everyone 7s “Jalking About! 


= 


THE CRON-O-MATIC 
FULLY AUTOMATIC 
CARBON SAVER 


It's the big talk because here at last is 

a _carbor HAT REALLY 

WORKS! u up carbons of all 

sizes with preparation of the stubs 

ping You simply insert the 

nolder and forget it. It in 

interferes with the regular opera- 

Take advantage of this 

save real money 

Ins Cron-O-Matic and CUT 
YOUR CARBON COSTS 25° 

A dapt able Ashcraft D Brenkert- 

Peerless Magnarc and Strong 


M. gul lamps 


only $52.50 


and pays for itself 
in a short time . 
then goes on to make money for you 
in the future. 


g theatre equipment 
© cannot supply you 


TIT 








Refreshment : 


Service for 
DRIVE - IN 
THEATRES 


SPORTSERVICE CORP Phoue 


SPORTSERVICE BLDG. + BUFFALO, N. Y WA. 2506 


PAYNE PRODUCTS COMPANY 


2451 W. Stadium Bivd 


y & Sta 


DEALER 


7 — 
| 
ial 
a 


> 
ie 


Re ' 


Cron-O0-Matic Division 
Ann Arbor, Michigan 
re O-Ma 
on-0- Mal Carbon Saver 
rs C0.) ine g stage Rer 


INQUIRIES INVITED 


be abie Tt de- 
requirements—by writing 
However, the 
Mart 


ur convenience. 
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LAVERNE Marrior7t, last season’s manager 
of the Twentieth Century Theatres’ Peter- 
borough drive-in, succeeds Mr. Simmons 
at the Century. 

STAN PooLey, former manager of the 
Strand, Toronto, is now manager of 
Warner's California theatre at Santa Bar- 
bara, and Ceci. CAMERON, former man- 
ager of the Paramount in New West- 
a, Sa manager of the 
Sunset in Hollywood. 


minster, now 


Bit, CuRLey is manager of the 
Nelson, Ottawa, having replaced Les Jer- 
FRIES, who resigned. 


new 


SYLVAN LerFF has reopened his Family 
theatre, Utica, N. Y., for Saturday and 
Sunday showings of Italian films. Mr. Leff 
also operates the Highland and Rialto in 
Utica. 

The Starlight drive-in, Knoxville, 
Tenn., has closed for the season. 


RicHARD BINGHAM is 
Shore theatre, 


managing the 
Cleveland, during illness of 
the manager, BERNIE WANDER. 

MerrIL1 
Lake 


FLoyp 
364-seat 


has opened his new 
theatre, Stratton, Colo. 


Two Bostonians, JoHN Mason and 
EpWARD STRIKUS, are 


fe 


building a drive-in 


in Cumberland, three miles 


W oonsocket 


trom 


Haroitp C. 
ciated with the 


Murpny, formerly asso 
Basil circuit, has been ap 
pointed assistant manager at the Paramount 
theatre, Buffalo. He succeeds Jerry Car 
sON, who has gone into military service. 

Leonard LeiGH has closed his Big 
Spring theatre, Big Spring, Neb., 
dismantled the theatre to take the 
able equipment to Iowa, where he plans to 


and has 
salvage 
a new theatre. 


open 


oe 


theatre 


Leonarp has sold the Bayard 
Bayard, N. M., to H. D. Mc 
LOUGHAN. 


lraer 


Mar- 


theatres, the 
Strand at 


Two new lowa 
Traer, 


shalltown, were recently opened. 


theatre at and the 


Theatre Equip 
Engineering Products 
RCA Victor 
gold 


service’ in 


Thirteen members of the 
ment Section of the 
Department 


were among 


Division employes awarded 20-year 
loval 
ceremonies. ‘Those honored were 
W. E. CueeseMan, A. H. Demner, R. 
H. Heacock, Barton Kreuzer, J. F. 


O’Brien and C. R. UNperRHILL, all 


service 


holiday 


pins “for long, 
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Read why Sidney Lust 
has used only 


American Seating Company 
chairs for fifteen years! 


i i actors recently instal 
48 American Bodiform Retraciors recent!) rnaliea 
} Mill Road Theatre, Viers Mill, Maryland. Architect: 


Viers adsioiags 
Richard L. Parli, Arlington, Virginia. 
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led in 





American Bodiform Retractor 


No. 20-001 with No. 128 Aisle 
Standard as used in the 


Viers Mill Road Theatre 


SIDNEY LUST THEATRES 


"ec 


“, 


EXECUTIVE OFFICES: KASS BUILOING, 711 T4TH BY. N. w.. WASHINGTON, ©. C. 


September 26, 1950 
Wr. Herbert Underkofler 
American Seating Company 
16th & Hamilton 
Philadelphia, Pa. 


Dear Herbert: 


The recent completion of the seating of the Viers Mill 
Theatre has again brought to mind how well you and your 
company have attended to our seating requirements, start-— 
ing with our first installation of your seats at the 
Milo Theatre in 1935. Those first seats do not look as 
bright and shiny as the ones you have just installed, but 
for 15 years they have withstood the punishment of daily 
use, and are still in the best of condition and good for 
many, many more years. Furthermore, every chair in our 
circuit is an American Seating Company seat. 


The fact that we get these long-wearing qualities as well 
as neat appearance s~4 unusual comfort has completely sold 
us on your chairs. 


Another important factor from our point of view which may 

be of interest to you is that of maintenance. ‘There simply 
has been no maintenance cost to us except for an occasion- 
al simple replacement of upholstering. The seats are mechan- 
ically perfect. 


All in all, I want to thank you for coming up with the right 
answers to all our seating problems. 


Very truly yours, 


st ST oy iG 
Sidney Lus 


Sealing Company 


WORLD'S LEADER IN PUBLIC SEATING 


-8 r ffice 








frequency range recorded on the film 
from the lowest 40 cycle tones of the 
bass viol to the 10,000 cycle tones of 
the flute. 


MOTIOGRAPH SOUND SYSTEMS 


the best balanced, most complete tonal range; life-like reproduction; deli- 
cate shadings of voice; musical qualities never before approached; uniform 
sound level throughout the theatre. 
14 models for indoor theatres from 500 to 5,000 seats and drive-ins from 200 
to over 1,000 cars—ALL built to the one same high standard of quality. 
For free literature address 
MOTIOGRAPH, INC. 
America’s Oldest Manufacturer of Projection Equipment 


4431 WEST LAKE ST., CHICAGO 24, ILL. 

















Cut Cleaning Cost - Build Better 
“Box Office” the SUPER Way 


Saves Labor — Saves Time 


¢-—— 


° 
The MODEL M. For heavy Reduces Fatigue The MODEL os. sane power. 
. 


ul multi-stage Super pi 
up combined with practically 
When 


. . noiseless operation. 
an tc gee BR Theatre cleaning can be an economical needed, cleans efficiently with- 
picked up by floor tool, with. pleasant job or it can be costly, time con- 
out damage to fan or motor. suming drudgery. Any one of the three Light weight, it follows oper- 
e Super Specialized Theatre Cleaners and = — over _— kind of 


their efficient tools used regularly will keep 


Ask your supply dealer .-reen walls, furnishings, floors, floor cover- 

for a tree demonstration. ° 

Write for complete data. ings, drapes, upholstery, and ornamenta! 

decorations bright and beautiful. Expensive 

Standard Super Tool and hard to replace equipment lasts longer, 
equipment takes care - 2 
of all usual cleaning looks better, when it is Super cleaned. The y= 
tasks Special tools 0 . HA . . 


for specific and ditt Super with its rugged portability, its posi- mo ar —_—_ all 
cult jobs may be o tive fast pick-up is the most modern cleaning a cored 5 wat 
tained at small seaed equipment available today. pick-up. No need to remove 
cost floor coverings for shampooing 

when using the Model QR for 


a k ds and 

nomen g Super Survice Company, Inc. erving. Picks up suds and 

N. 13th Street, Toledo 2, Ohio bare floors. Saves expense, 
inconvenience. 


SUPER SUCTION 


SINCE 191! 
“THE DRAFT HORSE OF POWER SUCTION CLEANERS” 











READ THE AVS —Moyre newa/ 














% Here’s Wishing You 

| AMERICA'S FAVORITE “A Good Run in ’51” 
| The best of everything ¢ u from 
| CURTAIN TRACK tc’ Gott Patilly ta Cartcla Ged 


AUTODRAPE 
CURTAIN MACHINES AUTOMATIC 


We can still give immediate DEVICES COMPANY 


delivery on al! ADC Products 116 N. 8th St. Allentown, Pa. 


America's First Family in Curtain Equipment 

















WE SUPPORT THE MOST CELEBRATED CURTAINS IN THE WORLD 








| the Camden, N. J., sales staff; C. M. Bart- 

seL, D. R. Davis, B. SHottz and M. J. 
YAuHR, theatre sales representatives; and 
S. L. Bartieson, H. J. BENHAM and J. 
FE. VoLKMANN of the theatre and sound 
engineering staff. 


JosepH KINSELLA has been named man- 
ager of the Gem theatre, Charles City, Ia. 


Witxarp B. Rocers, president of the 
Will Rogers Drive-in Theatre Corpora- 
tion, has announced that a 600-car drive-in 
at Columbia, Conn., will be completed by 
early spring. 


CHARLES WHITAKER is managing the 
Paramount, Miami, Fla., which recently 
re-opened, 


DonNA BorcHERT, owner of the Door 
theatre at Sturgeon Bay, Wis., has an- 
nounced the opening of the new Donna 
theatre there. Mrs. Borchert took over 
management of the Door after her hus- 
band’s death in 1942. 


A proposed new city building code in 
Milwaukee will require the city’s theatres 
to have drinking fountains conveniently 
located. 


Mr. & Mrs. WaALpo WaysBILL enter- 
tained approximately 1,000 patrons with a 
free show on the first anniversary of their 
ownership of the Joy theatre, North Bend, 
Nebraska. 


Georce JAFFE has closed his Casino 
theatre, Pittsburgh. 


Joun Lee has closed his Quincy thea- 
tre, Quincy, Wash., for renovation. 


Nat RusprasH and D. KuBALIK have 
opened their new Avalon theatre at Bever- 
ley, Alta. The Avalon is equipped with a 
cryroom, is completely air-conditioned, and 
has a seating capacity of 450. 


Frep Wupper has sold his Palace thea- 
tre, Clearwater, Neb., to JoHN HOFFMAN. 


R. V. McGinnis has renovated his 
Cozy theatre in Tulsa, Okla., with the 
improvements including new display 
frames and reseating. The Cozy seats 
600, and the new chairs, by the Griggs 
Equipment Company of Belton, Tex., 
have Firestone ‘“‘Foamex” cushions, which 
are covered in red velour. 


Remodeling plans for three of the cir- 
cuit’s theatres have been announced by 
FRANK L, NEWMAN, SR., of Seattle, presi- 
dent of the Evergreen Theatres Corpora- 
tion. James O’CONNEL, Spokane manager 
of the chain, has been advised that the State 
theatre will have a new front and mar- 
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witch now to N 


ATIONAL 


DE-MA 


High Intensity Projector Carbons! 





VALUES IN “NATIONAL” 
PROJECTOR CARBONS 


@ Brightest, whitest light available 
in this size carbon 


@ Steadier burning, greater 
dependability 


@ Perfect color balance 


@ Complete technical service by 
National Carbon specialists 


@ Always readily available 
through your local dealer 


@ Economical to operate 


when Y 








If you are now using old-fashioned projection lamps of any type, 
get rid of them. Switch to the finest and most modern projection 
in the world, with “National” High Intensity projector carbons, 

“National” “Suprex” carbons provide the brightest light for 
their size and current input that you can obtain. This light is 
perfect in color balance. It throws a vivid, detailed and thor- 
oughly satisfactory picture on the screen. 


iector carbons 
ou buy Prey «WATIONAL 





FUswuger garter 
FOR inpusT seat 
USES 





Se got swell 
ee oe ae a HS 


SLASH BATTERY COSTS IN HALF 
With the revolutionary new “Eveready” No. 1050 Flashlight 
Battery you get these big exclusive features: 


@ More than twice as much light 

@ Whitest, brightest light available from a flashlight battery 

@ Half the cost for light output 

@ Leakproof—no metal can to leak or corrode 

@ Will not swell, stick or jam in a flashlight 

Why? Because of the exclusive “inside-out” construction of the 


“Eveready No. 1050 battery. Instead of being the container for 
the cell, the zinc electrode is on the inside to make the battery 


last longer, while the new outside carbon jacket makes the battery leakproof. 
Order a supply of No. 1050's today. 


The terms “National”, “Suprex’’ and “Eveready” 
are registered trade-marks of 


NATIONAL CARBON DIVISION 
UNION CARBIDE AND CARBON CORPORATION 
30 East 42nd Street, New York 17, N. Y. 


District Sales Offices: Atlanta, Chicago, Dallas, 
Kansas City, New York, Pittsburgh, San Francisco 
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In Canada: National Carbon, Ltd., Toronto 4 





Every Seat Is a Perfect Seat 
with the New TRANS-COLOR 


Polarized Convex 
PROJECTION SCREEN 


IT 1S A PREVIEW AUDIENCE 
BUILDER 


Gives true third dimension illusion, bringing 
out real figures and depth. eliminating dis 
tortion and keystoning from any viewing 
angle. No eye strain or glare, adding greatly 
to patron comfort. 


Uniform light intensity over entire screen, 
no dark or hot spots. Polarization improves 
color projecti b fi g color. Convex 





Y 
design enables speakers to be placed behind 
screen without distortion and provides for bet- 
ter sound distribution. 


Sturdily constructed with aluminum frame 
work in any size as required. Made to cor 
rect defects in sight and sound for each 
situation. Easily and quickly installed. 


MODERNIZE WITH TRANS-COLOR 
SCREEN. SEND FOR FURTHER DATA. 
Fo Sole Sales Agent 
NORPAT SALES, INC. 


45 W. 45th St., N.Y. 19 
Tel. LUxemburg 2-4994 


TRANS-COLOR SCREEN CO., Inc 


KINGS MOUNTAIN, N. C 





GOLDE TICKET 
DISPENSER 
FAST... = 


ECONOMICAL 


Simple ond sturdy. Quick 
dispensing .. . easy read- 
ing. Magazine load. Add- 
A-Magazine feature. Rub- 
proof satin chrome top 
plate. Write for Bulletin 
No. 467. * At better theatre supply dealers. 


GOLDE MANUFACTURING CO, 
1220-D W. Madison St., Chicago7 





| recently, Ear J. 





the Orpheum will be completely 


renovated, and new loge seats and a mar- 


quee, 


| quee will be installed at the Fox. 


The Empress theatre, Moncton, N. B., 
will be closed for about two months while 
it is being remodeled. Renovation of the 
Capitol, the Empress’ next-door neighbor, 
was recently completed. Both theatres are 
units of the Odeon circuit. 


The La Belle and Victory theatres in 
South Charlestown, W. Va., were recently 


remodeled. 


Reseating of the Michigan and Palm 
theatres of United Detroit Theatres, began 
Hupson, president of 
the circuit, has announced. Work started 
after midnight every night and continued 
until the theatres opened in the morning. 
Cushions are of foam rubber. The Michi 
gan has 4,000 seats, the Palm 2,900. 

San Antonio, 


The Broadway theatre, 


‘Tex., has a new and larger snack bar. 
been 


The Roxie, Oakland, Cal., has 


closed temporarily for complete renovation. 

The State one of Oklahoma 
City’s major downtown houses, was re- 
cently closed for three weeks while under- 
going modernization. A new marquee and 
lighting were installed outside. The interior 
fully while new 
and equipment 


theatre, 


was redecorated, seats, 


screen projection were 


installed. 


Remodeling of Warner’s Alleghany thea- 
tre, Philadelphia, was completed in time 
for Christmas reopening. 

Tom HaniFin_ has redecorated his 
Riviera theatre in Binghamton, N. Y. 


The Colisseum theatre, Seattle, unit of 
the Evergreen Theatres Corporation, has 
been closed for completion of alterations. 
The renovation includes a new main floor 
lounge, screen area changes, new Kroehlet 
push-back seating, an air-conditioning sys 
tem and new sound equipment. An old- 
fashioned dome ceiling will be a huge 
revolving dise carrying out a Hollywood 
studio motif. For the front, the largest 
neon lighted sign in the Pacific northwest 
is being planned. The modernization 
scheme was designed by B. Marcus Priteca, 


Seattle architect. 


New projection equipment has been in 
stalled in the Crown theatre, Springwood 
Park, Pa. 

Bos Dexter, manager in Angleton, 
Tex., for the Long theatre circuit, reports 
opening of a $90,000 drive-in. 


The RKO Boston theatre, Boston, has 
been closed for alterations. 

The Onalaska theatre, Los Angeles, 
owned and operated by CHESTER WEAVER, 
has reopened following remodeling. 


oc, JOHNSON, former owner of two 
theatres at Falls City, Neb., has purchased 
land for 


ten acres of construction of a 


drive-in there. 


Howarp T. ATKINSON has been named 
manager of the newly opened 500-seat 
Warner’s Towne theatre, Wilmington, 
Del., built on the site of the Savoy. 


Ray SMITH has been appointed mana 
ger of the Joy theatre, Birmingham, Ala. 


J. O. Biwpie, owner of the Fay theatre, 
Jasper, Fla., has opened his 300-car drive 
in there. 


Frep Hetwic, Charleston, W. Va., 
president of Allied Theatre Owners of 
West Virginia, has sold his Ward theatre, 
Ward, W. Va., to Roy Napier. 


Epwarp Rasp, owner of the Highland 
and Liberty theatres, Akron, O., has pur- 
the Starlite and Ascot drive-ins 
from CLARENCE SNOOK and GeEorRGE 
BLAKE. 


chased 


Sherrill Corwin and Associates have an 
nounced plans for building a 500-car drive 
in at Santa Barbara, Cal. 


Lou Arrvu has installed in-car heaters 
in his Kenwood and ‘Twin drive-ins, Louis- 


ville, Ky. 


A 60-seat balcony is being installed in 
FRANK Scort’s Gem theatre, Moville, Ia. 


The Crescent theatre, Calgary, Van., re- 
A. Slutker, will 
trom 


cently purchased by S. 


have its seating capacity increased 


400 to 800. 


Fox West Coast has closed its E] Portal 
theatre in San Fernando Valley for exten- 
sive alterations. 


The Legion theatre, Daykin, Neb., has 
had new sound and projection equipment 
installed. 


The Barry theatre, Pittsburgh, closed 
since last April, has been reopened, with 
J ACK SIMON as manager. 


The Dixie, Rochester, N. Y., formerly 
operated by the Schine circuit, and now 
under the management of GrorGe Harvey 
and Jerry Carrer, has been extensively 


redecorated. 
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WAGNER GIANT-SIZE, 
WINDOW-TYPE FRAMES 
AND GLASS UNITS 


The strongest made. The ONLY frame 
which permits openings and billing 
space of ANY HEIGHT OR LENGTH 
IN ONE PANEL. This is especially im- 
portant with drive-ins where large dis- 
plays and letters are necessary. Frames 
installed separately and before the 
a Lamps, neon and glass can 
thus be serviced without removing the 
— (exclusive with Wagner). Pay 
for themselves within one year through 
reduced maintenance costs. 


THE NEW LOW COST WAGNER STEEL 
PANEL CHANGEABLE COPY DISPLAY 


For drive-ins and at crossroads a mile or so away. 
(Pat. No. 2224069. Other patents pending) 

Illuminated by floodlights, spotlamps, gooseneck reflectors, 
fluorescent tubes or existing light. Consists of best grade 
i18-gauge vitreous porcelain enameled stamped steel panels; 
16-gauge met 3 uprights, galvanized after fabrication; and 
ttractive metal border. The porcelain is GU ARANTEED 
FOR TEN YEARS against cracking, crazing, chipping, 
r discoloration by reason of the elements. Letters mount 
directly on the face Any length, in multiples of five feet 
Any height, in multiples of seven inches, starting at 
twenty inches. Shipped knocked-down for inexpensive 
handling in transit. Easily and quickly assembled and 
installed on simple framework supports or against any 
wall. No channeled bars or other obstructions to catch 
dirt and result in streaking the face. Water and soot 

uin to the rear of each panel. Practically self-washing 
High velocity winds pass through openings between panels 
with safety 
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yw 


agner 
= CHANGEABLE COPY DISPLAYS 
put sales punch in 
any front 


WAGNER TRANSLUCENT, COLORED 
PLASTIC LETTERS 


(Pat. 2048040 (adjudicated) and many other patents) 


Exclusive wind-proof slotted method of mounting prevents freezing to the 
sign and prevents sliding or blowing off the board, even in the most 
extreme wind. Yet they continue to be the easiest changed of all 
letters. 4°’, 6", 8", 10" and 17” sizes in gorgeous red, green, blue, amber 
and black, the widest range of sizes and colors available. Never require 
painting. The only letters that can be properly stacked in storage with 
out danger of warping. 


WAGNER SLOTTED ALUMINUM LETTERS 
World's largest range of sizes, styles and colors. 
Sold everywhere by dependable dealers who plan and supervise each 
installation. Send coupon today. 
SUT we TOUUEEAUAV ETE 


WAGNER SIGN SERVICE, INC. 


218 S. Hoyae Avenue, Chicago 12, Illinois 

Please send details and prices on: 

() Wagner Frames (] Wagner Aluminum Letters 

] Wagner Steel Display Panel Assembly Please send BIG FREE CATALOG on 


P : Wagner show-sellin equipment, the 
() Wagner Plastic Letters largest line in the wale. <i 


NAME 
THEATRE 
STREET 


CITY & STATE 
SUM 
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WICHITA, KANSAS “SHOWCASE” 


Seated with 
Heywood-Wakefield Comfort 


Designed by Boller and Lusk, and decorated by Hanns R. 
Teichert Studios, the new Crest Theatre has been rightly 
called the ‘‘Wichita Showcase.” 


The stadium-type auditorium is seated throughout with 
Heywood-Wakefield TC 700 “‘Encore’’ chairs upholstered in 
fabric to complement the unusually beautiful decor which 
includes fluorescent murals depicting Wichita’s history. 


“‘We Couldn’t be More Pleased”’ 


“We planned the Crest asa truly pro- 
gressive theatre for one of America’s 
outstanding progressive communi- 
ties,”’ says O. F. Sullivan, of Sullivan 
Independent Theatres. ‘‘And we 
couldn’t be more pleased with our 
patrons’ reactions to this thoroughly 
modern house. Weselected Heywood- 
Wakefield “Encore” chairs because 
of their proved reputation for com- 
fort, and patrons’ comments have 
more than confirmed our judgment.” 


—_— 


EIR performance in theatre after theatre shows that the extra 

‘Teme of Heywood- Wakefield chairs is a proved asset in building 

and retaining the good will and patronage of movie-goers. Exhibitors 

have found from experience, too, that their time-tested all-steel struc- 

tural elements and Heywood-Wakefield-designed steel springs assure 

r\ys\ long service that is as trouble-free and economical as it is satisfactory 

HE { WOOD- to patrons. 

| \ y] A Vv FE rc | -| An added, and practical advantage of Heywood-Wakefield seating 

ANCTICL v 3 is the cooperation of experienced distributors such as Missouri Theatre 

Se ER Supply Company, who handled the installation for the Crest Theatre. 

ae May Our new catalogue shows the complete line of Heywood-Wakefield 

‘ Theatre Seating in full color. If you haven’t received your copy, ask 

f- your nearest Heywood-Wakefield distributor, or write to us at 
Menominee. 


Theatre Seating Division i 
MENOMINEE, MICHIGAN Sales Offices in: BALTIMORE, BOSTON, CHICAGO and NEW YORK 
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Remodeling for a Better Showplace Now 


Modernization now, in a year of military preparations—that's the rub. 
It is a need of the motion picture business, and Washington has recently 
shown an inclination to give its needs liberal consideration. But the nation 
enters 1951 with a defense program rapidly broadening, lending more 
force to the arguments of Order M-4 prohibiting construction for pur- 
poses of amusement. ... Yet Order M-4 does not quite prohibit alterations 
involving the structure. Those not exceeding $5000 in cost are allowed— 
and this does not include tearing out partitions or similar demolition. And 
much can be done without structural changes. These are the possibilities 
considered in this issue—in an article on auditoriums beginning below, and 
in a feature principally on fronts and lobbies starting on the following page. 
Modernization of outmoded theatres should continue. Essentially it can. 


GEORGE SCHUTZ, Editor 


these walls, a section of the fabric should 
be lifted and inspection made to determine 
if the basic structural wall is dry and not 
subject to dampness or leakage. Damp- 
proofing is not an expensive item, so it 
would be advisable as a protection for new 
finishes. 

If acoustical backing is found, it is apt 
to be either of mineral or hair felt type. 


Make the Auditorium Modern 
‘ay By Making It More Efficient 


By BEN SCHLANGER 


Theatre Architect and Consultant 


MOTION PICTURE exhibi- 
tion has now entered a period in which, 
unquestionably, only those theatres which 
are better in operation, equipment and 
maintenance have a greater chance of meet- 
ing the competition of home entertainment. 
The average American home is adequately 
clean, comfortable and inviting; therefore, 
now more than ever, the motion picture 
patron will be less inclined to visit a theatre 
which is noticeably shabby or otherwise 
unpleasant. An important factor here is 
interior finishes which are poorly adapted 
to acoustics, to attractive and comfortable 
lighting, and to the desirable psychological 
atmosphere. 

Examination of some of the theatres now 


from ten to fifteen years old finds the orig- 
inal use of considerable damask fabrics 
stretched across wooden slats on the audi- 
torium walls, with absorbent 
materials, in some cases, placed behind the 
fabric. It is not uncommon to find that the 
rough masonry surface behind these ma- 
terials has not been furred or plastered. 
For the first few years, this treatment cre- 
ated an impression of warmth at a mini- 
mum cost, but soon thereafter this material 
became dirty due to air currents which de- 
posited streaks of room dust. In time fabrics 
also acquire mustiness. Furthermore, in 
many cases the patterns of the fabrics be- 
come outmoded and tend to date a theatre. 

Before considering a new treatment for 


acoustical 


The hair felt type should not be re-used. 
A qualified person should be consulted to 
check the quantity and position of the exist- 
ing acoustical materials. In all probability, 
improved acoustics, therefore better quality 
of sound, will be produced by some changes 
in quantity and location of absorptive 
material. 

It must be emphasized that the best op- 
portunity for improving auditorium acous- 
tics lies in the treatment of the walls rather 
than the ceiling, since the greatest amount 
of acoustical difficulties are traceable to 
hard wall surfaces opposite each other, 
whereas the ceiling always is opposite to the 
absorptive effect of seating, carpets and 
people. 

When the amount and location of acous- 
tical material has been determined, two 
different methods can be considered as to 
the decorative finish. The first is to use a 
continuous material which covers both the 

(Continued on page 24) 





Remodeling Patterns 
For These Times . . 
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EXAMPLE |: Front view, and detail of vestibule, of E. M. 
Loew's Center theatre in New Bedford, Mass., which rep- 
resents rebuilding of the Strand, shown below, at left. 


EXAMPLE 2: Shea circuit's State 
in Nashua, N. H., follownig re- 
modeling of the building at right. 


Noa Natl ? 
te 
Bai 


1 we 


Remodeling for a 
Better Showplace Now 


On this and the following three 
pages are examples of moderniza- 
tion schemes that show what can 
be accomplished to salvage an 
outdated theatre building within 
the $5,000 limit allowed by the 
Government under the new Na- 
tional Defense Act (see editorial 
statement introducing the article 
on the preceding page) . Selected 
from recent modernization work 
of William Riseman & Associates, 
Boston architects, these designs 
stress the front and lobby, where 
the theatre makes its first im- 
pression on the public. 


iitipasaneaeee 
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HE chief problem in producing effective modernization of a 
theatre building, should an exhibitor find it necessary to 
undertake it without exception from the National Production 
Authority's Order M-4, is presented by the front, which almost 
always requires af least some structural changes. With careful n- 
ning, however, it is possible to do this within the $5,000 limit. 
Foyers and auditoriums can often be materially changed in general 
a by the imaginative use ple and color. 

Ae pesdedie vateatdad kate, of ‘aces of the front and 
vestibule were stripped, including doors, display frames and box- 
office. The open effect was achieved primarily by the re- 
a6 oh cies load-bearing masonry piers, or walls (see 

amples |, 2, 3, 

load-bearing piers, or walls, were ‘replaced with steel pipe 
columns and lintels. Wherever possible the existing frame was 
left intact, provided it conformed to the new scheme. The addi- 
tional framing consisted of wood studs, masonry or metallic fur- 
ring, depending on local building codes. 

In effecting new wall surfaces, precast terrazzo or architectural 
glass was used, installed on either metal or wood furring, or on 
masonry. (See Examples 2, 5, 6 for precast terrazzo applications; 
and Examples |, 2, 4 for use of architectural glass.) 


EXAMPLE 3: Interstate Theatres’ State 
theatre in Rochester, N. H., as remodeled 
(above) from the Colonial (below). 
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For entrance doors, Cornier Slim Line doors were installed on 
Rixon hinges in Example 2; wood doors and thin mullions, with 
conventional butt and door closers, were used in Examples | and 
4; Herculite all-glass doors were installed on Rixon hinges in 
Example 5; Example 6 shows flush wood doors on existing door 
frames, with existing hardware reused. 

For lobby ceilings, 20-gauge galvanized metal with spray paint 
finish was used in Examples |, 2 and 4; exterior marine plywood 
in Example 3; and corrugated milled wood in Example 6. 

New marquees were installed in Examples |, 2, 3 and 4. In 
Examples 5 and 6, existing marquees were retained. 

Renovation of the foyer and auditorium spaces illustrated in 
this group of projects was accomplished almost entirely by new 
lighting provisions and by painting. 

In painting, flat oil or casein paints were used wherever possible. 
Surfaces that came in direct contact with the public were covered 
with Kalistron plastic-coated fabric. 

Light sources used in these interiors were sometimes recessed, 
in others surface-mounted (see Examples 7, 8, 9, 10). Kurt Versen 
bracket fixtures were used in Example 9; and Kurt Versen pendants 
in Example 7; while General Lighting recessed downlights were 
employed in Examples 8 and 10.—WILLIAM RISEMAN. 


EXAMPLE 4: The venerable Globe theatre in 
Boston (above), and as it is today (below). re- 
named the Center, an E. M. Loew operation. 








EXAMPLE 5: New front and lobby of Kamins 
Theatres’ Empire theatre in Fall River, Mass. 
(top views), and as they were (left and below). 



































EXAMPLE 7: Foyer of the Astor 
theatre in Boston, before remodeling 
{above}, and as modernized (below). 


EXAMPLE 6: The Coolidge in Brookline, Mass., 
as remodeled from building pictured above it. 








EXAMPLE 8: Auditorium of the Strand in Southbridge, 


Mass., before {above} and after renovation (right). 


EXAMPLE 9: Original auditorium of the Beacon 
Hill in Boston, and as refurbished (right). 


EXAMPLE 10: The modern effect achieved in the audi- 
torium of the Madison in Madison, Conn., in ridding it of 
the outdated ornamentation of the original pictured above. 
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THINGS SAID AND DONE AND THINGS TO COME 


Calling on the Engineers 
To Rejuvenate the Theatre 


Gentlemen, the future of this great in- 


hands (this was ad 


There ts equipment 


dustry rests in your 
dressed to exhibitors ). 
ready and waiting which can improve 
theatre results when the industry will adopt 
it. It will meet the 


of TY. 


Coming from Century Projector’s L. W. 


more than é halle nde 


Davee, who has been a figure in the tech 


nology of the motion picture theatre for 
longer than he probably cares to remember, 
those words constitute a substantial prom- 
ise. They concluded an address last month 
before a convention in Boston of the Inde 
pendent Exhibitors of New England. 

In the body of the speech, Mr. Davee in 
dicated what was promised—if the theatre 
business would take measures for its adop- 

He offered a 
would 


prospect of technical 
keep the 
field of entertain 
ment which television, somewhat abortively, 


unces which theatre 


ly unique in that 
has presumed to enter. Whatever question 
one may raise as to details of the methods 
cited by Mr 


tounded in 


Davee, the promise is well 


technology already available. 


Which brings the business yet again to 
its foundation—engineering. These pages 
have been preaching along this line since 
a year or so ago, when the “slogan period” 
signs that that 

When an ex- 


hibitor organization urges efforts to bring 


began. There have been 


period has come to a close. 
about “third-dimension’’—as the California 
Theatre Owners Association did last month 

you have indication of a developing 
hard- 


headed businessmen, to seek a real solution, 


willingness, among the industry’s 


even though it may take some sweat and 
money. 

We do not mean here to stress the signifi- 
They 


merely lie, as an interesting possibility, in 


cance of third-dimension pictures. 
the direction of a really constructive attack 
by the industry upon its competitive prob- 
lems. 

In referring the New England exhibitors 


to engineering for the weapons they need, 
Mr. Davee urged a procedure which has 
long since become axiomatic in the business. 
“The follows its technology.” 
These columns have been trying for over a 
year to drag it out into the light, from 
under the solutions— 
which is to say, superficial solutions. The 


business 


scramble for easy 
problem is not superficial. 
Mr. Davee did not say all that we have 
been trying to say, but he did say much of 
it, added something more. In fact, he was 
quite comprehensive, for a speech, in his 
consideration of the impact, both real and 
potential, of TV on the screen theatre. 
The talk was, of course, addressed to the 
business generally, and since we have ob- 
served only a few quotes from it in the 
trade press, we are going to report it pretty 
The next voice you hear— 


liberally here. 


It is a great responsibility for me to rep 


resent, in a way, the motion victure equip 


ment industry at this meeting, because | 
feel that the motion picture industry needs 
me the real and 


a shot in the arm to over 


imaginary competition of Television and 

other distracting entertainment influences. 

Fear of something is oftentimes worse than 

the thing itself and | want to assure ex 

i everywhere that this great motion 

not standing idly by 

reportedly being 

depressed by these new competitive deve 
pments. 

The equipment end of the motion pic 


ture industry ready with new develop 


and it has new ideas which can and 


ment 


will improve motion picture presentati 
beyond any other possible competition. 
Let’ of this industry 
At present approxi 
raw stock film 
per year. This is about 200,000 miles or 
enough to reach around the world 8 times. 
The average feature picture is 8000 feet 
long. Each print is run approximately 250 


review the vastne 
our industry consume 


mately one billion feet of 


MORE OR LESS CONCERNING THE SHOWPLACE 


at a cost per print of about $225.00. 
18000 regular theatre 
w, operating with approximately 2500 
drive-ins. 
In so great an industry with so many 
ctor and sound reproducers there 
must be absolute standardization of essen 
tial factors. It is not possible for any manu 
facturer to depart from these standard 
without suffering serious detrimental ef 
fects. Even so, the best quality now pos- 
sible falls far short of reality. 


FILMS TO THEATRES BY TV? 


Now the interesting part of these stati 
tics is the cost per print per showing. Thi 
amounts to about $1.00 each, not including 
actual transportation cost to the theatre. 


are about 


You are familiar with these costs. 
Cost of production, usually called nega 
st, runs about one million dollars per 
Production cost for any medium 
of expression for equivalent dramatic value 
would cost as much. Any reduction in the 
roduction that would give satisfé 


to motio 


> applie 


ory results 
productio 

Thus it quite obvious that mction pic 
ture film provides an economical means of 
transmitting motion pictures and sound to 
a theatre and one which does not depend 
particularly upon weather, electrical inter 
land wires, cables, etc. The cost 
of projection and sound reproducing equip- 
ment is reasonable by comparison with 
other ways of doing the job and personne 
required to operate and maintain present 
equipment can be readily trained. A great 


ture 


ference 


measure of the success of our present in 
factors provided tc 
how in a given theater at 


dustry is the safety 
guarantee 4 
a specified, predetermined time with good 
quality. 

There are many things which can be 
done to improve motion pictures in the 


theatre and a lot of the responsibility rest 


exhibitor, to see that it 


with you, the 


aone. 


IMPROVING THE ART 


We must adopt a professional attitude 
and this means looking forward to new 
(Continued on page 22) 
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by Vi ole O 


our fs i— 


BLACKSTONE, N. Y. 


Upon bis death, even though this elat 
“gram petsiisted huge expenditures of money an 
someone just coming into the industry, the plan 1 
through in its entirety. 1 cite this as testimony to 
regard of modernization. 


To attract the new influx of patrons, who 
years ago were minors or had lived in other parts of the 
country, we are now in the process of again bringing our 
theatres up to next year’s standards. 


The Better Theatres section of Motion Picture 
Herald is a text book with us. Many of our present-day 
modernization ideas come from reading this important in- 
MRS. J. J. PARKER dustry section. 


is president of 

J. J. Parker Theatres Yes, to be successful in this business of ours and 
ptbokr 1 sp Re lesaaie to off-set undue competition, we must have comfortable 
independent circuit in theatres and courteous service. Experience has taught me the 
the Pacific Northwest. answer to hart of our problem today is modernization. 


—Nege NM Yu_ 
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Efficient 
of stage curtal 
operation. 


MODERNIZ ING? 


Then ‘Plan with Poblocki 


With restrictive government regulations 
banning new building, exhibitors are now 
looking to remodeling present thectres. 
Your theatre front comes first . . . it’s 
smart to begin plenning with Poblocki 
to get the most.ia maximum attraction 
value with minimum cost: 

Put Poblocki’s 32 years experience to 
good use. Remember, Poblocki and Sons 
are the only national manufacturers 
‘specializing in complete theatre front 
equipment. 


AND SIGNS 
yp nn ey ond inner Service 


regi cae 
er Stainless Steet 


BOX OFFICES 

PORCELAIN AND STAINLESS STEEL FRONTS 

ORIVEIN SIGNS, BOX OFFICES AND 
SNACK KARS 


ALL. POBLOCKI PRODUCTS UNION MADE 


| TAR. 








~Tevlocké. LAN sons 


2159 S KINNICKINNIC AV MILWAUKEE 7 


| must, therefore 
ence 


| will stay home where 


WISCONSIN 


On the House continued 





(Continued from page 20) 
ments with an open 
engineerir g 
quoted from Russell V. Downing, Assistant 
at Radio Ctiy Music Hall: 
People are becoming more discriminat 
When an exhibitor has good product 
on hi 


ming and an 
attitude. The following i 


Manaaer 


good quality presentation) 
+r bad weather 


show at home 


reen. neither television nc 
A TV 


competition to 


will keep them away. 

just enough keep cus- 
if they have reason to believe 
cture is not much better." 
This means that the theatre audience is 
educated and is learning to 
is not good quality. We 
give this educated audi 
something for their money or they 


tomers away 
that the motion pi 


becoming 
judge what is and 


cleanliness is main- 
tained and picture and sound quality often 
times better. 

How are we going to accomplish 
better theatre quality? | as: 
have nothing to fear from our friends in 
Hollywood. capable of 


producing pictures on film with 


ure you w =] 


They are entirely 
greater 
drawing power than possible by tele 
vi on, 

w has 


industry a num 


The equipment 
f should 


geveiopments on > whicn 
| believe must 


ymerate a few: 


1. Automatic volume control of sound 
to more nearly reproduce the natural loud- 
ness range heard by the ear. 

2. Sterophonic sound which will repro- 
duce space effects and improve listening 
quality amazingly. 

3. Water-cooled arc lamps and projec- 
tor mechanisms for greater picture defi- 
nition and improved quality with increased 
light on the screen. 

4. Use of larger loudspeakers with sub- 
stantially improved sound quality without 
necessarily increased amplifier power. 

5. And last but certainly not the least 
is the use of multiple screen projection by 
the newly developed Cinerama process of 
“third dimension" motion pictures. 


ombinat of the 


A LOOK AT “CINERAMA” 


the ability c 
of objects and 


Third dimension mean 


eyes to observe the depth 





You Have the FINEST 
in a GRIGGS Chair! 


Skilled workmen using vane 
finest materials in a moder 

plant produce GRIGGS All. 
Star Theatre seating. Above, 
Super Star Model 30 MBW 
with self-rising seat. See the 
Griggs line before you buy! 


Griggs 
ASS Ry 
THEATRE 


Call, wire or write for 
samples and NEW catalog! 


SEATING 
GRIGGS 


* 
Manufacturers of Scheot. 
EQUIPMENT 9“ 
COMPANY gt 


BELTON, TEXAS 
OFFICES: Dallas, Memphis, Shreveport, 
Oklahoma City, Inglewood, Calif., and 


New York City. 





“me 
Got your Paany? 


IN BEST POSSIBLE CONDITION, WE MEAN 


They 
Can Play a 
° . 
Vital Role in 
making a show a “‘shooting 
gallery” or famous for smooth, 
’ perfect pictures 
Worn projector parts make pic- 
; tures “jumpy,” cause eyestrain 
y that “chases” customers. It costs 
! 50 little to replace worn parts with 
perfect, precision-made LaVezzi 
SUPER-SERVICE parts — identical, 
| completely interchangeable, perfect in 
j} fit and performance, hardened and 
ground to give many extra months of 
} trouble free projection. Your Theatre 
{ Equipment Dealer has them 


LA VEzz! MACHINE WORKS 


4635 WEST LAKE STREET 
CHICAGO 44, 1LLINOL 


4 


SUPER. 
Scace 


Saavics: 1908 
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to determine how far things afé away, plus 
the all important sense of physical balance. 
It is my opinion that true third-dimension 
cannot be obtained in the theatre without 
the use of glasses or other means of sepa- 
rating two pictures so that one eye sees 
only one picture. The Cinerama process 
of projection, however, can reproduce the 
essential results of third-dimension without 
glasses... . 

The screen will cover the full front of 
the theatre and around the side walls ap- 
proximately one-quarter of the theatre. 
Sitting in the theater, therefore, we are no 
longer looking at a "postage stamp’ pic- 
ture; we are transported from the theatre 
to the place being shown. We no longer 
look at a motion picture, we are the pic 
ture. 

Imagine, if you will, sitting in a large 
cathedral and hearing a large choir ap- 
proaching from the rear, moving down the 
sides of the auditorium by means of stero- 
phonic sound, and coming into the picture 
from both sides of the screen ata point 
approximately in the place of the side 
loges. 

Imagine this choir dressed in altar robes 
carrying lighted candles, passing in back 
of huge stone pillars, seemingly placed 
where the sides of the proscenium arch 
would normally be, slowly turning up the 
stairs in the rear of the stage and entering 
balconies above and below on each side 
while another group forms a circle in front, 
from one side of the theatre auditorium 
to the other. 

Imagine this large chorus singing The 
Hallelujah Chorus from Handel's Messiah 
undulating from a mere whisper and swell- 
ing to the full volume of hundreds of 
voices, accompanied by the full volume of 
a large pipe organ. This gentlemen, is 
show business at its peak of perfection, and 
it is the theatre's answer to television com- 
petition. 

e 

Thank you, Mr. Davee. .. . “Cinerama,” 
of course, is quite revolutionary. So was 
sound, you say? Yes, it was. But it some- 
fitted the industrial 
scheme without structural adjustments of 
the extent “Cinerama” would seem to re- 
quire. How far into the future might Mr. 
Davee be looking ? 

However, all this seems to us beside the 


how into existing 


point at the moment. Third-dimensional 
effect can be otherwise achieved—and we 
think it entirely likely that the public 
would not mind putting on spectacles. And 
there is control-track sound .. . and much 
larger screen images with a broader scenic 
“canvas,” perhaps with stereophonic sound 
—and cheaper color so that color will be 
characteristic of the theatrical motion pic- 
ture performance. It is to such sources of 
competitive strength that Mr. Davee would 
direct the business for its answers. We, 
too.—G. 8. 
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RE MODELING : 


- Marlite eliminates costly painting! 


You save more than the terrific expense 
of periodic painting when you mod- 
ernize theatre interiors with beautiful 
Marlite plastic-finished wall and ceil- 
ing panels! You banish paint odors, put 
busy areas right back into service. 
Attractive Marlite is easy to keep 
clean, spotless and sparkling . . . never 
requires redecorating or refinishing. 
Just clean lustrous Marlite with a damp 
cloth. Dirt, stains, smudges and mois- 


for Creating 
B autttal Interiors 


MARSH WALL PRODUCTS, INC., Dept. 


Subsidiary of Masonite Corporation 


ture are sealed out ... beauty sealed in! 

Select from 64 smart color and pat- 
tern combinations for lobbies, rest 
rooms, lounges, offices, candy cases, 
doors and displays. See Marlite at 
your lumber and building material 
dealer's. Look for the name on every 
genuine Marlite panel—your guaran- 
tee of satisfaction. Send coupon below 
for literature showing full-color Mar- 
lite installations. 


169, Dover, Ohio 


Please send without obligation full-color literature showing 
actual Marlite installations, colors, patterns and other 


helpful information. 


Name 


Theatre 


CA! ie ~’ 
bik = WALL 


; > 


PLASTIC-FINISHED 


and CEILING PANELS 


City 


ee ee ee eae ee eee ee 


Address 





a One way to keep posted—be a coupon clipper 











The F & Y Building Service is the outstanding 
agency in Theatre Design and Construction in 
Ohio and surrounding territory. 


THE F & Y BUILDING SERVICE 


319 East Town Street 


Columbus 15, Ohio 


“The Buildings We Build Build Our Business” 











Make the Auditorium Modern By Making It More Efficient 


The 


second is to cover only the acoustical areas 


icoustical and non-acoustical areas. 
with a porous material, and to apply a hard 
finish on all the other areas. 

The first method is more likely to be 
advisable in the smaller auditorium where 
vreater simplicity is in harmony with the 
scale of the room. On the other hand, a 
variety of surface finishes is useful in creat 
ng the degree of interest desired in a room 
of large dimensions. 

All such wall treatment should start at 
i level of 5 feet, 6 inches above the finished 
in sloped 
with the 
This permits 


floor of the auditorium, either 


or stepped lines in accordance 
decorative scheme adopted. 
the use of many of the standard wall board 
materials, which are generally 4+ feet wide 
ind at least 8 feet long, applied horizon 
tally, with a base 1% feet high, preferably 
of a hard cement finish, and covered by 
three coats of enamel paint. 

Wallboards can be of ™%-inch plywood, 
if local building codes permit; flat Transite 


g-inch thick ; 


or, if the budget permits, corrugated ashes 


asbestos, {-inch prest-wood ; 
tos. Most building codes will permit the 
application of non-fireproof wainscoting 
that the 
these materials are filled with incombustible 


provided hollow spaces behind 


materials, 
WAINSCOT FINISH 


For all wainscot materials, a dull finish 
is recommended to avoid specular reflection 
of screen light. As an alternative to wall- 
boards, smooth plaster can be applied and 
then covered with either linoleum 1/16-inch 


thick, 


backed wall coverings of which there are 


or one of the vinyl plastic fabric- 
many kinds. The asbestos wallboards come 
in grey or rose colors and do not have to 
if these colors can be 
The factory finish of the 
asbestos board is a bit too smooth, however, 


be painted part of 


the color scheme 


and should be run over with steel wool to 
dull the finish. 
Plywood 


< olor, or be 


should be left in its natural 
stained; but it should not be 
Such 


i dull waxing, 


painted or varnished wood finishes 


off attractively 
j 


avoids i 


with which 


specular Prest wood 


should only be used 


surtace. 
if its natural color fits 
in with the color scheme, since this portion 
of the wainscot, regardless of the material 
used, should never be painted. 

You will note that in all these recom 
mendations for the wainscot material, col 
finish is an integral 


oring of the part ot 


the material. Surface paint in this area is 
a constant maintenance problem, since these 
surfaces are the most abused in the audi 
torrum. 


Above the wair continuous, 


(Continued from page 15) 


all covering may replace the existing fabric, 
as we have noted. The porous requirement 
for the new material is obtainable in prest- 
and Perto- 
rated asbestos board is delivered in panels 
2 feet square, or 2x4 feet. The other ma- 
terials are manufactured unperforated, but 


wood, asbestos sheet metals. 


are readily perforated by fabricators. All 
these materials are hard-surfaced and can 
be readily painted with washable paints of 
flat finish, with stenciled or other decora 
tive effects as desired. 
UPPER WALLS AND CEILING 

There are other less costly finishes for 
the upper parts of the auditorium walls. 
If the basic structural wall is unplastered, 
the most economical way would be to apply 
a sprayed-on acoustic plaster of the Limpet 
Some of the wall areas may have to 
hard 
depending on the acoustical analysis. If the 
basic structural wall is finished with a 
sufficiently smooth hard plaster, or other 
hard finish, it would then be possible to 


type. 


be finished in a reflective surface, 


apply, in the amounts required, and in ac 
cordance with the desired decorative pat 
tiles, 
mineral or 


standard acoustical absorbing 
inch thick, of the 


glass fiber type. These tiles are either per 


tern, 
generally | 


forated or non-perforated. The perforated 
kind can be painted any number of times 
without impairing their acoustic efficiency. 

It is that all wall 
paints in the auditorium should have a dull 
Only 
highly (turpentine) diluted oil paints can 


well to remember 


finish. transparent water color, or 
be used on non-perforated tiles ; other paints 
reduce the acoustical value of the tiles. 
The auditorium ceiling presents a special 
problem because overhead work for the 
height of theatres involves more 
New ceiling 


normal 
labor and takes scaffolding. 
construction can be avoided in most cases, 
unless the ceiling level is so high as to cre- 
ate an acoustical problem, because of the 
excessive volume thereby developed. In the 
latter instance, a new ceiling surface at the 
proper level would be the most desirable, 
but it will prove the most costly, whereas 
spraved on acoustical plaster, or acoustic 
tiles cemented to the existing surface, can 
be used to correct the acoustical fault 
caused by excessive volume. 

The sprayed-on type of acoustic plaster 
is desirable because the color for the finish 
is in the mix, and the softness of the ma 
terial is not a disadvantage where it is not 
subject to abuse. Where the ceiling surface 
is at a favorable level for it, the problem 


can be limited mostly to a painting and 


lighting job. 
The ceiling should be 


divided into two 


ireas, each to be treated in accordance with 


the problem presented in each area. To de- 
termine the position and amounts of these 
areas, sight the point on the ceiling which 
appears in your field of vision as you are 
seated in the row of seats farthest from the 
screen, with your vision focused no higher 
All of the ceiling 
area between this sighted point and the 


than the screen itself. 


screen needs special consideration, whereas 
the remainder of the ceiling can be re- 
garded as a redecorating or clean-up job. 

This latter area should be painted a com- 
paratively dark color if the physical shape 
or forms of the ceiling are unattractive or 
dated in appearance. It is also important 
in the latter instance to be sure that the 
auditorium lighting is not permitted to fall 
on this area. Ceiling down lights are the 
best solution to this problem. 

If there is space above the ceiling these 
fixtures can be with a flush 
mounting, or the fixtures can be attached 


concealed 


directly to the ceiling where the space does 
not exist. ‘These fixtures are simple round 
cans about 6 inches in diameter and about 
10 inches high, with the lamp sufficiently 
high in the fixture to hide the light source. 
These fixtures are now made by a number 
of companies and are readily obtainable. 
Development of reflector 
lamps has made this type of lighting very 
efficient because the light does not become 
trapped inside the concealed fixture. 


inside-silv ered 


CEILING NEAR SCREEN 


Now as to the ceiling area adjacent to 
referred to as the 
area which requires special attention: A 
mere paint job may not be sufficient. There 
are two reasons for this; first this area is 


the screen, previously 


seen by the audience while the picture is 
being viewed, and secondly, the light fall- 
ing on this area from the screen makes all 
of the objectionable portions of it come 
into view. 

Dark colors in this area will not oblit- 
erate objectionable detail because of the 
shadows created by screen light. Since this 
area is usually small, it is advisable to do 
such reshaping, or as much other kind of 
altering, as may be necessary to present as 


simple and continuous a surface as possible 
neutral sur 


so as to provide the proper 
round for the screen. Coloring in this area 
should tend medium greys, 
while the wall areas near the screen in this 


toward the 


same general area should be of even lighter 
greys to provide screen surround light in- 
tensities which are not in too great contrast 
to the illuminated picture. Beyond these 
areas near the screen, auditorium colors are 
not limited to the grey family, but can be 
advantages of free 


given the decorative 


choice consistent with good taste. 
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What a Picture You'll Have 
with the NATIONAL EXCELITE Projection Lamp: 


This 75 to 130 ampere high intensity reflector type arc is 
the difference between ordinary and super-brilliant: pictures, 
regardless of how large the screen. 





* Air-cooled rotating positive carbon feeding mechanism. 
e161,” reflector. e Automatic arc crater positioning. e Stable 
burning and complete combustion at the arc, to avoid any 
black soot, are attained by a jet of air directed just above 
the arc. e White smoke, which would otherwise cloud the 
mirror, is also directed away from the reflector by this air 
stream. e Unit construction permits instant removal of vari- 
ous Components for cleaning and inspection. 


‘s 


DISTRIBUTED BY 


NATIONAL 


THEATRE SUPPLY 
Division of Metionel + Simples + Bludwerth. Ine 








“THERE'S A BRANCH NEAR YOU” 








he DRIVE-IN 


A department conducted 


By WILFRED P. SMITH 


for many years manager of regular the- 
atres, then drive-in manager and later 
drive-in circuit executive in charge of 
and operation; 
now operator of his own drive-in at 


planning, construction 


Ledgewood, N. J. 





WRITE IN: Questions 
about drive-ins sub- 
mitted to Mr. Smith 
by mail will be an- 
swered as promptly 
as possible in this 
department. The 
nome of the person 
sending the inquiry 
will not be published. 
Letters should be ad- 
dressed to Better 
Theatres, Drive-in 
Department, Rocke- 
feller Center, New 
York 20, N. Y. 











Is Your "Refresheteria” Ready for 1951? 


MANY OF US in the drive- 
n field during 1950 gave considerable 
thought to the improvements we intended 
to undertake while the theatre was closed. 
\ goodly part of this planning has been 
concerned with our refreshment equipment 
ind merchandising. 

My experience has indicated that we 
must concentrate on basic items that are 
familiar to the majority of the public, and 
especially the youngsters. They are the 
salesmen that get “mom and dad” down 
to the counter. In my opinion, the primary 
refreshments are popcorn, ice cream, hot 
dogs, soft drinks, coffee, hot chocolate, and 
cracker jack. After a year or more of ex 
perience we are all pretty “hep” where to 
get such products and the proper prices. 

The article this month is intended to 
suggest and direct you to the reputable 
concerns who can supply innovation items 
that should prove profitable and might in 
crease interest n your refreshment service. 

During 1950 I inaugurated two special 
food items that were most popular after 
they were advertised on the screen for a 
month. They were Chicken ’n the Nest and 
donuts, The two foods were sold only 

ore showtime, or during the showing of 
the feature. The announcement on the 
screen stressed this point so as to avoid 
unnecessary disputes with the patron who 
desired to purchase the chicken or donuts 
For half a chicken cut in four pieces 
breast, thigh, back and wing) served with 
i portion of French fries, the charge was 
95c. Doughnuts were sold at 40c per 
dozen, or 25c per half-dozen 

For preparing the chicken, we used the 
deep fry that we used for frankfurters and 
French fries. This meant no extra cost, 
since this particular unit must be kept hot 
at all times in readiness for intermission. 
The equipment employed for making do 
nuts was purchased from the Doughnut 
Corporation of America, 393 Seventh 
Avenue, New York. 


be purchashed from them along with at 


The donut mix can 
tractive bags that help to promote sales. 


26 


This vear over 4500 dozen donuts were 
sold at the Garden Auto-Torium. 

One can approximate his own potential 
by the size of his theatre and the enthu- 
siasm injected into the publicity campaign 
put behind it. Furthermore, the Doughnut 
Corporation of America will supply its 
customers plenty of attractive counter dis- 
plays. A major factor in selling this item 
is to display the equipment where the public 
can see the doughnuts being made. 


“PIZZA” PROVES POPULAR 


I attended the 35th National Hotel Ex 
position at Grand Central Palace in New 
York a short time ago, and one food in 
particular caught my attention as an item 
that would be most practical for an “inno 
vation” article to be sold during the show- 
ing of the feature. In fact, some drive-ins 
have already introduced it. It is the popu- 
lar “pizza’’ or cheese and tomato pie. 

To see how it would go at my drive-in, 
| began serving it late in the season. I 
am thoroughly convinced that “pizzas” are 
going to surpass the “chicken ’n the nest” 
and donuts combined. During the closing 
weeks we devoted our time to getting the 
“bugs” out of our effort to put the opera 
tion on an assembly line basis. This has 
now been accomplished and we are geared 
up for all the traffic will bear. 

A small section of the back stock has 
been equipped with the oven from Bakers 
Pride Oven Co., Inc., 2339 Chatterton 
Avenue, New York. An opening in the 
partition connecting the front section of 
the refreshment stand permits the attendant 
serving the pie easy access to the man out 
front. Don’t let trouble and aggravation 
kill all the pleasure in the added profits 
you will derive from serving “pizza.” It 
is simple to prepare and the mark up is 
well worth the effort to get the item roll 
ing. In my opinion, the facilities to pre 
pare and exploit the food properly should 


be installed now so as to be ready for the 


main season. For my location in New 


Jersey, I get the ingredients from Pizza 
Enterprisesy#inc., 420 75th Street, North 
Bergen, N. J. 

At the Garden 
charged the following prices, and all 
proved popular to the man of average in- 
come: 25¢ tor the 6%-inch size; 40c for 
the 8'%-inch size; and 75c for the 12%4- 
inch size. From the smallest to the largest 
the mark-up is 125% to 200%, taking all 
factors into consideration, including help, 
operation of equipment, and the ingredients 


Auto-Torium we 


of the pie. 

Regarding today’s increased costs of 
operation at a refreshment stand, prob- 
ably the most important item we are all 
concerned with is that of shortening and 
beef-fat. For those who are going to con- 
tinue using them next year, if it is available, 
I point out that Sav-Oil is an excellent 
product for retarding rancidity and to 
double the period of usage for shortening 
or beef-fat. It imparts no flavor or color, 
but does give a pleasing appearance to 
potatoes. Savoil, Inc., is located at 979 
Euclid Avenue, N.E., Atlanta, Ga. 


PEELER FOR FRENCH FRIES 


While at the hotel exposition I came 
across a piece of equipment that will prob- 
ably be in every drive-in in the country 
where French fried potatoes are served. 
It is called the “Crispy Q Springmaster.” 
The headache of peeling the “spuds” is 
now a thing of the past, whether by hand 
or machine. 

This simple-to-operate, rugged machine 
produces a continuous and uniform swirl 
of potato all ready for the deep fry, skin 
and all. At the same time the blade keeps 
sharpening itself. With all the added sav- 
ing, it also eliminates the problem of garb- 
The “Crispy Q = Spring- 
master” can be purchased from the Cali- 
fornia Engineering Company, 656 North 
Cahuenga Boulevard, Los Angeles, Calif. 

Personally, I have always advocated a 


age disposal. 


minimum amount of articles to be sold at 
a drive-in “Refresheteria” at any one time. 
They should be popular and easy to serve 
under the most trying conditions. Those 
mentioned in the opening of this article 
are tried and proven picnic items familiar 
to everyone. However, those I have listed 


as “innovation” foods are also practical 
from this standpoint. 

One of the most important things to 
bear in mind is to have picnic tables iocated 
conspicuously in front of the refreshment 
building itself, where the patron can sit 
down and thoroughly enjoy what he has 
purchased. From observation, I have 
found that the majority do not wish to 
return to their cars immediately. Further- 
more, other patrons seeing this added ac- 
tivity about the building are more inclined 
to get out of the car and come to the 
stand for similar service. 
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Actual suits involving points of law bearing on theatre operation, concisely described and 


LAW OR TWO. 47: 
——— Ae 


” SSipane 


analyzed in laymen's terms for the purpose of helping theatre management to avoid condi- 


tions which might lead to it to be sued, and of providing cases on which its own suits or 


legal defense might be based. All decisions given are of higher courts and of recent date. 


By LEO T. PARKER, Member Ohio Bar 





Injury Due to Failure 
Of Stair Illumination 


A THEATRE operator is not 
liable for injuries to patrons caused by sud- 
denly extinguished electric lights, if the 
testimony shows that 
neither the theatre pro- 
prietor nor his em- 
ployes knew that the 
lights were extin- 
guished. 

A leading case on 
this point is Robinson 
v. Loew’s & United 
Artists State Theatre 
(223 S.W. [2d] 732). 
The testimony showed 
that a theatre owner maintained lights 
under seats along a stairway. When in 
operative condition, the illumination was 
sufficient to light the way of theatre pa- 
trons and to disclose the presence of danger- 
ous steps. 

One day a patron was seriously injured 
when she fell down the steps. She sued 
the theatre owner and proved that her in- 
juries were directly the result of no illumi- 
nation from the lamps which ordinarily 
lighted the stairs. The theatre owner 
proved that the lights were in operation 
when the theatre was opened for the day, 
and that the lights were illuminating the 
steps during at least a part of the day she 


LEO T. PARKER 


was there. 

In view of this testimony the higher 
court refused to hold the theatre owner 
liable in damages for the injury to the 
patron, saying: 

“There is an absolute absence of evit- 
dence that the light ceased to function as 
a result of any negligence on the part of 
appellee (theatre owner). Therefore, the 
only negligence which could be attributed 
to him would be failure to repair the light. 
...No evidence was introduced to indicate 
that appellee (theatre 
agents or servants actually knew the light 
had ceased to operate.” 

For comparison, see Majestic Theater 
Company v. Lutz (210 Ky. 92). Here 
the testimony showed that slick steps had 
been maintained for several months in a 
theatre and never illuminated. The higher 
court held the theatre owner liable in dam- 


owner), or any 


BETTER THEATRES SECTION 


ages to a patron who fell down the steps. 

This court said that the theatre owner 
was negligent because, first, he failed to 
make the slick steps reasonably safe; and 
second, he neglected to illuminate the steps. 


Liability for Injury 
In Non-Public Area 


ACCORDING TO a_ recent 
higher court, a theatre patron who sustains 
an injury while in a location not intended 
for use of patrons, cannot recover damages. 

In this case—Francis v. Cleveland Com- 
pany (55 S.E. [2d] 499)—it was shown 
that a patron went into an area not in- 
tended for patrons. In so doing, he fell 
and suffered severe personal injuries. In 
subsequent litigation the higher court re- 
fused to hold the proprietor liable in dam- 
ages. This court said that a patron who 
goes on to premises not generally intended 
for use of patrons assumes full responsibil- 
ity for his consequent injuries. 


Right to Line Up 
Patrons on Public Walk 


CAN THE owner of a busi- 


ness prevent people waiting in line on his 
sidewalk for entrance to a theatre? The 
answer is yes, because every person must 
use his property so as not to injure others. 
Also, it is well established law that every 
man has a right to the natural use and 
enjoyment of his own property. 

However, no speculative damages will 
be awarded. For example, in Morrison 
Company v. Pearson (35 So, [2d] 842), 
one Pearson, a store owner, sued for heavy 
damages, claiming that theatre patrons 
lined up on his sidewalk while waiting to 
get in and thereby blocked the entrance 
to his store. The lower court held the 
proprietor liable for $3,801 damages, but 
the higher court reversed the verdict say- 
ing: 

“The basic facts for the award of the 
damages are so speculative and uncertain 
as not to be sufficient to support a judg- 
ment for damages in this amount.” 

This higher court, in effect, held that a 
theatre operator or others must provide 
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RECTIFIERS 


for Every Type Projection Lamp 


2-Tube 
4-Tube 
6-Tube 
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Three Phase 
Models for 
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High Intensity 
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10%, to 25%, 
Using 


DROLL 


Processed Carbons 


—a continuous trim that 
burns the entire carbon. 


Available for these H.l. trims: 

NEGATIVES POSITIVES 
6mm.x 9” 7 mm. x 12” and 14” 
7mm.x« 9" 8 mm. x 12” and 14” 
and 13.6 mm. x 22” (machined for adapters) 
to provide 20 minutes more burning time. 
Shipped PREPAID at regular carbon list 
prices, plus $1.15 per hundred for milling, 
drilling and clips (on 13.6 mm. x 22”, $1.50 
per hundred), less 5% on carbons, 10 days. 


Write today for literature. 


DROLL THEATRE SUPPLY COMPANY 
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RAYTONE 


ALL-VINYL 


“Pantex” Screen 


PERFECT POLARIZATION 
LONG LASTING 

HIGH BRIGHTNESS 

FLAME AND FUNGUS PROOF 
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sufficient space upon his own premises to 
accommodate patrons waiting for admit- 
tance so that it will not be necessary for 
the patrons to stand in line upon the public 
sidewalk in front of other businesses. 


Watch Construction 
For Nuisance Effect 


RECENTLY a higher court 
held that new theatre construction is illegal 
that interferes with the old view, light and 
ventilation of an adjoining building. This 
was in Northio Theatres Corporation v. 
Main Street Hotel (231 S. W. [2d.] 65). 
The testimony showed facts, as follows: 

The Northio Theatres Corporation oper- 
ates a theatre adjoining a hotel, and in the 
same building. The hotel premises extends 
over the theatre so that rooms 201, 203 and 
205 are directly over the theatre entrance. 

Until recently there was a marquee over 
the theatre entrance just below rooms 201, 
203 and 205. Recently the theatre corpor- 
ation replaced the old marquee with a new 
one. The new marquee has built up ends at 
an angle of +5° to the front of the building 
which rise above the window sills of the 
three rooms affected. The view from these 
rooms up and down the street is almost cut 
off, and there is a substantial interference 
with the passage of light and air. 

The proprietor of the hotel sued Northio 
and asked the court to grant an injunction 
and compel the theatre corporation to 
remove the new marquee. The higher court 
granted the injunction. 


Assigning Lease Without 


Knowledge of Landlord 


WHAT 


WORDS must be 
used in a lease contract to permit a theatre 
lessee to assign the lease without knowledge 
or consent of the landlord? Here is a recent 
answer: 

In Miller v. Michael Morris, (63 Atl. 
[2d] 44) it was shown that a lease con- 
tract contained a clause by which the lessee 
was “given the right to assign this lease, or 
any estate or interest therein, without con 
sent of the lessors.” 

The higher court held that this clause 
gave the lessee the right, without consent of 
the property owner, to assign the lease and 
sell the business without consent of or con 
sulting the owner of the real property. 


Validity of License 


Fees for Revenue 


suits develop now and 


then over a license law which requires pay- 


ment of fees in an amount more than is 


necessary to supply funds to enforce the 


} 


law. Such laws are valid and enforceable. 


For example, in Davis v. Ogden City 
(215 Pac. [2d] 616) a state law was liti- 
gated which provided that cities may license, 
tax and regulate music halls, theatres, thea- 
trical and other exhibitions, shows and 
amusements, the business conducted by 
ticket scalpers. In holding the law valid, the 
court said: 

“Under the the munici- 
pality is not limited to the mere expense of 
the regulation, but that it may impose a 
reasonable license tax for the purpose of 
obtaining revenue necessary to meet the 
general expense of such municipality. .. . 
In the instant case the purpose of the ordin- 


circumstances 


ance was to raise revenue.’ 

Hence this late higher court decision 
establishes the law that funds derived from 
theatre licenses need not be restricted or 
limited to the state’s or city’s actual ex- 
penses of enforcing the license law. This 
has been a common argument in recent 
years among theatre operators. This higher 
court decision clearly and definitely illus- 
trates the falsity of this argument. 


Grounds for Attacking 
Sunday Closing Laws 


\ HIGHER court recently 
took the view that entertainment and rec 
reation on Sundays reduces the tension de- 
veloped by our modern mode of living, and 
this fact has become recognized as extreme 
ly important with respect to laws which 
restrict or prohibit operation of motion pic 
ture theatres on Sundays. Such laws al 
ways are void which do not equally affect 
all counties and cities in the state. 

For example, in Taylor Theater, Inc. 
v. Town of Mountain City (227 S. W. 
[2d] 30), it was shown that a state passed 
a law making it unlawful to operate on 


Sunday any theatrical or motion picture 


entertainment in certain counties. The 


higher court held the law invalid. 
“Implied Warranty” 
In Sale of Equipment 


A HIGHER 
important 


recently 
this Where a 
theatre owner makes known to a seller the 
particular the 
chased merchandise is required, there is 


court 
laid down law: 


purpose for which pur- 
an implied warranty that the merchandise 
shall be reasonably fit for such purpose. 
In United States Casualty (67 Atl. [2d] 
880), it was alleged by 
a fuse was improperly made, and when used 


a purchaser that 


it caused an explosion. The higher court 


held: 


“There is no question but that the pur- 


chaser had a cause of action against the 


defendant (seller) for damages flowing 
from a breach of the implied warranty of 


fitness.” 
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For food appeal 


® Architectural standards in refreshment building 
design for a drive-in were recently brought to an 
unusual high level in construction of the service 
building of the new Neponset drive-in at Dor- 
chester, Boston suburb. This is another unit in the 
group of d ins operated by Michael Redstone. 
It has a capacity of 1200 cars. Designed by William 
Riseman 2s of Boston, the Neponset re- 
nt restroom building was built and 

st reported to be $75,000. With 

walls of cinde k, the entire screen side is 
glazed, and the roof, extending out to form pro- 
tective can >d lamps. The re- 
freshment room is redwood siding and 
has asphalt tile s ona icrete slab. There 
are two counter units, each with Formica facing. 
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Merchandising Refreshments 


As a Showbusiness Business 


What experience has taught one of the oldest and most Display: Peruaitting the customer to get 


a good look at what he is buying has been 
, . . “ ° proved valuable by the unusual success of 
varied circuits about theatre sales as service for profit. am jee connn silanasiiigl ant aia & alias 
window facing the patron, This has been 
responsible for doubling ice cream sales 
at the St. James. A product of the Jordan 
BEING AN aspect of show- several representative situations. Certain Manufacturing Company of Philadelphia, 
business, refreshment vending at theatres principles have taken shape in the Reade the freezer was originally marketed as a 
has developed through unique experience  circuit’s experience that more or less bridge frozen foods compartment for grocery 
into a highly specialized kind of merchan- the differences encountered from house to stores. The circuit bought one freezer as 
dising. This experience varies from situa- house, and even those between regular an experiment, remodeling it by moving the 
tion to situation; but if such differences theatre and drive-in. If those principles superstructure forward. Because of the 
can be contained within the operations of can be reduced to a formula, here is Mr. success of this installation, a similar one 
a single organization, they are probably Loeb’s: will be made at the other Reade theatres. 
pretty well covered by the experience of Salesmanship: Counter attendants must The freezer displays five attractive rows 
Walter Reade Theatres. be neat, must be pleasant of speech and be of ice cream items, each row containing a 
With headquarters and one theatre in able to use their voices and manner to ef- different item. Products sold include Mr. 
New York City, this circuit, which cele- fect a sale. Merchandise is frequently sold, Big cones, Creamwiches, Chocosticks, Pop- 
brated its 40th anniversary several years says Mr. Loeb, by means of a smile and _ sicles, and two sizes of ice cream cups. 
ago, has some thirty regular operations in spoken suggestion. Fresh nut sales have also grown since 
New Jersey and New York State ranging Wide selection: The greater the variety — the installation at the Mayfair of a Kemp 
from houses in famous recreational centers of products patrons have to choose from, Golden Glow Nut Company machine 
like Atlantic City, to those in suburban the larger both the amount spent and the which displays a variety of freshly roasted 
communities and small cities. Furthermore, number of sales are likely to be. Evidence nuts behind a glass front. These are sold 
since the end of the war it has built and of the validity of this statement lies in the by the pound. The appearance of the unit 
opened six drive-ins. notable increase in soft drink sales since the is further enhanced by the suspension in- 
For all refreshment and related mer- installation in Walter Reade theatres of side it of an inner-lighted cylinder which 
chandising, a special department has been dispensing machines which offer more rotates and which appears from a distance 
developed, and this article has been com- flavors. The Mayfair and St. James in to be moving nuts around. The cylinder 
pounded from observations made during Asbury Park, N. J., employ four- and is a product of the Rotodisplay Company. 
day with its manager, James Loeb, at three-flavor Spacarb machines. Further evidence of the importance of 


Wide selection of merchandise, conspicuous display, and neat attendants with 
courteous persuasiveness form the keystone of Walter Reade Theatres vend- 
ing policy. Here are two refreshment stands at Reade + a theatres—the 
St. James (left) and the Mayfair, both in Asbury Park, N. J. 
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Experience Proves: 
Chewing Gum Will Add to Their 
Enjoyment of Your Theatre 





Paramount Theatre, 
Atlanta, Ga., displays 
chewing gum for the 
convenience of patrons 
and for extra revenue. 


Mayfair Theatre, 
Asbury Park, N. J., 
profits from sale of well- 
known, fast-selling 
brands of chewing gum. 


iiisiiiiiitt 


You build good will and extra profits by selling 
and displaying popular brands of chewing gum 


It’s a “‘good, old American custom’’ for 
millions of people to chew gum at the 
movies. Chewing gum helps them relax 
and adds to their enjoyment of the theatre. 
What’s more, hundreds of theatres are 
cashing in on the popularity of chewing 
gum by making it easily available to 
their patrons. You can do the same. 
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Display popular Wrigley’s Spearmint, 
Doublemint, ‘‘Juicy Fruit’’, and other 
well-advertised, fast-selling brands of 
chewing gum within easy sight and reach 
of your patrons. They will appreciate this 
service which you provide for their enjoy- 
ment, and your sales of chewing gum will 
bring in substantial extra revenue. 








display lies in Mr. Loeb’s statement that 
the best selling candy items are those which 
are displayed on top of the counter, what- 
ever the brand and type happen to be. The 
customer can reach for them, and allowing 
him to handle the item, when feasible, is 
practically a guarantee of a sale, said Mr. 
Loe b. 

The vending department is always on the 
lookout for opportunities to tie in refresh- 
ment products with the current screen at- 
For example, during bookings of 
Treasure Island,” candy displays featured 


traction. 
25c packages of chocolate “coins” wrapped 


n gold paper. The connection may seem 


i bit remote—but the tie-in increased sales 
of this item just the same. 

\n intermission preceding the feature 
j regular 
Reade theatres, and has stimulated re- 
sales. A non-sync 


used to announce it with a trio of singers 


picture has become a practise at 


freshment recording is 


“commercial” like this: 


doing a 


Now is the time to make a visit to our 
Refreshery, 

If you re 
place to be. 

Now ts the time to make a visit to our 
Refreshery, 

Now is the time to go. 


Before we 


hungry or thirsty, that's the 


start the show. 


\ 3 | \ ‘3 a) 
4 & ‘e \\" 44 
\ \ \ 
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Counter Height 
Speeds Sales 
High Popping 
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Space, convenience, speed are sought in Walter Reade drive-in 


refreshment installations. This one is 


With an eye to the future of the vending 
end of the business, Walter Reade execu- 
tives are ever in the market for new ideas 
They 


departments must be 


and have learned 


that 


new 
their 


equipment. 
vending 


~" NATIONAL’s 


NEW and IMPROVED 
DABOTR 
LOLITA. 


¢ POPS MORE CORN! 
e MAKES MORE MONEY! 
e IDEAL FOR DRIVE-INS! 


at Eatontown, N. 


flexible in catering to the tastes of the pub- 
lic. Accordingly, there is no such thing as 
a standard refreshment item being carried 
in all theatres of the circuit. Merchandise 
is gauged to each community and clientele. 

For instance, the Mayfair in Asbury 
Park does not carry ice cream or popcorn, 
but it does sell fresh nuts by the pound, 
25c packages of candy, and Kleenex. It also 
has an automatic Spacarb drink machine 
and an attendant-operated Dalkin foun- 
tainette. 

The Savoy, on the other hand, does not 
sell fresh nuts, but finds that candy 
containing nuts and nickel and dime pre- 
wrapped packages of nuts are best sellers. 


bars 


It also sells popcorn and ice cream, and has 
a-one-flavor Mills automatic drink dispens- 
ing machine and a cabinet for bottled Coca 
Cola. A Manley popcorn machine is used 
in the Savoy, as it is in all other Walter 
Reade theatres which sell 
Kleenex dispensing at the Savoy. 


popcorn, No 


Again, some, but not all, of the circuit’s 
theatres include cigarettes, cigars, fruit 
and chocolate drinks among their 
merchandise. Chewing gum, however, has 


juice 


been found to be a popular item and is sold 
in all Reade theatres. The two best sellers 
are Wrigley’s Beechnut 
Peppermint. 


Spearmint and 

The newest refreshment items are cold 
cans of chocolate and fruit drinks. These 
are vended by means of a can dispensing 
machine which is equipped with a can 
opener and also dispenses straws. The ma- 
chine, manufactured by Juice Bar, Inc., 
Matawan, N. J., offers a choice of six 10c 
drinks which, as set up in the St. James 
theatre and include 
chocolate, grape nectar, fruit punch, orange 


Eatontown drive-in, 
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and apple juice. Prominently displayed, 
the machine is attracting new refreshment 
buyers daily. 


DRIVE-IN MERCHANDISING 


Drive-in snack products range from 
frankfurters, hamburgers and French fried 
potatoes, to hot chocolate, coffee, cookies 
and frozen custard. The latter is sold at 
a special counter so as to prevent purchas- 
ing of this specialty from congesting the 
main service bar. 

An innovation at the Eatontown drive-in 
is a “chocolater.”” A product of the Phila- 
delphia Thermometer Company, this metal 
container keeps ready-to-serve hot chocolate 
both hot and well-stirred, preventing choco- 
late particles from settling at the bottom. 

Merchandising innovations and improve- 
ments, however, have not been found by 
Mr. Loeb to be always a product of the 
ordinary course of planning greater sales 
volume. Sometimes they are a result of 
being backed up against the wall by a prob- 
lem and having no choice but to experiment. 
An example of such development of a mer- 
chandising idea is found in the Eatontown 
drive-in’s use of a cart from which to sell 
coffee as well as soft drinks, frankfurters 
and candy during winter months. The 
Eatontown, which is equipped with in-car 
heaters, is remaining open this winter. It 
has been found patrons are less inclined to 
leave their cars in winter than in summer, 
so the management installed what it calls 
a “bufeteria cart” and is selling a variety 
of refreshments on the car-hop plan. This 
has been responsible for a 10% to 20% 
increase in refreshment sales since the 
weather turned cold. 


PRICE CHANGES AVOIDED 


Prices at Reade operations have remained 
constant during the last four years, when 
prices quite generally have fluctuated. The 
circuit learned during the war years that 
their patrons did not like price changes. 
Therefore candy prices were not lowered 
after the war even though wartime 6c bars 
reverted to a nickel elsewhere. Reade man- 
agement preferred stability, and felt that 
the extra penny charge was a minor one} 
since the cost of candy was still above the! 
pre-war level. | 


| 
| 


Now that candy prices again have soared, | 
Reade theatres are not finding it necessary] 
to irritate patrons with a price hike as| 
they did at the beginning of the war. In| 
Mr. Loeb’s opinion, it takes a long time| 
for people to adjust themselves to increased 
prices, and for that reason he hopes current 
prices can be maintained indefinitely. The 
10c bar is being stressed and prominently 
displayed, however, and as soon as a candy} 
manufacturer makes available a larger por-| 
tion for a dime, along with his nickel 
product, Reade theatres are quick to take 
on the new item.—BERNARD Spiro. 
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HEAD CANDY SALES SURVEY REVEALS BOYS’ 
FAVORITE CONFECTIONS 


liss and Company, announced by Donald WHAT TYPES of candy do 
Cady, vice-president, place H. R. Barry American boys like best? And what 


RECENT appointments at Lamont Cor- 


in the post ot sales promotion manager, brands of those favorite kinds do they 
id Alistair Semple in that of product prefer? The magazine Boys’ Life sought 
to find out in a survey which also inquired 
into the youthful male’s attitudes toward 

soft drinks and chewing gum. 
Bars topped the forms of candy pur 
chased by the lads, with a mark of 94.8%. 
Fruit drops were next, getting a prefer- 
ence rating of 85.2%. Practically 93% 
chew gum, while almost 96% like soft 
drinks. Now as to the brands preferred: 
Favorite candy bars named by the re- 
sponding boys are Baby Ruth, 13.9%; 
Hershey, 13.5% ; Clark’s, $.9% ; Mounds, 
H. R. BARRY ALISTAIR SEMPLE §.1°%;: Milky Way, 7.3%; Butterfingers, 
4.7%; O’Henry, 3.8%; Mars, 3.1%; 
sales manager of Nestle chocolate bars. Almond Joy, 2.4%; Old Nick, 1.9%; 3 
Mr. Barry, who has been with the com- Musketeers, 1.9%; Fifth Avenue, 1.3%; 
pany since 1937, was formerly product Powerhouse, 1.2%; Curtiss, 1.0% Snick- 
sales manager of Nestle bars, and earlier ers, 1.0%; Bit-O-Honey, 0.4%, and 

was with. the Ansco Company. Mr. Nestle’s, 0.4%. 

Semple, who has been with Lamont Cor- Among fruit drops, Life Savers were 
liss since 1940, was formerly assistant to preferred by 22.1%, while 11.2% named 
Mr. Barry. Curtiss, 10.7% Lemon, 7.1% Charms, 
6.4% Cherry, 5.6% Orange, 5.1% Juijy 
Fruits, 3.0% Lime, 2.4% Black Crow, 
2.0% Dots, 1.7% Wild Cherry, 1.6% 
Jujubes, 1.5% Gum Drops, 1.2% Grape, 
1.1% Mason, 1.0% Root Beer, 0.8% But- 

BOOST YOUR SALES terscotch, and 0.8% Chuckles. 
The favorite brands of chewing gum is 
with Cretors’ = Wrigley, bought by 29.5% of the boys, 
: 23% of whom preferred Juicy Fruit, 
while Spearmint came next with 11.3%. 
Hollywood | Other favorite brands are Beech Nut, 


7 9.3%; Dentyne, 9.2%; Beeman, 2.7%; 

BUTTER : Bubble Gum, 2.3% ; Black Jack, 2.0% ; 

DISPENSER ‘ Double Mint, 2.0% ; Chiclets, 1.7% ; Tea- 
berry, 1.4%, and Adams, 1.0%. 

‘ \ Coca Cola topped the soft drinks with 

ee a rating of 18.7%, while 14.3% drink 


’ 
.¢ Popcorn Better: . rae fd : 
Butter Makes Popeo Pepsi Cola, 7.0% root beer (2.6% speci- 


scurately measured fied Hires, 1.1% Dad’s, 1.1% Mason’s), 
a 4 butter. Stainless ; ae igs 2 
amount of liquid "Bev to clean. 2% Royal Crown, 4.0% Seven Up, 
steel construc controlled heating 3.2% Nesbitt, 2.6% Nehi, 2.6% grape, 
: atica ; oe , 
era ern 4 Ibs. of melted secaxal 2.2% Dr. Pepper, 1.6% Kool Ade, 1.4% 
uni 


cream soda. Orange drinks were also 


Dispenses 


cited as a favorite, getting a rating of 
6.8%, and 1.4% of the boys specified Mis- 
C. CRETORS & CO. re a Se fick 
sion, 1% Orange Crush, and 1% Canada 
~ ww W. Cermak Rd., Chicago 16 o’ | Dry’s Trop-O. 


~ ss 


s 


34 


ORANGE CRUSH SALES AID 


A. E. Fork, advertising manager, and Walter 
Schorr, territorial manager, of the Orange-Crush 
Company, Chicago, talk over Orange-Crush pro- 
motion, using the “Li'l Abner” cartoon character, 
with Al Capp, its creator, at the recent Capp 
Enterprises convention in New York. Mr. Fork is 
holding a copy of a Capp comic book containing 
@ full-page Orange-Crush ad, and Mr. Schorr holds 
a counter display model of the new Orange-Crush 
“Dogpatch cabin" six-bottle carton. 


e 
NEW FIVE-CENT BAR 


A NEW five-cent candy bar, called ‘Top 
Hat,” has been introduced by Melster Can- 
dies, Inc., Cambridge, Wis. It is a combi- 
nation of caramel, nougat and nuts 
covered with chocolate, and is wrapped in 
white paper with a red and gold design. 
“Top Hat” is available in the standard 
24-count counter display carton, and the 
100-count vending pack. 

e 


CORN PAYS FOR FREE SHOWS 


POPCORN SALES recently 
allowed one Nebraska exhibitor to “more 
than break even” on free performances to 
celebrate the first anniversary of his thea- 
tre. In a letter to Charles Niles of the 
Allied Caravan Committee of Iowa and 
Nebraska, he stated that between 925 and 
950 people attended the four free two- 
hour shows, at which he played “The 
Skipper Surprised His Wife” and _ five 
“old” cartoons. The cost of the film was 
$17.50, and he sold $32 worth of popcorn! 

° 


CANDY SALES JUMP 10% 


aT LEAST a 10% jump in 
dollar candy sales in September 1950, as 
compared with the same month in 1949, 
has been indicated by 120 wholesale manu- 
facturers, reports the publication Candy 
Industry. Poundage sales showed a 3% 
rise over 1949. Bar goods figured promi- 
nently in the general sales increase, with a 
1% rise in pounds sold, and a 7% rise in 
dollar volume. 
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NOTE: See small type under advertiser's 

mame for proper reference number where 

more than one kind of product is advertised. 

Reference Adv. 

Number Page 

1—Adler Silhouette Letter a awa 7 
Changeable jetter signs: Front lighted panels fer 
drive-ins (1A); back-lighted ~~ (1B); and 
changeable letters (iC). All dealers. 


2—American Seating Co. 
Auditorium chairs. NTS and direct. | 


3—Ashcraft Mfg. Co., C. S. ‘ 
Projection are lamps. Unaffiliated deal 
4—Automatic Devices Co. 
Curtain tracks. Unaffiliated dealers and direct. 


5—Ballantyne Co., he 
Complete sound systems. Dealers: |, 14, a ro 22, 
34, 37, 44, 57, 61, $2. 63, 67, 78, 80, 9 104, 
106, 114, 117, 124, 127, 134. 

6—Coca-Cola Co., The . 
Soft drinks. Direet. 

7—Cretors & Co., C. : 34 
Butter dispensers. Direct. 

8—Droll Theatre Supply Co. 27 
Carbon savers. Direct. 

9—F & Y Building Service, The 23 
Architectural design and building service. 

gerry Bros. 

$s and cabinets (10A), 


rojec' booth table: 
{1oa) "rowlndere (108). Authorized dealers. 


11—GoldE Mfg. Co. : 12 
Ticket dispensers. Ali dealers. 


..2nd Cover 


42, 43, 44 


reels 


12—Griggs Equipment Co. ; . 
Auditorium chairs. Direct. 

13—Hertner Electric Co., The ‘ 43 
Motor-generators (13A), rheostats (13B). NTS. 

14—Heyer-Shultz, Inc. Sas 41 
Ly projector are reflectors. Dealers marked * and 


15—Heywood-Wakefield Co. ; 14 
Auditorium chairs. Unaffiliated dealers on direct. 
16—Ideal Seating Co. 39 
Auditorium ehairs. Dealers: |, 2, 10, 14, 19, 22, 32, 
43, “, 102, 103, 107, 
tht, $12, £20, ‘ia, 124, 130, 131, 134. 
17—Imperial Electric Co. : 42 
Motor-generators. Direct. 
18—International Projector Corp. 4th Cover 
Complete sound systems. NTS. 
19—Irwin Seating Co. 
Auditorium chairs. 
20—Kollmorgen Optical Corp.............. 
Projection lenses. NTS and all dealers. 


21—Kroehler Mfg. Co. besarte 
Auditorium chairs. Unaffiliated dealers ont direct. 

22—LaVezzi Machine Works................ 22 
Projector parts. All dealers. 

23—Lorraine-Carbons, Inc. POY 
Projection carbons. Franehise dealers. 

24—Manley, Inc. 
Popeorn machines. 

25—Marsh Wall Products, Inc.............. 23 
Architectural materials. Direct. 

27—Motiograph, Inc. ...... 10 
Comptete comps systems. Dealer: 3, 8 2 2 % & od 
103, 105, 110, 112, 118, 124, 


3rd Cover 


129, St ; 138. 
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28—National Carbon Co., Inc. a 
Celestion carbone (28A), flashlight batteries (288). 


29—National Super Service Co., | 
Vacuum cleaners. All dealers. 
30—National Theatre Supply. . 
Theatre Soares x. proection at amee 
(308), popeorn (306 
31—Novelty Scenic Studios, Inc.. 
Interior desoration. Direct 
32—Payne Products 
Carbon savers. All dealers. 
33—Poblocki & Sons ‘ 
Theatre fronts (33A), poster —s ((338), 
(330), portable snack bar D), drive- ia , slens 
and marquees (33E), box- sftices (33F). All dealers 
and direet. 
34—Raytone Screen Corp. 
Projection sereens (34A), sereen paint (348). Direet. 
35—RCA Service Co.... 
Projection and sound maintenance. 
36—Robin, Inc., J. E......... 
Motor-generators. Direct. 
37—S. O. S. Cinema Supply Corp. 
Distributers. 
38—Shearer Co., The, B. F 
Projection sereens. Authorized dealers. 
39—Simonin's Sons, Inc., C. F. 
Popping olls. 
40—Sportservice, Inc. 
Concession services. 
41--Strong Electric Corp., The 
Rectifiers. All dealers. 
ghee some Screen Co. 
jection screens. Direct. 
43—Vallen, 
Curtain controls (43A), curtain tracks (438). Fran- 
chise dealers. 
44—Vocalite Screen Comp... 
Projection sereens. 
45—Wagner Sign saa Inc. 
Changeable letter slene: Front- lighted panels for 


drive-ins (45A); ohted — (458), and 
changeable letters (45). "All deal 
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46—Wenzel Projector Co., The 


Soundheads (46A), amplifiers (468). Unaffiliated 
dealers. 


47—Westrex Corp. . 
Foreign distributors. 
48—Williams Screen Co. 

Projection sereens. Direct. 
49—Wrigley, Jr., 
Chewing gum. 


Company, Wm 


EDITORIALLY 


THEATRE TELEVISION SYSTEM, page 37 

General Precision Laboratory's intermediate 
equipment transferring televised image directly 
from receiver to 6mm film for projection within 
60-second interval to theatre-size screens; distrib- 
uted by National Theatre Supply. Postcard refer- 
ence number 30A. 


NEW VINYL PLASTIC SCREEN, page 37 

Motion picture screen made entirely of vinyl 
plastic pigmented with titanium dioxide for white- 
ness, manufactured by the Raytone Screen Com- 
pany. Postcard reference number 34 


DRIVE-IN SCREEN PAINT, page 38 

Paint developed specially for drive-in screens, 
with resin base and titanium oxide pigmentation, 
marketed by the Raytone Screen Company. Post- 
card reference number 34B. 


CARBON SAVER, page 38 

Device to enable use of almost full length of 
carbon without special preparation, developed by 
Payne Products Company. Postcard reference num- 
ber 


FIVE-CENT CANDY BAR, page 34 

New bar to retail at 5¢, containing caramel, 
nougat and nuts and covered with chocolate, 
marketed by Melster Candies, Inc. Postcard ref- 
erence number E50. 


For further information concerning products refarred to 
on this page, write corresponding numbers and your name 
and address, in spaces provided on the postcard attached 
below, and mail. Card requires no addressing or postage. 


To BETTER THEATRES Service Department: 


Please have literature, prices, etc., sent to me according to the following 
reference numbers in the January 1951 issue—- 
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Unaffiliated and RCA dealers are numbered, with RCA dealers distinguished by 


an asterisk. 


ALABAMA 
(—Quese Feature Service, 2000, Morris Ave, Sirmioghem. 
ARIZONA 
2—Gireré Theetre Supply, 820 W. Washiegtee St, Phoenix. 


ARKANSAS 
3—Theetre Sepply Ce., 102! Grand Ave., Fort Saith 
4—Perrin Theatre Supply, (008 Main St. Little Resk 


CALIFORNIA 


Fresno 
5—Midstate Theatre Supply, 


hes Angeles: 


(988 Themes. 


je vonsuat 


San Diego: 
S—Riddels Theatre Supply, i543 Fifth Ave. 
San Francisco: 
National Theatre Supply, 255 Golden Gate Ave 
O—Preddey Theatre Supplies, 167 Gnie Gate Ave 
—B. F earer. 243 Golden Gate 
2—Westere Theatrical Equipment, ar “Golden Gate Ave.* 
COLORADO 
Denver: 
- ee 4 Srothere, S48 Lineot . 
Supply, 2111 Chamee “5 
pply, 2054 
6— Western Services & Supply, 1130 BF Breasway.* 
CONNECTICUT 
New Haven: 
&—Philiipe Theatre Suppiles, 
Natiesal Theatre Supply, 122 M 
DISTRICT OF COLUMBIA (Washington) 
& Sens, 802 Capitel St 
. 100) New Jersey Ave., N. W. 
FLORIDA 


S—Joe Hornstein, 714 NW. E. ist St, Mi 
20—Seutheastern Equipment, 625 W. Bay o 
2i—United Theatre Supply, 116 Franklin St., T 
GEORGIA 

— ipany: 

—Dixie Theatre Service & Supply, 

” Atlente: 
23—Capital City Supply, 161 Waites St, Pe w. 
National Theatre Supply, (87 Waltes St., 
24—Seoutheastern Theatre Equipment, 201-3 cents ats 
2>—Wii-Kio Theatre Supply, 150-4 Waites St., 
ILLINOIS 


Chicago: 
2 Abbett Theatre —_, 


180 Meadow St 
oadew St. 


1149 Dawson Rd. 


N. Ww. 


ogi & Wabash Ave. 
925 W. Jackson Bive. 


738 Wabash Ave. 
‘tre Services & —— 950 W. Belmont 
ay 8S Wabash A 
Nationa) Theatre Supply, 1825 &. ‘Wabesh Ave. 
INDIANA 
Evansville: 
Evansville Theatre Supply, 
indianapolis 
Bar, inc., 442 N 
33-—Mid-W eet Theatre. Supply 
Nationa! Theatre Supply, 436 WN. 
1OWA 
Des Moines: 
34—Des Moines Theatre Supply, (2! ol'* ot. 
Naticoal Theatre Supply, (162 High St. 
KANSAS 
35—Be west 
W iohite. 


1738 E. Delaware st 


ged St. 
“en. 


y iMinels 8 
‘ lieels St. 


Theatre Equipment, P. 0. 118 W. Dougias, 


National The 


KENTUCKY 

Louisville: 
36—Falis City Theatre Equipmeat, 427 8. Koy st 
587—Heddea Theatre Supply, 208 S. Third 
LOUISIANA 

New Orleans: 
38—Delta Theatre Supply, 214 & Liberty St. 
39—Hodges Theatre Supply, 150 8. Liberty St 
National Theatre Supply, 220 & Liberty St. 

Shreveport: 
40—Alen Boyd Theatre Equipment, Codargreve Statice. 
MARYLAND 

Baltimore: 

Metion Picture Supplies, 202! 

National Theatre Supply, 417 St. Paul Place. 


MASSACHUSETTS 


heatre Supply, 28 Piedmont St* 
“3 ~Y wi 


N. Charles St. 


45—' 

National Theatre Supply, 

46—Standard Theatre Supply, 
—Theatre Services & Supply, 


MICHIGAN 
gq Detroit: 
Suppty, 


Dusement Mosteslm St 
‘<o—erele Forbes Theatre  besely, 214 W. Montealm ~~ 
50—MeArthur Theatre - Cotumbla 
National Theatre 

5i—Ualted Theatre Ceulpment. 250! 

Grand Rapids: 
52—Ringeld Theatre Equipment 
MINNESOTA 

Minneapolis: 
53—-Minnenpelis Theatre Supply, 75 Glenwood Ave. 
eG woe Theetre Equi a “111 Nisollet Ave. 

5—Fresee Theatre . obtt mtg Ave." 
National Theatre Supply. "5 Glenwood Ave. 
56—Western Theatre Equipment, 45 “Glenweed Ave. 
MISSOURI 

Kansas City: 
5S7—Misseur! Theatre Supply, 115 W. 18th S8t.° 

Theatre Supply, 223 W. (8th St 
° y. 217 W. 18th St 
59—-Stebvine Theatre Equipmest, 1804 Wyandette St. 

St. Lowis: 

6—Joe Hernsteln 
— Theatre ag 4 

6i—St. Lowls Supply Ce 
MONTANA 
62—Mootane Theatre Supply, Missoula. 
NEBRASKA 

Omaha: 
63—Ballantyne Co., 1707 Davenport St. 
National Theatre Supply, 1610 Davenpe 
64—Quality Theatre AB, 1516 Davenport &. 

estern Theatre Supply, 214 W 


NEW MEXICO 
66—Eastern New Mexico Theatre Supply, Box 1009, Clovis. 
NEW YORK 
Albony: 
67—Albeny Theatre Supply, 1048 Bread 
68—Eupire Theatre Supply, (005 ereedeu. 
National Theatre Sepply, 962 Broadway. 
Auburn: 
69—Aubsre Theatre Equipment, 5 Court St 
Buffalo: 
70—Eastern Theatre Supply. 496 Pearl $t.* 
National Theatre Supply, 496-500 Pearl St. 
7i—Perkine Theatre Supply, 505 Pearl St. 
72—Usited Projector & Film, 228 Frankiia St. 


78 Broadway. 
{8 Piedmont St. 


106 Michigan St, N. W. 
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tre Supply (NTS) branches are geographically listed. 


New York b City: 


73—A musem cot Sway. 44th Ot 
ey Metion P Mang supply. BO — age Ave.* 
5—Crown Motion Pleture Supplies, 364 W ax. 

76—Joe Hornstein, 630 Ninth Ave. 

National Theatre Supply, 356 W. 44th St 

77—8. 0. S$. Cinema Supply, 602 W. Sind St. 

78—Star Cinema Supply, 441 W. 50th St. 
Syracuse: 

7 atrei N. Y. Theatre Supply, 


NORTH CAROLINA 


Charlotte: 
80—Bryaat soa 


210 N. Seliaa St. 


Supply, al & Chured St 


aulp 

66—W ii-Kie Theatre Supply, 228 & Chureh St. 
Greensboro: 

87—Standard Theatre Supply. 216 E. Bh inne “ 
88—Theatre Equipment Co., iii Ed Pi. 
NORTH DAKOTA 

Theatre Supply, 55 Fifth St, Farge. 
OHIO 


Akron: 
90—Akres Theatre Supply, 
Cincinnati: 
92—Mid-Weet Theatre Supply, 1638 Central Bh 6a 
National Theatre Supply, 1637-39 Cen 


1025 N. Male Ot 


. 1723 E. — * 
me 


. 2100 Payne Ave. 
95—Oliver Theatre Supply, 2/08 & Payne.* 
Columbus: 
96—Americas Theatre Equipment, 165 N. High St. 
Dayton: 
97—Dayton pA at t 4. 
9e— — suey. i ait) AVeikenand . 
doe ‘Theatre Supaly, Salem Ave. 
Tolede: 
100—American Theetre tuppi 
103—-Theatre Equipment Ce., 
OKLAHOMA 
Oklahoma City: 
103—Hewell Theatre Suppiics, 
National Theatre Supply, 700 W. Grand Ave. 
a Theatre Gupply, 628 W. Grand Ave.* 
OREGON 
Portiand: 
105—B8. F. Shearer, 1047 N. W. Kearney St. 
106—Theatre Utilities Servies, 1985 N. W. Kearney St. 
107—Western Theatre Equipment, (923 N. W. Kearney St. 
PENNSYLVANIA 
Philadelphia: 
106—Biumberg Bres., (805-07 Vine St* 
National Theatre Supply Co., 1225 Vine St. 
aah ittsbargh: 
Alexander Theatre 
1eAtias Theatre 
National Theatre 
tor Motion” Picture Supply 


Wilkes Barre: 
112—Vinesnt M. Tate, 
RHODE ISLAND 
113—Rhede Island Sapply, 357 Westminster St., Providence 
SOUTH DAYOTA 


1i4—American Theatre Supply, 


TENNESSEE 


y. 4389 Dew Ot. 
109 Michigan St. 


i2 & Welhes Ave. 


swage = Bivd. of Allies.* 
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25 ee 
Aryl ‘ea of Allies 
Ven Bream St. 


1620 Wyoming Ave, Forty-Fert. 


316 S. Main St., Sioux Falls. 
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121—Southwestern Theatre Equipment, 1416 Main 8t.* 
San Antonio 
122—Alame Theatre Supply, 1308 Alamotes St. 
UTAH 
Salt Lake City: 
123—Intermountain Theatre Supety. 142 E. First St. 
124—Service Theatre Supply, 256 E. First 
125—Western Sound & Equipment, 142 E. First St.* 
VIRGINIA 
126—Nerfelk Theatre Supply, 2706 Oesiey Ave., Norfolk. 
WASHINGTON 
Seattle: 


\7—Amerieas, Theatre Firet Ave. ot Beil. 
128—Modern Thestre Sui Boney, "het Third 


ational Theatre Supply, 25 


Shearer, 23! 
Western Theatre Tesipment, oma Beoond Ave. 
WEST V VIRGINIA 
jeston Theatre Supply, 
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Milwaukee: 
132-—Manhardt Ce., 1796 W. 
National Theatre Soppty, 
133—Ray —— Ze wv. 
1384—Theatre Equipment & Supply, 
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“Videofilm” Theatre TV System 


Using 16mm Stock in 


PRODUCTION of the 16mm 
intermediate theatre television system de- 
veloped by the General Precision Labora- 
Pleasantville, N. Y., has been 
nounced by that subsidiary of the General 


tory, an- 


Precision Equipment Corporation, with 


Production 


miles of 16mm film were used in the two 


convention demonstrations at a cost $2777 
aS 
3) 


less than it would have been had mm 
stock been employed. 
The equipment, which is marketed as 


the “Videofilm System,” consists in three 











High-fidelity sound 
recorded simultaneously 


Special GPL film gate permits full half-hour 
recordings without cleaning 
in picture quality control 


SCHEMATIC REPRESENTATION OF 

















Infra red drying 
(15 seconds) 


Wash (5 seconds) 
Wash (2 seconds) 
Developer (5 seconds) 


py ogices 





Toke-up reel in base’ 


Highidelity sound head 
gives 35-mm quality 


“VIDEOFILM" UNIT ARRANGEMENT 








distribution through the company’s theatre 
sales organization, the 29 branches of 
National Thaetre Supply. The industry 
first saw this system at the Tesma Trade 
Show in Chicago:last October, and a similar 
demonstration was conducted a few weeks 
later in Houston, Tex., 
of Theatre Owners of America. 

As an intermediate type, the GPL sys- 
tem reproduces the televised image on film, 
but employs 16mm instead of 35mm for the 
purpose, according to Blair Foulds, sales 
manager of GPL, of minimizing costs. For 
example, it is pointed out that nineteen 


at the convention 


BETTER THEATRES SECTION 


integrated units—a “video” recorder, which 
is a television receiver with a camera that 
photographs the television image as it is 
received; a high-speed film processor, and 
a 16mm projector equipped with a carbon 
arc reflector lamp and a sound reproducer. 
The entire group of units occupies space 
adapted to projection rooms at least close 
to recommended of regular 
theatre projection, without dislocation of 
existing standard projectors. The units may 
be variously placed in relation to each other 
for adaptation to various projection room 
conditions. 


dimensions 


The television receiver is of high power 
to supply a sharp, uniformly focused im 
age to the camera. The picture tube image 
flashes the film 
frame is in place, and frame photography 
instead of a 


on automatically when 
is controlled by an electronic 
mechanical shutter. The electronic mechan- 
ism provides for one complete 525-line film 
then off the tube while 


the next frame of the film is moved into 


scanning, shuts 
position. Thus the shutter synchronizes the 
30)-picture-per-second of the receiver to the 
24-frames-per-second of the An 
image monitor is provided the projectionist. 

The recorder 24 
frames-per-second sound film, and the track 


camera. 


uses standard 16mm 
can be produced in negative, reversal posi 
tive, or direct positive. A feature of this 
equipment is a grey-scale corrector. Flut- 
ter factor is rated at less than 2%. 

The the film 
from the camera, and after processing it, 
dries and waxes it, then feeds it to the 
projector. The operation, from TV image 
ot 


processing unit receives 


to projection, occupies a period one 
minute. 

The projector follows principles of de 
sign used in the standard Simplex projec- 
tors, providing for heavy-duty applications, 
while the soundhead is designed for a signal 
response rated as essentially flat from 25 
to 7000 The can be 
tapped into the regular motion picture am- 
plification and speaker system. 

For servicing of “Videofilm,” arrange- 
ments have been made by National Theatre 
Supply with the Altec Service Corporation. 


cycles. soundhead 


New Diffusive Screen 
Entirely of Vinyl Plastic 


A NEW FLAT white dif- 
fabricated entirely of vinyl 
plastic, has been announced by the Raytone 
Screen Company, Brooklyn, N. Y. The 
only pigment, which is an ingredient of the 
screen material, is titanium dioxide. The 
announcement further states that the fabric 
is crease-proof, shock-resistant, and mildew- 
proof, and that the screen surface can be 


fusive screen 


washed with any mild detergent. 
. 
CANADIAN DISTRIBUTOR 


Dominion Theatre Equipment Company, 
Ltd., Vancouver, B. C., has been named 
sole distributor of Motiograph projection 
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All-Plastic Screen in Radio 


The screen (shown in detail at left) is turned over by Charles R. Underhill, RCA product sales 
manager, to Charles Muller, Music Hall chief projectionist. First step of installation is attachment 
to pipe for lifting it on to frame. Above, at right, men are shown lacing the grommets. 


Attached to pipe, the screen is raised by a mechanical hoist and fastened 
to frame (left). Above the screen, which is relatively light in weight, is 
shown in place, ready for projection or flying during stage shows. 











New Paint Developed high reflection power that is also non- 
fs ‘ vellowing, hard-drying, dirt resistant and 
For Drive-in Screens durable. The paint is available in 1-gal. 
SPECIAL paint for drive-in screens has ins, and it can be sprayed on as well as 
een marketed by the Raytone Screen Com- applied by brush. 
pany, Brooklyn, N. Y. The paint is com 
1 the announcement ites, with New Carbon Saver 


im dioxide, and with ; 

A CARBON saver which can 
ve applied without preparation has been 
marketed by the Cron-O-Matic Division of 
the Payne Products Company, Ann Arbor, 
Mich. Said to reduce carbon costs 25%, 

t is adapted to Ashcraft “D,” Brenkert 
Enarc,” Peerless “Magnare,” and Strong 
‘Mogul” lamps. Distribution is through 
theatre supp . Descriptive litera- 
from the manufacturer 
Boulev ard 

i ch MS OE NT RS * 

NEW LITERATURE 
Architect's sketch of new factory building being erected by the Kollmorgen Optical Corporation Permalite Plaster and Concrete: A bro- 
manufacturers of Snaplite and Super Snaplite projection lenses, at Northampton, Mass. To be — 
n th rin he ildi n r constructi | e feet on one floor and is ‘ 
des why fas er cary pine dere pater Te ‘Teal’ "cha tomdies pots the architects. has been made available by the Great Lakes 


chure on Permalite lightweight aggregates 
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Carbon Corporation, New York. Sepa- 
rated into two sections, one on plaster and 
one on concrete, data is supplied for rec- 
ommended mixes and on fireproofing, in- 
sulating and other typical applications. 


© 
Wood Veneer: A new portfolio present- 
ing some problems which frequently con- 


front architects and decorators, and demon- 
strating with illustrations of actual instal- 


FOR THEATRES OUTSIDE U. S. A. AND CANADA... 


Westrex Theatre Sound Systems 


Westrex Master, Advanced 
and Standard Sound Sys- 
tems meet today’s needs 
of every theatre regardiess 
of size. Ali three systems 
use the famous Western 
Electric Hydro Fiutter 
Suppressor in their sound 
heads. 

Westrex amplifiers are 
entirely new in design and 


are available from 15to 100 
watts. They feature low 
distortion—years ahead in 
performance, in conve- 
nience for service, and in 
appearance. The speaker 
systems range from single 
units to large multiple 
installations — all utilizing 
the high quality Western 
Electric loudspeakers. 


lations how Flexwood provides answers to 


= 


... FOR STUDIOS EVERYWHERE 


a a ee ee Studio Re-recording and Scoring Consoles 
H Shown here are four of the seven Western 
Made Standard Equipment | Electric and Westrex re-recording and 
INCLUSION of the 4-inch scoring consoles now available— designed 
double-shutter projectors, has been an- 


to meet the budgets and requirements of 

on all studios. All studio needs~ photographic, 
nounced by the Century Projector Cor- i 
poration, New York. This action has been { 


magnetic, and disk—are included in the 
taken, the announcement states, In response 


these problems in specific cases, has been 
issued by the United States Plywood Cor- 
poration, New York. 


lens mounts as standard equipment for its 
Model C single-shutter, and Model CC 
Westrex line of recording and re-record- 
ing equipment. 


Research, Sales and Service for the Motion Picture Industry 


Corporation 


to “the trend” toward larger diameter 
lenses, even though this diameter is avail- 
able only in lenses of longer focal length. 


=  Westrex 


NEW CHAIR WITH RISING SEAT iv : 


CYCLERAMIC scr 


GIVES YOU "CENTER SEAT VISION’ 


From every seat in the house! 
Gives amazing new depth! 
No perforations! 


Mes = 


Eliminotes glare and distortion! 
Perfect sound transmission! 


ee a RE eto. 


Manufactured by . 


B. F. SHEARER COMPANY 


2318 SECOND AVE. - SEATTLE, WASHINGTON - Eliot 8247 —t 


EXPORT DISTRIBUTOR. FRAZAR & HANSEN. LTD. 301 CLAY STREET SAN FRANCISCO + CANADA. DOMINION SOUND EQUIPMENT, LTD. + OFFICES IN PRINCIPLE CITIES 





THE ALL-NEW, ALL-STEEL 


effect big savings for you. 


The Model 34 "'Starliner' auditorium chair recently 
added to the line of the Griggs Equipment Com- 
pany, Belton, Tex. It has a self-rising seat which 
assumes a three-quarter position on release. Back 
and seat pans are steel, end standards and en- 
closed center standards are cast. Of streamlined 
design, surfaces and edges are smooth for protec- 
tion of clothing, and back edges of upholstered 
chairs are moulded to protect the fabric. The back 
is embossed for added strength and is extended 
to cover the lower edge of the raised seat. Both 
seat and back inserts are designed for convenient 
removal in the auditorium, for repair of fabrics and 
interchanging to equalize wear. Seat cushions are 
of coil spring construction, and a spring back, as 
well as a veneer back, is also available. Finishes, 
which are available in a choice of colors, are baked 
on in an infra-red oven. 


@ NEW DURABILITY 
@ NEW COMFORT 
@ NEW SAFETY 
@ NEW BEAUTY 


IDEAL SEATING CO. 


GRAND RAPIDS, MICHIGAN 
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NEVER HAS 


Economy 
BEEN SO 
SSE Ae 


|""No other art or industry in the world narrows down its success to quite such a needle's eye as that 
through which the motion picture has to pass—an optical aperture—in the continuous miracle of the 


TERRY RAMSAYE 


|A DEPARTMENT ON PROJECTION & SOUND REPRODUCTION EQUIPMENT 
& METHODS FOR THEATRE OWNERS, MANAGERS and PROJECTIONISTS 





SLOW BURNING 


FROM “LOW” to 
HIGHEST “HIGH” 


give 
ng thus in 


Light 


THERE IS A LORRAINE CARBON 
TAILORED FOR YOUR SPECIFIC 
PROJECTION REQUIREMENT 


Carbons 
bial -tehia- Mel ame lata Sia) relae} 


end More Economically 


LORRAINE CARBONS ARE CELLOPHANE WRAPPED TO 
INSURE A MOISTURE-PROOF. AIRTICKT PRODUCT 


screen by a man and his machine, the projectionist and his projector.” 





Use Today's Equipment 
To Meet Today's Competition! 


By GIO GAGLIARDI 


Assistant Chief Engineer of 
Sound Projection and Maintenance 
Warner Theatres, Newark Zone 


IT HAS OFTEN been said 
that the greatest amount of technological 
lprogress is always accomplished under the 

strains and stresses ot 
wars. This observation 
could most 
followed 


certainly 
profitably be 
now in the case of the 
motion picture theatre 
industry. There is no 
use denying that it is 
in a sort of battle of 
its own to maintain 
GIO GAGLIARDI superiority in the 
amusement field. This 
lsuperiority can only be held by refurbish- 
ling and modernizing the theatre structure 
land its equipment. 

This particular department naturally is 
most interested in the projection and 
sound developments of the motion picture 
jtheatre, and it is its duty to emphasize 
continually the importance of maintaining 
both of those functions in a state of maxt- 
mum efficiency, which calls for moderniza 
tion according to developments in equip- 
ment, 

The principal direct sales product offered 
to the theatre patron is an illuminated talk- 
screen. It cannot be 


ling picture on the 
| . 
picture 


lsufficiently reiterated that this 
Imust be the cleanest, the brightest, the 
|steadiest display that can be presented in 
lany individual theatre, and that the sound 
lpart of the show must be as faithful and 
Today there is 
labsolutely no excuse for deviation from 
In fact, such 


jnatural as the original. 


these optimum conditions. 
} 


deviation probably spells “shutdown” 
sooner or later. 

The days of the “flickers” are definitely 
theatre which, because of 


its sloppy operation and its antique presen- 


gone, and any 


tation of inferior image and sound, is 
detinitely a menace to the whole industry. 
The motion picture theatre must maintain 
its predominant place in any community 
and to do se it must offer cleanliness, com- 
fort and tasteful decor, and it must back 
up these psychological prerequisites with 
the best technical and mechanical equip- 
ment. In other words, the theatre must 
offer a performance which cannot be ap- 
proached at any price in a private assem- 
blage! 

It seems to me that any exhibitor must 
be able to perform his job of selling motion 
pictures to his patrons extremely better if 
he knows that he has the most comfortable 
up-to-date theatre, and that it is completely 
equipped with the most modern and the 
best technical implements available to the 
industry. This feeling of superiority and 
confidence is certainly one of the greatest 
assets that can be placed at the disposal of 


theatre management. 
IT’S A CRITICAL PROCESS 


The theatre manager need no longer 
apologize for the defects or deficiencies of 
his sound or projection equipment. Today, 
with modern installations, he may proudly 
and truthfully them to his 
patrons and his community. 

Most of us have lived so close to our 
work that we have forgotten the complex 
technological processes that are involved 
in the presentation of a perfect motion pic- 


boast about 


ture performance. These processes have 
become an old story, something to be taken 


for granted and sometimes forgotten in 
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the press of modern business. Neverthe- 
less, these mechanical, electrical and opti- 
cal miracles go on hour after hour, year 
atter year and, sad to say, the glass, copper 
and steel sinews which perform these func- 
tions gradually deteriorate and must be 
replaced. 

The problems involved in giving a per- 
fect presentation of a modern motion pic- 
ture can be divided into three general but 
closely related sections. One is the passage 
of the film through the mechanical projec- 
tor. The second is the illumination of the 
film and the optical systems delivering the 
image to the screen. The third is the elec- 
trical sound pickup from the moving film 
and its delivery to the auditorium where 
the spectator is located. The projector, 
the arc lamphouse and optical lenses, and 
the soundhead with its amplifiers and loud 
speakers, are all closely related and de- 
pendent upon each other, and all these 
must function as a properly co-ordinated 
team in order to produce the desired opti- 
mum overall results. 


THAT NEEDLE’S EYE! 


Let us follow the mechanical action of 
the film in a projector. The film moves 
through the projector at a rate of 24 
frames, or pictures, per second, but of 
course the film does not move continuously 
or we would see nothing but vertical 
streaks on the screen. As most of us know, 
each picture frame has to be brought into 
position in the projector aperture, then it 
must be held rock-steady while the light 
from the lamp is projected through it to 
the screen; then the next frame follows in 
sequence, etc. This intermittent motion 





FROM UPPER MAGAZINE 
oe 
UPPER LOOP & ‘UPPER FEED SPROCKET 
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FIGURE I—Film travel in typi- 
cal projector and soundhead. 











and fixed position of the film are repeated 
many times each second. 

This action is well known to most of 
us in the business; it is useful to examine 
it here. The film is pulled down from the 
upper magazine by the upper sprocket in 
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Movies are better than ever! 
—but how good is the HEART 
of your theatre? 


It’s good showmanship to make sure that 
your projection room equipment—the heart 
of your theatre—operates at peak form .. . 
at top efficiency. Even with the best- 
designed and best-made picture projection 
equipment and sound reproduction system, 
constant usage causes wear and tear. If not 
properly maintained, projection room 
equipment may cause trouble .. . run up 
costly repair bills . . . result in a “‘blackout”’ 
and loss of box-office receipts. 

With RCA Service you can be sure the 
heart of your theatre is maintained in a thor- 
oughly dependable condition. RCA Service 
technicians are skilled in the systematic 


It costs so little to protect so much point-to-point checkup and maintenance 


The advantages of RCA 
Service are yours at a 
cost so low, a few ad- 
missions daily pay for it. 
Write for free folder 

“* Performance Security.”” 








= of all types of projection and sound equip- 
ment regardless of make. RCA Service 
Plans combine expert technical assistance 
with comprehensive parts and repair pro- 
visions for motion picture and theatre TV 
equipments. 








RCA SERVICE COMPANY, INC. 
A RADIO CORPORATION of AMERICA SUBSIDIARY 
CAMDEN, NEW JERSEY 





— One way to heep posted—-be a coupon clipper 











_HEYER-SHULTZ 


1S 
ect? 


DISTRIBUTED ONLY BY 


AUTHORIZED LEADING 
THEATRE SUPPLY DEALERS 





d by HEYER-SHULTZ. INC. Cedor Grove NJ 











na BF 2 POWER BEHIND THE SCREEN” 


IMPERIAL STEDYPOWER 


&* special motor generators for every arc projection 


9 ¢ es. = onl 
FOUR Sé- FEATURES | AN 


4 Proven “Trouble Free” Per- 


formance 
54 Quality Built. Quiet Opera- 


tion 


# “Rubber in Shear” Mount- 
ed. Vibration Free. 





BUILT ON A BUSINESS CREED 
QUALITY © RIGHT PRICES 
SERVICE @ COURTEOUS TREATMENT 


ne Distributed by Independent Theatre Supply Dealers or Write to: 


THE IMPERIAL ELECTRIC COMPANY 
GENERAL OFFICES: AKRON, OHIO 


4 Long Life. Low Maintenance 











TOUGH 
for Sharp FLEXIBLE 


get SEAMLESS 
Brilliant SOLID-PLASTIC 


Pictures 





é X 
WILLIAMS 


Tear-Proof 


SCREENS 








< 


WILLIAMS SCREEN CO. 
1675 Summit Lake Blvd. Akron 7, Ohio 





PRICES GOING UP??? 


| You'd never know it from this: 





1 KW. Arciamps & Rectifiers, New $895.00 pr. 
75 Amp. 220 V. 3 Ph. Rectifiers, New $197.50 ea. 
High Intensity 70 Amp. Arclamps, New $375.08 ea. 
s Educator Type 8 Sound 
Projectors $550.00 pr. 
DeVry XD Transportable Sound 
Projectors $595.00 pr. 


TABLES 
45" or 60" Long 


CABINETS 
Units of 2 to 
12 Sections 


Projection Booth Sd ee Oe eg 


TABLES & CABINETS vor Plate. ike with “and 


See Classified Page for other good 8.0.8. Values! 


Made by GOLDBERG BROS., Denver, Colo. S. 0, $. CINEMA SUPPLY CORP. 
































4s Yo Dealer 
ee Dept. A, 602 West 52nd St., N. Y. 19 





the projector (see Figure 1). At this 
point the film is moving at a steady speed. 
Then the film is pulled through the aper- 
ture gate by the intermittent sprocket with 
a periodic go and stop motion. The nor- 
mal intermittent sprocket moves one-quar- 
ter of a revolution during 1/96-second, 
then stops for 3/96-second, then moves 
another quarter revolution, then stops 
again, and so on. In order to do this with- 
out tearing film, loops are left in the film 
on each side of the intermittent sprocket, 
one loop above the gate, and one loop below 
the sprocket. These loops take up the 
continuously varying slack in the film at 
these points. The film then is picked up 
by the lower sprocket and is fed to the 
soundhead again at a steady speed. 

Since the film should move only when 
the intermittent sprocket turns, the film 
must start from standstill, it must move 
one complete frame and then come to a 
dead stop, all in 1/96-second. The motive 
force 1s provided by the sprocket tecth, and 
the braking force is provided by the shoe 
tension in the film gate. 

Now, what happens during the 3/96- 
second that the film remains stationary? 
Let me explain it in this way. Since we 
do not want to expose the film on the 
screen while it is moving, a shutter, which 
is synchronized with the intermittent, cuts 
off the light for 1/96-second. We could 
then expose the film while it is stationary 
for 3/96-seconds, but this would produce 
one complete alternation of light and 
darkness for each 1/24-second (1/96 plus 
3/96 equals 4/96, or 1/24), and such a 
slow alternation is visible to the eye and 
produces noticeable and objectionable 


flicker 
SHUTTER ACTION 


To eliminate this annoyance, the shutter 
is provided with another blade (called a 
dummy blade) which cuts off the light 
tor a period of 1/96-second in the middle 
of the 3/96-second interval. Figure 2 


shows i single complete cy cle of film action 


a 9/24 « SECOND 


1 — y 
He— /o4 SEC /QoSEC 4 SEC a > 


FILM =| )—sOFILM FILM 

FILM nn STATIONARY | STATIONARY | STATIONARY 
NO LIGHT | LIGHTON | NOLIGHT LIGHT ON 
ON SCREEN | SCREEN | ONSCREEN| SCREEN 





FIGURE 2—Periods of screen illumina- 
tion during one intermittent cycle. 


and exposures; and remember that this 
complete action occurs 24 times each second 
that the projector is running. During time 
A in Figure 2, the film is started, moved 
into position in the projector aperture, then 
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stopped. During this time there is no | 


light on the screen. During time B the 
film is stationary and light is projected 
through it. During time C the film is still 
stationary, but the dummy shutter cuts off 
the light from the screen. During time D 
the film is still stationary and light is again 
projected on the screen. 

With all the above business going on 


during 1/24 second, it is still imperative | 


that each momentary image on the screen 
should register exactly one upon the other, 
dot for dot, line for line, and shade for 
shade. If this exact superimposition does 
not occur, then the picture visible to the 
audience will be shaky, jumpy and 
blurred. Remember that a picture frame 
on the film is only 0.825-inch wide, and 
0.600-inch high, and that most theatre 
pictures range from 16 to 24 feet in 
width—at drive-ins from 40 to 60 feet!— 
which means that the images of the film 


have to be magnified many hundreds of | 


times. 

This terrific magnification imposes the 
need for absolute accuracy in the position- 
ing of the film in the projector aperture, 
because even the slightest discrepancy will 
also be magnified in the same proportion 
and will produce a very objectionable pic- 
ture. Luckily today, practically every 
major projector manufacturer has devel- 
oped and placed on the market new projec- 
tor heads which can assure these optimum 
conditions. 

Until quite recently almost all of the 
projectors had followed a general pattern 
developed before the first World War. 
Periodic changes were made, consisting of 
additions, modifications and refinements. 
More recently, and just within the last few 
years, completely new designs have been 
produced. 


TODAY’S EQUIPMENT 


The modern projector is a sturdy mech- 
anism into which have been incorporated 


automatic and _ trouble-free lubrication, | 


hardened parts, and precision bearings. 
Special attention has been paid to guiding 
and controlling the film at the aperture so 
that perfect picture steadiness can be real- 
ized even with the greatest magnification. 
Pressure on the film can be varied at will 
during operation so as to suit all types of 
film surfaces. Rear shutters have been 
improved in order to increase the light 
transmission efficiency, and lens mounts 
have been made of sufficient size to azcom- 
modate also the new large-diameter high- 
speed lenses. With these new designs there 
is no reason to believe that general over- 
hauling of a projector should be neces- 


sary for at least the first five years of oper- | 


ation. 


As difficult as it is to project a perfect | 
picture without precision equipment, the | 
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“YH S” 0 
with the aug 


Reg. U. 8. Pat. Of 


for 50-63 Volt High Intensity and Spot Arcs 


(For National Excelite 55,000 Type Lamps) 


This latest Hertner development provides an unexcelled power supply for the 
new type National Excelite 55,000 lamps for drive-in and large theatres at 
extremely low operating cost. 


The “HS” Transverter, equipped with a 20 H.P. motor operating at safe, slow 
speed of 1750 R.P.M., incorporates all of the outstanding characteristics of 
other Hertner Transverter models, as well as a new power conversion application 
for the new type lamps and carbons. The 75-volt generator is extremely eco- 
nomical for operating carbons at 50 to $3 volts. This Transverter also incorporates 
sufficient amperage output rating for 115 amperes with an ample capacity for 
230 ampere changeover—a rating somewhat higher than the original 90 ampere 
rating for 8 and 9 mm. carbons, This additional capacity gives the “HS” Trans 
verter a greater range of flexibility. 

The entire power supply equipment for the new lamp consists of the “HS’ 
Transverter, control panel type “G” and the new “HSD” ballast rheostat. 
Write for Bulletin No, 301-A. 


. « - with Dual Projection Arc Rheostat 


The 5 to 51 volt range of this new “HSD” 
dual-ballast rheostat with 65 to 100 ampere 
rating is designed to cover the entire range 
through 9 and 10 positive carbons for the 
new lamp, as well as making the “HSD” 
rheostat adaptable for various other Trans- 
verter and carbon applications. 


Distributed by 
NATIONAL THEATRE SUPPLY 
In Canada: 

GENERAL THEATRE SUPPLY COMPANY 


You Can Count on Hertner for Power Conversion Leadership 


Hs THE HERTNER ELECTRIC COMPANY 


12690 ELMWOOD AVE. LEVELAND 11, OHIO 
A General Precision leitsiee! Corporation Subsidiary 
MOTOR-GENERATORS * GENERATOR SETS 








THE NEW 


SUPER-LITE ( Foie 


Vinyl Folding 


SCREEN 


Matte White . Non-Yellowing 
Flame-Proof .. Fungus Proof 
Can Be Shipped Percel Post Ask your 
Stretches Wrinkle-Free .. Washable Dealer 
Chromatically Correct .. All Sizes 


ASK YOUR DEALER OR WRITE 


VOCALITE SCREEN CORP. 


Roosevelt, New York, U.S.A. 


OUALER pea Exclusively 


Mirs. of 
The Famous Vocalite Beaded Screen 














A FINER 


PROJECTION LAMP 
FOR BETTER THEATRES 


No projection lamp made will 
duce more flight th the New Ash- 
eraft C76 at co ative currents. A 
precision itt 

ampere 
a brilli 


de range — 40-65 
able of projecting 
jeture in all res, 
jarge and Hh. 
See your pendent Theatre Supply 
Dealer or write factory direct for full 
information. 


Cc. S. ASHCRAFT MFG. CO. 
1-32 38th St, L. I. City, Ww ¥ 

















ROBIN-ESCO 
"Super-power” 











MODERN DEPENDABLE AND 
UNFALTERING POWER SOURCE 
Write for Information 
and Literature 


J. E. ROBIN, INC. 
267 RHODE ISLAND AVENUE 
EAST ORANGE, N. J. 














eproduction of perfect sound in a theatre 
lso introduces many serious — technical 


problems. First of all, the film must be 


a 


pulled down from the projector and must 
pass the scanning slit of light with a per 
All erratic 


motion must be smoothed out so as to pre- 


tectly steady and even speed. 


vent wavering of long sustained low notes 
wows), or quivering and chattering ot 
high-pitched notes. This form of mechan- 
ical distortion is almost totally absent in 
the modern type of soundhead because of 
perfected drives and damping mechanisms. 

The new electrical amplifying equip- 
ment has been designed to deliver greater 
power with even less possibility of distor- 
tion due to frequency discrimination, or 
overload. The changes in recorded levels 
are reproduced naturally. 

Finally, the modern multi-section loud- 
speakers deliver acoustical energy to the 
uditorium with greater efficiency and with 
distribution. 
speakers have done much to overcome 


much better These new 
acoustical imperfections in many auditor- 
iums—and a big percentage of theatres are 
highly faulty acoustically. 

The modern type of sound reproducers 
ire usually built in separate unit form so 
that no major repairs need be made for a 
period of at least ten years. 

The third part of the projection team 
which has recently shown tremendous ad- 
vancement is the projection lamp. The 
new lamphouses using 14-, 15- and 16-inch 
reflectors can produce great amounts ot 
high-intensity (white) light at relatively 
low cost. ‘These modern lamphouses are 
not too expensive, and they operate so effi- 
ciently that upkeep is almost negligible. 

Last, but not least, in the recent ad- 
vancement in projection come the new 
high-speed lenses. Major projection lens 
manufacturers have made available lenses 


with speeds of £/2.0 and £/1.9 in all prac- 


ticable focal lengths. It is now possible 
for any exhibitor to avail himself of the 
increased brilliancy and better light dis- 
tribution which these new lenses help to 
produce. 

How much is a well presented picture 
worth to a theatre? Since the screen per- 
formance is really what a motion picture 
theatre is all about, a presentation that 
gets every value out of the production that 
is in it, is worth every penny that can profit- 
ably be spent on it. Fortunately, the tech- 
nical progress cited in the foregoing para- 
graphs has not meant, in themselves, ad- 
What is the cost today of a 
Well, here is 
an approximate price list on essential equip- 
ment which can produce the best possible 
picture and sound in a theatre of as many 
as 1500 seats: 


vanced cost. 


really modern installation? 


$ 4,000.00 
projector 2,400.00 
450.00 
300.00 


und equipment 


) 
T 
- 
] 

T 


wo 
wo base 
wo sets of magazine 
w 


T 70-ampere lamphouses 

14-inch reflect Dr) 1,330.00 
Two /2.0 lense 350.00 
Generator and rhe 1,170.00 


Tota $10,000.00 


The above total cost of $10,000 repre- 
sents a generous maximum and may be 
considerably bettered by careful shopping. 
However, it would be extramely foolish 
to make substitution of inferior and partly 
obsolete equipment if a total moderniza- 
tion is required. It is extremely desirable 
that all the component parts should be 
carefully selected for their proper design. 
When they are installed, they should match 
properly in order to be in perfect align- 
ment and adjustment, one to the other. 


Projection room of the new Redwood drive-in at Grants Pass, Oregon, equipped by the B. F, Shearer 
Company, Portland. Installed were Motiograph AA projectors, bases, magazines, blowers, sound sys- 
tem (multiple amplifier), ramp switching panel with five transformers, record player, 500 plastic speakers 
with inner splash screens, and 250 plastic top junction boxes with neoprene covered speaker cradles. 
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POPCORN MACHINES 


EXCEL IN EVERY RESPECT 


@ Cascade Kettle pops out a 20-40% 
greater volume of popcorn, by avtual 
tests with other machines . . . Seasoning 
Reservoir automatically delivers liquified 
seasoning to kettle... Waist-high Quality 
Control Panel and convenient storage 


Korha he 


spaces for easy no-step operation... White 
panels and flashy red trim to catch the 
eye...And above all, the Manley reputa- 


tion assures you of quality materials A 


and workmanship . . . No other 
machine excels Mealey i in Pop- 


corn Profits. 
® MANLEY INC., 1950 


THE BIGGEST NAME IN POPCORN 


SALES AND SERVICE OFFICES IN 27 CITIES + 


SEE YOUR TELEPHONE DIRECTORY 


SEASONING RESERVOIR easily loaded through 
chute which pulls out along angular track... 
seasoning drops quickly from scoop...no spill- 
ing or mess 


OILY MISTfrom popping cabinet is trapped by 
exhaust fan and filter, easily drained at petcock 
. Curtains, rugs, upholstery kept clean 


KETTLE REMOVED by drawing down on spring 
catch and pulling kettle coward you .. . regular 

16-0z. kettle may be replaced with 20-02. kettle 
for rushes. 


Manley, inc., Dept. MPH 1-6-$1 
1920 Wyandotte St., Kansas City 8, Mo. 


Please send me your 64-page booklet on 
How to Make Big Profits from Popcorn. Please 
ask the Manley man in my territory to call 


NAME. sccccccccceseses 








